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Investing in Youth for
a Safer Future

by Sarah Ingersoll

For some years now, instances of youth violence have generatedispelling adult stereotypes of teenagers motivated them to get
front-page headlines and corresponding public concern. Too  involved in crime prevention. Accordingly, the campaign’s PSA's
often, however, this concern has failed to translate into significanirge young people to “prove adults wrong by doing something
investments in youth programs. Although many organizations areight.”

working diligently to provide policymakers, criminal justice
practitioners, and the public with information about effective
prevention and intervention programs, their efforts have not
resulted in the support needed to ensure that all young people
have the opportunity to lead productive lives—free from crime
and violence.

These youth-targeted PSA's build on findings from a 1996 Louis
Harris poll that found that 9 out of 10 teenagers are willing to get
involved in activities that prevent crime (Louis Harris and
Associates, 1996). In fact, according to a 1996 study by Indepen-
dent Sector, an organization that supports voluntarism and citizen
action, 6 out of 10 teenagers already volunteer—a larger propor-
We know what works. A range of programs have been proven totion than adults (Independent Sector, 1996).

prevent and reo_luqe crime by and agamst_ yOl.Jth and to help you the youth PSA's appear on television, radio, posters, billboards,
people turn their lives around. The Investing in Youth for a Safer ; X
and in magazines, and feature a toll-free telephone number. Youth

Future public education campaign was designed to educate €V€l¥ho call 800—722-TEENS receive a free brochure that lists ideas
citizen about the need to invest time, resources, and support in o T .
and resources for getting involved in crime prevention. The

egﬁfﬁl\iﬁ t?\rig\/:;sr(tm and intervention strategies and to involve brochure provides a resource directory with contact information
y ' for OJJDP’s Juvenile Justice Clearinghouse, which offers Fact
The campaign is the result of a partnership effort between the  Sheets and Bulletins from OJJDP’s Youth in Action series.
Office of Juvenile Justice and Delinquency Prevention (OJJDP)

and the Bureau of Justice Assistance, working through the NationAdult PSA’s

Citizens’ Crime Prevention Campaign and under the banner of thel'he campaign also educates adults as to the importance of
Ad Council. The Ad Council consists of major advertising agenCie[SJroviding the support that youth need in their communities to

and corporate advertisers who volunteer their time and talents to become and remain crime free. Reminding the audience that “less
develop public service advertisements (PSA’s). The two advertisingrime is no accident” these PS.A’s inform adults that prevention
agencies contributing to this campaign are Saatchi & Saatchi andanol intervention ro, rams work and need their supoort

Vidal, Reynardus & Moya. prog pport.

The National Citizens’ Crime Prevention Campaign ranked numb -I;iTE(?:rl:jlgtiirg;iesd aPn?jA;r? Srrien tursnee?ji(z)in ;ilg\g\?ﬂr’erzdtlgf|.?;JeS:S’
one among Ad Council campaigns last year, generating Olonation%elephone’ numbe'r Adults who call 860—WE—PREVENT receive
of advertising space and time worth $85 million. In previous years !

. . . . a free, 20-page booklet that shows how they can support
the campaign focused on the impact of crime and gun violence. community broarams that work to prevent and reduce iuvenile
The latest phase, Investing in Youth for a Safer Future, centers on Yy prog P J

informing individuals about solutions to crime and violence crime. Spanish-language PSA's feature the toll-free number,
9 ' 800-727-UNETE, which offers a Spanish edition of the same

, booklet.
Youth PSA’s
Research conducted by Saatchi & Saatchi with youth from
diverse socioeconomic backgrounds found that the idea of

The adult PSA's also feature a Web site, www.weprevent.org, that
provides information on effective program ideas and initiatives.



The adult PSAs are buttressed by nationally distributed news References
features on gang prevention, substance abuse prevention, teen
victimization, and crime prevention. They are further reinforced
through a community leader’s kit that provides video segments,
adaptable fact sheets, transparency masters, and a speaker’s glideis Harris and Associates. 19%®etween Hope and Fear:

to encourage community leaders and organizations to identify Teens Speak Out on Crime and the CommuMaghington, DC:
ways in which they can support and promote effective anticrime National Crime Prevention Council.

programming for youth.

Independent Sector. 199olunteering and Giving Among
American TeendVashington, DC: Independent Sector.

] Sarah Ingersoll is Special Counsel to the Administrator of OJJDP.
For Further Information

For further information about the Investing in Youth for a Safer | The Office of Juvenile Justice and Delinquency Prevention is a compo-
Future public education campaign, please contact the National | nent of the Office of Justice Programs, which also includes the Bureau of
Crime Prevention Council. 1700 K Street NW.. Second Floor Justice Assistance, the Bureau of Justice Statistics, the National Institute
Washington, DC 20006-3817; 202—466—6272 (telephone), of Justice, and the Office for Victims of Crime.
202-296-1356 (fax), www.ncpc.org (Internet).
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