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Dear Friends: 

National Victims' Rights Week is a time-honored tradition among victim 
service providers, criminal justice professionals, and the countless 
volunteers who serve victims of violent crime. 

Each year in April, our nation is given the opportunity to learn about 
the many victims' rights and services which exist in America. This 
Strategies for Action book is filled with ideas, sample documents, and 
detailed guidelines to help you promote National Victims' Rights Week in 
your community. 

Since 1985, the National Victim Center has worked to ease the trauma 
millions of victims face each year, and to make our nation's criminal 
justice system more responsive to their rights and needs. This 
publication is jv.st one example of the many resources available from our 
Center to strengthen our nation's victims' rights movement. 

I'm confident that Strategies for Action will be a valuable resource for 
your organization, not only to help you plan for National Victims' 
Rights Week, but to assist your public education and community outreach 
efforts in years to come. 

Please let us know if we can provide you with additional information and 
assistance. 

Best wishes from the Board of Directors and staff of the National Victim 
Center! 

Sincerely, 

/L~--
E. Gene Patterson 
Executive Director 

EGP/ll 
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SUGGESTIONS FOR ORGANIZING A 
PUBLIC AWARENESS CAMPAIGN FOR 

VICTIMS' RIGHTS WEEK 

* ••••••••••• * •••••••••••••••••••••••••••••••••••••••••••••••••• 
INFORMATION AND REFERRAL •••••••••••••••••••••••••••••••••••••••••••••••••••••••••• * •••• 

1. If your community lacks an information and referral directory of victim services 
and relevant social services, develop one in conjunction with National Victims' 
Rights Week. Make a list of applicable programs and services, including but not 
limited to: victim services; law enforcement and criminal justice programs which 
aid victims; social services; child protection programs; services for the elderly 
and differently-a bled; emergency services; hospitals; mental health and counseling 
programs; services for the homeless and displaced; legal assistance; funeral homes; 
and crime victim compensation. 

Mail a brief questionnaire to each program, requesting the following information: 
name of agency; address; contact person; services provided; service fees (if 
applicable); and region served. 

Once you obtain all the information, compile it in a handbook (with programs listed 
either alphabetically or categorized according to the type of victims served). Ask 
a local printer to donate printing services, or ask a civic organization to fund 
this worthwhile project. Distribute the information and referral handbook through 
the contributing organizations and agencies. 

2. A condensed version of the aforementioned project is a handy pocket card which 
contains the names of victim and related service organizations and their telephone 
numbers. Print this abbreviated information and referral listing on card stock, 
and make them available to law enforcement agencies for distribution to crime 
victims and survivors at the impact stage. You can also distribute these excellent 
resources through hospitals and victim service agencies. 

3. Contact your state victim compensation program (in the 45 applicable states) and 
request a large supply of their brochures and compensation applications. Make them 
available to crime victims through victim service and criminal justice programs, 
and send public service announcements to radio stations publicizing victim compen
sation in your community. 

4. Develop a statistical overview which contains the most up-to-date statistics and 
data relevant to crime and victimization. For local statistics, contact your 
police department. State statistics can be obtained from your state Department of 
Public Safety and/or Office of the Attorney General. National data is included in the 
enclosed National Crime Prevention Council Crime and Crime Prevention Statistics. 
Additional national statistics--particularly those related to specific areas of 
victimization--are available from the Center and the National Criminal Justice 
Reference Service. A top-notch statistical overview is a useful document not only for 
your staff, but especially for the news media. . 
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5. If your organization is not already a member of the National Criminal Justice Reference 
v 4 Service (NCJRS), join today! It's free, it's fabulous, and it's a continual source of 

valuable information about criminal justice and victims' rights. Some of the 22 NCJRS 
Interest Profile categories include: Courts,' Crime Prevention/Deterrence; 
Criminology,' Corrections,' Law Enforcement,' Reference and Statistics,' and Victim 
Services. As a NCJRS member, you will receive updates, research briefs, and statistics 
on a regular basis throughout the year. 

For information about how to register, contact NCJRS (toll-free) at (800) 851-3420 
(in the Washington, D.C. metropolitan area, call (301) 251-5500), or write: National Institute 
of Justice/NCJRS. U.S. Department of Justice, P.O. Box 6000, Rockville, MD 20850 . 

•• *** •••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 
MEDIA 

••••••••••••••••••••••••••••••••••••••••••••••••••••••• $.$ ••••• 

1. Send a letter to key print and broadcast mediums in your community asking for their 
support for your National Victims' Rights Week public service campaign (sample 
enclosed). Arrange a meeting, and solicit their advice concerning how to plan an 
effective week-long strategy for your community awareness and public education 
activities. Encourage their involvement! 

2. At a recent seminar, Oklahoma victim advocates suggested that victim service 
providers work with schools to encourage children to write letters-to-the-editor 
about violent crime and victimization. You can provide teachers with information 
about victims' rights issues or talk to the students in a special class or school 
assembly. Then, ask them to express their feelings about violent crime and 
victimiza tion in the letters-to-the-editor section of your local newspaper. 
Collect their responses and deliver them to your editor, encouraging him or her to 
print as many as possible during National Victims' Rights Week. 

3. Mail a series of print and electronic public service announcements (samples 
enclosed) to radio and television stations, newspapers and magazines in your region. 
Include a cover letter (sample enclosed) featuring suggestions about how they can 
join your public awareness campaign (see number 4). 

Since the Center's sample PSA's encourage listeners and viewers to "call for more 
information," be prepared for these inquiries. Prepare a list of volunteer duties 
and offer interested parties a "menu" of volunteer tasks. Use the enclosed public 
service announcement form for television and radio PSA's, as it provides all 
the details stations need. 

Double-space your PSA's on this form and follow-up your letter with telephone calls 
to the stations, volunteering additional information and support, as needed. Mail 
your PSA's no later than six weeks prior to National Victims' Rights Week. 
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4. Ask your local print and electronic news media to broadcast special programming and 
publish articles du"ring National Victims' Rights Week. Some suggestions include: 

• A series to provide an overview of the victim experience, involving various 
perspectives from victims of sexual assault, elder abuse, child abuse (using 
adult survivors or parents), hate or racial violence, domestic violence, drunk 
driving, family members of homicide victims, etc. Remember, avoid programs or 
articles which may be exploitative and encourage the media to be sensitive to 
the victims they wish to interview. An advocate should be present at all 
stages of production and interviews. 

e An overview of the criminal justice system, highlighting the roles of law 
enforcement, the district attorney's office, victim advocates, judges, the 
prison system, the parole board and other key players. 

• An overview of victims' rights legislation--past, present and future--in your 
state. 

II) An investigative article/program about how victims are treated in your local 
judicial system. If your state has adopted a Crime Victims' Bill of Rights, 
are those rights observed? How well does your Crime Victims' Compensation 
Fund work? Are victims involved in plea bargaining agreements? Does your 
county provide professional victim advocates to guide victims through the 
judicial process? .. 

• An article highlighting the victim advocacy programs and victim service 
agencies in your community. 

69 A program or article on the need for "volunteers for victims." (Remember, 
April is also National Volunteer Recognition Month!) Provide details about 
various volunteer tasks, including but not limited to: court monitoring, 
one-on-one advocacy, assisting with support groups, developing new public 
awareness programs, writing, fundraising, clerical work, etc . 

., A focus on "sensitive" victims--such as the elderly, gays and lesbians, 
differently-a bled or children--and their specific needs. 

e Update your media mailing list! A complete list of newspaper, radio and 
television mediums in your community--including contact persons, addresses and 
telephone numbers--is available from the National Victim Center. 

5. Submit opinion/editorial columns (sample enclosed) to all your local 
newspapers, including weekly publications, "shoppers," and "throwaways." 
Personalize the Center's sample column to reflect victims' concerns and issues in 
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your community. Each column should be different if you decide to submit more than 
one. Consider "co-authoring" the column with other victims' organizations in your 
community, as a united ~ffort will lend credibility to your column. 

Attach brief biographical sketches of the column's authors (including names, 
organizations they represent, affiliation to victims' rights issues, and any other 
pertinent information). 

Also, encourage your newspaper editors to author their own editorials commemorating 
National Victims' Rights Week and the outstanding services provided by the victim 
advocacy organizations in your community (sample cover letter ,~closed). 

6. Encourage your broadcast media to provide "live" coverage of a public awareness 
event (which must be scheduled during newscasts). Peg Winters of the Office of Stales' 
Attorney in Fargo, North Dakota, reported that the local television station captured the 
visual impact of their Balloon Lift on a "live feed" for television viewers. 

7. Coordinate with victim advocacy organizations in your community to produce a 
"calendar of events" for National Victims' Rights Week. A sample letter is 
enclosed which asks victim service providers for information required for such a 
calendar. 

Provide this calendar--which includes information about special events and 
activities and how to contact organizers--to print and broadcast media in your city 
(especially editors and news directors) . 

• $ ••••• $ •••••••• ~'$ •••••••••••• $ •••••••••••••••••••••••••••••••• 

COMMUNITY AWARENESS ••••••• * ••• * ••••••••••••••••••••• ~ •••••••••••••• $ ••••••••••••• * 

1. In 1986, the Fairfax County Police Department Victim/Witness Assistance Program 
sponsored a volunteer appreciation night during National Victims' Rights Week. 
This is a nice way to publicly recognize people who have contributed time and 
resources to support your programs. A sample award c~rtificate is enclosed. 

2. Consider recognizing not only your staff volunteers, but also community leaders who 
have supported your efforts through fundraising, policy changes, and public 
advocacy for victims' rights. 

3. Mail a letter to all civic, social and religious organizations in your community 
offering to speak at their meetings during National Victims' Rights Week (sample 
enclosed). Both your United Way agency and the Yellow Pages are good 
resources to identify these organizations. 
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4. Organize a Speakers' Bureau to fulfill requests for presentations. Invite good 
judges, victims' rights attorneys, law enforcement officials and other victim 
advocates to help educate these organizations during National Victims' Rights Week. 

The enclosed National Crime Prevention Council's Crime and Crime Prevention Statistics, 
The Victim Experience, and Inspirational and Motivational Thoughts offer excellent 
resources for developing speeches. 

5. The Fairfax County Police Department Victim/Witness Assistance Program also 
sponsored an evening open house. This is an excellent way to familiarize the 
citizens of your community with your program and goals. 

Invite community leaders, Chambers of Commerce staff, social and service 
organizations, elected officials, and educators to your open house. Prepare a 
brief presentation which highlights the work of your organization. Arrange to 
receive an official National Victims' Rights Week proclamation from your mayor, 
city council, or Board of Supervisors. Invite the media to attend. 

6. Reproduce the enclosed series of public service posters and distribute them to 
schools, small businesses, hospitals, public offices and community bulletin boards. 
Make sure you add your contact information--including your organization's name and 
telephone number--before you reproduce the posters. 

7. Offer to write an article about victims' rights issues for any local business or 
non-profit organizations' newsletters or house organs (don't overlook your local 
Chambers of Commerce!). Also, ask them to publish one of the public service 
posters. 

8. Develop a list of your region's "electronic billboards" (featured at many banks and 
businesses). Contact them and ask them to include a brief message on the billboard 
during National Victims' Rights Week (sample enclosed). Don't forget to follow-up 
with "thank-you" notes! 

9. Eileen Ostrander of the St. Clair County Prosecuting Attorney's Office in Michigan 
sent us an audiocassette of a song which was written, recorded, and sung by a 
victim of crime. If any victims you serve have composed poetry, songs, or other 
tributes to their experience, use these works in one of your community awareness 
activities. 

10. Ask your local elected officials, state legislators and Governor to author 
proclamations recognizing National Victims' Rights Week in their jurisdiction 
(twrv sample proclamations, along with a cover letter, are enclosed). If possible, 
arrange for an official ceremony early in the week to receive the proclamation and 
invite the media to attend. Or ask your elected official(s) to present the 
proclamation at any public awareness event you sponsor. 
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11. In 1987, the Salvation Army of Pascagoula, Mississippi arranged for all churches to 
chime their church bells at 11:15 a.m. each day to pay tribute to victims of 
violent crime. 

12. Ask your local billboard companies to donate space for a billboard, using the 
camera-ready posters included in this kit for the artwork and message. 

13. Obtain permission to place information about your organization and other victims' 
services in hospital emergency rooms and city, county and state offices. Post the 
enclosed public service posters during National Victims' Rights Week at these 
locations. 

14. The Crime Victims' Center of Reading, Pennsylvania sponsored a tree planting 
ceremony during 1987 National Victims' Rights Week. This is a poignant "living 
memorial" which will commemorate victims of violence in years to come. 

15. A similar idea entails asking your city or county parks department to donate an 
existing flower bed or garden for you to dedicate to victims. Ask a local monument 
company or engraving service to donate a plaque to be featured at the site. 
Sponsor a dedication ceremony, and invite your elected officials and the media to 
attend. 

16. Frame your favorite public service poster and officially present it to your mayor, 
Board of Supervisors or local legislator(s). Invite the media to attend the 
presentation. 

17. Contact your local Council of Churches. Ask its members to focus their sermons the 
Sunday beginning National Victims' Rights Week on violent crime, victims and the 
need to pray for and help those traumatized by violence. A sample sermon is 
included in Section A. 

18. Ask your local churches to feature a brief message about National Victims' Rights 
Week and the work of your organization in their Sunday bulletin during National 
Victims' Rights Week. 

19. Work with grocery and department store chains to get paper grocery bags imprinted 
with information about your organization's services, along with other victim 
advocacy services in your community. 
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••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 
PUBLIC EDUCATION ••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

1. Contact your local banks and public utilities offices (including gas, electric, 
sanitation and telephone companies), department stores, and brokerage houses. Ask 
them to include a small flyer about National Victims' Rights Week and the work of 
your organization in their April monthly mailing. If your state has a Crime 
Victims' Bill of Rights or provides financial compensation to victims, include this 
information in your message. 

The companies you contact may ask for camera-ready artwork for this public service 
message. Ask them to provide specifications about quantity, size and type. Then, 
see if a local printer will donate camera-ready artwork and/or printing services. 

2. The Kalamazoo County Office of the Prosecuting Attorney in Michigan prepared a 
bulletin board with victims' rights information in their waiting area. This is an 
excellent public education tool not only during National Victims' Rights Week, but 
throughout the year. 

3. Ask your local legislator(s) to include an article about National Victims' Rights 
Week and victims' issues in their district(s) in their newsletters. Arrange for a 
photo session, and include a picture of representatives from victims' organizations 
with the legislator(s). 

In Ypsilanti, Michigan, victims and advocates joined together with the Washtenaw County 
Sheriff's Department and others to sponsor a one-day victims' rights conference. Guest 
speakers included legislators, a judge, law enforcement officials, a prosecuting 
attorney, a state official, a researcher, and of course, victims and advocates. 

This is an excellent project to take on with the cooperation of all victims' rights 
groups in your region. 

5. Contact businesses and department stores--especially those with a high volume of 
customers--and ask them to place your organization's literature at every cash 
register. 

6. Arrange a speaking engagement before your local Parent-Teacher Association. Focus 
on safety in schools, family violence, preventing gang violence and how to protect 
children from abuse or abduction. 

7. The Crime Victims' Center of Reading, Pennsylvania sponsored a special program for 
children entitled, "Feel Good About Yourselves," which featured Mr. McFeely, the 
postman from Mr. Rogers' Neighborhood. This was an excellent method to reach 
children with a strong message of self-esteem. 
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8. Ask your local school boards if you can deliver a presentation to elementary and 
high school students regarding victims' experiences and issues. You can offer 
either a classroom presentation or a general school assembly presentation (the 
latter reaches a wide audience with less effort). 

9. Sponsor a poster and essay contest (posters for elementary school students and 
essays for older students). Use the themes included in the various Strategies for 
Action materials. 

Ask local businesses to donate prizes for the contest. Also, find a high 
visibility site to display the winning posters and essays (such as the library or 
shopping mall). You can make this a special media event. 

10. Victim advocates joined with Texas' Travis County Sheriff's Department and the 
Austin Police Department to sponsor a ceremony entitled "Remembering the Victims 
and Survivors of Crime." This special event included honor guard teams, a flag 
ceremony, and a moment of silence to pay tribute to crime victims. 

If you have colleges or universities in your area, organize a one-to-two hour 
symposium addressing victims' issues. This can be coordinated through a variety of 
departments, including but not limited to criminal justice or criminology, 
sociology, nursing and medicine, psychology or social work. Date rape, crime 
prevention and other relevant issues are appropriate topics for discussion. 

12. Work with professors in the departments mentioned in item 11 to develop a one-hour 
curriculum about victims' rights issues as they relate to their specific discipline. 
Offer to help teach this important course during National Victims' Rights Week and 
in future semesters. 

13. Our friends in Alaska's victims' rights movement sponsored a "Victim's Fly-In" 
during which crime victims, advocates, and their supporters converged on the state 
capitol to raise awareness about crime victims' rights and needs. The "Fly-In" 
participants all wore "forget-me-not" flowers on their lapels--a very special way 
to remind people never to forget the devastation caused by crime. 

14. Offer college journalism students a brief overview of the The Victim Experience (sample 
enclosed) and educate them about the importance of being sensitive to the trauma and 
suffering of crime victims, especially during the critical impact stage. 

15. Sponsor a contest in your elementary and high school system in which students 
define "justice." Most children understand the concept of "justice" from the Pledge of 
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Allegiance which states "one nation, under God, with liberty and 'justice' for all." 
Offer them this. context, then ask them to think about "justice" as it applies t.
violent crime and victims. 

Offer awards or prizes for the best definitions of "justice." Publicize the 
winners in your newsletter and in your community's newspapers. 

16. Arrange to have brochures and other literature about victim services in your 
community displayed in grocery and drug stores, laundromats, and churches . 

••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 
FUNDRAISING ••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 

1. Contact local restaurants (especially those belonging to chains) and ask if their 
servers would be willing to donate a percentage of their tips during National 
Victims' Rights Week to victims' organizations in your community. Or ask the 
restaurant manager to donate a nickel for each cup of coffee served during National 
Victims' Rights Week. Publicize such efforts in your local media. 

2. Ask local youth groups, i.e., Boys' Clubs, scout troops, church groups, etc., to 
sponsor a "car wash-a-thon." The children collect pledges in advance of the event 
with a donation for each vehicle they can wash in a day. This service is free to 
car owners. Then, following the wash-a-thon, participants collect the pledges 
which are donated to your group. Also, citizens who receive a free car wash should 
be encouraged to donate money to your cause. 

To thank the participants, host a party or dance in their honor. 

3. Check with your city officials about their policies regarding collecting money at 
high traffic intersections. If such practices are legal, ask your local police or 
sheriff's association to collect money for victims' rights organizations on 
the Saturday during National Victims' Rights Week. 

4. Construct a facsimile of a jail at your local shopping mall. "Incarcerate" popular 
judges, district attorneys, and your police chief until the public raises a 
specified amount of money for "bail." This can be developed into a fun, 
well-publicized media event. 
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INSPIRATIONAL AND MOTIVATIONAL THOUGHTS 

Many of the National Victim Center's constituents shared their favorite thoughts, 
quotations and passages that they used in speeches and other public awareness 
presentations during previous commemorations of National Victims' Rights Week. The 
following collection of inspirational and motivational thoughts should be useful as you 
prepare your outreach activities this year. 

We should all be concerned about the future because we will have to spend the rest of 
ollr lives there. 

--Charles Ketterling 
1949 

Our defense is not in armaments. nor in science. nor in going underground. Our defense 
is in law and order. 

--Albert Einstein 
1964 

For without belittling the courage with which men have died. we should not forget those 
acts of courage with which men ... have lived. The courage of life is often a less 
dramatic spectacle than the courage of a final moment; but it is not less a mixture of 
triumph and tragedy. A man does what he must--in spite of personal consequences. ilt 
spite of obstacles and dangers and pressures--and that is the basis of all human 
morality. 

--John Fitzgerald Kennedy 
Profiles in Courage. 1956 

For of those to whom much is given, much is required. And when at some future date the 
high court of history sits in judgement on each of us. recording whether in our brief 
span of services we fulfilled our responsibilities to the state, our success or failure. 
in whatever office we hold. will be measured by the answers to four questions: First. 
were we truly men of courage? ... Second. were we truly men of judgment? .. Third. were we 
truly men of integrity? ... Finally. were we truly men of dedication? 

--John Fitzgerald Kennedy 
1961 

Though lost to sight, :0 memory dear thou ever will remain. 
--George Linley 

Mankind censure injustice fearing that they may be victims of it. and not because they 
shrink from committing it. 

--Plato 
The Republic 

It takes two to speak the truth--one to speak, one to hear. 
--Thoreau 
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The humblest citizen of all the land, when clad in the armor of a righteous cause, is 
stronger than all the hosts of Error. 

--William Jennings Bryan 
1896 

Injustice anywhere is a threat to justice everywhere. 
--Rev. Martin Luther King 

1963 

Love our principle, order our foundation, progress our goal. 
--Auguste Comte 

1854 

What peaceful hours I once enjoyed! How sweet their memory still! But they have left 
an aching void the world can never fill. 

--William Cowper 

There are two kinds oj people in the world--those who are always getting ready to do 
something, and those who go ahead and do it. 

--Albert Hubbard 

Nobody roots for Goliath. 
--Wilt Chamberlain 

A jury should decide a case the minute they are shown it, before the lawyers have had a 
chance to mislead 'em! 

--Will Rogers 

A jury consists of twelve persons chosen to decide who has the better lawyer. 
--Robert Frost 

I try to take one day at a time, but sometimes several days attack me at once! 
--Ashleigh Brilliant 

Praising what is lost makes the remembrance dear. 
--Author unknown 

A candle loses nothing by lighting another candle. 
--Author unknown 

Press on. Nothing in the world can take the place of persistence. Talent will not,' 
nothing is more common than unsuccessful men with talent. Genius will not,' unrewarded 
genius is almost a proverb. Education alone will not; the world is full of educated 
derelicts. Persistence and determination alone are omnipotent. 

--Author unknown 
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SAMPLE SERMON· 

It is winter ... not a snowy winter, but a Los Angeles winter. By 6:30 p.m., darkness has 
fallen upon the city. A high school student walks home from basketball practice. He 
sees some guys from his school in a small knot on the corner. He only knows them well 
enough to say "hi!" as he passes. There is a blast from a passing car. The drug 
dealin& target is missed. The basketball player lies dead on the pavement. 

It is mid-day in Kansas City. An elderly woman pushes her little grocery cart back to 
her retirement home. Suddenly she feels a heavy bump on her frail back, and a powerful 
tug on her tiny arm. She is thrown to the ground. A sharp pain pierces through her 
hip. She tries to move the arm. The shoulder has been dislocated. The hip is broken. 
Her purse containing the balance of the money from her Social Security check is gone. 

It is bed-time in the lovely suburban home in the tree shaded community outside of 
Philadelphia. The beautiful little blonde seven-year-old girl has just been tucked into 
bed. Her mother wonders as she leaves the bedroom why, every night, her daughter seems 
so tense, and pleads for mommy not to leave her alone. Maybe it's just a phase. A few 
minutes later, the child hears those familiar footsteps on the stairs. Her father is 
coming up to tell her goodnight again. But it's more than goodnight. Once again, she 
must endure the touching, the fondling, even the attempts of penetration of what her 
school teacher called those private parts that "no one should touch." He says that it 
is because he loves her, but it feels wrong, so very, very wrong. She is confused 
because it is her father, especially when he tells her that it is their secret, and bad 
things will happen if she tells. 

It is the dawn of human history. A man is extremely angry with his brother. Listen to 
the account from the book of Genesis. "And Cain was very angry, and his countenance 
fell...And Cain talked with Abel, his brother; and it came to pass, when they were in 
the field, that Cain rose up against Abel, his brother and slew him." 

It is the fulcrum point of history. The time of division between "B.C." and "A.D.". A 
man is traveling along the road from Jerusalem to Jericho. On the most remote part of 
that steep, desolate "hi way," he is robbed, stripped of his clothes and beaten nearly to 
death. Certain religious types see him lying there and "pass by on the other side." 
Then, a despised foreigner stops, binds up the wounds, pours in oil and wine, takes him 
to an inn, and pays for him to be taken care of. 

What do they have in common ... the basketball player, the elderly woman, the seven-year
old girl, Cain's brother, Abel, and the man beside the road to Jericho? They are all 
victims. Each one's person has been violated by another. They and their bereaved are 
in desperate need of deep understanding, and of much help. 

America is a country with great freedom, wealth, courage, faith, basic goodness and a 
very real concern for the rights of others. And yet we know, as has been true since the 
dawn of history in all societies, that opposite the light exists the darkness; within 
the clear life-giving stream of goodness is the pollution of evil. Always, not far from 
the doorsteps of our tranquil homes and peaceful lives, and even at times, within both, 
flows the menacing undercurrent of violence. 
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In the past decade, the violence seemed to have reached near epidemic proportions. The 
Federal Bureau of Investigation tells us that in the United States in 1986, based on 
convictions, not alleged incidents, there were 20,610 homicides, 90,430 forceable rapes, 
542,780 robberies, 834,320 aggravated assaults, 3,241,400 burglaries, and 7,247,200 
cases of larceny and theft. The President's 1982 Task Force Report on Victims of Crime 
states that "50 percent of violent crime goes unreported." The National Resource Center for 
Child Abuse and Neglect reports that there were 1,928,000 documented reports of child abuse 
and neglect in 1986 which they indicate is a ratio of 30 children out of every 1,000 in 
the United States. The President's Child Safety Partnership Report says that "each 
year, nearly three quarters of a million actual cases (versus those reported) are 
documented--more than 2,000 a day!" The National Committee for the Prevention of Child 
Abuse reports that approximately 2,000 children per year die of child abuse and/or neglect,** 

All of these millions every year leave a trail of victims ... confused, angry, violated, 
fearful and, tragically, often avoided. As with the nearly dead man on the side of the 
road to Jericho, they are, all too many times, "passed by" not only by the general 
traveler, but also by the extremely busy religious folks as well. 

But it need not be. The prophet Isaiah pled with the people of God who felt quite 
self-righteous because they fasted often. Hear the mighty messenger of Jahweh. "Is not 
this the fast that I choose; to loose the bonds of wickedness, to undo the thongs of the 
yolk, to let the oppressed go free ... It is not to share your bread with the hungry, and 
bring the homeless poor into your house; when you see the naked, to cover him, and not 
to hide yourself from your own flesh?" 

And Jesus, in the synagogue, opened the book to that very prophet and read another 
powerful declaration, "The Spirit of the Lord is upon me, because he has anointed me to 
proclaim good news to the poor ... to set at liberty those who are oppressed ... " 

I'm convinced that most want to help. But it is so difficult. We are saying to 
ourselves, "just to keep my own life together, to be what I should be to my family, to 
perform well on the job, to pay the bills ... just to keep ahead, or maybe just even, or 
perhaps not too far behind in a very fast life is about all that I can do. I know that 
I have been like one of those 'religious types' on the road to Jericho. I have looked 
in the newspaper, on television and even on the street, and seen the suffering. I've 
been moved. But there is so much to do. I've 'passed by on the other side.' I wish I 
hadn't, but I did .. .l do." 

For many, too many, there comes a time when violence strikes a friend, a loved one or 
even themselves or a member of their family. They see the wave of grief, the sense of 
loss, the anger, the fear, the vulnerability. They see it clearly ... so they look. They 
must look. And they cry out as did Jeremiah, "For the wound of the daughter of my 
people is my heart wounded. I mourn, and dismay has taken hold on me. Is there no balm 
in Gilead? Is there no physician there? Why then has the health of the daughter of my 
people not been restored?ll 

These find time, born of suffering. They volunteer to work in battered women's 
shelters, on rape crisis hot lines, in support groups for cdme victims of all kinds. 
They see that congregations and ministries of all kind.':! ;:l:"e working to save the 
criminal. Jail ministries abound. They encourage their pastor, priest or rabbi to 
initiate the same for the victim ... maybe a program to give some respite to a single 
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parent who is at risk of abusing her children ... or perhaps a foster home outreach for 
children who have been abused ... possibly safe homes for the women fleeing a violent 
battering partner ... or a support system for those who have been burglarized--new 
locks--money to tide the victim over until the next paycheck. Or, perhaps a good 
beginning could be to encourage the people of God to just be there, as was Ezekiel with 
the victimized Israelites. It iIJ said of him that "he sat where they sat." 

I sa t listening to a young woman as she spoke in a clergy training conference in North 
San Diego County. Because of severe abuse and neglect, she and her sisters had been 
placed in foster homes at very young ages. As they were separated from one another and 
passed from placement to placement, she became very angry and sullen. Then came that 
last move to the foster home she will never forget. This church had taken on foster 
homes as a ministry. Their purpose was to show God's love to the placements, and to 
bring them to experience the same in their lives. 

She said, "I tested this foster father to the limit. But the love never faltered. He 
always treated me in the same way that he did his own daughters ... with love and 
understanding. Finally, I broke and gave my life to the Lord. I was a teenager by this 
time, and had kept in touch with my sisters. I was able to share this same love of God 
with them, which they also received. It washed the hatred from our hearts." 

One day, this teenager's foster mother took the young woman's paycheck from the fast 
food establishment where she was working part-time to be cashed. She went to a branch 
of her bank in a suburb, other than their own. There were nine tellers. As the check 
was being cashed by the teller that she "just happened" to choose, the teller remarked 
about the unusual name of the check, and asked if the woman was the girl's mother. Upon 
being told that she was the foster mother, the teller said, "I know that girl. She has 
two sisters, doesn't she? Several years ago, three little ragged, troubled girls were 
brought to my Sunday School class by foster parents. They didn't stay long, but I have 
been praying for those three children ever since." 

One can only imagine the joy of that "accidental" meeting when the teller was informed 
of the answer to her prayers of many years. Why the prayers? Why the dramatic answer? 
Because the people of God did not "pass by on the other side." 

* Contributed by Dave Delaplane, Spiritual Dimensions in Victim Services, Sacramento, 
California. 

**Update statistics annually. 
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THE VICTIM EXPERIENCE· 

Those who have not personally experienced criminal victimization can never fully 
understand the painful reality and consequences of being a victim of violent crime. The 
victim experience creates an emphatic bond among those who suffer from crime and its 
aftermath. 

However, individuals who are fortunate enough not to have been victimized can 
become sensitized to and educated about the victim experience. Advocates and 
professionals can become a valuable asset to victims when they know how to react, 
understand the complexities of the situation, and discover the importance of concern and 
support for violent crime victims. Perhaps the non-victim can never fully understand, but 
he or she can learn enough to make a difference in the life of a victim of violence. 

The first step is to try and imagine what it feels like: 

• To face the threat of death; 

• To know the horror of someone wanting to injure you; 

• To sense the violation of a brutal assault; 

• To feel the impact of a bullet or knife piercing your body; 

• To learn that a loved one has been murdered; or 

• To walk into your home and find it ransacked with your precious mementos and 
valuables gone. 

For most American citizens, crime enters their consciousness through media reports of 
violence in newspapers and on radio and televion newscasts. One hears about crime 
stories through neighborhood chatter and social conversations. Some work with victims 
and learn about personal tragedies. 

For non-victims, these situations are removed from their personal lives--the reality of 
crime is part of the big world, not their personal circle. Their world is a 
sane world where people "get what they deserve and deserve what they get." In this 
world, they are invulnerable to acts of violence, because they are in control of their 
lives. They take precautions to avoid potentially dangerous situations, to protect 
themselves from the seedier and criminal elements of society, and to maintain their 
healthy and wholesome lives. Herein lies the myth ..... 

The most crucial aspect of the victim experience is acknowledging the randomness and 
senselessness of crime. Victims are totally unprepared for the devastating problems 
they must face. The underlying question for victims is "why?" Trying to make 
sense of the chaotic world of criminal victimization is an arduous task for victims, 
criminologists, sociologists, psychologists, and all of us. For most Americans, such an 
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overpowering and far-reaching dilemma is easily ignored. "Leave it alone and it won't 
touch you." But the issue won't go away because it's prevalent in each and every 
American community. Crime affects everyone in some way. People owe it to themselves 
and to the victims of violent crime to look straight-forward at this crisis and learn 
how they--as concerned citizens--can be most effective. 

In order to understand and"assist victims, one needs to recognize the emotional 
responses a victim will experience. Morton Bard, in The Crime Victims Book. 
identifies three phases of the victim experience. The impact phase is usually 
accompanied by symptoms of shock, euphoria over survival and disorganization. 
Immediately following the violent experience, the victim is in crisis because the 
incident is beyond the normal range of experience. Crisis intervention at this point 
requires skill in recognizing the victim's emotional and physical problems and helping 
the individual cope. 

Victims will come in contact with a number of people during this crisis stage. Each of 
them can have an impact on the victim's long term recovery: 

o Good Samaritans, bystanders and witnesses become part of the victim's 
memory of the crime; 

(9 Emergency service workers address 2ny physical or medical problems; 

It Law enforcement professionals investigate the crime and require the 
victim's assistance; 

• Hospital personnel focus on urgent medical needs; and 

o Family and friends provide support and try to find explanations for 
what has happened. 

Everyone who comes in contact with a victim will have an effect based on the statements 
they make, the questions they ask, their obvious reactions and nonverbal messages tha t 
are conveyed. The victim will know if friends or professionals are horrified, 
impervious, doubtful, disinterested, upset or shocked. But, right now, the victim 
must be the focus of attention, and his or her needs must be addressed in a sensitive 
and supportive way. Professionals who work with victims of violence do not lose sight 
of the victim's emotional turmoil. They help the victim sift through the confusion and 
regain a sense of control over his or her life. Often, they may want to take over and 
provide security by making all the decisions. It is the victim, however, who must 
decide to give them that control. 

Based upon the type of criminal victimization, reactions or concerns may vary. In 
non-violent crimes such as property loss, the extent of trauma may be less significant. 
Usually, the victim will regain control and progress through the stages in a shorter 
time. However, the way others react to the victim will still have an impact. 
Sometimes, law enforcement officials may appear apathetic and trivialize the incident. 
Friends may focus on the fact that "it could have been worse." Others dismiss the 
incident as commonplace. 
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But each victim reacts differently, and for that victim, this crime has been 
devastating. The victim may feel guilty for making the victimization "a big deal," or 
may feel rejected by those around him or her. Victims of non-violent crime also need to 
talk about their feelings, and need to feel supported. This crime happened to him or 
her, not to the number of victims reflected in statistics. 

Friends and advocates can assist the victim by providing a comfortable arena to vent 
feelings which will be validated, and help the individual work through these feelings to 
regain control over his or her life. The victim may experience anger or rage at the 
perpetrator, the system, or at himself or herself for the loss. There may be questions 
about how the victim could let this happen. Also, the victim may grieve for 
lost items which have special, sentimental value. You should share these feelings with 
the victim. 

With violent crimes, the trauma is usually much more severe. During the impact phase, 
the victim may suffer intense physical pain, uncontrollable crying or hysteria, total 
numbness or preoccupation with the crime. In Morton Bard's second phase--recoil--the 
victim tries to adapt to the situation and must deal with feelings of fear, anger, 
denial, alienation, self-blame and helplessness. The victim begins to realize that 
things are not the same, and life has been drastically altered. Ensuing problems become 
apparent, and the victim looks for help. 

The victim experience creates a myriad of problems which affect every aspect of the 
victim~s life. Victims vary in their reactions to nine areas of potential problems: 

Physical: In addition to obvious physical injuries, a victim may suffer 
nightmares; changes in sleep patterns; extreme fatigue; impotence; extreme weight 
changes and chemical dependency or an exaggerated startle response. Often, 
emotional stress creates physical problems. 

Intellectual: At times, victims may have trouble concentrating. They may be 
preoccupied with the crime and its results, often due to flashbacks. The victim 
may appear to make irrational decisions or suffer from loss of memory. The victim 
may question the social order in an attempt to'comprehend what has happened. 

Emotional: The emotional trauma experienced by victims has enormous 
consequences. Violent crime violates the sanctity and security of a victim's life 
and inner self. Victims suffer a loss in their sense of purpose for life. Victims 
must face feelings of loneliness, depression, sadness, fear, self-pity and 
helplessness. Some victims desire to flee by not acknowledging their problems; to 
withdraw from others for fear of further pain; or to commit suicide. The confusion 
and chaos in the victim's life is overwhelming. For some victims, the desire for 
revenge becomes a destructive force. 

Relational: A major consequence of the victim experience is the disruption of 
interpersonal relationships. The victim may withdraw from or blame family members 
and loved ones. Reduced parenting skills, divorce, isolation from family 
networks, increased risk of family violence and chemical dependency are potential 
causes of family breakdown. Often, a victim is pressured by friends and family to 
"get on with your life," and is rejected when he or she cannot comply with others' 
expectations. Some victims are suffocated by overprotectiveness of family members. 
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Finiincial: The financial impact on victims is tremendous. Expenses are 
incurred for medical treatment and hospitals, funerals, psychological counseling, 
cooperation with the investigation, and prosecution costs. Victims may suffer loss 
of income or even lose their jobs while recovering from physical and emotional 
injuries. There may be hidden expenses due to changes in litestyle for the victim, 
such as: college scholarship given up because of an inability to concentrate on 
studies; moving expenses to get away from painful memories of the crime; and a home 
or car repossessed because of non-payment. 

Spiritual: Victims may suffer a loss of faith because of their inability 
to cope with pious platitudes sometimes offered by clergy and church members. 
Feelings of guilt and anger interfere with previously held beliefs and value 
systems. Some victims have an increased faith and reliance on God. But victims 
often re-evaluate their spiritual beliefs. 

Employment-Related: After suffering a violent crime, victims may alter their work 
habits. Some victims become dysfunctional which may lead to termination if 
effects of the crime are prolonged. Others become workaholics, and let social and 
familial aspects of their lives suffer. 

Media: Most victims have no prior involvement with the media. After the 
crime, victims may be intimidated by the press, and must deal with an intrusion 
into their private lives. Publication of names and addresses of victims may lead 
to undesired phone calls, and much worse circumstances in some cases. While some 
victims suffer from a media blitz, others are angered by the media's lack of 
concern for their story. 

Legal and Judicial: Interaction with law enforcement agencies and the 
criminal justice system may produce a number of problems for victims who are 
unfamiliar with the process. The police or prosecutor may be insensitive or fail 
to provide information. Victims must learn to cope with postponements and 
continuances, plea bargains, numerous trips to officials' offices, release of the 
criminal, and light sentences. Victims often have to face the defendant in the 
courtroom or sometimes in the corridor or waiting room. Often, victims must 
confront the realities of a court process which does not meet their expectations 
for justice. In many cases, the crime is never solved. 

The advocate/professional's role in the healing process of the victim experience can be 
crucial. Providing information about what is happening and what can be expected is an 
essential step. Look for signs which may explain a victim's behavior. Help others who 
come in contact with the victim to understand the victim experience so they, too, can be 
supportive, sensitive, and patient. 

The final phase, according to Morton Bard, is reorganization. Victims begin to move 
beyond the victimization, to restructure the fragments of their lives, and'to accept some 
irrevocable changes. At this time, victims may appear to be "normal" again, but the 
observer must be careful not to overlook the fact that the victim will never 
be the "same" as before the incident. Victims will build new relationships, will find a 
new purpose in life, may change careers and may "begin all over again." As time passes, 
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the physical and emotional wounds will heal, but the "scars"--both overt and hidden-
will remain. There may still be some setbacks, especially around the 
anniversary of the crime or when something triggers a recollection of it. 

When a victim meets new people, during the course of conversation or as a relationship 
is established, the victim may have to relate details of his or her past history which 
include the victimization. Victims must determine if they feel comfortable talking 
about it, or how they can avoid discussing the topic without appel:l.ring secretive. 
Victims may feel stigmatized when others react negatively to their background. 
Fortunately, the strength and resilience of most will help them cope with these 
incidents. 

The victim experience cannot be measured within a specific time frame. Each victim 
recovers at his or her own pace. For some victims, the encounter with the criminal 
justice system, referred to as "the second injury" by Martin Symonds··, prolongs 
the suffering. For others, professional counseling from private practitioners and 
helping agencies expedites the recovery process. And many victims are tremendously 
supported by the support group experience offered by some grass-roots victim 
organizations, which enable victims to share their feelings with those who have been 
through similar experiences. Victims can deal with their experience by taking action 
and getting involved in a victims' group which advocates victims' rights issues, and 
work to improve the criminal justice system. 

Advocates and concerned citizens can help a victim by gathering information about victim 
services within your area. Show your concern for the victim by taking time to research 
ways in which the victim can solve their problems and overcome hurdles created by their 
experience. This will not only benefit the victim, but can help you learn more about 
the victim experience. And this knowledge may come in handy in the futme. You will 
gain great sati~raction by knowing you have contributed to the well-being of someone who 
has been heartlessly thrown into the chaos of victimization. And, hopefully, you will 
find yourself motivated to actively pursue ways to make the victim experience less 
painful and less traumatic by working to change the perception and treatment of victims 
of violent crime in America. 

>I< The "potential problems" of the victim experience were developed by Patsy Day, Founder and President of Victims' 

Outreach in Dallas, Texas. Reprinted with permission. 
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SAMPLE LETTER TO VICTIMS' ORGANIZATIONS 
TO CREATE A 

NATIONAL VICTIMS' RIGHTS WEEK CALENDAR 

Name/Title 
Organization 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

Many of us are sponsoring public awareness events and other activities to commemorate 
(year) National Victims' Rights Week. In order to coordinate our efforts, the National 
Victim Center recommends that we produce a calendar of events for our (city/county) for 
our benefit and to inform the media of our plans. 

Please take a moment to inform me of your planned or projected activities for (year) 
National Victims' Rights Week. It would be helpful if you could send me a list of 
events and activities with the following information: 

" Type of event or activity; 

" Sponsoring organization(s); 

" Day /date/time/location of event or activity; and 

" Contact person(s) and telephone number(s). 

(Your organization) will gather this information from all victim advocacy groups in our 
(city /county) and produce a calendar of events. We will mail a copy of the calendar to 
you, and will also send copies to the print and broadcast media in our community. 

Please send me the aforementioned information no later than (day/seven weeks in 
advance). 

If you have any questions concerning the calendar of events, please call me at (area 
code/telephone number). 

Thank you for your attention to this request. 

Sincerely, 
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SAMPLE LETTER TO NEWS MEDIUMS 
REQUESTING SUPPORT FOR 

NATIONAL VICTIMS' RIGHTS WEEK 

Newspapers and Magazines 

Name 
Publication 
Street Address or P.O. Box: 
City/State/Zip Code 

Dear 

National Victims' Rights Week is scheduled for (dates). During this special observance, 
(list of organizations) which serve victims of violent crime in (your city) will join 
together to promote greater public awareness about the rights and needs of victims. 

Our efforts cannot be successful without your support. We believe your readers can 
benefit from articles, editorials and public service information about crime and 
victimization. 

We would like you to consider publishing an article or series of articles during 
National Victims' Rights Week which focus on various types of victimization, our 
criminal justice system, and the services provided to crime victims by our 
organiza tion(s). 

In addition, I have enclosed a series of public service posters which address different 
areas of victimization. We would be very grateful if you could publish these in your 
newspaper/magazine during National Victims' Rights Week. 

I have enclosed materials about my/our organization(s) for your review. I have also 
attached a statistical overview which highlights the severity of violence in our nation. 

I will contact you next week to see if you are interested in joining our greatly needed 
public service campaign. 

If I can provide you with additional information concerning my/our organization(s) or 
(year) National Victims' Rights Week, please call me at (area code/telephone number). 

Thank you for your consideration of my/our request. 

Sincerely, 

Enclosures (Organizational Brochure(s), Public Service Information Posters, and 
National, State and/or Local Statistical Overview 
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SAMPLE LETTER TO NEWS MEDIUMS 
REQUESTING SUPPORT FOR 

NATIONAL VICTIMS' RIGHTS WEEK 

Radio and Television 

Name 
Public Service Director 
Station 
Street Address or P.O. Box 
City jState/Zip Code 

Dear 

National Victims' Rights Week is scheduled for (dates). During this special observance, 
(list of organizations) which serve victims of violent crime will join together to 
promote greater public awareness about the rights and needs of victims. 

Our efforts cannot be successful without your support. We believe your listeners/ 
viewers can benefit from news reports, feature stories, talk shows and public service 
programming about crime and victimization. 

We would like you to consider broadcasting special programs during National Victims' 
Rights Week which focus on various types of victimization, our criminal justice system, 
and the services provided to crime victims by our organization(s). 

In addition, I have enclosed a series of public service announcements which address 
different areas of victimization. We would be very grateful if you could broadcast 
these during National Victims' Rights Week. A representative from our organization(s) 
will be available to record/help produce these spots at your convenience. 

I have enclosed materials about my/our organization(s) for your review. I have also 
attached a statistical overview which highlights the severity of violence in our nation/ 
state/community. 

I will contact you next week to see if you are interested in joining our greatly needed 
public service campaign. 

If I can provide you with additional information concerning my/our organization(s) or 
(year) National Victims' Rights Week, please call me at (area code/telephone number). 

Thank you for your consideration of my/our request. 

Sincerely, 

Enclosures Organizational Brochure(s), Copy for Public Service Announcements, and 
National, State and/or Local Statistical Overview 
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SAMPLE LETTER REQUESTING A MESSAGE ON 
ELECTRONIC BILLBOARDS 

Name/Title 
Name of Corporation 
Street Address or P.O. Box 
City /S ta te / Zip Code 

Dear 

National Victims' Rights Week is scheduled for (dates). During this special observance, 
violent crime victims and the organizations which serve them will promote a number of 
community awareness activities to educate (city's) citizens about crime and victimi
zation. 

We would like to publish a public service message on your electronic billboard from 
(dates). It will enhance our outreach efforts and, at the same time, help us solicit 
volunteers to support victims and our programs. 

The message we would like you to publish for us is: 

(SEE SAMPLE MESSAGES BELOW) 

If you have any questions concerning either this public service message or (year) 
National Victims' Rights Week, please caIl me at (area code/telephone number). 

Thank you for your consideration of this request. 

Sincerely, 

Sample Messages 

"National Victims' Rights Week--(dates)--Support Victims' Rights--For More Info, Call 
(area code/telephone number)." 

"Be A Voice For Victims During National Victims' Rights Week--(dates)--Call (area code/ 
telephone number) For More Info." 

"Stop Crime--Help Crime Victims During National Victims Rights Week--Call (area code/ 
telephone number) For Info." 
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RADIO OR TELEVISION ACTUALITY· 

An actuality is an audio or video editorial opinion personally delivered by the person 
who wrote it. Actualities are often featured on news/talk radio stations or television 
stations, especially those with strong records of public service programming. They 
contain brief (usually 60 seconds) hard-hitting opinions about relevant issues affecting 
the region in which the news medium broadcasts. 

The following actuality can be modified to suit your organization's specific needs. Be 
creative, and draft your own actuality using the many resources featured in this kit. 

Contact your local television and news/talk radio stations, and ask about their policies 
relevant to broadcasting actualities. Arrange a convenient time to go to the station 
and tape your actuality. For television actualities, a business suit is proper attire. 

:60 seconds 

Most people think "it'll never happen to me. Not in my neighborhood. Not in my home." 
But the sad fact is, over 35 million Americans will become crime victims this year 
alone. 

I'm (state your name/title/organization). Violent crime is not "someone else's 
problem." If our community is ever to achieve true victory over violence, we must all 
join together to combat crime, and to help the innocent victims whose lives are forever 
changed by criminal acts. 

What can you do to get involved, to help (your city) fight violence? You can: 

" Start right at home. Contact our police department to learn home safety tips 
to protect your loved ones. 

• Join together with your friends and form a neighborhood watch program. 
Looking out for one another is the best measure to prevent crime from 
happening. 

1&1 Find out about the many fine services available in (your city) to help victims 
of all types of crime, from child abuse and rape to domestic violence and 
homicide family survivors. And volunteer for victims--your support will go a 
long way to ease their pain and suffering. 

• Support our local law enforcement. Report crime and suspicious activities. 
Let's take back our streets from the criminals! 

CD Support the expansion of our jails and state prison system. We've got to be 
willing to "put our money where our mouth is" if we truly want to get tough on 
crime. 

• Perhaps most important--vote ... for elected officials who support victim 
services and tougher sentences for vicious criminals. Your ballot is a 
critical weapon in the war on crime. 
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Finally, remember: most people stop at nothing to help the innocent victims of crime. 
And nothing just isn't good enough in a nation where one out of four families is 
touched by crime annually. Get educated about and involved in crime victim services. I 
hope you'll never need our help, but it's nice to know we're here if you do! 

-30-

* Update statistics annually. 
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:30 
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SAMPLE PUBLIC SERVICE ANNOUNCEMENTS· 

Each year, there are over thirty-four million crimes committed nationwide. Almost 
seven million are crimes of violence. 

A violent crime occurs every 20 seconds. Every 25 minutes, a murder is committed. 
Every six minutes, a woman is raped. And every three seconds, a property crime is 
committed. 

These senseless acts of violence become even more devastating when you stop and 
think that behind each number, each statistic, there is a victim--an innocent 
citizen whose life is destroyed by violence. 

During National Victims' Rights Week--(dates)--support victims' rights. Volunteer for 
victims! 

For information about how you can get involved, call (area code/telephone 
number). 

### 

The U.S. Department of Justice tells us that five out of six of today's twelve
year-olds will be a victim of violent crime in their lifetimes. What a frightening 
future for America's children! 

We'll never be able to end the senseless violence in America. But we can help the 
innocent victims of crime. 

Get involved ... volunteer for victims. For more information, please call 
(organization) at (area code/telephone number). 

### 

Child molesting ... murder. .. family violence ... rape. For millions of Americans, 
these tragedies hit close to home--devastating dreams and destroying lives. 

But today, there are many programs and services in (your city) which help innocent 
victims of violent crime. You can help too! Volunteer for victims! 

For more information, call (organization) at (area code/telephone number). 

### 
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:30 

:20 

:20 

Every 25 minutes, someone is murdered. Every six minutes, a person is raped. And 
every single minute, someone is robbed. 

Behind every shocking crime statistic is a victim whose life will never be the same 
again. Because crime doesn't pay. Victims do. 

The innocent victims of crime need your help. Volunteer for victims. For more 
information, call (area code/telephone number). 

### 

Persons accused of crimes have many constitutional rights--the right to be informed 
of their rights ... the right to counsel...the right to a speedy trial...the right to 
face their accusers. 

On the other hand, the innocent victims of crime have no constitutional 
protections. 

The way we treat victims is a crime! But you can help. Support crime victims' 
rights and volunteer for victims. Call (area code/telephone number) to find out 
how you can help. 

### 

Murder ... child abuse ... rape. Violent crime is an inescapable fact of our society. 
Each year, horrible crimes destroy the lives of mi1lions of Americans. 

But you can help heal the wounds left by violent crime. Volunteer for victims. 
For more information, call (your organization) at (area code/telephone number). 
That's (area code/telephone number). 

### 

You always think it won't happen to you. But crime will strike one out of four 
American families this year alone! Confront this issue now before it contronts you. 
Support victims' rights. Volunteer for victims. Call (your organization) for more 
information at (area code/telephone number). 

### 

* Update statistics annually. 
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PUBLIC SERVICE ANNOUNCEMENT 

LENGTH: CONTACT: 

REPRESENTING: 

TELEPHONE: ( ) 

DATES FOR AIRPLAY: TO: 

TOPIC: NATIONAL VICTIMS' RIGHTS WEEK (dates) 

***************************************************************************** 

-30-

This message is provided as a public service 
by the 

National Victim Center 
and 

(name of organization) 
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(Name), Editor 
Publication 

SA~JlPLE LETTER FOR 
NATIONAL VICTIMS' RIGHTS WEEK 

OPINION/EDITOHIAL COLUMN 

Street Address or P.O. Box 
City/State/Zip Code 

.Dear 

The annual observance of National Victims' Rights Week is planned for (dates). During 
this special week, our entire nation can reflect upon the crisis of violent crime and 
victimization and, at the same time, promote the need to improve programs and services 
for victims of violent crime. 

l/we have written an opinion/editorial column which I/we would like you to consider for 
publication during National Victims' Rights Week. It is enclosed for your review. I/we 
believe it carries an important message for the citizens of (city)--one which your 
readers need to hear. 

For your information, I/we have also enclosed (a) brief biographical sketch(es) which 
explain my/our involvement in the victims' rights movement. 

I/we would like to encourage (name of publication) to publish your own editorial column 
supporting victims' rights issues and local programs which serve violent crime victims. 
The enclosed statistical overview highlights the severity of the problem in our nation 
today. 

I will be pleased to meet with you at your convenience to further discuss the problems 
affecting victims of violence and what citizens in our community can do to tackle this 
crisis. 

Your editorial support will greatly enhance our efforts to generate public support 
locally for improved and expanded victims' services. 

If I/we can provide you with additional information about National Victims' Rights Week, 
please call me at (area code/telephone number). 

Thank you for your consideration of this special request. 

Sincerely, 

Enclosures (Opinion/Editorial Column, Brief Biography of Column's Author(s), and 
National, State and/or Local Statistical Overview 
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SAMPLE OPINION/EDITORIAL COLUMN· 

"Crime Doesn't Pay. Victims Do." 

There is nothing in your life, short of war, famine or pestilence, that can prepare you 
to be a victim of violent crime. To be dragged from your car on your way home from work 
and mugged or beaten. To be raped in your own apartment in the middle of the night. To 
have your daughter murdered or sexually abused in her college dorm room on her first 
venture away from home. In our hearts, victims of violent crime hold a special, tender 
place, because we know that their pain might well be ours. 

But there is no tender place in our criminal justice system for victims. Even the name 
implies it: justice is for criminals, not victims. 

While criminals are surrounded by a blockade of legal and constitutional rights, victims 
are left out in the cold. Only a few states offer constitutional guarantees to vict.ims. 
The rest offer various "Victims' Bills of Rights," with the provision that the rights 
named are suggestions only. If they are ignored by the authorities in a particular 
case, victims have no recourse. 

Most Americans are unaware of the pain of victims, for a variety of reasons. Movies and 
television show a system of police officers, prosecutors and judges who are fighting for 
the victim. Their job is to get the criminal and put him away. All within sixty 
minutes. 

In reality, it doesn't work that way. A victim may suffer a complete physical, 
emotional and financial breakdown from his or her experience, while the attackcr is out 
on the streets again in a matter of hours, days, or months. 

Part of the reason for this is that in the American system of criminal justice, a 
violent crime is held to be a crime against society. The officials of the law, from the 
first police officer on the scene, to the judge and jury, to the prison guard who 
finally releases the offender, are all agents of our injured society. 

This is not an isolated problem. In 1986, one violent crime occurred every 21 seconds 
in this country. A property crime every 3 seconds. A forcible rape every 6 minutes. A 
murder every 25 minutes. Five out of six of today's 12-year-olds will someday be a 
victim of violent crime. And one in every four American families will be touched by 
crime this year alone.* 

When it happens, how will they be treated? One woman, a rape victim, was kept in a 
hospital emergency room until the early morning and subjected to the necessary (but 
painful and humiliating) examinations. All her belongings, including her clothes and 
her purse (with her wallet in it) were taken from her to be held as evidence. When it 
was over, shc found herself standing on a street corner in a paper dress, without money 
or keys to her apartment, and with no way to get to her home across town. 
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Victims have needs, real needs, that must be met. To be denied even minimal involvement 
in "their case" is painful to them. Yet often they are barred from the courtroom by 
officials who feel that their presence might have an adverse effect on the rights of the 
criminal. 

Today, the situation for victims is looking better. Ten years ago, there were seldom 
victims in our courts. Today, there are judges, prosecutors and law enforcement 
officials working with victims' rights groups to give victims a voice in our legal 
system, and to create avenues for compensation. 

California, Rhode Island, Florida, Michigan, Texas and Washington all provide 
constitutional protections to victims. Forty-six states have victim compensation funds. 
Both Republicans and Democrats make victims' rights part of their election year 
platforms. President Bush has made the issue an integral part of his agenda. Victims 
and their advocates across the country have organized a grass-roots movement that has 
gained the a tten tion and support of la wmakers and judges. It's a movemen t that is 
having a powerful effect on the way we approach the question of criminal justice.** 

In (your region), over (number) organizations have organized together into a powerful 
coalition to address this problem and to draw attention to the plight of victims. Many 
of us working on this issue are victims. Others are important members of the legal 
system. We have performed miracles in the last few years by helping to initiate needed 
reforms. We have often been the only ones who stood between a victim and total despair. 
We have put their time and money on theUne for a cause. And we have made a 
diff erence. 

This week is National Victims' Rights Week. All across our nation, from the Rose Garden 
at the White House to our own city hall, communities are taking a stand for victims' 
rights. And that's as it should be. We owe victims our support. And our respect. 

George Santayana once said that one of the greatest crimes of all is to stand silent in 
the fac,e of wrongdoing. The way we treat victims is a crime. It's a system we created, 
and it's a system we can change. The price of crime is too high and, so far, it's the 
victims who have paid the bill. 

-30-

* Update statistics annually. 
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SAMPLE LETTER TO CIVICLCOMMUNITY ORGANIZATIONS 
REQUESTING SPEAKING ENGAGEMENTS DURING 

NATIONAL VICTIMS' RIGHTS WEEK· 

Name/Title 
Organiza tion 
Street Address or P.O. Box 
City/State/Zip Code 

Dear 

The annual observance of National Victims' Rights Week is planned for (dates). During 
this special week, (your organization) is planning a number of activities to educate our 
community about the rights and needs of violent crime victims. 

Most people are unaware that one out of four American families is touched by crime each 
year! Annually, there are almost six million violent crime victims who need special 
services and programs such as ours to help them cope with their personal tragedies.* 

In (your city), our organization (briefly describe your programs and services). I would 
welcome the opportunity to speak to your organization during National Victims' Rights 
Week or whenever your schedule allows such a presentation. (INSERT THE NEXT SENTENCE 
IF YOU ARE A VICTIM OR SURVIVOR.) As a victim/survivor of a violent crime, I can offer 
your members a first-hand personal perspective of my experience, along with an overview 
of how I turned my pain into positive action to benefit all victims. Your members may 
be interested in learning about the many programs and activities sponsored by my 
organization to help victims of violence. 

I believe my message concerning victimization, victims' rights and the need for 
community support should be heard by all citizens of (your city). I will be delighted 
to address any specific topics concerning crime and victimization that you feel would 
interest your membership. 

I have enclosed materials which highlight the goals. and programs of my organization for 
your review. 

I will contact you next week to further discuss this proposed presentation. If I can 
provide you with additional information about my organization or (year) National 
Victims' Rights Week, please contact me at (area code/telephone number). 

Thank you for your consideration of my request. 

Sincerely, 

Enclosure (Information About Your Organization) 

* Update statistics annually. 
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SAMPLE LETTER REQUESTING PROCLAMATIONS FOR 
NATIONAL VICTIMS' RIGHTS WEEK 

Honorable (Name) 
(Official Title) 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

The annual observance of National Victims' Rights Week is planned for (dates). During 
this special week, violent crime victims, their advocates and organizations which serve 
them will join together in (city/county /state/parish) to educate our citizens about 
crime and victimization and encourage their support to improve victims' rights and 
services. 

(Your organization) would be honored if you could sponsor a proclamation to recognize 
(dates) as "(City/County /State/Parish) Victims' Rights Week." Such a proclamation will 
publicly reaffirm your commitment to our important cause and, at the same time, 
recognize the efforts of those who serve violent crime victims in our community. 

I have enclosed two sample proclamations which you may wish to use to compose your 
proclamation. 

(INSER T FOLLOWING PARAGRAPH IF YOU ARE SPONSORING A PUBLIC 
AWARENESS EVENT) 

(List of organizations co-sponsoring event) are sponsoring a (describe event or 
activity) on (day), (date) at (time) at (location). You are cordially invited to attend 
this special event and, at that time, present your proclamation. If you are unable to 
attend, we would like to read your proclamation to the victims, their families and our 
supporters on (date). 

If you have any questions concerning either this request or the sample proclamations, 
please call me at (area code/telephone number). 

I will contact your staff next week to provide further details, as needed. 

Thank you for your consideration of this special request. 

Sincerely, 

Enclosures (Sample Proclamations) 
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SAMPLE PROCLAMATIONS· 

Whereas, the annual commemoration of National Victims' Rights Week is planned for (dates); 
and 

Whereas, over 7,000 victim service, criminal justice and law enforcement organizations will 
join together in communities across America to focus attention on the 
plight of the innocent victims of crime; and 

Whereas, for the second year since 1981, incidents of violent and household crimes increased; 
and 

Whereas, there is a critical need for all Americans to support programs and services which 
provide short and long-term assistance to violent crime victims; and 

Whereas, (your organization) (briefly describe the services you provide to victims); and 

Whereas, (your organization) is joining forces with victim service programs and concerned 
citizens throughout (state) to observe (year) National Victims' Rights 
Week; therefore, be it 

Resolved, that (elected official or government body) designate (dates), as year (city/county/ 
parish/state) Victims' Rights Week; 

Resolved, that (elected official or government body) reaffirms its commitment to address a 
National Victims' rights and criminal justice issues during (year) 
(city/county/ parish/state) Victims' Rights Week and throughout the year; 
and be it further 

Resolved, that a suitably prepared copy of this proclamation be presented to (your 
organization). 

# # # 
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Whereas, over thirty-five million Americans become victims of crime each year, with six 
million citizens falling prey to violence; and 

Whereas, the V.S. Department of Justice estimates that five out of six of today's 
twelve-year-olds--83 percent of Americans that age--will be the victims or 
intended victims of violent crime in their lifetimes; and 

Whereas, only 37 percent of crimes are even reported to law enforcement officials; and 

Whereas, to fight the continuing threat of crime and victimization, all Americans must join 
together, committing their individual and collective resources to crime 
prevention and victim services; and 

Whereas, over 7,000 victim service, criminal justice and law enforcement organizations will 
work together to observe the annual commemoration of National Victims' Rights 
Week from (dates); and 

Whereas, (your organization) (briefly describe your victim services) not only during National 
Victims' Rights Week, but throughout the year; and 

Whereas, (your organization) requires the commitment of concerned citizens and 
leaders in both the public and private sectors to continue providing 
quality services which aid the innocent victims of crime; therefore, be it 

Resolved, that (your organization) be commended during (year) National Victims' Rights Week 
for providing exemplary services to victims of violent crime and to (name 
of city/county /parish/state); and be it further 

Resolved, that a suitably prepared copy of this proclamation be presented during (year) 
National Victims' Rights Week to (your organization). 

# # # 

* V pda te statistics ann ually. 
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NATIONAL CRIME PREVENTION COUNCIL 

"Crime and Crime Prevention Statistics" 

The National Crime Prevention Council (NCPC) has granted permission to the Center to 
include the publication Crime and Crime Prevention Statistics in this Strategies for Action 
kit. This document contains valuable data and statistics relevant to violent crime and 
victimization. 

The National Victim Center extends our sincere appreciation to the National Crime Prevention 
Council for allowing the Crime and Crime Prevention Statistics to be published in 
Strategies for Action. 

These statistics from the NCPC are to be used for reference only. Additional copies of 
Crime and Crime Prevention Statistics for distribution in your community can be ordered 
from the NCPC. Single copies are $3.00 each. Quantity discounts are: 3-10 copies, 
$2.00 each; 11-25 copies, $1.75 each; 26-50 copies, $1.50 each; and 51 or more copies, 
$1.00 each. Prices include handling and postage. 

To order additional copies of the NCPC's Crime and Crime Prevention Statistics, please 
write: National Crime Prevention Council, 1700 K Street, N.W., Second Floor, Washington, 
D.C. 20006. 
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Thpicsin 
Crime 
Prevention 

REVISED 

How Much Crime Is There? 
Has crime gone up or gone down? 
Is crime worse than it used to be? 
Who are the victims of crime? 

These and hundreds more ques
tions come up every day when 
crime is discussed. Policymakers, 
reporters, and concerned citizens 
want to know. Crime prevention 
program planners need to know. 

Statistics help to clarify crime 
and crime prevention problems. 
Well-constructed statistics can 
provide a broader and more accu
rate perspective on the crime prob
lem than anyone person's or 
group's experience ever could. 

In this report, you will find na
tional statistics about the most 
common kinds of personal and 
household crimes. Data are also 
provided on a number of crimes 
against businesses. 

This quick reference guide is 
intended to help you: 

• provide an overview for citi
zens' policymakers, funders, prac
titioners, and others of the most 
current national data available on 
various crimes and crime preven
tion issues; 

• relate problems in your commu
nity to the national crime picture; 

.. see how crime affects various 
groups; 

• become familiar with national 
statistical resources in crime and 
criminal justice. 

Different Yardsticks 
Any statistic is useful only if you 
know the basis on which the meas
urement was made and what was 
being measured. Two distinct sets 
of crime statistics are compiled at 
a national level. When you cite 
numbers from either source, you 
must be careful to keep these dif-: 
ferences in mind. 

Uniform Crime Reports 
Since 1930, the Federal Bureau of 
Investigation (FBI) has tallied 
crime reports from local law en-

... a series oftimely reports 
to meet the needs of 
people working to build 
safer communities ... 

National 
Crime 
Prevention 
Council 
~

.; in partnf'rship 
~\ with the 

•. .' Bureauof 
®. Justice 

Assistance 

CriIne and Crirrte 
Prevention Statistics 
forcement agencies around the 
country. This set of statistics is 
known as the Uniform Crime Re
ports (UCR). 

More than 16,000 local law en
forcement agencies send to the 
FBI a count of the murders (and 
non-negligent manslaughters), for
cible rapes, aggravated assaults, 
robberies, burglaries, larcenies, 
motor vehicle thefts, and arsons 
which have been reported by 
citizens, together with arrest 
information. 

The FBI assembles these data 
in an annual report, Crimeln The 
United States, which gives national 
and local totals for these crimes. 

The UCR does not provide 
demographics about the victim, 
and reflect only crimes actually 
brought to the attention oflaw 
enforcement. The UCR does show 
whether or not an arrest was 
made but gives offender demo
graphics only where an arrest 
was made. The UCR data are pre
sented for cities and states. The 
National Crime Survey data are ex
pressed in national and regional 
terms only. 

National Crime Survey 
In order to uncover data about 
crimes not reported to the police, 
and to gain more information 
about victimizations in general, 
the Bureau of Justice Statistics 
conducts a nationwide survey of 
persons 12 and older and of house
holds. This survey has been con
ducted since 1973. 

The survey asks whether the 
person has been the victim of any 
of several completed or attempted 
personal crimes: robbery, rape, 
assault, purse snatching or pocket 

picking, or theft of personal pos
sessions. Heads of household are 
asked if the household has expe
rienced burglary, larceny, or auto 
theft. 

If a victimization is indicated, 
the interviewer asks a series of 
specific questions about location, 
time, circumstances, loss, injury, 
and reporting to law enforcement. 

These surveys are annually pub
lished in a report :111titled Crimi
nal Victimization in the United 
States. 

The National Crime Survey 
(NCS) does not link victimiza
tions with arrests, and is a survey 
rather than a tabulation of actual 
reports of crime. There are few lo
calor state NCS reports. 

Differences in the two reporting 
systems are further explained in 
Measuring Crime, from the Bu
reau of Justice Statistics. Both are 
currently being updated and re
vised to collect new and better 
data. The "enhanced" UCR will 
collect more detailed information 
about crime patterns from state 
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and local law enforcement agen
cies. An additional benefit is that 
local agencies that participate will 
have greatly increased crime 
analysis capabilities. 

If the FBI Says Crime Is Up, 
How Can BJS Say Crime Is 
Down? 
As explained above, the FBI's 
Uniform Crime Report counts 
crimes reported to local law en
forcement. The Bureau of Justice 
Statistics's National Crime Survey 
measures how many citizens 
were subjected to criminal acts, 
whether or not reported to police. 

As citizens become more aware 
of the desirability of reporting 
crime to the police, reported crime 
may, in a given area, increase in 
disproportion to any increase in 
the actual commission of crimes. 
Indeed, it is possible that actual 
crime could have decreased 
while reported crime increased. 
Nationally, the reporting of crime 

Glossary 
Based on Criminal Victimization in the 
UnitedStates, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

Aggravated assault-Attack with a 
weapon, irrespective of whether or not 
there was injury, and attack without a 
weapon resulting in serious il\iury. 
Also includes attempted assault with a 
weapon. 

Assault-An unlawful physical attack, 
whether aggravated or simple, upon a 
person. Includes attempted assaults 
with or without a weapon. 

Burglary-Unlawful or forcible entry of 
a residence, usually but not neces
sarily attended by theft. Includes 
attempted forcible entry. The entry 
may be by force, or it may be through 
an unlocked door or an open window. 
As long as the person entering had no 
legal right to be present in the struc
ture, a burglary has occurred. 

Household crimes-Burglary or larceny 
of a residence, or motor vehicle theft, 
crimes that do not involve personal con
frontation. Includes both completed 
and attempted acts. 

Household larceny-Theft or attempted 
theft of property or cash from a resi
dence or its immediate vicinity. For a 
household larceny to occur within the 
home itself, the thief must be someone 
with a right to be there, such as a maid, 
a delivery person, or a guest. 

Larceny-Theft or attempted theft of 
property or cash without force. A basic 
distinction is made between personal 
larceny and household larceny. 

Motor vehicle theft-Stealing or un
authorized taking of an automobile, 
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increased 14% between 1973 and 
1987. 

Sources for This Report 
In this report, National Crime Sur
vey data are used where they are 
available. These data most closely 
reflect the actual incidence of 
crime, and therefore are likely to 
give the most accurate picture of 
what is actually happening to citi
zens around the country. 

Some of the data in this report 
are from special studies con
ducted by the Bureau of Justice 
Statistics, the National Institute 
of Justice, and other agencies. 
These studies are not conducted 
on a regular, cyclical basis. Stud
ies for specific topics may be 
three or five or more years old, but 
represent the best information 
available. 

Other sources of data, incl uding 
public opinion polls by reputable 
organizations, independent studies 
by academic researchers, and re-

truck, motorcycle, or other motor vehi
cle, including attempts at such acts. 

Nonstranger-With respect to crimes 
entailing direct contact between 
victim and offender, victimizations (or 
incidents) are classified as having 
involved nonstrangers if victim and 
offender either are related, well known 
to, or casually acquainted with one 
another. 

Offender-The person committing the 
criminal act; perpetrator of a crime; 
the term generally is applied in relation 
to crimes entailing contact between 
victim and offender. 

Personal crimes-Rape, robbery of per
sons, assault, personal larceny with 
contact, or personal larceny without 
contact. Includes both completed and 
attempted acts. 

Personal crimes of theft-Theft or 
attempted theft of property or cash by 
stealth, either with contact (but with
out force or threat of force) or without 
direct contact between victim and 
offender. Equivalent to personal 
larceny. 

Personal crimes of violence-Rape, 
robbery of persons, or assault. Includes 
both completed and attempted acts. 
Always involves contact between the 
victim and offender. 

Personal larceny-Equivalent to per
sonal crimes of theft. A distinction is 
made between personal larceny with 
contact and personal larceny without 
contact. 

Personal larceny with contact-Theft 
of purse , wallet, or cash by stealth di
rectly from the person ofthe victim, 

ports and analyses by other na
tionally recognized groups have 
been used as appropriate to round 
out the statistical overview ofna
tional crime and crime prevention 
issues. The data in this report are 
based on statistics available in 
October 1988. 

Local Statistics 
At the local level, statistics about 
crime tend to be drawn exclu
sively from local police data, 
reflecting only those crimes 
which citizens have brought to 
the attention of the police. Local 
or state victimization surveys 
require extensive sampling and 
meticulous analysis, and they 
are expensive. Except in a very 
few jurisdictions, law enforcement 
officers do not systematically 
collect and tabulate routine demo
graphic data on every victim of 
any crime. Our knowledge of crime 
victims in the U.S. comes from 
anecdote, from highly constrained 

but without force or the threat of 
force. Also includes attempted purse 
snatching. 

Personal larceny without contact
Theft or attempted theft, without di
rect contact between victim and of
fender, of property or cash from any 
place other than the victim's home or 
its immediate vicinity. 

Rape-Carnal knowledge through the 
use of force or the threat of force, in
cluding attempts. Statutory rape with
out force is excluded. Inclun.es both 
heterosexual and homosexual rape. 

Robbery-Completed or attempted theft 
of property or cash directly from a per
son, by force or threat of force, with or 
without a weapon. 

Simple assault-Attack without a 
weapon resulting either in minor in
jury (e.g., bruises, black eyes, cuts, 
scratches, swelling) or in undeter
mined injury requiring less than 2 days 
of hospitalization. Also includes at
tempted assault without a weapon. 

Stranger-With respect to crimes entail
ing direct contact between victim and 
offender, victimizations (or incidents) 
are classified as involving strangers if 
the victim so stated, or did not see or 
recognize the offender, or knew the 
offender only "by sight." 

Victimization rate-For crimes against 
persons, computed on the basis of the 
number of victimizations per 1,000 peo
ple age 12 and over. For crimes against 
households, victimization rates are cal
culated on the basis ofthe number of 
incidents per 1,000 households. Allows 
comparison of relative frequencies of 
various crimes, especially among popu
lation subgroups. 



studies, or from inferences which 
can be made at the national level 
through the National Crime Sur
vey. This suggests the need for 
caution in comparing local and na
tional statistics and the need to 
compare like sets of statistics. If 
local data are available only for 
Uniform Crime Reports, these 
should be compared against na
tional Uniform Crime Report data. 

In addition to this measurement 
problem, it is important to recall 
that in any given area the statis
tics (and the crime picture) may 
not be at the national norm. For 
example, the elderly, on a nation
wide basis, are the age group least 
frequently victimized by violent 
crime. But in any given community 
or neighborhood, the elderly may 
be the most victimized. Motor 
vehicle theft may have decreased 
on a nationwide average, but may 
be up sharply in a given city or 
state; likewise, robbery may have 
increased at a national level but 
may actually be down for a partic
ular localjurisdiction. Care must 
be taken to avoid unfairly judging 
local conditions against national 
statistics. 

Statistics and Fear 
Using fear of crime to motivate 
citizens can be a double-edged 
sword: a moderate amount of con
cern can prompt citizens to act; 
too much fear can stifle coopera
tion. The use of statistics to flail 
citizens or policymakers with fear 
of crime frequently backfires. 
Findings must be accurately 
stated. But they can be tempered 
to make them statements of condi
tions which need to be changed. 

Crimes and Other Life 
Events 
This table relates various types 
and levels of personal crimes to 
other stressful life events, ranging 
from causes of death to accidental 
injuries at home or work. For 
example: 

III The chance of being a violent 
crime victim is greater than that 
of being hurt in a traffic accident. 

II The risk of being the victim of a 
violent crime is significantly 
higher than the risk of death from 
cancer or injury or death from fire. 

III The chance of injury is much 
more likely through accidents 

(at home or work) than through 
criminal victimization. 

Quote Carefully 
The statistics in this report are 
carefully phrased to reflect accu
rately the findings that are re
ported by the sources. In using 
these numbers, take care to ensure 
that you have not changed the 
meaning or drawn conclusions 
that the information does not 
warrant. 

Community Crime 
Prevention 

The Growth of Neighborhood 
Watch 
There is growing interest in neigh
borhood watch programs, and 
questions are often asked about 
the number ofparticipants in 
these activities. 

II Participation in community 
crime prevention programs is 
growing, with more than 19 million 
Americans now actively involved 
in neighborhood crime watch 
programs. 

III Forty-seven million Americans 
live in communities which have 
active crime watch programs. 

e Individual participation in 
neighborhood crime watch has 
grown (1981 to 1984) from 5% to 
7% of the American population. 
Neighborhood watch household 
participation has increased from 
17% to 19% of American house
holds surveyed. 
Source: National Crime Prevention Coun
cil-data supplied by the Bureau of Jus
tice Statistics, U.S. Department of Justice, 
and the Gallup Report. 

FI About 38% of U.S. families par
ticipate in Neighborhood Watch 
programs where they are available. 

Ii One in four urban families lives 
in a neighborhood with a crime 
watch program, compared to one 
in the five suburban families, and 
one in eight families who live out
side of metropolitan regions. 

11 Seven percent of U.S. house
holds have a burglar alarm, and 
25% engrave their valuables with 
an identification number. 
Source: Crime Prevention Measures. Bu
reau of Justice Statistics, U.S. Department 
of Justice, 1986. 

fS In one national study, 82% of 
those surveyed indicated that 
they would like to have a crime 
watch program in their neighbor
hood, and 81% expressed interest 
in joining. 
Source: The Sourcebook ojCriminal Jus
tice Statistics, 1984. Bureau of Justice 
Statistics, U.S. Department of Justice. Data 
supplied by the Gallup Report. 

II In one national survey, 85% of 
responding police departments 
stated that neighborhood watch 
was a crime prevention activity 
performed by that agency. 



Source: Private Security and Police in 
America. Hallcrest Systems, Inc., funded 
by the National Institute of Justice, U.S. 
Department of JU:;tice, 1985. 

Characteristics of Local 
Programs 

III Neighborhood Watch programs 
are more likely to be effective 
when they are part of general
purpose or multi-issue com
munity groups. Programs should 
address local concerns that 
arouse and enlist the energies and 
interest of residents-jobs for 
youth, deteriorating housing, drug 
dealing, trash pickups, or barking 
dogs. 

Seven often residents 
feel crime is lower in 
their Neighborhood Watch 
areas than in adjacent 
neighborhoods 

B Virtually all programs receive 
startup and ongoing advice from 
local law enforcement. More than 
70% indicate that they have no 
formal operating budget. Approx
imately 80% of the administra
tive staffs of the program are 
volunteers. 

III Newsletters and regularly sched
uled meetings are used exten
sively to disseminate information 
to participants. Approximately 
60% of the responding programs 
reported using at least one of 
these, and 40% use both. 

II By a margin of nearly two to 
one, Neighborhood Watch pro
grams are implemented to prevent 
crime rather than to combat an 
existing problem. 
Source: Improving the Effectiveness and 
Uti' 'fItion oj Neighborhood Watch Pro
grams. DrajtFinalReport. Hindelang 
Criminal Justice Research Center, 1986. 
Research funded by the National Institute 
of Justice, U.S. Department of Justice. 

The Success of Crime 
Prevention Programs 
Do crime prevention programs 
work? Thousands of programs 
from around the country have 
pointed to success in lowering 
crime rates or totals. Listed below 
are iust a few examples of state 
anct" oity-wide programs, plus ef
forts representing public housing 
and schools. 
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Nineteen million 
Americans are active in 
neighborhood watch 
programs. 

• People feel safer and perceive 
their neighborhoods to be safer. 
In a national survey, 72% of Neigh
borhood Watch area residents 
"perceived the rate of crime in 
their Neighborhood Watch areas 
to be lower than in adjacent 
neighborhoods. " 

!II An evaluation of the California 
Community Crime Resistance 
Programs reports that Neighbor
hood Watch programs "are per
ceived by both citizens and law 
enforcement as an effective 
means of reducing crime." As to 
additional benefits of the pro
grams, the report notes that bur
glary rates were reduced in target 
communities. 

II A telephone survey of Neighbor
hood Watch programs by the 
Florida Attorney General's Office 
discovered over 14,000 active 
programs with 2.4 million citizens 
involved. There were 15% to 64% 
reductions in crime reported by 
programs which could document 
effects. 

III Burglary rates in Seattle, Wash
ington, neighborhoods were cut 
roughly in half by implementing a 
strong Watch program. The effort 
was cited by the Department of 
Ju::::tice as an exemplary program. 
Citizens reported crime to police 
more frequently, and calls to 
report burglaries in progress 
increased. 

!II In the fall of 1983, St. Louis, 
Missouri, introduced a city-wide 
neighborhood crime prevention 
program, Operation SafeStreet, 
which resulted in substantial 
reductions in both violent and 
property crimes. Participants were 
enthusiastic-75% rated Opera
tion Safe Street either good or ex
cellent; 78% felt that the home 
security projects deterred crime. 

III The Bromley-Heath (Boston, 
Massachusetts) housing project 
suffered many of the traditional 
ills of public housing units, 
including crime, dilapidated hall
ways, and broken windows. Ten
ants took over operations, repaired 

and maintained the property, and 
started a community patrol. Rob
beries were red uced by 77%. 

III Youth Crime Watch (a teen-led 
effort) in Dade County, Florida, 
has generated crime reporting sys
tems, anti-crime rallies, and em
phasis on student pride in school 
and community. The program has 
in effect adapted Neighborhood 
Watch concepts tojunior and 
senior high schools. Between 1981 
and 1986, many crimes were re
duced: assaults on staff declined 
by 26%, robberies were reduced 
34.5%, sexual offenses went down 
34%, incidents involving drugs 
plummeted 29.6%. These reduc
tions came while crime generally 
was increasing in Dade County. 
One school official. termed the in
troduction of the program "the 
best year in our school's history." 
Source: The Success oj Community C1'ime 
Prevention. The National Crime Preven
tion Council, 1988. 

General Characteristics of 
Crime 

The crime problem in the United 
States has several victims-the in
dividual victimized, his or her fam
ily, and the community in which 
he or she resides. The character
istics of crime help outline this 
scope. 

II In 1987, the National Crime Sur
vey reported 34.7 million crimes 
in the United States. 

III There were 1.8% more crimes 
in 1987 than 1986. The increase 
in personal and household crimes 
ended a 5-year trend offalling 
crime. During 1986, personal and 
household crimes had reached 
their lowest levels in the survey's 
15-year history. However, there 
were 16% fewer crimes in 1987 
than in the peak year of 1981. 
Source: Criminal Vict'imization 1987. Bu
reau of Justice Statistics, U.S. Department 
0[,1 ustice. 

IIJ One in four households was 
touched by a crime of violence or 
theft in 1987, the same proportion 
as in the previous two year::.. The 
estimate thus remains at its low
est level since 1975 (32%), the 
first year it was available. 
Source: Households TouchedBy Crime, 
1987. Bureau of Justice Statistics, U.S. 
Department of Justice. 



• The FBI, in its Unifonn Crime 
Reports (UCR), states that the 
overall crime index for reported 
crime rose 2% to 13.5 million of
fenses in 1987. Total crime rose 
4.6% in 1985, and 6.3%in 1986. 
There were decreases for the three 
years before 1985. From 1986 to 
1987, overall violent crime showed 
virtually no change. 

II Five- and 10-year changes for the 
UCR show that the 1987 total was 
12% above the 1983 level and 21% 
higher than 1978. 
Source: Crime in the United States, 1987. 
Federal Bureau ofInvestigation, U.S. De
partmt'nt of Justice. 

Crime Committed By Strangers 
It has been said that fear of crime 
is largely a fear of strangers. The 
unpredictable violent criminal 
event by an unknown offender is 
greatly feared. New data from the 
National Crime Survey, however, 
indicate that violent crime by to
tal strangers represents less than 
half of such crimes. Because of the 
reluctance or inability of victims 
to report family violence, the pro
portion of stranger-related crime 
may be overestimated. 

III Forty-six percent of violent 
criminal events involve total 
strangers. 

IlilIAn additional 11% of violent 
crimes were committed by of
fenders known only by sight. 

I1Violent crimes by completely un
known offenders include rape 
( 49%), robbery (71%), aggravated 
assault (44%), and simple assault 
(39%). 

IIIViolent crimes by nonstrangers 
were more likely than crimes by 
strangers to involve an attack. 
Sixty-two percent of relatives 
were attacked (47%iI\iured), 51% 
of acquaintances were attacked 
(33% iI\iured), and 44% of strang
ers were attacked (27% iI\iured). 

IIMost violent crimes by strang
ers were committed against males 
(70%). Most violent crimes commit
ted by relatives (77%) were com
mitted against females. 
Source: Violent Crime by Strangers and 
Nonstrangers. Bureau of Justice Statis
tics, U.S. Department of Justice, 1987. 

Fear of Crime 
It is difficult to gauge accurately 
the true effect off ear of crime in 
America. For example, a Gallup 
poll of the most important prob-

lems facing the country indicates 
that only 3% of Americans think 
that crime is a major issue in 1987. 

There are, however, other national 
or regional polls that rate the con
cern about crime or drugs higher. 

In May 1988, USA Today quoted 
a Roper poll that claims crime as 
the number two national issue 
(33%), with drugs third at 32%. 

Ii!lll!In a 1986 U.S. News and World 
Report-CNN poll, 86% of re
spondents rated drugs the top na
tional problem, and the need to 
reduce crime a close second. Crime 
was second to community devel
opment "as a most important prob
lem" facing Florida in 1988. Cities 
as diverse as New York (New York 
Times, 1985) and Portland, Ore
gon (Oregonian, 1987) call crime 
their number one problem. In 
Fairfax County, Virginia, buyers 
state that low crime rates are a 
major incentive to purchasing 
homes (The Journal, 1985). Roll
ing Stone magazine, in 1988, stated 
that the most attractive causes 

for younger Americans (ages 
18-44) were anti-drunk driving 
crusades and neighborhood watch 
programs. Finally, some national 
surveys which focus on the re
spondent's local community state 
that drugs and crime are major 
concerns. Additional statistics on 
fear of crime include: 

rIl Fear of crime appears to have 
increased from the late 1960s to 
the mid-1970s, then to have de
creased. In a Gallop poll, 44% of 
women and 16%ofmen said they 
were afrdid to walk alone at 
night. When a similar question 
was asked in 1977, 61% of the 
women and 28% of the men re
ported they were afraid to walk 
alone at night-an increase of 17% 
for women and 12% for men. In 
1975, a Harris poll found that 55% 
of all adults felt "uneasy" walking 
down their own streets. In 1985, 
this number had fallen to 32%-
a significant decline. 
Source: Policing and the Fear afGrime. 
National Institute of Justice, U.S. Depart
ment of Justice, 1988. 

While the data show that there is 
national concern about crime in 
general, many polls indicate that 
Americans feel their own neigh
borhoods are relatively safe. 

BlAccording to one national study, 
one in ten ofthose interviewed 
felt that their neighborhood was 
unsafe. Fifty-nine percent felt 
their neighborhood was fairly safe. 
Thirty-two percent of the re
spondents felt that their neighbor
hood was very safe from crime. 
Source: Grime Prevention Measures. Bu
reau of Justice Statistics, U.S. Department 
of Justice, 1986. 

Particular groups-for instance, 
high school seniors and the 
elderly-have more concern about 
crime than does the population 
as a whole. 

iliA Media General-Associated 
Press Poll in 1986 reported that 
53% of people 65 or over feel it is 
unsafe to walk in their communi
ties after dark, compared with 35% 
of the population as a whole. 

Six out often Americans 
feel it is safe to walk 
within a mile of their 
homes. 
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II Nationally, 79% of 1986 high 
school seniors state that they 
"worry about crime and violence." 
The Institute for Social Research 
reports that concern over crime 
and violence leads ten other cat
egories, including drug use, nu
clear war, and pollution. Crime 
and violence have been the pri
mary concerns of high school sen
iors since 1975, beaten only once 
by the energy shortage in 1980. 

II In 1987, the Roper Public Opin
ion Research Center reported 
that 68% of Americans feel that too 
little is being spent on "halting 
the rising crime rate." More peo
ple were concerned about spend
ing too little on crime than on drug 
addiction, education, the condi
tions of blacks, and welfare. 

/I Nationwide, 72% of respondents 
feel that their homes are secure 
against crime. The 1986 Media 
General-Associated Press poll 
also stated that 88% of Americans 
say they regularly lock their 
doors. 

II The same poll states that 78% of 
citizens feel it's safe to walk on 
their streets after dark, and 64% 
feel it's safe to walk in their com
munities after dark. 

II Sixty-one percent of Americans 
in 1987 felt that it was safe to 
walk within a mile of their homes. 
The same Roper Public Opinion 
Research Center poll stated that a 
low point for this question was 
reached in 1982, when only 53% 
felt it was safe to walk within that 
mile radius. 
Source: Sourcebook o/Criminal Justice 
Statistics, 1987. Bureau of Justice Statis
tics, U.S. Department of Justice. 

fl!I According to one national study, 
one in ten of those interviewed 
felt that their neighborhood was 
unsafe. Fifty-nine percent felt 
their neighborhood was fairly safe. 
Thirty-two percent of the re
spondents felt that their neighbor
hood was very safe from crime. 
Source: Crime Prevention Measures. Bu
reau of Justice Statistics, U.S. Department 
of Justice, 1986. 

Victim Characteristics 
II Overall, violent crime rates in 
1987 were approximately 65% 
higher for males than for females. 

Generally speaking: 

II Younger persons are more likely 
to be victims than older persons. 
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• Lower-income persons are more 
likely to be victims of violent 
crimes and burglaries. . 

II Elderly persons (age 65 and 
older) have the lowest victimiza
tion rates for both violent and theft 
Climes. 

III Blacks have higher violent crime 
victimization rates than whites. 

III The overall rate for violent crime 
vici.timization was greatest for di
vorced or separated persons, and 
persons never married. Widowed 
persons had the lowest violent 
crime rates. 

III Households headed by females, 
children under 18, and non
relatives had the highest victimiza
tion rate for crimes of violence. 

III Individuals residing in cities had 
higher victimization rates for vi
olent and theft crimes than indi
viduals living in suburban or 
rural areas. 

II Crime is essentially intraracial. 
Eighty-four percent of black vic
tims said their attackers were 
black. Eighty percent of white 
victims identified their attackers 
as white. 
Source: Criminal Victimization in the 
United States, 1987. Bureau of Justice 
Statistics, U.S. Department of Justice. 

II During 1984, unemployed per
sons, whether male, female, 
white, or black, had a higher vio
lent victimization rate than their 
employed counterparts. 
Source: Criminal Victimization in the 
United States, 1984. Bureau of Justice 
Assistance, U.S. Departr! ent of Justice. 

Crime Reporting 
II In 1986, 50% of all violent crime 
victimizations were reported to 
the police. Approximately 28% of 
personal thftft victimizations and 
41% of household crimes were re
portedto the police. 

III Thirty-seven percent of all 
crimes in 1986 were reported to 
police agencies, according to the 
National Crime Survey. 

III As to the reasons for not report
ing personal crime victimizations 
to the police, 20.4% recovered their 
property or. reported that the of
fender was unsuccessful, 15.1%re
ported the incident to somebody 
else, and 12% felt that there was 
lack of proof.' 

\ ' 

1.1 Fear of reprisal was the least 
cited reason for not reporting 
personal crimes to police. Overall, 
a total of 1.4% did not report 

/ crimes to police due to fear of the 
offender; 5.3% of violent crime 
victims gave this reason for not 
reporting victimization. 

III In 1986, the most frequently 
cited reasons for reporting a vio
lent crime to the police were a de
sire to recover property, to keep 
the incident from happening again 
to the victim or to others, to in
tervene in the current incident, 
and to punish the offender. 

• Females, older persons, and 
those victimized by strangers 
report violent crime more often 
than their counterpart groups. 
Those who own their households, 
and those in the highest income 
brackets, report household crimes 
more often to police than their 
comparison groups. 
Source: Criminal Victimization in the 
United States, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

III Reporting of crime was 14% 
higher in 1987 than in 1973. 
Source: Criminal Victimization 1987. Bu
reau of Justice Statistics, U.S. Department 
of Justice. 

Violent Crime 
While this fact sheet includes data 
on individual violent crimes, it is 
useful and necessary to view vio
lent crime as a whole. Some 
national violent crime figures 
include: 

Probability ofVictirnization 
II Three percent of Americans 
each year are the victims ofvio
lent crime. This represents an 
average of 6 million victims of 
violent crime each year. 
Source: The Risk o/Violent Crime. Bureau 
of Justice Statistics, U.S. Department of 
Justice, 1985. 

Approximately six million 
Americans are victims of 
violent crime each year. 

.. Rape, robbery, and assault, the 
most serious of crimes measured 
by the National Crime Survey, 
made up 16% of the victimizations 
reported to the NCS. 

1.1 Approximately 37% of all violent 
crimes reported to the National 



Crime Survey are completed of
fenses; that is, the offender 
achieves his objective. 
Source: Criminal Victimization in the 
United States, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

Perceptions of Violence 
• Most Americans believe that 
crime with the use or threat of 
force is more serious than crime 
that does not involve the use or 
threat offorce, even if the value of 
the loss is the same. 
Source: The National Survey ojCrime 
Severity. Bureau of Justice Statistics, U.s. 
Department of Justice, 1985. 

Injury by Strangers 
II Robberies and assaults involv
ing strangers were less likely to 
result in injury (28.2%) to the vic
tim than crimes involving non
strangers (37.8%). 
Source: Criminal Victimization in the 
United States, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

Violent Crime Trends 
II Violent crimes, especially those 
committed by strangers, were no 
more violent during 1985 than 
they were during 1973. About 
one-fourth of all victims of violent 
crimes by strangers were injured 
each year. 

II During the same period, the 
percentage of violent crimes 
committed by relatives increased 
from 6% to 9% of all such offenses. 

• People living in cities experi
enced greater decreases in vio
lent crime rates since 1981 than 
did people living in suburban or 
rural areas. 
Source: Violent Grime Trends. Bureau of 
Justice StatisticS, U.S. Department of Jus
tice,1987. 

Lifetime Victimization 
The following data are estimates 
only, based on current rates in 
the National Crime Survey. They 
should be interpreted only as in
dications of approximate magni
tude, not as exact measures. 

.About 80% of the people now 12 
years old in the U.S. will become 
victims of completed or attempted 
violent crimes during their life
times, if current erime rates con
tinue unchanged. About one-half 
oPhem will be victims two or more 
times. 

.An estimated 3 of 10 of those 
now 12 will be victims of com
pleted or attempted robbery in 
their lifetimes. The lifetime 

chances of being the victim of rape 
or attempted rape are estimated 
to be 1 in 12 for a white female, 
and 1 in 9 for a black female. 

• About two-fifths of those now 
12 years old are likely to be in
jured during a robbery or an 
assault in their lifetimes . 

• At recent homicide rates 1 out 
of every 133 Americans wm be
come a murder victim. For black 
males, the proportion is esti
mated to be 1 of 30. 
Source: Lifetime Likelilwod ojVictimiza
tion. Bureau of Justice Statistics, U.S. 
Department of Justice, 1987. 

Weapons Use and Crime 
• Almost 13% of the estimated 65.3 
million rapes, robberies, and as
saults that occurred during the 
decade from 1973 through 1982 
involved guns. Knives were used 
in 11 % of such attacks, other 
weapons in 13%, and unknown 
types of weapons in another 2%. 

II Armed assailants (carrying 
guns, knives, or other weapons) 
were responsible for an estimated 
24 million violent crimes be
tween 1973 and 1982, or about 
37% of all violent crimes. Specifi
cally, one-half of all the robberies, 
one-third of all the assaults, and 
one-fourth of all the rapes that 
occurred were committed by 
armed criminals. 

PI The offender fired a gun ih about 
25% of the violent crimes that in
volved only firearms during the 
same period. Less than 4% of vic
tims were actually shot. Assailants 
armed only with a knife cut or 
attempted to cut about 22% oftheir 
victims. 
Source: The Use oj Weapons in Committing 
Crime. Bureau of Justice Statistics, U.S. 
Department of Justice, 1985. 

II Fifty-two percent of commercial 
robberies involved the use offire
arms in 1976. Seven percent of 
commercial robbers used knives, 
and 35% were unarmed. 
Source: Robbery in the United States: An 
A nalysis oj Recent Trends and Patterns. 
National Institute of Justice, U.S. Depart
ment of Justice, 1983. 

Repeat Offenders 
An emphasis in recent years is to 
target repeat offenders for incar
ceration. High-volume or habitual 
offenders, according to some 
studies, are responsible for the 
majority of the crime problem. 

Selected national repeat offender 
statistics include: 

• According to a survey of 13,700 
inmates, almost 80% had served 
a prior term of probation or incar
ceration as ajuvenile or an adult. 

II More than 60% had been incar-

Crimes Cleared by Arrest 1987 
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cerated or on probation at least 
twice before. Almost 20% had. 
served six or more prior tenns. 

• Two-thirds of the inmates were 
serving a sentence for a violent 
crime or had previously been 
convicted of a violent offense. 

7 



Most of the 1986 prisoners (55%) 
were presently serving a sen
tence for a current violent crime. 
Source: Profiles oj State Prison Inmates, 
1986. Bureau of Justice Statistics, U.S. 
Department of Justice. 

III Recidivists entering prison for 
rubbery, burglary, or auto theft 
returned to prison more rapidly 
than those who entered for other 
crimes. 
Source: Bureau oj Justice Statistics Annual 
Report, Fisca,l1985. U.S. Department of 
Justice. 

Assault 

Bya substantial margin, assault is 
the most common violent crime. 
Some national assault figures 
include: 

111 In 1987, according to the 
National Crime Survey, there 
were 4.5 million assaults in the 
United States. 

II There were 22.7 assaults per 
1.000 citizens in the United States 
in 1987. 
Source: Criminal Victimization 1987. 
Bureau of Justice Statistics, U.S. Depart
ment of Justice. 

II According to the National Crime 
Survey in 1986, males were 
almost twice as likely as females 
to be assaulted. The male assault 
rate was 28.8 per 1,000, and the 
female assault rate was 16.3 per 
1,000. 

11\1 Assault is the most common 
form of violent crime. As an ex
ample, those in the 16 to 19 age 
group had an assault rate of 50.6 
per 1,000, the highest of any age 

Assault is the most 
common form of violent 
crime. 

group. The high rate of assault is 
contrasted with 7.8 robberies per 
1,000 and 2.2 rapes per 1,000 for 
the same age group. 

1'1 Assaults are split almost evenly 
between those incidents involv
ing strangers (53%) and those in
volving non strangers (47%). 

Ii The most common location for 
assaults was streets (20%). A 
total of 13.2% of assaults happened 
inside the victim's horne or 
another building on the property, 
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12.4% of assaults occurred near 
the victim's horne, and 9.8% oc
curred inside a school or on 
school property. 
Source: Criminal Victimization in the 
UnitedStates, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

l1li Collectively, law enforcement 
agencies nationwide identified or 
arrested an offender in 59% of the 
reported cases of aggravated as
sault in 1987. 
SO'ltrce: Crime in the United States, 1987. 
Federal Bureau ofInvestigation, U.S. De
partment of Justice. 

Rape 

It is not unknown for a neighbor
hood to begin community-based 
crime prevention programs be
cause of a local problem with 
rape. 

!Ii In 1987, according to the Na
tional Crime Survey, there were 
141,000 rapes. 
Source: Criminal Victimization 1987. Bu
reau of Justice Statistics, U.S. Department 
of Justice. 

II Although women of all ages, 
races, and income levels are vic
tims of rape, victims are more 
likely to be young and unmarried. 
Victims are disproportionately 
from low-income families. 

III Rapists usually operate alone, 
and most are unarmed. Most 
rapes are attempts rather than 
completed rapes. 

IIi!I There is approximately one rape 
per year for every 600 females 
age 12 and over. 

The locations of rapes and rape 
attempts vary. 

III One-third of completed rapes oc
curred in the home. Nearly half 
of the rest occurred on the street 
or in a park, field, playground, 
parking lot, or parking garage. 

II One-fourth of the attempted 
rapes occurred in the horne. Well 
over half of the rest occurred on 
the street or in a park, field, play
ground, parking lot, or parking 
garage. 

"'Two-thirds of all rapes and rape 
attempts occur at night, with the 
largest proportion occurring be
tween 6 p.m. and midnight. 

liliAn attack by a total stranger is 
the most common form of sexual 
assault. A woman is twice as likely 

to be attacked by a stranger than 
by someone she knows. 

.. More than three-fourths of all 
rapes involve one victim and one 
offender. 
Source: The Crime ojRape. Bureau of Jus
tice Statistics, U.S. Department of Justice, 
1985. 

II Law enforcement agencies iden
tified or arrested an offender in 
53% of known forcible rapes in 
1987. 
Source: Crime in the United States, 1987. 
Federal Bureau ofInvestigation, U.S. De
partment of Justice. 

l1li In 1986, the percentage of rapes 
reported to the police (48.1%) was 
similar to the percentage reported 
for all violent crimes (49.6%). 
Fifty-eight percent of robberies 
and 47.6% of assaults were report
ed to law enforcement agencies. 

III There are larger differences, 
however, for the reporting of com
pleted violent crime. For example, 
only 39.3% of completed rapes 
were reported, versus 69.7% of 
completed robberies. 
Source: Criminal Victimization in the 
United States, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

Robbery 

Robbery has been called by some 
the most destructive of urban 
crimes. The chance of a direct 
stranger confrontation with a 
possibility of inj ury produces con
siderable fear in urban residents. 

• According to the National Crime 
Survey, there were 1,030,000 per
sonal robberies in 1987. 

III There were 5.2 personal robber
ies per 1,000 people age 12 and 
over in the United States in 1987. 
Source: Criminal Victimization 1987. Bu
reau of Justice Statistics, U.S. Department 
of Justice. 

iii The robbery problem (based on 
reported crimes) is highly con
centrated in urban areas. One
third of all reported robberies 
occurred in the six largest cities in 
1981. New York City alone had 
18%. 

liThe number of bank robberies 
has been growing rapidly in the 
last 25 years. The 56% increase be
tween 1975 and 1980 represents 
its slowest rate of growth since 
1957. 



• The most active robbers commit 
approximately 86 robberies a 
year each. 

• Most robbers reside in low
income areas and typically stick 
close to horne when committing 
their crimes. 

• The most lucrative targets are 
in commercial areas of the city, 
and robbers who do travel tend to 
seek out such targets. 

• Most robberies involve two or 
more offenders (58%). The over
whelming majority of robberies in
volve a single victim (92%). 
Source: Robbery in the United States: An 
Analysis of Recent Trends and Patterns. 
National Institute of Justice, U.S. Depart
mentofJustice, 1983. 

• Between 1973 and 1984, there 
were approximately 1.2 million 
robbery victims a year. The aver
age annual rate was 6 per 1,000 
persons for whites, and 14 for 
blacks. 

• One-third of aU robberies that 
happened at or in the victim's 
horne were committed by offend
ers with the right to be there, 
such as guests, relatives, repair 
personnel, etc. 

• About half of all completed rob
beries involve losses of $82.00 or 
less. The average loss is $447.00. 

.. Guns were used in about one 
of every five robberies. 

• Robbery victims were more 
likely than rape or assault victims 
to encounter multiple offenders, 
strangers, or offenders with 
weapons. 

• Fifty-five percent of robberies 
took place in full or partial 
darkness. 

.. Two-thirds of robbery victims 
lost money or property, one-third 
were irijured, and almost one
fourth suffered both irijury and 
property loss. About 1 in 12 rob
bery victims experienced serious 
irijuries. 

.. More than one-half of robbery 
victims were attacked, that is, 
were shot at, knifed, hit, or other
wise grabbed or held. 

.. Three percent of all robbery vic
tims also suffered a completed or 
attempted rape, and 8% were 
robbed during a burglary. 

IIIPersons 65 years of age and 
older were somewhat more likely 

to be attacked during a robbery 
than victims of other age groups. 
Source: Robbery Victims. Bureau of Justice 
Statistics, U.S. Department of Justice, 
1987. 

• In 27% of reported robbelies in 
1987, an offender was identified 
or arrested. 
Source: Crime in the United States, 1987. 
Federal Bureau of Investigation, U.S. De
partment of Justice. 

Burglary 

Burglary, along with stranger vio
lent crime, is judged to be a crime 
of high concern by the Bureau of 
Justice Statistics. The burglary 
incident has great potential for vi
olence, and can cause considera
ble psychological damage to 
victims. 

.. In 1987, according to the 
National Clime Survey, there 
were 5,623,000 burglaries in the 
United States. 

The most common burglary 
is through unlocked doors 
or windows. 

II Burglary occurs at the annual 
rate of61.3 per 1,000 households 
in the United States. 
Source: Criminal Victimization 1987. Bu
reau of Justice Statistics, u.s. Department 
of Justice. 

filii In a study of burglary between 
1973 and 1982, approximately 73 
million burglalies occurred. A to
tal of2.8 million of these events 
resulted in violent climes. Three
fifths of all rapes and robbelies 
in the horne and one-third of all 
household assaults are commit
ted by burglars. 

III Burglaries are categolized in 
three ways by the NCS. The first 
is forcible entry. The second is at
tempted forcible entry. The third 
is an unlawful entry, in which 
someone with no legal light to be 
on the premises gains entry even 
though force is not used. Unlaw
ful entry (Le, through open doors 
or windows) or non-forcible bur
glaries accounted for 45% of all 
events. Forcible burglary made 
up 33%, and attempted forcible 
entry accounted for 22% of all 
burglaries. 

liThe household charactelistics 
of burglary events show that 

black households with incomes 
less than $7,500 per year, rent
ers, those households with five to 
nine occupants in the unit, and 
urban dwellers suffer the highest 
rates of burglary . 

III When the time of the occurrence 
was known, burglaries were 
evenly divided between day and 
night for each type of burglary. 

II In terms of reporting burglaries 
to police agencies, 72.1% of the 
forcible entries were reported, 
39.6% of unlawful entlies were 
reported, and 34.1% of attempted 
forcible entries were reported. 

.. A household member is at horne 
during 13% of all burglaries. 
Three out often of these incidents 
result in a violent crime. 
Source: HouselwldBurglary. Bureau of 
Justice Statistics, U.S. Department of Jus
tice, 1985. 

III In 1987, an offender was identi
fied or arrested in 14% of all 
burglaries. 
Source: Crime in the United States, 1987. 
Federal Bureau ofInvestigation, U.S. De
partment of Justice. 

III Over a 20-year period, about 
seven of every ten households 
will be burglalized at least once. 
Source: Lifetime Likelilwod of Victimiza
tion. Bureau of Justice Statistics, U.S. De
partment of Justice, 1987 . 

Motor Vehicle Theft 
Motor vehicle theft is one of the 
most reported climes to police 
agencies. It is also a crime that pro
duces one of the highest work
time losses when it occurs (23.7% 
of completed thefts result in loss 
of time from work). A summary of 
NCS data includes: 

• Annually, 949,100 vehicles are 
stolen; there are 545,900 at
tempted thefts. 

• Motor vehicle thefts from 1973 
through 1985 cost about $52 bil
lion (in 1985 dollars). The net loss 
to owners after recovelies and in
surance payments was $16.1 
billion. 

• The number of completed 
motor vehicle thefts per 1,000 
households fell 21 % from 1973 
(13.3) to 1985 (10.5). As meas
ured by the rate per 1,000 regis
tered motor vehicles, completed 
thefts per year during the same 
period fell 33%. There are 7 com
pleted thefts and 4 attempted 
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thefts each yearfor every 1,000 
registered motor vehicles. 
Source: MoWr Vehicle Theft. Bureau of Jus
tice Statistics, U.S. Department of Justice, 
1988. 

• In 1987,15% of reported motor 
vehicle thefts resulted in an of
fender being identified or arrested 
by police agencies. 
Source: Crime in the United States, 1987. 
Federal Bureau ofInvestigation, U.S. De
partment of Justice. 

Vandalism 

Some surveys of citizens indicate 
that vandalism is one of their 
most feared crimes. Some vandal
ism statistics include: 

II The annual cost of vandalism in 
the United States is estimated at 
$5 billion. 
Source: Vandalism: Research, Prevention, 
and Social Policy. U.S.D.A. Forest Service, 
U.S.D.!. National Park Service, 1989 (in 
progress). 

III Eleven percent of respondents 
in a national Gallup poll reported 
that their homes had been vandal
ized in 1983. The percentage of 
those surveyed reporting that their 
homes had been vandalized has 
stayed at 10% to 11% since 1975. 
SOU1'ce: Sourcebook oj Criminal Justice 
Statistics, 1984. Bureau of Justice Statis
tics, U.S. Department of Justice. 

iliA 1985 University of Michigan 
poll of high school seniors re
porting victimization experiences 
within the last 12 months stated 
that 68.9% did rwt suffer deliber
ate damage to their cars, clothing, 
or other property. The percentage 
has remained relatively constant 
since 1976. 
Source: Sourcebook ojCriminal Justice 
Statistics, 1986. Bureau of Justice Statis
tics, U.S. Department of Justice. 

• There were 273,500 arrests for 
vandalism in 1987. Arrests for 
vandalism increased 13.8% be
tween 1978 and 1987. 

.For the same period, arrests 
for those under 18 years of age 
decreased 17.5%, while increasing 
55.3% for those 18 years of age 
and older. For the same period, 
male vandalism arrests increased 
by 11.3%. Female arrests increased 
by 40.6%. 
Source: Crime in the UnitedStates, 1987. 
Federal Bureau ofInvestigation, U.S. De
partment of Justice. 
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Crimes Against Business 

Crimes against business affect all 
Americans. Jobs are lost due to 
business closings, retail districts 
that are vital to neighborhoods 
are damaged, citizens pay more for 
products, etc. There are few sys
tematically collected figures for 
crimes against business. 

II Estimates of the economic cost 
of crime against business range 
from $67 to $300 billion a year. 
Source: Crime and Protection inA merica. 
Hallcrest Systems, Inc., funded by the Na
tional Institute of Justice, U.S. Department 
of Justice, 1985. 

\I Private security plays a major 
protective role in the United 
States. It employs an estimated 
1.1 million persons, and total 
expenditures for its products and 
services were estimated at $22 
billion in 1980. In 1979, federal, 
state, and local law enforcement 
expenditures were only $14 billion. 

• In retailing, the U.S. Department 
of Commerce estimates that the 
combination of shoplifting by cus
tomers and internal pilferage by 
employees adds as much 15% to 
consumer retail prices. 

iii Incidents of employee thefts, in
surance frauds, industrial espio
nage, commercial bribery, and 
computer crime tend not to be 
reported to police agencies. 
Source: The Growing Role oj Private 
Security. National Institute of Justice, U.S. 
Department of Justice, 1985. 

II The percentage of victimizations 
resulting in the victim's loss of 
time from work ranged from 
attempted robbery with injury 
( 42.8%) to completed motor vehi
cle theft (23.3%) to rape (19.3%). 
Source: Criminal Victirroizatior. in the 
United States, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

IIIn 1980, recailers lost approxi
mately $11.77 billion to shoplift
ing and employee theft. Losses due 
to employee dishonesty were 
more than twice as costly ($8.08 
billion) as those due to customer 
theft ($3.69 billion). 
Source: Combatting Retail Theft: Programs 
and Strategies. Butterworth Publishers. 
Original study financed by the National In
stitute of Justice, U.S. Department of J us
tice, 1984. 

tliThe robbery rate for businesses 
is ten times higher than that for 
private citizens. 

Source: Violent Grime in the United States, 
Bureau of Justice Statistics, U.S. Dl:lpart
ment of Justice, 1981. 

Blacks As Crime Victims 

Crime against blacks has received 
considerable public attention in 
recent years. The following data 
represent some highlights of cur
rent research. 

If current rates continue: 

II One of every 30 black males will 
be the victim of homicide. For the 
general population, the rate is 1 in 
133. 

a Two in five black males will be 
victimized by violent crime three 
or more times during their life
times. This is almost double the 
likelihood for black females and 
more than triple the likelihood 
for white females. 

III On a lifetime basis, blacks are 
almost twice as likely to be 
robbed as whites. About one-half 
of blacks will be the victim s of a 
completed or attempted robbery. 

III The lifetime chance of being the 
victim of a rape or attempted rape 
is estimated to be 1 in 12 for a 
white female, 1 in 9 for a black 
female. 
Source: Lifetil ne Likelihood oj Victimiza
tion. Bureau of Justice Statistics, U.S. De
partment of Justice, 1987. 

II Blacks experience a higher rate 
of burglary (137.1 per 1,000 
households) than whites (89.6). 
They also have twice the rate of 
forcible entry (59.7 per 1,000 
households) than whites (27.9). 
Source: Household Burglary. Bureau of 
Justice Statistics, U.S. Department of Jus
tice, 1986. 

III Blacks repor t a higher percent
age ofhouselwlds with a Neigh
borhood Watch program in their 
area (23%) than whites (19%) or 
Hispanics (16%). Forty-two per
cent of black households partici
pate in Neighborhood Watch 
programs where they exist, com
pared with 38% of white, and 29% 
of Hispanic households. 
Source: Grime Prevention Measures. Bu
reau of Justice Statistics, U.S. Department 
of Justice, 1986. 

• Homicide is the leading cause of 
death for blacks 15 to 35 years of 
age in the United States. 

.Homicide rates for blacks de
creased by 21.7% from 1970 to 
1983, whereas homicide rates for 



whites increased by 30.2%. De
spite these trends, homicide rates 
for blacks were stil15.3 times 
greater than for whites in 1983. 

Homicide is the leading 
cause of death for young 
blacks. 

II Most homicides occurred during 
the COl,lrse of an argument or 
other nonfelony circumstance, and 
most victims knew their assail
ants. 
Source: "Morbidity and Mortality Weekly 
Report." October, 1987, Homicide Sur
veillance: High Ris,vRacial and Ethnu,' 
Groups-Blacks andHispanics, 1970 to 
1983. U.S. Department of Health and Hu
man Services, Centers for Disease Control. 

Hispanics As Crime 
Vic",ims 

The National Crime Survey com
piles rates on Hispanics com
pared with non-Hispanics, rather 
than separate Hispanic, black, 
and white categories. Some of the 
findings include: 

II In 1986, Hispanics had lower 
rates for crimes of violence (26.5 
per 1,000) than non-Hispanics 
(28.2 per 1,000). The exception 
is robbery: 8 per 1,000 for Hispan
ics, compared with 4.9 per 1,000 
for non-Hispanics. 

II Hispanics experience lower 
rates of crimes of theft (64.1 
per 1,000) than those for non
Hispanics (67.6 per 1,000). 

III Hispanics have much higher 
rates for household crimes (232.3 
per 1,000 households) than non
Hispanics (166.2 per 1,000). For 
instance, Hispanics have a bur
glary rate of 84.5 per 1,000 house
holds, compar~d with 59.9 per 
1,000 for non-Hispanics. 
Source: Criminal Victimization in the 
UnitedStates, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

Elderly As Crime Victims 

The elderly are often seen as vul
nerable, potential victims ofvio
lent crime, yet they generally 
record low rates of victimization. 
However, for some NCS categories, 
the rates of victimization for the 
elderly are equal to or higher than 
those for younger persons. Their 
potential for injury and fear of 

street crime lead some elderly to 
restrict their activities. Although 
not well documented, many be
lieve that the elderly suffer high 
rates of fraud. 

• Americans 65 years old or older 
are considerably less likely to be
come crime victims than younger 
people. But crimes against the 
elderly tend to be more serious 
when they do occur. For exam
ple, elderly violent crime victims 
are more likely to face offenders 
with guns, and are more likely to 
be attacked by strangers than 
younger victims. 

III The rate of violent crimes per 
1,000 people in 1987 was 6 for 
those 65 and older, compared with 
67.5 for those age 12-24 years. 

II The 1985 violent crime rate for 
the elderly was 50% lower than 
the rate for 1973. 

III Violent crimes against the eld
erlyare more likely to occur at or 
near their homes than offenses in
volving younger victims. 

'ill Among men and women at least 
55-years old, males, blacks, di
vorced, separated people, and the 
residents of central cities had 
higher rates of victimization than 
their counterpart groups. 

II About 45% of violent crimes 
against the elderly were robber
ies, compared with 17% of violent 
crimes against teenagers and 
young adults, and 18% of violent 
crimes against all victims under 
the age of 65. 
Source: Elderly Victims. Bureau of ,T ustice 
StatisticS, U.S. Department of Justice, 
1987. 

Teens As Crime Victims 

Do teenagers suffer higher rates 
of crime than other groups? 
Where do crimes against teenagers 
occur? Are teens more likely to 
be victimized? 

Thenagers are more 
frequent targets of crime 
than any other age group. 

Teenagers are clearly the most 
victimized age group in the United 
States. The findings include: 

II Teenagers are violent crime 
victims more than twice as fre-

quently as adults. The average 
teen violent crime victimization 
rate for 1982 through 1984 was 
60.1 per 1,000 people, compared 
with 26.9 for adults in general, and 
4.9 for those age 65 and older . 

• For thefts, the teenage victim
ization rate is 123.5 per 1,000, 
compared with 65.6 for adults. 

• Teenagers are more likely to be 
victimized by someone they 
know than are adults. Violent 
crimes against teenagers are 
more likely to be committed by 
other teenagers than by adults. 

Who's Most Frequently 
Victimized? 

Comparing Crime Victims By Their Ages 
And The Type 01 Crime Involved 
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• Crimes against teenagers are less 
likely to be reported to the police 
than are crimes against adults. 

• About one-third of all violent 
crimes against younger teen
agers, and 83% of thefts, occur at 
school. Older teenagers suffer 
42% of their theft losses and 14% 
of violent crime victimizations at 
school. 

11 

"----....;;....-----------------------------------------~-~--------



• Thirty-five percent of violent 
crimes against older teenagers 
occur in streets or parks. 

• Teenagers are more likely than 
adults to be attacked during a 
violent crime. 
Saurce: Temwge Victims. Bureau of Justice 
Statistics, U.S. Department of Justice, 
1986. 

Missing and Exploited 
Children 

There is no official national regis
ter of missing children that might 
compare with the FBI's Uniform 
Crime Reports. There are no sur
veys currently available that 
would be comparable with the 
National Crime Survey. The es
timates now available vary 
sharply depending on the defini
tion of "missing child" and "ex
ploited child." 

Congress has mandated formal 
studies now being conducted 
through the Office of Juvenile Jus
tice and Delinquency Prevention 
(OJJDP). These studies will inves
tigate various definitions of 
"missing child," the best ways to 
measure at a national level the 
number of children who are miss
ing, and the best estimates that 
can be made. 

Although there is not a unani
mous agreement on numbers, na
tional authorities do concur that 
the largest category of missing 
children consists of runaways 
(young people who voluntarily 
leave home) and "throwaways" 
(young people forced by their 
parents or guardians to leave 
home). Many runaways return 
home on their own after only a few 
hours or days. Some experts sug
gest that runaways and throwa
ways be counted separately. 

The next largest category of 
missing children, according to 
most authorities, consists of chil
dren abducted by a family mem
ber (usually the noncustodial 
parent) from the parent holding 
legal custody. 

The smallest category numeri
cally is that of children missing 
because of abduction by non
family members. The abductor 
may be known to the child or may 
truly be a stranger. Within this 
category, some children are mur
dered by their abductors; others 
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are physically or sexually abused 
or exploited. 

Children Kidnapped and 
Murdered by Strangers 
Researchjust released by OJJDP 
finds that "the risk ofa child 
being kidnapped and murdered by 
a stranger [is] much lower than 
early advocates of this issue 
thought it to be." 

The study has found" ... the num
ber of stranger abduction homi
cides of children to be between 52 
and 158 annually. These figures 
represent at most an average of 
less than two stranger abduction 
homicides per million children 
under the age of 18 each year, 
with teenagers between the ages 
of 14 and 17 years old being at 
much greater risk than younger 
children." 

The researchers concluded that 
adolescents represent seven out 
often cases of suspected stranger 
abduction homicides, and the 
highest per capita rate of all age 
groups studied. For children 
ages infant to nine years, the rate 
is less than one per million. 

For homicides in general, boys 
are twice as likely as girls to be 
the victims. But for stranger 
abduction homicides involving 
other known or suspected felonies, 
there are nearly two female vic
tims for every male victim. Other 
studies have noted that girls are 
four times more likely than boys 
to be victims of abduction in 
general. 

Proportionally, minority child
ren are at greater risk than white 
children. The OJJDP study points 
out that the stranger abduction 
homicide rate for white children 
is "three times lower than the 
rates for blacks, twice as low as 
for Asian, and lower than for 
Native Americans." 

The geographic distribution of 
this type of homicide varies from 
that of youth homicide in general. 
Youth homicides are statistically 
highest in the South; stranger 
abduction homicides are highest 
in the Northeast, followed by the 
West, with the Midwest and 
South roughly equal and signifi
cantly lower than the other 
two regions. 

Other Studies Under Way 
The congressionally mandated 
studies are continuing, with data 

expected in the next year on run
aways and other categories of 
missing children. These will be re
leased through the Office ofJu
venile Justice and Delinquency 
Prevention. 

Saurce: Office of Juvenile Justice and De
linquency Prevention, U.S. Department 
of Justice, September 1988. 

Child Abuse and Neglect 

Over the past 20 years our under
standing of the complex problems 
of child abuse and neglect has 
increased dramatically. This 
knowledge has improved our abil
ity to help troubled families. Simi
larly, we have a better grasp of 
what we can do to prevent child 
abuse and neglect. 

Just what have we learned? We 
have learned that a child of any 
age, sex, race, religion, or socio
economic background can fall vic
tim to abuse or neglect. We know 
that large numbers of children who 
are abused and neglected are 
never reported to the authorities. 
We have learned that we need to 
provide help and support to 
abused and neglected children as 
well as to their parents. Most im
portantly, we have learned that 
preventing child abuse and neglect 
is a community task. No one agency 
or professional alone can prevent 
and treat the problem; all citizens 
must work together to effectively 
identify, prevent, and treat the 
problems. The Child Abuse Pre
vention and Treatment Act de
fines child abuse and neglect as 
"the physical or mental injury, sex
ual abuse or exploitation, negli
gent treatment, or maltreatment 
of a child under the age of 18" 
[definition shortened]. 

What makes child abuse and 
neglect differentjrom crimes 
against children by strangers is 
that the person who harms the 
child is almost always the very 
person responsible for caring for 
and protecting the child. 

Child abuse and neglect is catego
rized into four types: physical 
abuse, neglect, sexual abuse, and 
mental injury (also referred to as 
emotional/psychological abuse). 

Physical Abuse 
Physical abuse is characterized by 
physical injury from punching, 
beating, kicking, biting, burn-
ing, or otherwise harming a child. 



Although the injury is not an acci
dent, the parent or caretaker typi
cally has not intended to hurt 
the child. The injury may result 
from over-discipline or physical 
punishment that is inappropriate 
to the child's age. 

Child Neglect 
Child neglect is characterized by 
failure to provide for the child's 
basic needs for food, clothing, 
shelter, supervision, education, 
and medical care. It is important 
to distinguish between willful ne
glect and a parent's or caretaker's 
failure to provide the necessities 
oflife because of poverty or cul
tural norms. 

Sexual Abuse 
Sexual abuse includes fondling a 
child's genitals, intercourse, incest, 
rape, sodomy, exhibitionism, and 
sexual exploitation. To be classed 
under law as child abuse, the act 
must be committed by a person 
responsible for the care ofthe 
child (for example, a parent, a 
babysitter, or a day care provider). 
If a stranger commits the act, it is 
generally considered sexual as
sault and handled solely by the 
police and criminal courts. 

Many experts believe that sexual 
abuse is the most underreported 
form of child maltreatment be
cause ofthe secrecy or "conspiracy 
of silence" which so often charac
terizes these cases. Children are 
implored or threatened not to tell, 
frequently through blackmail or 
bribery. 

Mental Injury 
(Emotional/Psychological 
Abuse) 
This form of child abuse includes 
acts or omissions by the parents 
or other persons responsible for 
the child's care that have caused, 
or could cause, serious behavioral, 
cognitive, emotional, or mental 
disorders. 

Although any of the forms of child 
maltreatment may be found alone, 
we often find them occurring in 
combination. Emotional abuse is 
almost always present when other 
forms are identifk1. 

How Widespread is the Problem? 
The most recent national study 
estimates that over 1.5 million chil
dren were abused or neglected 
nationwide in 1986. This repre
sents a 74% increase in reported 
child maltreatment since 1980. An 
estimated 1,100 children died as a 

result of abuse or neglect in 1986. 
Only 40% of maltreated children 
were officially reported to and 
investigated by child protective 
services agencies, even though 
reports have increased 57% since 
1980. 

Which Type of Child Maltreat
ment Occurs Most Often? 
The 1986 National Incidence 
Study found that the majority of 
cases (63%) involved neglect 
(1,003,600 children) and less than 
half ( 43%) involved abuse (675,000 
children). 

• Physical Abuse. An estimated 
358,300 children were physically 
abused in 1986 in this country 
(5.7 children per 1,000). 

iii Emotional Abuse. The next 
most frequently occurring abuse 
is emotional abuse, involving ap
proximately 211,100 children 
(3.4 children per 1,000). 

II Sexual Abuse. While sexual 
abuse remains the least frequent, 
its incidence is not far behind that 
of emotional abuse. The National 
Incidence Study found that 
155,900 children nationwide ex
perienced sexual abuse in 1986. 
(2.5 children per 1,000). It is im
portant to note that the reported 
incidence of sexual abuse has 
more than tripled since 1980. 

II Neglect. The different types of 
neglect have different incidence 
rates. Physical neglect is the most 
frequent, involving 571,600 chil
dren (9.1 children per 1,000). The 
second most frequent type is edu
cational neglect, involving 292,100 
children per year (4.6 children per 
1,000). The least frequently cited 
is emotional neglect, involving 
223,100 children per year (3.5 
children per 1,000). 
Source: ChUd Abuse and Neglect: A Shared 
Community Concern. NatiomJ Centcr on 
Child Abusc and Neglect, U.S. Department 
of Health and Human Services, 1988. 

Family Violence 

The following data corne from a 
National Crime Survey special re
port. The information should not 
be used as an indication of the total 
level of family violence in the 
United States. It is an estimate 
of the amount of family violence 
that people consider to be crimi
nal and that victims choose to and 
are able to relate to interviewers. 
Despite its limitations, the infor-

mation is useful in describing 
statistically the general character
istics offamily violence. 

• Crimes by spouses or ex-spouses 
make up the majority (57%) of all 
crimes committed by relatives, as 
measured by the National Crime 
Survey. 

• About one-fourth of the victims 
attacked by their spouses or ex
spouses reported that they had 
been a victim of a series of similar 
events (at least three) within the 
previous six months. 

III The most common reason (59%) 
for not reporting the crime to the 
police was a belief that the crime 
was a private or personal matter. 
The next most common reason, 
fear of reprisal, was indicated by 
13% of those not reporting to the 
police. 

• Of all spousal violent crimes 
reported to the National Crime 
Survey, 91% were victimization 
of women by their husbands or 
ex-husbands. 

III Judging from incidents reported 
to interviewers, lower-income per
sons and those in the 20 to 34 age 
group were more likely than other 
age or income groups to be victims 
of family violence. 

III Although divorced or separated 
people make up only 7% of the 
population age 12 und over, about 
75% ofthe spousal violence re
ported in the survey involved per
sons who were divorced or 
separated. 

.. Reports to survey interviewers 
indicate that weapons (guns, 
knives, bottles, etc.) were used in 
about 30% of all violent crimes 
committed by relatives. 

11'1 About half of the victims offam
By violence ( 49%) reported being 
injured in the attack, although 80% 
of those injured said that they 
suffered no worse than cuts and 
bruises. 

• In the nine-year period of this 
study, 4.1 million family victim
izations were reported. A substan
tial number of these occurred at 
least three times within a six
month period. 
Sou'rce: Family Violence. Bureau of Justice 
Statistics, U.S. Department of Justice, 1984. 

II Calling the police following an 
act of domestic violence seems to 
reduce the risk of a husband 
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attacking his wife again within six 
months by as much as 62%. 
Source: Preventing Domestic Violence 
Against Women. Bureau of Justice Statis
tics, U.S. Department of Justice, 1986. 

Cost of Crime 

Cost of Crime 
What is the cost of crime? While 
total costs are unknown, the fol
lowing data represent the best 
available information: 

• Direct expenditures due to 
crime and crime prevention were 
approximately $100 billion in 
1983. 
Source: Making ConfinernentDecisions. 
National Institute of Justice, U.S. Depart
ment of Justice, 1987. 

• Less than 3% of all government 
spending in this country goes to
ward crime andjustice. 
Source: BJSDataReport, 1987. Bureau of 
Justice Statistics, U.S. Department of 
Justice. 

• The median (midpoint) loss was 
$80.00 for a violent crime victim 
and $40.00 for a personal theft 
victim. The median loss for rob
bery was $75.00. For burglary, the 
median loss was $200.00. 
Source: Bureau oj Justice Statistics An
nualReport, Fiscal 1985. U.S. Department 
of Justice. 

For security expenditures and es
timates of costs of crimes against 
businesses, see the Crimes Against 
Business section. 

Locations of Crimes 

Citizens and criminologists often 
are interested in determining the 
locations of crime. By locating 
places of occurrence of high fre
quencies of crime, we can formu
late better responses to the crime 
problem. Where do crimes ofvio
lence occur most frequently? 

II The most frequent location of 
crimes of violence is on the streets 
(22.5%). 

II The second major category for 
violent crime is inside one's own 
home or another building on the 
property (14.4%), with a location 
near one's own home a close third 
(12.3%). 

II Many people believe that the 
majority of violent crimes are com
mitted in public settings, such 
as streets, parking lots, or play
grounds. While this belief may 
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apply to robbery, it is not true for 
rape and assault. Most rapes oc
cur in "residential settings" (inside 
own home or other building on 
the property; near the victim's 
home; or at a friend's, relative's, 
or neigh-bor's home). The fol
lowing repre-sent the distribution 
of violent crime incidents accord
ing to place: 

Rape 
Robbery 
Assault 

Public Residential 
Settings 

25.4% vs. 
49.3% vs. 
32.6% vs. 

Settings 
57.2% 
32.8% 
35.5% 

II Private settings (restaurants, 
bars, commercial buildings, 
schools, public transportation or 
stations) account for 7.2% of rapes. 

• Thirty-nine percent of stranger 
rapes occur in a residential set
ting. Seventy-five percent of non
stranger rapes occur in similar 
locations. 
Source: Criminal Victimization in the 
United States, 1986. Bureau of Justice Sta
tistics, U.S. Department of Justice. 

II When one compares violent 
crime rates for urban, suburban, 
and rural areas, one finds that 
violent crime rates ar3 higher in 
cities (36.3 per 1,000) than in sub
urbs (23.8 per 1,000) or non
metropolitan areas (25.6 per 
1,000). 
Source: Criminal Victimization in the 
United States, 1986. Bureau of Justice 
Statistics, U.S. Department of Justice. 

II There is a connection between 
violent crimes in the home and 
burglary. Burglars commit three
fifths of all rapes and robberies in 
the home, and one-third of all 
household assaults. Someone is at 
home during 13% of all burglaries, 
and 30% of those incidents end in 
a violent crime. 
Source: Household Burglary. Bureau of 
Justice Statistics, U.S. Department of 
Justice, 1985. 

II The vast majority of crime com
mitted against city, suburban, and 
rural residents in 1983 occurred 
in the general area where the vic
tims lived. However, suburban 
dwellers were more likely to be 
victims of crimes of violence 
within the limits of nearby cities 
(12%) than were residents of cities 
to become vict:ms in surrounding 
suburban areas (5%). 
Source: Locating City, Suburban, andRu
ral Crime. Bureau of Justice Statistics, 
U.S. Department of Justice; 1985. 

Drugs, Alcohol, and Crime 

II Compared to 40% ofthe general 
U.S. population, 78% of state pris
oners and 75% of all jail inmates 
reported having used drugs at 
some time in their lives. Marijuana 
is the most commonly used drug 
by state prisoners andjail inmates. 

• Habitual offenders and persons 
convicted of assault, burglary, and 
rape were more likely than other 
state prisoners to have been very 
heavy drinkers. Alcohol was most 
likely to have been used by jail 
inmates convicted of public order 
offenses and violent crimes, par
ticularly manslaughter and assault. 
Source: Bureau oj Justice Statistics Annual 
Report, Fiscal 1 986. U.s. Department of 
Justice. 

9 From 53% to 79% of the men 
arrested for serious offenses in 12 
major cities tested positive for re
cent use of at least one illicit drug, 
according to a Department of 
Justice-sponsored study in 1987. 
Most of those voluntarily tested 
were charged with such crimes as 
burglary, grand larceny, or assault. 
Source: Drug Use Forecasting. National 
Institute of Justice, U.S. Department of 
Justice, 1988. 



• A quarter of interviewed state 
prison inmates said that they had 
drunk very heavily almost every 
day for the entire year before they 
entered prison. 
SOU?'ce: BJS Data Report, 1986. Bureau of 
Justice Statistics, U.S Department of 
Justice. 

• Most violent (53.5%) and prop
erty (56.6%) offenders were under 
the influence of drugs or alcohol 
during the commission of the 
offense. 

• More violent offenders are 
under the influence of alcohol 
alone (20.1 %) than of drugs alone 
(13.4%) at the time of the offense. 
Twenty percent were under the 
influence of both while committing 
violent crime. 
Source: Profile oj State Prison Inmates, 
1986. Bureau of Justice Statistics, U.S. 
Department of Justice. 

Drugs, Alcohol, and 
Society 

• Drug abusers are four times as 
likely to be involved in an acci
dent on thejob as nonabusers. 
They're far more likely to have 
auto accidents and extensive 
hospitalizations. 

• Workers who abuse drugs and 
alcohol have absenteeism rates at 
least four times higher than 
nonabusers. 

• Recent reports show that drug 
users function at about 65% of 
their work potential. 

• The National Institute of Drug 
Abuse estimates that nearly two
thirds of the people now entering 
the workforce have used illegal 
drugs and one out of every ten 
Americans has tried cocaine. 

• Cocaine-related deaths rose 91% 
in the United States between 1980 
and 1983. 

II Estimates indicate that one in 
every ten employees has a serious 
drinking problem. 

• In families with at least one 
alcoholic spouse, the rate of sepa
ration and divorce is seven times 
that of the general population. AI· 
cohol is also a contributing factor 
in many child and spouse abuse 
cases. 

.Alcohol-related traffic accidents 
are the most common cause of 
death among teenagers. 

• Alcohol is involved in 55% of all 
arrests, 65% of all homicides, 69% 
of all assaults. 
Source: Working Together To Take A Bite 
Out ojCrime: A CO?7J0rate Action Kit. 
The National Crime Prevention Council, 
1986. 

Young Persons' Use of 
Drugs 

The National Adolescent School 
Health Survey was conducted in 
the fall of 1987 and included 
approximately 11,000 8th and 
10th grade students from public 
and private schools. The survey 
included questions on illicit drug 
use, cigarette and alcohol use, 
suicide and depression, violence, 
AIDS, sexually transmitted dis
eases, and nutrition. Highlights of 
findings on drug, cigarette and 
alcohol use include: 

• Fifteen percent of 8th grade 
students report having tried mari
juanaand, of these, 44% report 
first use by grade 6. Thirty-five per
cent of 10th grade students re
port having tried marijuana, with 
56% of them reporting first use 
by grade S. 

III Twenty-one percent of both 8th 
and 10th grade students reported 
trying inhalants (glues, gases, 
sprays). Sixty-one percent of the 
8th grade students reported first 
use by grade 6; 78% of the 10th 
grade stUdents reported first use 
by grade 8. 

II A quarter of 8th grade students 
and 38% of 10th grade students 
reported having five or more 
drinks on at least one occasion 
during the two weeks prior to the 
survey. 

III Of those students who have 
tried cocaine, 62% of the 8th grade 
students reported first trying it in 
grades 7 or 8. Seventy-six percent 
of 10th grade stUdents first tried it 
in grade 9 or 10. 

II Of those students who have 
tried cigarettes, 72% of 8th grade 
students and 41% of 10th grade 
students reported first use by 
grade 6 or before. 

.. Four out of five students saw a 
moderate or great risk from occa
sional use ofmarijuana; 88% from 
cocaine powder; and 77% per
ceive a moderate or great risk from 
occasional use of inhalants. 

Since 1975, the University of Mich
igan has conducted an annual sur-

vey of drug use among high school 
seniors, college students, and 
young adults, for the National In
stitute of Drug Abuse. The follow
ing are a few of the most important 
findings to emerge in the 1987 
survey. 

III Over half (57%) of last year's 
high school seniors had tried an 
Hlicit drug, and over a third had 
tried an illicit drug other than 
marijuana. 

II Although overall drug use 
among young people continued a 
trend of gradual decline, the 
United States still has the highest 
rate among the world's industrial
ized nations. 

II The first substantial decline in 
cocaine use among American high 
school seniors, college students, 
and young adults was detected in 
19H7 . 

III Cigaret.te smoking-which re
.:;('arciters say will take the lives of 
more youns penplp. than all drugs 
combined - h~'t.'" not dropped among 
high !3chOl1Jl sduors since 1984. 

II The use of alcohol was little 
cha.,ged. Nearly all (92%) high 
school seniors have experienced 
alcohol, and .nearly two-thirds are 
curr.eut users. 
Source: University of Michigan Press Re
lease on "Illicit Drug Use By American 
High School Seniors, College Students, and 
Young Adults," January 12, 1988. 

Crime and Schools 

The educational process cannot 
be effective in an atmosphere of 
violence. In some school districts, 
students, teachers, and parents are 
creating crime prevention pro
grams and educational projects 
(Law-Related Education) that help 
reduce crime rates. Please note 
that NCS data include victimiza
tion rates only for those age 12 
and above. Some selected findings 
from the national data include: 

• According to the National Crime 
Survey, 8.6% of violent crimes in 
the United States occur inside 
schools or on school property; 
12.4% of simple assaults in the 
United States happen in schools 
or on school property; and 4.8% of 
robberies and 1.6% of rapes na
tionally occur in schools or on 
school property. 

• The majority of school crimes 
involve nonstrangers; 61.1% of 
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crimes of violence in or around 
schools involve nonstrangers. A 
similar percentage holds true for 
assault. One hundred percent of 
rapes were reported to have 
involved nonstrangers. However, 
most robberies (62.9%) were com
mitted by strangers. 
Source: Criminal Victimization in the 
United States, 1986. Bureau of Justice Sta
tistit:s, U.S. Department of Justice. 

- According to a study conducted 
in 1981 by the National Education 
Association, 95.3% of public school 
teachers reported they were not 
physically attacked by a student 
in the last 12 months. 
-About one-third of all violent 
crimes against younger teenagers 
and 83% of thefts occurred at 
school. Older teenagers suffered 
42% of thefts and 14% of violent 
crimes at school. 
Source: Teenage Victims. Bureau of Justice 
Statistics, U.S. Department of Justice, 
1986. 

- In a recent Practicum on School
yard Bullies sponsored by the 
National School Safety Center, 
participants suggested that 15% of 
school children are involved in 
bully-victim problems. One in ten 
students is regularly harassed or 
attacked by bullies. Bullies have a 
1 in 4 chance of having a criminal 
record by age 30. Other children 
have a 1 in 20 chance. A 1984 
study by the National Association 
of Secondary School Principals 
found that 25% of students have 
serious concerns about bullies. 
Saurce: "Notable School Crime and Violence 
Statistics Since 1978." National School 
Safety Cen ter. 

- The Safe School Study, con
ducted by the National Institute 
of Education in 1978, is the most 
recent comprehensive school 
crime study available. It reported 
that over 61,000 teachers were 
physically assaulted in 1976. Each 
month an estimated 282,000 jun
ior and senior high school stu
dents are attacked and 112,000 
are robbed. 
III The same study indicated that 
only 8% of all school administra-

tors report serious problems, and 
most administrators believe that 
the problem of violence and van
dalism, which increased during the 
60s and the 70s, has leveled offin 
the last five years. The same study 
also indicated that outsiders are 
not responsible for most problems 
of violence in the school, and that 
fear of crime is more pervasive 
and damaging than the actual 
criminal acts. A major point of the 
study was that program and pol
icy changes can and do bring about 
a reduction in the problem. 

Source: School Crime: The Problem And 
Some Attempted Solutions. National 
Institute of Justice) U.S. Department of 
Justice, 1979. 

The majority of 
school crimes involve 
nonstrangers. 

II In addition to estimating the 
number of incidents by type, re
searchers have attempted to doc
ument other characteristics of 
school crime. 
- Location. There is general agree
ment that classrooms are the saf
est places in school, considering 
the amount of time spent in them. 
The greatest risks are posed in 
hallways and on stairs. 

-Timing. The risk of personal vio
lence, personal theft, and disrup
tive/damaging acts is highest 
during regular school hours, and 
especially during midweek. A 
number of school principals found 
that thefts of personal property 
are highest during the lunchtime 
break. 

- Weapons. A relatively small per
centage of school offenses involve 
weapons. Most have found that 
knives are far more prevalent than 
guns on campus, while sticks or 
bats may also be used in school 
robberies and assaults. 

- Reports to Police. Only a small 
percentage of the incidents that 
occur on school grounds are ever 
reported to the police. 

Source: Reducing School Crime and Stu
dent Misbehavior: A Problem-Solving 
Strategy. National Institute of Justice, 
U.S. Department of Justice, 1986. 

Sources 
Most of the titles mentioned in 
this report are available from 

The National Institute of Justice/ 
NCJRS 
Box 6000 
Rockville, Maryland 20850 
800-851-3420 
301-251-5500 

Several useful documents con
taining statistical information are 
available free through NCJRS: 

Criminal Victimization in the 
United States 

Report to the Nation on Crime 
and Justice (1988) 

Sourcebook ojCriminal Justice 
Statistics 

In addition, you can be placed 
at no charge on an automatic mail
ing list for future National Crime 
Survey documents. 

The FBI Uniform Crime Reports 
annual summary, Crime in the 
United States, can be obtained 
from: 

The U.S. Government Printing 
Office 
Document Order Section 
Washington, D.C. 20402 

Crime in the United States, 1987, 
costs $16.00. The order number is 
027 -001-0047 -5. Payment must 
accompany your order. 

If you have questions about 
cited reports, or need further in
formation on crime prevention 
activities, get in touch with: 

National Crime Prevention 
Council 
1700 K Street, N.W. 
Second Floor 
Washington, D.C. 20006 
202/393-7141 

Please include a daytime telephone 
number with all correspondence. 

This publication was made possible in large part through funding from the Bureau of Justice Assistance, Office of Justice Programs, 
U.S. Department of Justice (Contract 86-MU-CX-K002). NUPC is wholely responsible tor the content, which does not necessarily reflect the 
Department's views. 

Project Officer for this document was Leonard A. Sipes, Jr., who was assisted by .Jacquelyn Paige and William Panzer. Jean O'Neil served 
as Editor. 

NCPC is a tax-exempt non-profit corporation whose mission is to enable people to prevent crime and build safer, more caring 
communities. It is funded by the Bureau of Justice Assistance and by foundations, corporations, and private donors. 

Additional copies of "Crime and Crime Prevention Statistics" are available at $3.00 each for single copies (includes handling and 
postage). Quantity discounts: 3-10 copies, $2.00 each; 11-25 copies, $1.75 each; 26-50 copies, $1.50 each; 51 or more copies, $1.00 each. 
Crime Prevention Coalition members check for special rates. 
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MARCH AGAINST FEAR 

Introduction 

Is your community plagued by the growing crisis of violent crime and victimization? Are 
citizens fed up with gaps in the criminal justice system that allow our neighborhoods 
and homes to become bastions of crime? If so, it's time for you to consider organizing 
a community-wide March Against Fear in conjunction with National Victims' Rights Week. 

The concept of the March Against Fear emerged in Fort Worth, Texas--home of the 
National Victim Center--in 1989. The impetus for the March and corresponding rally was the 
abduction, rape and murder of l4-year-old Amy Lynn Thatcher, who was kidnapped while 
walking to school on September 16. Amy's alleged murderer was a parolee who was free on 
bail despite his involvement in two other sexual assault investigations. 

A coalition of women's organizations was joined by our Center and other programs to 
plan and implement the March Against Fear. The highly successful event was pulled 
together in about a week, relying on local news media and "word of mouth" to publicize 
the event. Over 1,000 citizens--women, children and men--attended the March and rally. 

The Center encourages you to organize a similar March Against Fear and rally in your 
community to "kick-off" National Victims' Rights Week on Sunday. The theme we have 
selected--"Victory Over Vio!ence"--supports our conviction that only with the support 
and involvement of all citizens can we deter criminals, strengthen our criminal justice 
system, and support improved victims' rights and services. 

"March Against Fear" Checklist: 
A Description of Tasks 

COORD INA TION OF TASKS 

Determine Sponsorship: 

Your March should look for co-sponsorS far beyond the traditional criminal justice 
and victim service organizations with whom you usually commemorate National 
Victims' Rights Week. Suggestions for potential co-sponsors include, but are not 
limited to: 

., Elected officials (national/state/local); 

• Civic organizations; 

• Chambers of Commerce; 

I!II Community service agencies; 

e Women's organizations; 

., Labor unions; 
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• Law enforcement agencies, unions and related organizations; 

• Political parties; 

• Print and broadcast news media; 

• Schools (elementary/secondary /colleges/universities); 

• Student groups; 

• Parent Teacher Associations; and 

• Teachers' organizations and unions. 

Planning Sessions: 

Once you've secured co-sponsors, plan on hosting at least three planning sessions 
prior to your March. It's helpful if your meetings are scheduled on the same day 
of the week at the same time, preferably in the evening to allow co-sponsors with 
full-time jobs to attend. 

Your planning sessions should result in: a "countdown calendar" leading up to your 
March; identifying logistics related to the March; and delegating tasks. 

Delegating Tasks: 

It's helpful to organize a Coordinating Committee with one representative from each 
co-sponsoring organization. The following logistics require sub-committees whose 
Chairperson will report back to the Coordinating Committee at each planning 
session: Correspondence Committee; Program and Agenda Committee,' Logistics Committee; 
and Media Committee. You should also consider establishing a Victims Committee 
that will work with criminal justice and victim service programs to encourage crime 
victims' participation in and support of the March. 

It's a good idea to also assign one co-sponsor to be the Chairperson of the 
project. His or her responsibilities will include chairing each planning session 
and coordinating the various activities of the Committees mentioned above. 

Volunteers: 

Each Committee Chairperson should assume responsibility for securing volunteers to 
assist him or her in accomplishing tasks. It's a great idea to "mix and match" 
volunteers from each co-sponsoring organization so everyone can make new friends 
and professional contacts. 

COMMITTEE RESPONSIBILITIES 

Correspondence Committee 

Letters to Potential Co-sponsors: (7 weeks in advance) 

The sample co-sponsor letters included in this section should be sent to all 
organizations, businesses and individuals concerned with crime and victimization 
(refer to Determine Co-sponsorship above for suggestions). 
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Letters to Elected Officials and Dignitaries: (6 weeks in advance) 

Think big! You should invite city, county and state officials (including your 
Attorney Gen~ral and Governor), along with your Congress member and U.S. Senators. 
When considering dignitaries, some suggestions include: local network news anchors; 
professional athletes (where applicable); and local celebrities. 

A sample letter inviting elected officials and dignitaries to the March is 
enclosed. 

Letters to Potential Speakers: (5 weeks in advance) 

You should have one speaker "kick-off" your March Against Fear, with several 
speakers to inspire the crowd at the rally ending the March. Some suggestions 
include: a key elected official; your police chief; a crime victim; and a local 
dignitary or celebrity. 

A sample letter inviting speakers to participate is enclosed. 

Letters to Victims and Victims' Families: (5 weeks in advance) 

This correspondence (sample enclosed) should be coordinated by the Chairperson of 
the Victims Committee. It's very important to have as many crime victims as 
possible participate in the March to draw attention to National Victims' Rights 
Week. 

Thank-you Letters: (week after event) 

The enclosed sample thank-you letter will recognize all those who made your March 
a big success, and help encourage their continued support for victims' programs and 
services in your community. 

PROGRAM AND AGENDA COMMITTEE 

Determine Color Coordination: (6 weeks in advance) 

At the 1989 March Against Fear in Fort Worth, participants wore red to express 
their outrage at crime and victimization. Designating one color for both attire 
and props (balloons, flowers, etc.) will enhance the visual effect of your March 
for the media. 

Secure Color Guards: (3 weeks in advance) 

Securing color guards from local and state law enforcement agencies will clearly 
indicate police support for your March, and will also add to the overall visual 
effect. Color guards can march together, or lead and follow the participants. 

At the rally, your color guards should stand at attention surrounding the lecturn. 
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Secure a Choir: (4 weeks in advance) 

A choir or choral group can commence your March and/or lead the participants in 
song at the corresponding rally. Check with local high schools, colleges, 
universities, churches or choral organizations to secure a choir. 

Some suggestions for songs include: Kumbaya,· Amazing Grace; Blowing in the Wind,· America 
the Beautiful; and/or the Star Spangled Banner. 

Logistical Considerations: (4 weeks in advance) 

You may wish to have all participants do something in unison, depending on the 
props you make available, such as: joining hands; releasing balloons; carrying 
signs; carrying flowers; singing songs; and/or wearing buttons. 

Producing Buttons: (4 weeks in advance) 

The enclosed camera-ready art for buttons features the March slogan, "Victory 
Over Violence." The 2-inch buttons should be printed in the March color designated by 
this Committee. 

Buttons can be reproduced inexpensively. Check with your local political parties 
or labor unions to see if they have a button machine you can borrow, or if they are 
willing to donate labor to make buttons. Also, look in your Yellow Pages under 
"buttons" for companies that specialize in this activity. 

Design Program: (2 weeks in advance) 

Your program should be printed on 8 1/2" by 11" paper (an attractive 80-pound stock 
is best) in the March color chosen by this Committee. Camera-ready artwork for 
your cover is included in this kit. Folding each program in half will give you 
four panels to fill: 

• Panel 1: Title; Date; Time; and Location; 

• Panel 2: List of Co-sponsors; 

• Panel 3: Agenda for March and Rally; and 

• Panel 4: Appreciation to Donors. 

Print Programs: (2 weeks in advance) 

Check with local printers to see if one will donate his or her services. An 
alternative is to ask one of the co-sponsoring organizations in your business or 
civic community to cover the cost of printing. Make sure you print enough programs 
for all participants and for the media kits. 

Prepare Sign-in Sheets: (1 week in advance) 

All March participants should sign-in prior to your event. Provide volunteers with 
clipboards and plenty of pens or pencils. Also, designate special sign-in sheets 
for: elected officials;, dignitaries; speakers; victims; and the media. 
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A sample sign-in sheet is included in the Candlelight Vigil! Balloon Lift section of 
this kit. 

LOGISTICS COMMITTEE 

Plan Route of March and Site for Rally: (7 weeks in advance) 

It's a good idea to begin your March at a location with plenty of space for a large 
group of participants. A park, convention center or shopping mall parking lot 
provides a good starting point. 

The Center recommends that you conduct the rally at your county courthouse. Limit 
your March to 10 or 12 blocks at the most, since young participants may tire 
easily. 

Obtain Permits: (7 weeks in advance) 

Permits are required for both your March and rally. Obtain official permission in 
writing, and make sure your Logistics Committee Chairperson possesses copies ~t 
your events. Also, ask for the name and telephone numbers of permits contact 
persons who can assist you on the day of your events. 

Secure Street Closures for March Route: (6 weeks in advance) 

Check with your municipal offices and/or police department to obtain permission to 
close off the March route to traffic. Assign a volunteer to coordinate this 
project with the law enforcement agency that will be putting up blockades. 

Arrange for S(~curity: (3 weeks in advance) 

Local la.w enforcement agencies and their respective officer associations should be 
willing to donate security services. Security volunteers should provide assistance 
with crowd control, be able to provide guidance and directions, and maintain a safe 
environment. 

Arrange for Refreshments (optional): (3 weeks in advance) 

With a large number of people gathering for several hours, it's a nice idea to 
offer refreshments at the beginning of the March and end of the rally. Depending 
on the weather, you should ask a local fast food restaurant to provide coffee, 
juice or soda (along with cups). Make sure you have volunteers to serve the 
beverages, along with trash cans for dirty cups. 

Prepare a Banner: (2 weeks in advance) 

An excellent visual tool to lead your March is a large banner proclaiming "March 
Against Fear" (see example on page B-9). An additional banner with the March 
theme, "Victory Over Violence," would also be excellent. Check your Yellow Pages 
under "signs" for companies that produce such banners and, of course, ask for 
donated services. An alternative is to make your own banners out of felt or paper 
(felt banners can be retained for future Marches). Remember, use the color(s) 
selected by the Program and Agenda Committee. 
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Prepare Other Visuals: (4 weeks in advance) 

Additional visual props will make your March colorful, exciting and attractive to 
newspaper and television cameras. Some suggestions for visual props which should 
be secured in advance include: 

• Balloons; 

• Flowers; 

• Signs; and 

• Small American Flags. 

All visual props should be color coordinated. Co-sponsoring organizations should 
be encouraged to bring a sign or banner with their name on it. Likewise, all 
participants should be encouraged to bring smaller signs with their personal 
messages. Consider sponsoring a poster party the day before your March to "mass 
produce" smaller signs for participants to carry, utilizing themes relevant to 
violence, victims' rights and services, and crime prevention. 

Secure Tables: (2 weeks in advance) 

'You should have two 6-to-8 foot tables at both the starting point of the March and 
a t the rally si teo Your tables should be staffed with vol un teers to: serve as a 
central location for volunteers who are signing in participants; sign-in media 
representatives; and provide information upon request. 

Secure Ledurn and Public Address System: (2 weeks in advance) 

If your March ends at your county courthouse, ask a friendly judge to help you 
secure a lecturn for the rally. You might consider hanging a small banner 
proclaiming "March Against Fear" or "Victory Over Violence" on the fr.ont of the 
lecturn. 

Contact local churches, civic organizations or schools to obtain a public address 
at no cost. A portable P.A. system will allow you to transport it easily from the 
beginning of the March to the rally site. Make sure you double-check your P.A. 
system immediately prior to your March and rally for sound levels and static. 

Secure American and State Flags: (2 weeks in advance) 

Flags provide good visuals for both the front of the March and the rally 
(positioned on each side of the lecturn). Again, ask a friendly judge to loan your 
coalition his or her courtroom flags for both events. Make sure you have two 
volunteers to carry each flag and make sure they are returned in excellent 
condition. 

Arrange for Clean-up: (2 weeks in advance) 

Plan to have at least 10 volunteers to help with cleaning duties prior to the 
March, covering the entire March route, and following the rally. Provide them with 
large trash bags (the brand with built-in ties are best). Make sure they leave all 
event sites as clean as when you began so you'll be welcome back in the future. 
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MEDIA COMMITTEE· 

Public Service Announcements: (5 weeks in advance) 

The sample public service announcements included in this kit should be mailed to 
the public service directors of both radio and television stations in your 
community (news directors may handle PSA's at some station's). Follow-up 
with telephone calls to insure that the stations received the PSA's, and answer any 
Questions, upon request. Also, ask public service and news directors for other 
opportunities to promote 
your March, such as news and talk shows. Provide articulate spokespersons for 
these tasks. 

Press Release: (10 days in advance) 

The sample press release can be tailored to meet your individual needs. Double
space your release, and designate one contact person to handle all media inquiries. 

Follow-up Phoning: (1 week in advance) 

Please refer to the Candlelight Vigil! Balloon Lift Description of Tasks Media Section 
for guidelines on phone calls relevant to both public service announcements and 
your press release. 

Editor's Advisory: (1 week in advance) 

Your editor's advisory is the final reminder to local news media about the March, 
and should be mailed to journalists who confirm that they "will" or "might" attend 
your event. Your advisory should contain the "who, what when, where and why" 
concerning the March. Please refer to the Candlelight Vigil! Balloon Lift Description of 
Tasks Media Section for proper format and content. 

Compile Materials for Media Kits: (1 week in advance) 

You should have at least 20 media kits available on the day of your March. Your 
kit should be in pocket folders in the designated March color with a cover glued or 
imprinted on the front which features the March camera-ready logo artwork 
(sample enclosed). Your kits should include: a program; a copy of your press release; 
copies of remarks by key speakers (double-spaced); and brochures or other brief 
information about the primary co-sponsors of the March (optional). 

Collate Media Kits: (day before event) 

Two or three volunteers can collate your media kits the day before or morning of 
the March. Kits should be available prior to and during the March, and at the 
rally. 

* Make sure your media list is updated (with contacts' complete names and titles 
prior to accomplishing these tasks. 
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VICTIMS COMMITTEE: 

General Responsibilities: 

This ad-hoc committee should consist of representatives from all March co-sponsors 
that provide direct services to victims of crime. Responsibilities include: 

• Personally inviting crime victims and survivors--either by letter (sample 
enclosed) or telephone--to participate in the March; 

• Publicizing the March in their respective newsletters; and 

• Providing support to victims and survivors on Sunday, upon request. 
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Marchers a thousand strong 
unite to denounce violence 

FORT WORTH - Wearing red 10 ex
press Iheir oulrage, aboul I,()()() people si
Ienlly marched 001'.11 Main Streel YI:Slenlay 
In focus allention on the vinlence Ihal has 
touched women and children across Tar
mnl LOunl), 

Duhbed a March Against Fear,lhe hOll/
long wily Ihal cnded \I ilh a chorus of A m;u
mg (irJ'~' was filled wilh speeches and 
Irihule, delivered from Ihe gmnile sleps of 
Ihe Tarrant Counl" Lounhouse 

i, I(luching every one ofu!>, )nung and olu 
alike, and Ihis monslt:r - fcar - haunts 
ewryneir,hhorhood," said Fort WorthC'ily 
Council member Kay Gmngcr, 

"We march loday rccognizing Ihis is nOI 
a women's is,ue. It is a communit\' issue. 
We have asked that men of gllod Will fight 
agaiml 1111; menace," she said, 

The march began al 2 p,m" nine blt:x:ks 
soulh al Ihe Fort Worth-Tarranl C'ounl~ 
Lon'enlian Cenlerwhere ['Cople variousl~ 
allired in red T-shirts, reu lies, red shoc, 
and re,1 dreS'es si~ned on a, part or a 

Strctchinl4 across l\ lainStred, marchers make their way to the Tarrant Count)' Courthouse "Violence in our· IOClelV and in nur cille' .. 11"rt'lln MAIl(,1! 0" Pug" ,II 

ooalitinn agalllsl ,iolcnl'l' 
, Many picked up klllg-,Iemmed ,·Jr

rulti,)ns from a large noral bt,\ and 
btgan yUktl, marching dO\ll1 ,\1.lIn 
Street 
. St'ten-lear-"Id I),'u~as 1\1;1\,,) ,II 

uub, raffled J rlacarJ Ihal a,ked, 
'';,'11, ,'an'l I 1'1,1' ,Iulllue"" 
, R:iy Ste\San, ,;h",e d,mg,hter. Shen 

Stc"anlou\;on "r"·,llauga, \la, mUI· 

dered liw 'car; a~'1 hI an illl1\ld"1 n'1I\ 
ser\ Lng a iift.' ~cl;tt:n~·e. carned a Slf.ll 

li'1lnn~ the name ,)f his orgal1l1allOn, 
famllks of Murder Viclim" 

Stewart, whose ~:Hear-()Id d,lU~hll'r 
I~l\ I"" I,lung t'hildren, said· "TIl" 
marl'll I' ~ g,x;d represcntation of \hl' 
11\I",allon thl' public IS keltn~ riglll 
n,,\\, 11115 1\ a lll'ginning," 

fhe 1I11pelUS I'M ) e't,'rd:i~ 's rall~ -. 
"r~nlled lw a l'oalilllll1 ,'f ,,,,,nen ll'ad
,or' -- '\;1\ IIle ~Idnap. r:l[lt' and murdl'r 
,)1 Am, l.I'nn I hatcill'L a 14-leal-llld 
abducted ~hilc walklllg 10 sch'~11 Sept 
t" ·1 he man mdll'll'd in her;layin!( i~ a 
pJ'"lce\\ho ,It Ihe 1101<' was Inl'l,!ll"\ III 
t\\~~ other r~lpc InVl'o,tlv..ltllln\ 

.'" lwil she died, shl' llt'l'am,' CH'n, 
"I'~'S ,'hild and l'ICl") p,,,,'nl\ IIIghl
!:Hre," '<lid Joanne Sh,llkr. oulll'Jl'h 
lKIrdln:llor ror Ihe ,'iall(lnal \'Icllm 

( ,'nter. whOle headquarters are 111 hlrt 
\\,mh, 

'\mong the pal'Ked crowd on Ihl' 
lIlurtholise Sler' l"teIl1l1~ 10 ShalTer 
11,15 the Thatcher family,eachwearing,a 
'[-\hirt bearillg Ihe slain girl's riClUre 
"lid Ihe admonllllln, "Lei's nol forgel 
"lilY Lynn Thalcher," 

"The randomness Oflhl5 crime, The 
1I11lOCenCe of Ihis viclim, The courage 

.J h,.,. r"'lmih' ri\,,..,PO nltr· ::I11"n1jnll ilnd 

(irangersald people I'lll) signed their 
name, Itl membership l"t5 31 Ihe sIan 
oflhe march would bealked lo\\ork 011 

1':tmr'"pJ1S call ing for harsher sen lencl's 
1<'r I lI)icnl olTenders: mandalors COUll
sclin~ lilf se,\ual offenders: 'lI)!h!er 
,,'h,xII sc'l'urity: more ramie and pr,'ha
tllll1 ntIh.'Cr5. and nhlfe a1t~llIipll III 

VIctim'; nght, 
0\1>0 on Ihe p,tr1de sleps Oflhe l'llun

ho"se \llW h,n \\ onh Mal'llr Bob 
Bulen, C(lUIil) Judge Ro) English, slall' 
Rep D()~1c Willis, state &n, HlI~h 
Parmer and Rep, Pele Geren, The con 
r.r,'ssman 1ll'ljlt'd hold a II hil" nann('r 
,,"h r,'d lellcring thai Ikrl,lreu' 
'·\lald, \g;1in'i fear" 

I It, ,i1I~rnOon rall~ al,,1 drl'\\ pro· 
le,t,'r' I'lIh placarus ad,,":alll1g olher 
(a US", SUL'h as ending abortIOn ("Slap 
thl' \'lIlielll'C "I' \h"rlllln"), !!un can
Irol!"'\" r illle 1m lJ II --Use lJ mm") 
,lIld ,'apllal pun"hl1lenl ("liang 'em 
I hgh on Publil' (fallows"), 

"You gU)' '\llh :()ursi~ns ol'hale :Ire 
OUI ,I!' Iilll' III Ihis cIllwtl." said Karen 
Perhms, dllWlol of Tallant Counll 
"',lIlIl'll's ('ellll'!' "We lIIust cOllsole 
each oth,'!' alld 111111')" bUllll'lel as Vlgl
lantcs, 111',,'1 as perp:lIalors Ill' hal,,·,! 
and \!ll!L'lll'c..'," 

("'lUllI C'hnl1llSlillller [)hllllW l1:tgs' 
h) "ud ;'11", march came I'rom Ih,IS" 
pl")ric \\ho said IMe and care, , . nOI 
hall!! alld ,h,"'!." 

'\mh ,\"d('r"\1\ of Flirt Worth, who 
l'arm,o'a sigllll'ading. "llangSal'ages," 
e\phllnl'd: "'111i5 I~ a lime-honored 
Imdllioll her(' in Tamlnl County, Th(') 
U,l'd to s"he pl(lh\cms tbis \I,,), llhillK 
11\ lime Ill' h,lnoreti Ihat Irmlnion in 
,\In 1'011'111111111" '1'1'11' '0;1\":-1\'1'\ 1 hUH' 
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Ihat "hl'lIthey come up Ii)r re-elccllon 
the publit' will beal\'al~of Ihelrrerord. 

"We Ihe people are 1'C1n~ held pri,
'111<'1 hI Ihe fear ol'~nnl~," Shan'er said 
"\\,,,tlll' prop'" descrlc Ihl' ri~hll'\ be 
prlllel'lCd Ihull ,illk'III''',' 

She urged the cm"J In \(11(' .\,,' -
for Prdrxhltllm 11 a rl'\;t\ 1.'(lll,111U· 

lional 'Imcn-imcnt that 'hllllJ aJd 
criml' \ il"llfll'" ngh!' :1) till' ~tall' BII: d! 
Rig.II". 

"The onl) n~1 I Idlms hat I'" I,' l", 
pr,'5('111 whell the crime i~l'l)mml\led: 
sh,' said, "There hall' \"x'en 1;lr l<~l 
mJIlI'\ml LI lin I hall'hers," 

IX;h<" all C~dJI, dll,','lurollhe R,II'< 
t'r"" l'n'!'fum, ;aid Ill.!: in I ')OX Ih,'n 
\\l'rl' ;~l (Clx)n\ (II IOIIX' in "'.arraoi 
('''"nl) In\'ollll1g \\Ollll'n 3nd l'hildren 
from 5 IlIOlllhs 10 lJll ,,',II, or'lgl' 

Perkin, reralled thai il 'I:" al IIll' 
t,.'PUf1IhlU\ .. ' in '\lI~ll'l \\hac Juanita 
llerm,'SI\lo lOa, la'ken hO'lagc by hl'[ 
former hllvl'riend, who killed her, Ihell 
lurned Ih~ gun on him,e1L 

"rhe I'llunh"usc' hasl"'l'lllllC a "m
hoi of Ihe lllerilurdl'lll'd ('nmltlal jll'. 
lice 'yslem 111 dl'ep ",,"hk:' P"lklll' 
,aid. 

Kalil' Slinr,l<1. 1,ln I\'"nh St,lI
il'il'wam columnlSl, wh,,,,' ","k a, a 
rqxlnl'r in the catly IlJ70\ led III Ihe 
,realllll1 or holh thl' Rallt' Crisi, 1'1,)· 
gram and "':,,"wn', Iial ('n, a shelter folr 
bJller,'d 1\'\'111,'11, ulged Ihe crolHI I"~ 
!\lin h:ltlds to ,h()\1 It5 ul\it\. 

"1<'1\ connecl," Sltefl,,;1 lulJ IIIl' 
t'fOl<d 

A, Sherrod C,lfIl11lued Sllt'"kill~. p<:u
pic '\Ilh rcd carnal IOns clasl':d hall,l, 
wilh one anolher and raised Iheir Jfln' 
'li';\1I1\.,1 If\!' hhll' ... l.. 1, 



SAMPLE LETTER TO POTENTIAL 
CO-SPONSORING ORGANIZATIONS 

Name/Title 
Organization/ Agency /Business 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

The annual commemmoration of National Victims' Rights Week is scheduled for (dates). 
During this special week, crime victims and their advocates nationwide will join forces 
to draw attention to the devastation caused by crime and victimization. Americans are 
fed up by violence, and too often experience lives full of fear resulting from the 
threat of violence. 

Here in (your city), a number of social service programs, along with civic groups and 
businesses, is joining together to sponsor a "March Against Fear" and rally to kick-off 
National Victims' Rights Week on Sunday, (date), at (time) at (location). The theme of 
our March is "Victory Over Violence." We believe the time has come for us to take back 
our streets, and send a strong message to criminals that they are not welcome in (your 
city). 

I would like to invite you to co-sponsor the "March Against Fear." With broad-based 
community support, we can bring together hundreds--even thousands--of citizens to take a 
united stand against crime and victimization. The support of you, your staff and 
(constituents/members/customers) will make this possible. 

The first planning session for the "March Against Fear" co-sponsors is scheduled for 
(day/date), at (time) at (location). I hope you or a representative of your (organiza
tion/staff) can attend. 

Please let me know if your (organization/agency/business) will be able to join this 
worthwhile effort. I can be reached at (area code/telephone number). 

I look forward to seeing you on (date of planning session) 

Sincerely, 
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SAMPLE LETTER TO DIGNITARIES 
AND ELECTED OFFICIALS 

Name/Title 
Agency 
Street Address or P.O. Box 
City/State/Zip Code 

Dear 

I am aware of your ongoing commitment to fight crime and help innocent victims in our 
(community /state). Many citizens share your concerns, along with a growing frus
tration about how violence is tearing away at our community and devastating individual 
citizens--young and old. 

On (day/date), (list of co-sponsors) are sponsoring a community-wide "March Against 
Fear" beginning at (location) at (time). You are cordially invited to attend. 

The March will kick off our community's activities to commemmorate National Victims' 
Rights Week, scheduled for (dates). Similar "Marches Against Fear" will be co-sponsored 
across the nation on (date) by the National Victim Center of Fort Worth, Texas, a 
resource agency that serves thousands of criminal justice and victim service organiza
tions in the United States. 

The purpose of the "March Against Fear" is to bring together the citizens of (city) and 
send a strong message that only by joining forces will we ever be able to achieve 
"Victory Over Violence"--the theme of the March. 

Unfortunately, time limitations prevent us from having many public speeches presented at 
the March and corresponding rally. However, if you would like to submit a brief 
statement indicating your views of violent crime and victimization, please mail it to me 
no later than (one week before the March). We will include a copy of your remarks in 
our media kit. 

All participants are encouraged to wear (designated March color). You may also wish to 
bring a sign or other visual statement of your concern. 

We have received a heartening response to the March from businesses, civic and community 
organizations, and individuals from throughout (city). I hope you, your family and 
friends can make a special effort to join us on (date). Your participation will help 
make our "March Against Fear" a big success. 

If you are able to join us, please call me at (area code/telephone number) so that we 
may acknowledge your presence at the March. 

On behalf of the March co-sponsors, I look forward to seeing you on (date). 

Sincerely, 
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SAMPLE LETTER TO POTENTIAL SPEAKERS 

Name/Title 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

The annual observance of National Victims' Rights Week is scheduled for (dates). To 
commemmorate this special week, a number of (city) organizations, businesses and 
citizens are sponsoring a community-wide "March Against Fear" on (day/date) at (time) at 
(Ioca tion). 

The theme of the "March Against Fear" is "Victory Over Violence." The March co-sponsors 
hope to send a strong message that (city) is fed up with crime and victimization, and 
that our citizens are joining forces to take back our streets and neighborhoods. 

March co-sponsors include: (list co-sponsoring organizations, agencies and businesses). 

We would be honored if you could join us on (date) and present brief remarks (5 to 7 
minutes) to our participants (prior to the March/at the rally following the March). 
Your comments about crime and victimization will, undoubtedly, inspire March partici
pants to continue their comrr..itment to address these important issu.:s. If you can 
provide me with a copy of your remarks (one week before event), we would like to include 
it in our media kits. 

Please let me know by (one month prior to event) if you will be able to join us on 
(date). 

Your support of this special event will be truly appreciated. I look forward to hearing 
from you. 

Sincerely, 
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SAMPLE LETTER TO VICTIMS AND VICTIMS' FAMILIES 

Name 
Street Address or P.O. Box 
City/State/Zip Code 

Dear 

You may be aware that National Victims' Rights Week is scheduled this year for (dates). 
To commemmorate this spedal week, a number of community, civic and victim service 
organizations--along with the (city) business community and elected officials--are 
sponsoring a "March Against Fear" on (day/date) at (time) at (location). 

The theme of the March--"Victory Over Violence"--focuses on the fact that only with 
widespread support from all citizens of (city) will we ever be able to combat violence 
and the tragedy of victimization. You know better than anyone what a devastating impact 
crime has had on our community. 

We would like to invite you, your family and friends to join us for the "March Against 
Fear" and rally on (date). All participants are encouraged to wear (designated March 
color). You may wish to bring a photo, sign or other visual statement to remind us all 
of the crime victim experience. 

Your participation, and that of your loved ones, will be a welcome addition to our 
March. Please make a special effort to join us, and help send a strong message to 
criminals that the citizens of (city) are ready to take back our streets and neighbor
hoods. 

If you have any questions regarding the "March Against Fear," or if you need additional 
information, please call me at (area code/telephone). 

I hope to see you on (date). 

Sincerely, 
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SAMPLE THANK YOU LETTER 

Name 
Street Address or P.O. Box 
City/State/Zip Code 

Dear 

On behalf of the co-sponsors of the (year) "March Against Fear," I would like ;1) thank 
you for (describe contribution or donation). We are very pleased with the suCyt,ss of 
the March, and hope to make it an annual event. 

Your support of this worthwhile community effort contributed to its success. We 
sincerely appreciate your commitment to fight crime and aid victims in (city). 

Thank you very much. 

Sincerely, 
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:30 

:20 

:15 

SAMPLE PUBLIC SERVICE ANNOUNCEMENTS 

Are you fed up with violent crime in (city)? Do you think it's time to take back 
our streets and neighborhoods from vicious criminals? 

If so, please join the citizens of (city) on (day/date) at (time) at (location) for 
a "March Against Fear." Together, we can send a strong message that violence will 
not be tolerated. 

Help us begin to achieve "victory over violence" in our community. Join the "March 
Against Fear" on (date). And please, wear (designated color) as a display of unity 
with the many citizens who will march against fear on (date). 

For additional information, please call (area code/telephone number). 

### 

Please join with the citizens of (city) on (day/date) at (time) at (location) for a 
"March Against Fear" to kick off (year) National Victims' Rights Week. Let's send 
a message to violent criminals that we're joining forces to take back our streets 
and neighborhoods. Bring your family and friends and please, wear (designated 
color) for this special event. 

For more information, please call (area code/telephone number). 

### 

If you're sick and tired of violent crime in (city), join a community "March 
Against Fear" on (day, date) at (time) at (location). Please wear (designated 
color), and bring your families and friends. It's time to take back our streets 
and neighborhoods from the criminals! It's time to fight for "victory over 
violence." 

For more information, please call (area code/telephone number). 

### 
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SAMPLE PRESS RELEASE* ** 

FOR IMMEDIATE RELEASE: 
(Date) 

CONTACT: (Name) 

"Marchers to Lead Efforts Toward 
Victory Ove.:: Violence" 

(Telephone Number) 

(City)--A coalition of (city's) civic, social service and business communities is 
sponsoring a "March Against Fear" on (day), (date), at (time) at (Iocation). The March 
will kick off our community's observance of National Victims' Rights Week, scheduled for 
(dates). 

After gathering at (location), participants will walk (#) blocks to the (county) 
courthouse for a rally. 

According to organizers, the "March Against Fear" will bring together citizens of 
(city) to denounce violence and the tragedies caused by victimization. 

"The U.S. Department of Justice tells us that five out of six of today's 
twelve-year-olds will be the victim of crime in his or her lifetime," explained 
(spokesperson). "It's a tragedy that the odds are against our kids to lead safe, 
productive lives." *** 

"The first annual 'March Against Fear' will bring our community togeth~r to let 
criminals know we're ready to fight back, to take back our streets and neighborhoods," 
(spokesperson) concluded. 

Featured speakers for the March and rally are (list major speakers). Color guards 
from local law enforcement agencies will join the March, and the (name of choir) will 
perform at the courthouse rally. 

March participants are encouraged to wear (designated color) to display unity with 
other marchers. Participants will receive [(color) balloons/flowers or flags, etc.] 
prior to the March. 

For additional information about the "March Against Fear," please call 
(organization) at (area code/telephone number). 

* 
** 
*** 

-30-

Double-space release. 
A ttach list of co-sponsors to press release with paper clip. 
Update statistics annually. 
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SCHOOL SAFETY: 
INVOLVING STUDENTS AND THEIR COMMUNITIES 

Introduction 

Each year in America, almost half a million incidents of violence occur on school 
campuses. The threat of crime in our nation's schools has become a growing concern 
among parents, teachers, school administrators, and students themselves. 

The National School Safety Center (NSSC) in California serves as a resource center for 
information, curricula and technical assistance concerning crime prevention and victim 
assistance for America's schools. Each year in October, the NSSC leads the effort to 
promote National Safe Schools Week. 

In conjunction with this annual observance, NSSC publishes 101 School Safety Ideas. 
This excellent document includes ideas to involve students, their famiHes, teachers and 
administrators in special projects, promotions, and public awareness activities to 
promote crime prevention and victim services in schools. 

During National Victims' Rights Week and throughout the year, the involvement of 
schools, students and the education community is critical to our mutual goals of 
preventing crime and helping those who are traumatized by violence. The NSSC has 
granted permission for the National Victim Center to include 101 School Safety Ideas in 
this Strategies for Action kit. We're confident you'll find these ideas very useful for 
planning National Victims' Rights Week activities, along with promoting school safety 
and victim assistance on a year-round basis. By making these ideas available to schools 
in your community, you can provide an extremely valuable public service to students, 
parents and educators. 

The Center is grateful to the National School Safety Center for its contribution to this 
kit. For additional information about the many programs and publications offered by 
NSSC, please write: National School Safety Center, 16830 Ventura Blvd., Suite 200, 
Encino, CA 91436, or call (818) 377-6200. 
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101 SCHOOL SAFETY IDEAS 

PRIMARY STRA TEG IES 

There are 12 essential ideas which will help inform, persuade and integrate school 
safety and public opinion. These strategies will facilitate planning and implementing 
activities for all your publics. 

1. Convince your school board, superintendent and principals that quality education 
requires safe, secure and peaceful schools. Stress the basic concept that school safety 
is a community concern requiring a community response. School administrators 
should assume the roles of facilitators and coordinators of community efforts to 
ensure safe schools. 

2. Develop a school safety clearinghouse for current literature and data on school safety 
issues. Much of this material can be obtained from individuals, groups or publications 
of the National School Safety Center. Key topics to include are school crime and 
violence, drugs, discipline, attendance and drop-outs, vandalism, security, 
weapons, victim assistance, youth suicide, child abuse and school law. 

3. Help establish a clearly defined, mandatory district policy for reporting disruptive 
incidents. This includes a standard form to provide complete, consistent information on 
accidents, discipline problems, vandalism and security problems, as well as suspected child 
abuse. After the policy is developed, distribute it to all district personnel and monitor 
compliance. 

4. Prepare a school safety public information brochure. It should briefly explain the 
important issues and the specific roles individuals and groups can play to promote 
safe and secure schools. 

5. Actively assist district administrators to develop safety policies. Keep current 
with trends and exemplary programs in education, public relations and, specifi
cally, school safety. Make plans and implement them with authority and conviction. 
Confidence and willingness to accept responsibility are persuasive qualities in the 
minds of district administration and other school employees. In Rogers' Rules for 
Success, public relations authority Henry Rogers stresses the importance of psycho
relations, which he describes as "a tool by which we sell ourselves to other people. 
Psycho-relations is people relations elevated to the highest level." 

6. Develop and regularly update a school safety fact sheet for your district. Provide 
current statistics on incidents of crime and violence, discipline actions and 
suspensions, attendance, vandalism and repair costs. When appropria te, indicate 
what percentage of the entire student population the problem students represent. 
Use this to inform and educat(~ the public and media. 

7. Create a school safety advisory group. This advisory group should include repre
sentatives from all publics, especially law enforcers, judges, lawyers, health and 
human services professionals and the media. Individuals should be able to 
articulate the desires of the groups they represent and rei a te ad visory group 
actions back to their peers. Seek out members who can be relied upon for 
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consistent, continued support and who are seeking solutions rather than recognition 
and status from their participation. Recruit group members with special Qualifica
tions, such as policymaking authority, access to the media, or the ability to 
mobilize volunteers or raise funds. 

8. Support America's Safe Schools Week. The third week (Sunday through Saturday) in 
October is designated annually as "America's Safe Schools Week." The week is 
sponsored by the National School Safety Center and state governors and schools 
around the country. This national observance recognizes effective programs and 
groups that promote safe schools, drug abuse prevention and improved student 
attendance, and it encourages others to replicate them. This week is an appro-
priate time to initiate many of these 101 school safety ideas. 

9. Develop and maintain a resource file of "shakers and movers," community people 
known for their abilities to shape public opinion and accomplish goals. Rely on 
advice from community leaders, as well as the local media, to develop a 
comprehensive list. 

10. Build a public relations team, starting with school employees. The education of 
students is a business which must compete with other interests for public support. 
School employees are the best public relat.ions people because they are inside 
authorities. Treat these people as your most important team players. Expressing 
appreciation and confidence helps maintain high morale. Nominate school 
principals, teachers and staff for recognition programs sponsored by local groups 
or state and national associations and government agencies. Such recognition 
reflects positively on the recipients and the schools and districts in which they 
are employed. For example, Principals 0/ Leadership is a program sponsored by the 
National School Safety Center specifically to recognize principals who through 
their effective leadership promote safe campuses and Quality education. The 10 
principals selected annually are profiled in a national public service advertising 
campaign. 

11. Create a comprehensive identity program for your district. An institution's iden
tity or image is, in many ways, a direct reflection of its administration, school 
employees and students. Develop a symbol to be used on all printed material and 
distributed to the media for use when reporting on the district. Special 
promotional items, using this symbol, can include shirts, hats, lapel pins, coffee 
mugs and bumper stickers. A slogan, if thoughtfully developed and used, also can 
have a positive effect On the public's perception of the district. 

12. Publish a district magazine and distribute it as widely as possible. Include board 
members, district employees, parents, students, community residents, business and 
civic leaders, local government officials and the media as recipients. The content 
should be balanced with specific district news and special features on topical 
education issues. Give the magazine a real name, not a generic title such as 
"bulletin," "newsletter" or "journal." Creating this name identity is an obvious 
opportunity to individualize and distinguish your magazine. Readers are more 
inclined to relate to a publication if aided by a mental association between the 
title and the contents. Also, it is important to take the advice of the 
advertising industry and "package your product as attractively as possible to 
encourage the public to examine the contents." No matter how important the 
message, it will go unnoticed if it cannot compete with other "attractive 
distractions" such as TV, recreational reading, and other magazines and newspapers. 
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WORKING WITH SCHOOL BOARD MEMBERS 

Board of education members need to "buy in" to the importance of public support for 
school safety. 

13. Place board members at the top of your mailing list so they receive copies of every 
internally and externally distributed communication. This includes the district 
magazine, student newsletters, events calendars, teacher memorandums, parent notices, 
activity announcements, news releases and letters of commendation. For especially signifi
cant or controversial issues, try to get board members copies of materials in advance of 
others on the mailing list. 

14. Invite board members to visit school sites regularly. Develop a standard itinerary 
and include lunch with students and staff. This personal contact helps break down 
barriers and stereotypes. 

15. Arrange for board members to make presentations before service groups and the media. 
Help them prepare written and visual materials for these presentations, press 
interviews and radio and television talk show appearances. Include suggestions on 
how to respond to anticipated questions. 

16. Continually educate board members about the positive benefits of public relations and 
school safety. Maintain a constant flow of news articles, trade journal articles and 
weekly updates on all district news, good and bad. 

WORKING WITH SCHOOL EMPLOYEES 

Often school employees are the only contact community residents have with a school. As 
an inside authority, their attitudes and opinions carry a great deal of weight locally. 
Regular district communication with school employees can minimize internal conflict and 
promote teamwork. Take the time to circulate among school employees, asking for advice 
based on their first-hand experiences. 

17. Coordinate school safety workshops which outline the relationship of school safety 
to quality education and emphasize the need for public support for schools. 
Educate employees about their specific safety responsibilities. 

18. Coordinate school law seminars for school employees. Invite law enforcers, 
lawyers, judges, health and human services officials, and probation officers to 
train school employees a bou t the juvenile justice system and its relationship to 
effective schools. 

19. Sponsor classroom management seminars. Use actual case studies, such as student 
misbehavior problems from local schools, as part of the training. This helps 
teachers identify more readily with the situation and mitigates "that doesn't 
happen here" attitudes. 

20. Honor meritorious service of school employees with special recognition days and awards. 
The administration, students, parents and community residents can all participate by 
preparing signs, speeches and awards or plaques. Consider placing a full-page 
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"thank-you" announcement listing the names of every teacher in the local 
newspapers. Introduce a monthly "shining apple" award to be presented to the 
teacher or staff member who contributes most to improving campus climate. 

21. Print business cards for all school employees. This is a simple and relatively 
inexpensive expression of the district's respect for its employees and their work. 

22. Encourage teachers to contact parents regularly, by phone or letter, to inform them 
about the good things students are going. Develop a system to enable teachers to 
call or write parents routinely and conveniently. Provide space and time for 
teachers to meet regularly with parents at school and recommend that teachers 
initiate these informal meetings as frequently as possible. Monitor the participa
tion. 

23. Print shirts, hats, badges or lapel pins with the district symbol and award them to 
teachers and staff for exemplary work which has promoted a positive campus climate. 

24. Encourage teachers to incorporate safety topics into the curriculum. For 
instance, social studies or civics classes can discuss Gallup's annual school-
public attitude polls; physical education courses can include instruction on 
physical safety; chemistry classes can examine the negative effects of drugs on the 
human body; English classes can write essays on self-esteem, character education or 
student misbehavior; and art classes can promote safer campuses by designing 
posters with safety messages. 

25. Encourage teachers to develop parent-student assignments with safety themes. For 
example, teachers can assign an essay discussing current changes in the campus 
climate or school safety problems compared to those of 20 or 30 years ago. Similar 
assignments can involve students and grandparents. 

26. Inform teachers and staff of special visitors on campus. Invite school employees 
to meet and possibly join special visitors for lunch. 

27. Develop a policy, form or box for suggestions to improve campus climate. This also 
can be used as a formal system to recommend students and school employees for 
recognition for special work. Respond to all messages promptly and, when 
appropriate, personally thank the individual who offered the advice. 

28. Promote school employee professionalism by helping employees get published. 
Provide assistance in drafting and submitting feature and technical articles to 
newspapers and trade journals. Also invite school employees to participate in a 
district speakers' bureau. 

29. Include retired school employees on your publications mailing list. Dispel the 
"out-of-sight, out-of-mind" attitude. These individuals often can be your most 
vocal supporters and act'lve volunteers. 

WORKING WITH STUDENTS 

Students are both the cause and victims of much of the crime and misbehavior on 
campuses. As a doctor seeks input from a patient, school administrators must listen and 
respond to the messages communicated by students. Most of the following ideas and 
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activities require initiation by administrators and teachers. Once students experienci~ 
the positive results of these activities, however, they likely will assume the responsi
bility for maintaining many of them. 

30. Initiate programs to promote student responsibility for safer schools. Create a 
"student leader" group, representing leaders from all formal and informal campus 
groups. Work with this representative group as role models to assist and encourage 
school safety activities among their peers. Also, student government 
representatives can form a student safety committee to identify potential and 
present safety problems and their solutions. 

31. Encourage student input in district policy by appointing one or more student representa
ti ves to the school board. These students would participa te in discussions and planning 
but not as voting members. 

32. Create and publicize safety incentive programs. These programs share a percentage 
of the district's savings with schools if vandalism is reduced. Such programs 
encourage students to take responsibility for vandalism prevention. Often students 
are allowed to help decide the projects on which the funds are spent. 

33. Coordinate student courts. Student judges, lawyers, jurors, bailiffs and court 
clerks, trained by local justice system experts, hear and try cases involving 
fellow students. Student courts are not moot courts--they hear real cases, make 
real judgments and pass real sentences. Student courts give everyone a chance to 
learn first-hand about the court system, and they help teach students the impor
tance of laws in a democracy. 

34. Establish local branches of student safety groups, such as SADD (Students Against 
Driving Drunk) and Arrive Alive which sponsors alcohol-free social activities. Consider 
promoting student and parent groups that provide rides home to teen-agers who have 
been drinking. 

35. Conduct regular student attitude surveys and print the results in school bulletins. 
Provide commentary on results and relevant policy. Clarify prejudices or miscon
ceptions that may appear in the responses. Although ensuring anonymity promotes 
accurate survey answers, students should be encouraged to propose and take credit 
for submitting ideas. 

36. Make "idea boxes" for students available in libraries or other neutral locations. 
Respond to all signed notes. 

37. Develop a student recognition process which makes it convenient for teac-hers to 
report positive student actions to the administration for appropriate recognition 
in school and at home. 

38. Develop a "buddy system" for new students which assigns current students to new
comers to facilitate an easy transition. 

39. Develop an informal system which assigns older, bigger students to look out for other 
students who, for whatever reason, seem to be bullied by others. 
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I 40. Institute a "C!?~S Act" project by which each incoming class plans a special 
project to be completed during the course of its years on campus. The project 
could be a special publication, ~ new school sign, special benches, landscaping, 
murals, monuments, a multimedia production or some other project the class presents 
to the schoo! as its "legacy." 

41. Plan a community beautii'ication campaign for the school and neighborhood 
using students as a work crew. Graffiti and vandalized areas should be priorities. 
With professional guidance, students can help maintain campuses, parks and other 
community areas. Beautification projects serve the dual purpose of enhancing the 
appearance of the community and developing a strong sense of pride and ownership 
among participants. 

42. Develop a "Big Student-Little Student" program between high schools, junior highs 
and elementary schools. Student participants regularly visit and share thoughts, 
concerns and advice with one another. 

43. Help students get noticed in the community by arranging to display art, writing or 
other works in banks, libraries and various public facilities. 

44. Work with local colleges and universities to arrange faculty seminars and exchange 
visits by students. 

WORKING WITH PARENTS 

In Discipline: A Parent's Guide, the National PTA identifies the key parental 
responsibility:· set a good example. Children learn more by how parents act than by 
what they say. The theme for most of these ideas is to get parents to make a commitment 
to participate in the education of their children. Parental pride and involvement in 
the school sets a positive example for children. 

45. Make time for any parent who wants to meet with you. Treat visiting 
parents as colleagues in the business of educating children. Always listen before 
you talk because often they just need to be heard. Try to conclude sessions with a 
commitment for support from parents. 

46. Encourage parents to communicate openly and regularly with their children about 
health and safety. Also, urge parents to translate the negative effects of vandalism, 
theft, arson and other "impersonal" crimes into terms children can appreciate, such 
as "our" taxes and "your" special activity dollars going for repair costs. 

47. Establish a welcoming committee to greet new community residents. Enlist parent 
volunteers to provide information, answer questions about school activities and 
encourage participation. 

48. Develop, revive or enhance parent-teacher group participation. Be persistent in 
building membership. Plan interesting and useful activities and meetings, such as 
forums on effective parenting. Consider parent interests first, because whatever 
it takes to get parents involved in school activities is worthwhile. Fostering 
friendships between parents can have additional safety-related benefits because 
these friendships provide positive examples for children. 
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49. Develop a parent-an-campus policy which makes it convenient and comfortable for 
parents to visit the school. Get the program off the ground by inviting an 
initial group of participants who can spread the word. 

50. Call parents at home or even at work to congratulate them on their child's special 
achievement or to thank them for support on a special project. Short letters of 
apprecia tion or thank-you notes also are very well received. 

51. Sponsor a "Generation Day" at school. In addition to a special tour and 
presentation, consider arranging for a portrait photographer to take "multiple
genera tion" pictures. 

52. Organize parent phone banks. Use the phone bank to solicit volunteers 
for special school projects, seek participation at meetings or conduct attitude 
surveys. 

5~ Distribute a curriculum calendar to parents. Keep them informed about 
topics and courses currently taught or planned for the future. 

54. Initiate breakfast or lunch clubs for working parents. Flexible meeting 
times should be used to accommodate working parents. 

55, Help establish a policy in which parents become financially liable for damage 
done by their children. Parents and children need to be made aware of the 
serious consequences of criminal actions. (This already is state law in many parts 
of the country. In these areas, the responsibility is to inform students and 
parents). 

WORKING WITH COMMUNITY RESIDENTS 

Just as communities work together to prevent crime with Neighborhood Watch programs, 
they can be mobilized to make schools safer and better. Because ideas for working with 
parents are addressed separately, these suggestions concentrate on community residents 
without school-aged children. They ar'e designed to communicate to this critical group 
tha t they do have indirect, as well as direct, relationships to local schools. Public 
opinion polls suggest the more people are involved in schools, the more likely they are 
to have a favorable opinion of them. 

56. Let the community share your concerns. Hold a series of briefings for community 
residents to inform them of school problems directly affecting them. Property 
values are lowered when neighborhood schools have roor reputations and areas suffer 
from vandalism, crime by truants, drug trafficking and drop-outs who end up 
dl~pendent on public support. Solicit advice from community residents and conduct 
follow-up meetings to keep community representatives updated on progress. 
Residents also can be encouraged to hold "block coffees" for neighbors and school 
reprecen tati ves. 

57. Form "School Watch" programs in which neighbors around the school are 
asked to watch for and report suspicious activities in the area to school or law 
enforcement officials. Signs can be posted on the school grounds warning: "This 
school is protected by a neighborhood School Watch." 
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58. Start a "Safe House" program, which recruits responsible community residents 
willing to post "Safe House" signs in their windows. Children are taught that 
houses posting these signs are safe places to go if they are in danger or need 
assistance. Volunteers need to be closely screened before they are accepted and 
gi ven a sign. 

59. Use outdoor posters or school marquees to announce school events to area 
residents and invite their participation or attendance. Roadside signs declaring, 
"A community is known by the schools it keeps," have also been used to stimulate 
community partnerships. 

60. Recruit community residents, particularly retired teachers and senior citizens 
to prepare s,;:hool activity packets to distribute to new residents, including 
those without school-aged children. 

61. Honor all school volunteers with a luncheon and give special recognition 
to three or four people deemed particularly "outstanding" by school employees. 

62. Offer adult education classes on campus during regular school hours. 
Courses can range from classes on crafts to income tax preparation. These classes 
are beneficial to community residents and integrate them into the school community. 

63. Take advantage of specia~ events, such as county fairs, shopping center 
promotions and local festivals to set up school district information booths. 
Propose student participation in such events. 

64. Use school facilities to offer health clinics, including CPR courses, blood 
pressure checks, nutrition breaks, exercise and aerobics classes. Encourage senior 
citil0ns to participate. 

WORKING WITH THE ELDERLY 

The largest growing special interest group in this country is the elderly. Although age 
is not a reason to deal differently with this group, they do have some special qualities 
and concerns. Time and experience are prized commodities in all public relations 
planning, and members of this group often :lre willing to supply them. The most impor
tant benefits of such contact, perhaps, is developing a mutual respect, appreciation and 
understanding between youth and senior citizens. 

65. Recruit senior citizens in your community to participate at local schools. Arrange 
for seniors to make school presentations to history classes about public attitudes 
and "first hand" experiences during significant times in our country's history. 
Small group discussions, chaired by senior volunteers, can be especially educa
tional. Seniors also can participate as teacher or staff aides, student advisors 
and tutors, special activity organizers, playground supervisors <I,nd dance 
chaperones. 

66. Issue "Goaden Apple Cards" to senior residents in the community who volunteer time 
on school projects. Thr.: cards could allow seniors free or reduced price admission 
to school programs, such as musical concerts, plays and athletic events. 
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67. Help integrate students and senior citizens by arranging for students to visit senior 
centers, convalescent centers or retirement homes. Students can present plays and 
musical programs; home economic classes can prepare special meals; art classes cau 
decorate the facilities; and engineering or shop classes can make small repairs. 
Younger children, particularly, can add a great deal of joy with regular visits to 
seniors. Some school groups may wish to participate in "adopt-a-grandparent" 
programs. 

WORKING WITH SERVICE GROUPS 

Most communities have dozens of service, civic, religious and other special interest 
groups. Each organization's headquarters office or president's address should be 
included on the district magazine's mailing list. As you identify groups working in the 
public interest, try to match their interests with school district needs by developing 
programs centered around education. For example, a neighborhood association could work 
with students on a neighborhood clean-up or beautification project. 

68. Use school facilities and available resources to help youth groups. Scouting 
organizations, Camp/ire troops, Boys' and Girls' Clubs, YMCA and YWCA, 4-H, Red 
Cross youth programs, and youth sports clubs are natural groups with strong ties to 
schools. Since these groups touch many families and often receive support from 
influential non-parents, schools should make a special effort to develop continuing 
relationships. One approach is to establish an advisory council of representatives 
from all the groups to coordinate needs and resources and plan future joint 
ventures. 

69. Encourage participation of clergy in the development of citizenship education 
programs. Character development, self-discipline and respect are appropriate 
topics for both sermons and classroom lectures. Consider organizing a representa
tive group of parents, educators and religious leaders to develop a booklet which 
discusses these issues for students. 

70. Coordinate presentations to service groups by members. of the school district 
speakers' bureau. Arrange for student and staff speakers, providing regular 
updates on the specific topics and presenters available. Help speakers develop 
pre-packaged presentations which include a short slide show or videotape, school 
pu blica tions for distri bu tion, background material on topics of special interest to 
specific audiences and a closing statement which encourages group members to work 
with the school. 

71. Use service group newsletters to inform members about special school programs. 
Submit fillers, including student essays and art, to editors. Use these forums to 
encourage school volunteerism as part of their public service work. 

WORKING WITH BUSINESS LEADERS 

The business community is a natural partner for local schools. Businesses have an 
immediate vested interest in good schools--quality education for the children of their 
employees. And they have a long range interest--a well-trained work force. 
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The quality of life and the quality of education in the community are inseparable, and 
business leaders understand this. These ideas are suggested to take advantage of this 
vested interest. 

The term "business" is used to identify a profession or company generically, and it 
encompasses both management and labor. In fact, the logical place to start business 
partnerships is to meet with representatives from the local Chamber of Commerce and 
labor unions. 

72. Arrange regular presentations by business leaders to students, as well as teachers and 
parents. Professional, practical advice is valuable in understanding different prof
essions are career opportunities. Coordinate career days at which business leaders 
participate in seminars, distribute information packets and present demonstrations. 

73. Promote "adopt-a-school" programs. This trend in school-business partnerships 
unites a business with a school needing resources the business can supply. These 
business sponsors can donate equipment or excess supplies and "overage." They can 
provide company or staff services, such as bookkeeping, transportation, building 
repa.irs, maintenance, and professional instruction on computers or other new equip
ment. 

74. Involve business leaders in study or planning groups to share with school districts 
their business problem solving techniques, such as personnel and finance 
management, resource allocation, building maintenance and marketing, public 
relations and advertising recommendations. Insights on how the private business 
sector solves problems can be enlightening and often cost-effective when imple
mented by schools. 

75. Coordinate field trips to business offices and pcoduction plants. Witnessing the 
practical application of skills can make students more appreciative and 
understanding of classroom instruction. 

76. Develop a qualified student employment pool. Work with business leaders 
to develop the criteria of a desirable employee. Closely screen applicants for the 
pool based on the qualifications requested by the prospective employer. Advertise 
the availability of this conscientious, willing work force to local businesses. 

77. Help realtors sell your schools. Quality schools are a high priority with 
prospective home buyers. V{ork with real estate agents, brokers and boards to 
promote the positive qualities of your schools. Create a special task force to 
address problems, such as vandalized property, graffiti, loitering students, unkept 
school grounds and even low test scores. General information and training 
seminars, which explain how real estate personnel can "sell" schools, can be added 
to regular office and real estate board meetings. 

78. Solicit support from local businesses patronized by students and their parents. 
Work with them to develop a marketing strategy that provides discounts to students and 
parents and, at the same time, promotes their products or services. Book and 
record stores, clothing retailers, arts and <.;rafts shops, sporting goods outfits 
and even gas stations can benefit from such promotions. 

79. Trade your distrid magazine advertising space for lIin kind" services. This often 
is a valuable "foot-in-the-door" with future major donors. 
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80. Take advantage of lawyers' pro bono (free public service) responsibilities. 
Lawyers can provide law-related in-service workshops for school employees on. safety 
issues and trends. They can make class presentations which introduce students to 
the practical aspects of civil and criminal law, rights and responsibilities. 
Lawyers can assist in setting up "experiential learning" situations, in which 
students learn abut the law through field trips to courthouses, city council 
meetings or the legislature. Many law firms around the country also are "adopting" 
schools. In fact, a New York based law firm developed the Mentor program to 
identify these lawyer/school partnerships. 

81. Team up with professional sports groups. Some opportunities include student 
recognition days at the stadium and free or discount seats awarded for special 
student achievements. Professional athletes can be great role models. Arrange for 
them to visit campuses a"'.d talk about staying in school, rejecting drugs and 
alcohol, working hard and obeying the rules to be successful. Often professional 
team promoters will work with public institutions to produce public service 
announcements. 

82. Request special printing rates. Develop an ongoing relationship with one printer. 
Good customers may be rewarded with preferential treatment and occasional 
discounts. Sometimes printers will make available paper stock overage and slow 
press time at reduced rates or no cost. They also may allow you to "p~ggyback" 
your job (at no charge) on another press run. Offer to credit the company on your 
printed material. Commercial designers and typesetters occasionally will offer 
discount prices on their services. 

WORKING WITH GOVERNMENT REPRESENT A TIVES 

Unanimous political support for quality: education presents schools with a variety of 
opportunities. Many federal, state and local agencies and officials provide resources 
and services tha t can be helpful to schools. Identify the key government officials and 
political representatives in your area and add their names to your mailing list. At the 
same time, start a file on materials, resources and services they have to offer. Learn 
their primary interests in schools and explore means to effectively integrate them with 
your needs. If top policymakers are not easily accessible, request they assign a 
regular contact person to work with you. 

83. Establish a school district orientation plan for newly elected government representa
tives. By initiating these relationships, you enhance opportunities for future access. 
Offer to compile data needed by government officials to support education proposals 
and provide lawmakers with the implications of particular legislation from a 
practitioner's point of view. 

84. Routinely invite your government representatives to school functions. Provide them 
with the opportunity to address the gathering and always recognize them formally 
when they attend. Give elected representatives advance warning if the audience's 
attitudes may create conflict. As fellow public servants, although you may 
disagree with officials over policies, your professional courtesy will be 
appreciated. 
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85. Have government officials sponsor student government days. Consider teaming 
government representatives with students to propose solutions to real problems 
faced by students and schools, including drug abuse, drop-outs, vandalism, personal 
safety, even fiscal and social problems. 

86. Use your influence to help other public interest groups. The umbrella of quality 
education covers many related social causes that also will benefit schools. By 
helping other groups in their time of need, educators provide an important base for 
future school effor.ts. For instance, many senior citizens are losing the battle 
against inflation. The benefits to senior citizens from schools and the dollars 
spent to fund them are abstract at best. As school enrollments decline, taxes 
increase and aid to senior citizens decreases, seniors could become very vocal 
opponents of increased school budgets. To mitigate this conflict, work with senior 
groups to pass legislation which provides them with whatever tax exemptions or 
government support is legally and financially possible. 

87. Sponsor public debates on controversial political issues. Besides being 
informative, the debate format typically generates public interest. Invite state 
and local politicians and recognized experts to participate. Most policymakers 
appreciate the opportunity to make large group presentations. Notify the news 
media of your event. 

WORKING WITH LAW ENFORCERS 

LllW enforcement and schools need one another. Both groups represent highly trained 
professionals who have the welfare of the students and school community in mind. The 
respective roles of each must be clearly understood :;0 they can work together effec
tively to deal with problems of mutual concern. Annual planning sessions and monthly 
briefings with law enforcement representatives, district administrators and school 
employees provide the opportunity to brief each other on safety issues and prevention 
and intervention strategies. 

88. Request a risk management or safety assessment audit of your schools by local law 
enforcem~nt agency personnel. This procedure will validate safety concerns and help 
esta blish response strategies. 

89. Establish an "Officer Friendly" program at your schools. Invite local law 
enforcers to make presentations to students on child safety, drug abuse prevention 
and other juvenile justice practices and policies. Law enforcers visiting schools 
can demonstrate tools of their trade, including trained police dogs, breathalizers, 
first aid and emergency vehicles. The more comfortable students become in relating 
to law enforcers, the greater will be their appreciation for them and the laws they 
enforce. Similar programs also can be conducted at the school for community 
residents. 

90. Coordinate student and staff "ride-along" programs with officers on patrol. This 
is an effective means for law enforcers to gain the respect and confidence of youth 
and school employees. 

91. Work with law enforcers and parents to fingerprint young children as a safety 
measure. Fingerprinting is usually done at a school site by law enforcers. 
The prints then are given to the parent or guardian. 
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92. Pair law enforcers with high risk youths, similar to the Big Brother program. Such 
relationships can be an important step in changing delinquent behavior patterns. 

WORKING WITH THE MEDIA 

Tapping existing channels of communication is perhaps the most efficient means of 
information dissemination. Even more important, the media are considered "independent," 
objective sources of information. Consequently, a school issue reported by the media is 
likely to have considerably more impact on public attitudes than the same message 
presented in the district magazine or delivered by the district administration. 

The key to successful relations between the media and the school district is developing 
a working relationship which serves the other's goals. The media need to inform 
readers, and school district need to provide quality education. Both are vital to a 
free society and both are considered the cornerstones of a democracy. 

Something important to remember is don't argue with those who "buy their ink by the 
barrel." If you believe information has been incorrectly reported or quoted, take a 
positive approach. Contact the publication or station and provide the corrected 
account. Often the media will update their report or offer a correction. Even if this 
does not occur, the contact may make the reporters more careful with your material and 
promote accuracy in the fu ture. 

93. Learn all you can about the media's needs, operations, deadlines, services and 
particularly the reporter and editor covering school news and receiving district 
news releases and advances. Know the deadlines and release stories so all or most 
of the media will get them at the same time. 

94. Encourage the media to support school events and issues. Propose feature or 
documentary topics of potential viewer or reader interest that also promote 
schools. Extend an open invitation for media staff to visit the schools and learn 
about programs. 

95. Send public service announcements to the media. Learn what public servic directors 
want and submit announcements appropriate to their needs, including camera-ready 
art for print media, 10-, 20-, or 30-second spots for radio (submitted on paper or 
pre-recorded), or slides, copy or background information for television. Often TV 
and radio stations will work with local public service institutions to produce 
original announcements. Give this option serious consideration because when 
jointly produced, PSA's are virtually guaranteed regular placements and costs are 
reduced to little or nothing. 

96. Coordinate a forum for media representatives to meet with parents and other community 
residents at local schools. Allow for question-answer time to constructively "reverse 
the roles" on the media representatives. 

97. Encourage media management to sponsor scholarships and special activities to 
educate students about print and electronic media reporting and production. 

98. Solicit free or discounted copies of daily newspapers. Encourage teachers to 
incorporate news coverage into English, civics and social studies courses. 
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99. Become a resource for print media editGrs and broadcast news directors. Provide 
the media with the roster of the district speakers' bureau. Anticipate news 
stories and suggest names of experts or interview possibilities immediately after 
learning of relevant current events. 

100. Coordinate field trips to D.ewspaper printing plants and broadcast media 
production facilities for school employees and students. 

101. Solicit media assistance in an annual evaluation of your public relations 
media effectiveness. Request suggestions for improving your communications 
and news releases, as well as for specific new program ideas. 

While considering these 101 ideas, it is important to remember two things. First, what 
works is good public relations. And second, what does not work is not necessarily bad 
public relations. It's more like taking a swing and not hitting a home run. When the 
ball and bat finally do meet perfectly, that one home run can make all the other swings 
worthwhile. Baseball great Babe Ruth, remembered most for his 714 lifetime homers, hit 
a round tripper only once in every 11 times at bat and struck out 1,330 times in the 
process. Although good research will remove much of the risk from public relations 
planning, confidence and enthusiasm to "play the game" are required prerequisites for 
effective public relations. 

Excerpted from Educated Public Relations: School Safety 101, published by the National 
School Safety Center (1986). For information on ordering this publication, write: 

National School Safety Center 
16830 Ventura Blvd., Suite 200 
Encino, California 91436 
(818) 377-6200 
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SPONSORING AN AWARDS PROGRAM 

I ntrod uction 

There are many "unsung heroes ll involved in the profession of victim advocacy: the crime 
victim who turns tragedy into positive action to help others; the law enforcement 
official who IIgoes the extra mile ll to ease victims' painful experiences; the elected 
official who introduces strong policies for victims' rights; the volunteer who 
selflessly gives time to help "fill gaps" in victim service delivery; the judge who 
offers advice and support to victim service organizations; and so many others. 

National Victims' Rights Week offers the perfect opportunity to honor those whose 
dedication and perseverance make victims' rights a reality. Awards presentations can 
take seve~!!l forms: 

• A special ceremony sponsored by a victil~l service organization or coalition of 
victim service agencies; 

• Presentation of awards certificates at an annual National Victims' Rights Week 
event, such as a Balloon Lift or open house; or 

• An informal "in-house" presentation of award certificates to outstanding staff 
members or volunteers. 

An excellent example of an awards program heralds from the Pinellas County Coalition of 
Victims' Rights in Florida. During 1988 National Victims' Rights Week, the Coalition held an 
awards luncheon in conjunction with their annual conference, honoring one law enforce
ment official from every city in the county for outstanding victim advocacy. Awards for 
excellence were also given to exemplary victim advocates. This innovative program 
established high standards of excellence, provided great public relations opportunities 
for the organizations and honorees involved, and let some dedicated professionals know 
tha t their work is appreciated. 

An awards program, while appropriate during National Victims' Rights Week, can be 
implemented any time during the year. It is a project which can easily become an annual 
event. 

The guidelines included in the following Description of Tasks will help you plan, 
organize and implement a National Victims' Rights Week Awards Ceremony. Included in 
these Strategies for Action is camera-ready artwork for an awards certificate, which can 
be personalized to nieet your specific needs. 

Sponsoring an Awards Ceremony requires little effort and produces many rewards--for 
those who are honored, for those who sponsor the program, and for the many people whose 
lives will be positively touched by recognition of outstanding victim advocacy. 
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AWARDS CEREMONY CHECKLIST: 
A DESCRIPTION OF TASKS 

COORDINATION OF TASKS 

Determine Sponsorship: 

Your organization may wish to be the sole sponsor of an Awards Ceremony, especially 
if are honoring your own staff and volunteers. However, if you wish to honor 
outstanding victim advocacy efforts in your community, region or state, you may 
wish to join forces with other victim servige organizations. The "coalition 
approach" will add prestige to your awards, and will also increase your number of 
nominations. 

A sample letter inviting groups to co-sponsor an Awards Ceremony is enclosed. 

Planning Sessions: 

Your initial planning session should: determine your co-sponsors; decide if an 
actual ceremony is appropriate; select categories for awards; determine type of 
awards (certificates, plaques, etc.) to be given; determine a process for 
nominations; and develop a media plan. Subsequent planning sessions should be held 
bi-monthly prior to National Victims' Rights Week to make sure tasks are 
accomplished. 

Delegating Tasks: 

One volunteer should chair the Awards Ceremony project. Other volunteer 
coordinators should assume responsibility for the following tasks: nominations; 
logistics; securing a wards; and media rela tions. 

Choosing a Nominations Process: 

There is a wide range of possibilities for awards to recognize outstanding victim 
advocacy. You may wish to honor: 

• Outstanding contributions from one profession (law enforcement, judiciary 
etc.), with several honorees in a region; 

• Exemplary victim advocacy from a variety of professions (the media, 
prosecutors, mental health professionals, etc.), with one outstanding award 
recipient in each category; 

• Individuals who work with different types of victims (sexual assault, homicide 
family survivors, etc.); and/or 

• Volunteers. 
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Some suggestions for awards categories for various professions related to victim 
advocacy include: 

• Law enforcement; 

• Prosecutors; 

• Judges; 

• Mental health; 

• Corrections; 

• Clergy; 

• Elected officials; 

• Social services; 

• Medical/emergency response; and/or 

• Civic leadership. 

Awards categories based upon the types of victims served should be determined by the 
victim services available in your community. Suggested categories include awards for 
outstanding contributions to help victims of: 

• Child abuse; 

f) Sexual assault; 

• Spousal or partner abuse; 

• Elder abuse; 

• Drunk driving; 

• Hate and racial violence; 

• Homicide family survivors; and/or 

• Community crises or disasters. 

The categories for nominations should be determined at the initial planning session. 
The Nominations Coordinator should develop a system for: victim service organizations 
to submit nominations (a sample nomination form is enclosed); selecting the 
awards recipients (a volunteer committee of three to five advocates can make the final 
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decision); and notifying award recipients (some programs have advance notification, 
while others maintain an "element of surprise" for the actual awards presentation). Two 
sample letters are enclosed for notification of awards. 

LOGISTICS 

Determine Awards Event: (7 weeks in advance) 

If victim service groups in your community sponsor an annual event, decide if it is 
appropriate to include an Awards Ceremony. Some suggestions for other awards 
events are: luncheon; press conference; open house; or civic event. 

Select Location: (7 weeks in advance) 

The location for your awards ceremony depends upon the type of event you sponsor. 
Be sure your location is centrally located, secure, large enough to accommodate 
your expected audience, and handicap accessible. 

Select Date: (7 weeks in advance) 

Your Awards Ceremony should be held when award recipients, those who nominated 
them, recipients' families, the media, and other key players can attend. Events 
scheduled during lunch or after work hours are best. The date should be determined 
at the initial planning session. 

Select A wards: (7 weeks in advance) 

The enclosed camera-ready artwork for an awards certificate can be duplicated and 
personalized for both the recipients and sponsoring organization(s). It's best to 
complete the pertinent information in either calligraphy or large bold-face type. 
These certificates can be matted and inexpensively framed for a fancier "look." 

You may wish to add your organization or coalition's logo in the upper right hand 
corner of the sample certificate. You should print the certificate on 
textured paper, either ivory or white. 

You may wish to create plaques for special awards. Also, some groups maintain a 
permanent plaque for annual awards in one location, engraving the name of each 
year's recipient. Honorees whose names appear on permanent plaques should be 
provided with a framed or unframed certificate noting their honor. 

You also have the option of naming each award (or one or two special awards) for a 
special person, crime victim, or organization (for example, the National Victim Center's 
Sunny von Bulow Award for Outstanding Victim Advocacy). 

You may also wish to provide a certificate to all persons who were nominated for 
awards. Even if they were not the award recipient, it's nice to recognize their 
efforts. 
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Notifying Award Recipients: (4 weeks in advance) 

A sample award notification letter is enclosed if you decide to notify award 
recipients prior to the actual award presentation. The award recipients' 
supervisors, along with the leaders of their agencies or organizations, should also 
be notified (sample letter enclosed). Make certain these key people, along with 
the award recipients' families and professional colleagues, are invited to the 
a wards ceremony. 

Presentation of Awards: (4 weeks in advance) 

You have a number of options for speakers at your event. The Awards Ceremony 
Coordinator is a logical choice to emcee your event. The actual awards 
presentations can be made by: the person(s) who nominated the winner(s); an elected 
official, such as your Mayor or city councilmember; or the leader of your 
city /region/sta te coalition. 

All awards recipients should be asked to submit a biography or resume to the 
Nominations Coordinator. This information can be incorporated into the actual 
award presentation, which should highlight: why the person was nominated; his or 
her contribution to victims' rights; and his or her special qualities that resulted 
in the a ward. 

Award recipients should be allowed to make brief remarks following the 
presentation. 

Secure Photographer: (3 weeks in advance) 

A nice remembrance of any award presentation is a photograph. You may wish to hire 
a professional photographer. If cost is prohibitive, ask several volunteers to sit 
close to the podium and take photos of persons receiving awards. 

You may also wish to provide a photo opportunity session following your ceremony 
for more formal pictures, including the Awards Ceremony Coordinator, the award 
recipient, his or her supervisor, and the person who submitted the nomination. 
It's also a good idea to take a group photo of all a ward recipients together for 
inclusion in news articles and organizational newsletters. 

Plan Awards Ceremony Agenda: (3 weeks in advance) 

Regardless of the type of ceremony you plan, your agenda should try to limit the 
event to an hour or less. The agenda should include: welcoming remarks; 
introduction of special guests; an overview of the awards, nomination prOcess and 
selection process; presen ta tion of a wards; and closing remarks. 

Design Program: (2 weeks in advance) 

A "type treatment" logo for an Awards Ceremony is included in this Strategies for 
Action kit, and can be used for the cover of your official program. Your 
program can be printed on an 8 1/2" by 11" paper (60 to 80 pound weight) folded in 
half. 
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The cover of your program should include the logo, along with the date and location 
of your ceremony. The copy for your program should include: a list of co-sponsors; 
a brief overview of why the awards are being given; any key speakers or special 
guests; the names of the presenters; and a list of the awards, recipients, and 
their respective agencies or organizations. Any donations related to your event 
should also be noted in the program. 

CORRESPONDENCE 

Co-Sponsor Letters: (7 weeks in advance) 

The enclosed sample letter should be mailed to all victim service organizations in 
your community, and to any other programs which you wish to involve in your Awards 
Ceremony. The sample response form will let you know which groups are interested in 
participating in this project. 

Award Notification Letters: (4 weeks in advance) 

Two sample award notification letters are enclosed: one which notifies award 
recipients, and one which notifies their immediate supervisors and/or agency or 
organiza tion leaders. 

Nomination Form: (5 weeks in advance) 

The enclosed sample nomination form can be used as a guideline for a form which 
meets your specific needs. 

MEDIA 

Sample Press Release: (10 days in advance) 

A sample press rele2se highlighting the awards recipients and their accomplishments 
is enclosed. You may wish to draft a similar press release for distribution prior 
to your Awards Ceremony if you want the media to attend the event. These press 
releases must be double-spaced. 
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SAMPLE LETTER TO POTENTIAL 
CO-SPONSORING ORGANIZATIONS OF THE 

NATIONAL VICTIMS' RIGHTS WEEK AWARDS CEREMONY 

Name/Title 
Organization 
Street Address or P.O. Box 
City/State/Zip Code 

Dear 

During the annual commemoration of National Victims' Rights Week scheduled for (year), 
(your organization) would like to sponsor an awards ceremony to honor people in our 
community who have made notable contributions to victim advocacy. This special effort 
is one of the projects included in the National Victim Center's "Strategies for Action" 
kit. 

It is our hope that your organization will co-sponsor an a wards ceremony during the week 
of (date). By joining together, we have the opportunity to recognize outstanding victim 
advocacy efforts and offer prestigious recognition to worthy awards recipients. 

An initial planning session is scheduled for (day), (date), at (time) at (location). 
At this meeting, we will determine the types of awards we wish to sponsor, decide what 
type of awards event is most appropriate, establish committees for various tasks, and 
assign volunteer responsibilities. 

I have enclosed a response form which will help us determine which organizations in our 
community plan to co-sponsor the awards program. Please complete this form and return 
it to me no later than (date). 

I hope you or a representative from your organization can join us on (date). If you 
have any questions concerning either the proposed awards ceremony or (year) National 
Victims' Rights Week, please call me at (area code/telephone number). 

Sincerely, 

Enclosure (Response Form) 
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NAME: 

TITLE: 

SAMPLE RESPONSE FORM TO DETERMINE 
CO-SPONSORSHIP OF THE AWARDS CEREMONY 

ORGANIZATION/AFFILIATION: 

ADDRESS: 
Street Address or P.O. Box 

City State Zip Code 

TELEPHONE: ( ) 

******************************************************************************* 

Yes, my organization would like to participate in the (year) National 
Victims' Rights Heek Awards Ceremony. 

No, my organization would not like to participate. 

I will be able to attend the initial planning session on (date). 

I will be unable to attend the initial planning session, but would 
like to be informed of activities related to this project. 

I am interested in volunteering in the following areas: 

Award nominations 

Logistics 

Developing awards 

Media relations 

******************************************************************************* 

Please return this form 
no later than (date) 

to: 
(contact person) 

(address) 
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SAMPLE NOMINATION FORM 

National Victims' Rights Week Outstanding Victim Advocacy 
Awards Nomination Form 

********************************************************************************** 

NAME OF PERSON SUBMITTING NOMINATION: 

AFFILIATION/ORGANIZATION: 

ADDRESS: 
Street Address or P.O. Box 

City State Zip Code 

TELEPHONE: ( ) 

********************************************************************************** 

AWARDS CATEGORIES 

Please check the category in which you are submitting this nomination (specify 
categories here): 

********************************************************************************** 

Name of Nominee: 

Affiliation/Organization: 

Address: 
Street Address or P.O. Box 

City State Zip Code 

Telephone: ( ) 

Nominee's Supervisor or Agency/Program Director: 

********************************************************************************** 

Please attach a brief commentary (not to exceed 250 words, double-spaced) about 
why your nominee should be honored for the category checked above. Include in 
your summary: 

• His or her specific efforts which benefit crime victims; 
• How long he or she has been involved in these efforts; 
• His or her relation to your organization or other victim service programs 

in our community; and 
• What makes these efforts exemplary and beneficial to crime victims in 

our community. 

No more than two letters of recommendation will be accepted for each nominee. 

********************************************************************************** 

Please return this Nomination Form 
no later than (date) 

to: 
(contact person) 

(address) 
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SAMPLE AWARD NOTIFICATION LETTER 
FOR AWARD RECIPIENTS 

Name/Title 
Organization/ Agency 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

It gives me great pleasure to inform you that you have been selected to receive the 
(name of award) for Outstanding Victim Advocacy. This special award is presented in 
conjunction with the annual commemoration of National Victims' Rights Week, scheduled 
for (dates). Co-sponsors of this awards program include (list of co-sponsors). 

(Name of person who submitted nomination) submitted your name for nomination, citing 
your exemplary contribution in the field of (profession/type of victim services). We 
received many excellent nominations. However, your outstanding qualifications and 
contribution to our community and to the victim advocacy movement guided our final 
selection. 

The co-sponsors of this program are sponsoring an awards ceremony on (day), (date), at 
(time) at (location). I hope you and your family can attend. 

We will also invite your supervisor. You can let me know if there are any other guests 
you would like us to invite to this special event. 

Please call me at (area code/telephone number) to confirm your attendance at the (date) 
ceremony, and provide me with a list of any additional guests you'd like us to invite. 

Congratulations for receiving this special honor! I look forward to hearing from you 
soon. 

Sincerely, 
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SAMPLE LETTER TO AWARD RECIPIENTS' 
SUPERVISORS OR AGENCY/ORGANIZATION LEADERS 

Name/Title 
Organization/ Agency 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

It gives me great honor to inform you that (name of award recipient) has been chosen to 
receive the (name of award) for Outstanding Victim Advocacy. S/he was selected from an 
impressive field of nominees because of his/her exemplary contributions to victim 
advocacy efforts in our (community/region/state). 

This awards program is co-sponsored by: (list of co-sponsors). 

I would like to invite you to join (award recipient) at the official awards presentation, 
presentation, scheduled for (day), (date), at (time) at (location). This ceremony will 
be held in conjunction with the annual commemoration of National Victims' Rights Week-
(dates). 

Please call me at (area code/telephone number) to confirm your attendance. Also, if 
there are any other persons whom we should invite to recognize (award recipient's) 
achievement, please let me know. 

I look forward to hearing from you soon. 

Sincerely, 
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FORM lMEDIATE RELEASE: 
(Date) 

SAMPLE PRESS RELEASE ,. 

CONTACT: (Name) 
(Telephone Number) 

(City)--(Number of awards recipients) local citizens were honored by a coalition of 
crime victim service agencies in (city/county /region/state) for outstanding 
contributions to victim advocacy. 

A special awards ceremony, held in conjunction with National Victims' Rights Week 
--(dates)--honors recipients for making a positive difference by helping the innocent 
victims of crime in our community. 

(Spokesperson), (title) of the (organization/coalition), explained that in the 
field of victim services, there are many "unsung heroes." 

"One person can have a tremendously positive impact on the life of someone who has 
been traumatized by a violent crime," (spokesperson) said. 

"During (year) National Victimf Rights Week, we wanted to offer our personal 
gratitude, along with recognition flom the community, to the (#) award winners whose 
exemplary actions made a difference to victims and service' providers," she explained. 

Awards were given in (#) categories, including (list specific awards categories). 

(Insert separate paragraphs here with two sentences about each award winner. 
Include his or her name, affiliation, and a brief description about why he or she won 
the award.) 

The (sponsoring organization or coalition) plans to make this awards program an 
annual event to recognize the important volunteer and professional efforts that improve 
the plight of crime victims. For more information about the awards programs or about 
victim services in (city/county /region/state), please call (area code/telephone number). 

-30-

* Submit a black and white photograph of the award recipients, or send a press release 
prior to your ceremony inviting a reporter and photographer to cover your event. 
Double-space press release. 
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PLANNING AND IMPLEMENTING A 
"CRIME VICTIMS AND THE rVlEDIA" SEM!NAR 

Introduction 

Since The National Victim Center opened in 1985, it has been proud to be the 
leader in bringing important issues concerning media coverage of crime and victimization 
to the forefront of America's victims' rights movement. In 1986, the Center 
sponsored the first research project which studied perceptions of crime victims in the 
media--inc1uding perspectives from victims, advocates, law enforcement and judicial 
officials, and print and broadcast media professionals. That year, the Center 
participated in Texas Christian University's "Crime Victims and the Media: The 
Right to Privacy versus the Right to Know" Symposium. This national event brought 
together over 700 victims and advocates, journalists, academicians and students to 
sensi tize participants to the concerns of both victims and media represen ta ti ves, and to 
discuss ways to improve news media coverage of violent crime victimization. In 
addition, the Center produced several publications pertaining to these issues, 
including a brochure, Crime Victims and the Media; and Victims' Rights in the Media and 
Media Relations educational curricula. 

The Center has committed its time and resources to educate journalists about the rights 
and needs of crime victims. Likewise, it feels it is important for crime victims and 
advocates to understand the responsibilities and constraints journalists face in their 
profession. This mutual understanding cannot be accomplished without beginning and 
sustaining an open line of communication among victims, advocates, schools of 
journalism, and journalists. 

You can sponsor an event which brings victims and advocates together with journalists in 
your community. Using the resources highlighted in the enclosed Resource List, you can 
either meet with journalists and journalism students on an informal basis, or sponsor a 
one-day conference to tackle these issues on a more in-depth basis. 

The following Strategies jar Action will help you organize a one-day Crime Victims 
and the Media seminar or conference in your community. These suggestions are based 
upon the Center's past experience in working with victim advocates and journalists to 
help them reach a "common ground" in news coverage of crime and victimization. 

For the greatest impact, it's a good idea to join with all victim advocacy and criminal 
justice organizations in your community to co-sponsor the event. By doing so, you can 
help the media understand the impact of their actions on different victims--from child 
abuse and sexual assault to hate and racial violence and homicide. 

One of the advantages of a Crime Victims and the Media seminar is that media 
coverage is virtually guaranteed because of the participation of local journalists. Your 
media co-sponsors should assume responsibility for soliciting coverage from print and 
broadcast mediums, leaving you with more time to take care of other logistics. 

E-l 



Victim advocates who decide to take on this project should be prepared for the 
educational experience of a lifetime! Your roles as victim advocates will be greatly 
enhanced by the exchange of information and ideas at a Crime Victims and the 
Media seminar. 

Crime Victims and the Media Seminar: 
A Description of Tasks 

Secure Co-Sponsors: 

The success of your seminar will depend greatly upon the level of participation you 
receive from both victim advocacy organizations and the media. The initial letter 
you send to potential co-sponsors should generate support for your event, along 
with their commitment to help develop a program tailored for your community. 

Who should be invited to participate? Some suggestions for co-sponsors and 
participants include: 

.. Victim Advocacy Organizations: Invite groups that serve all areas of 
victimization, including child abuse, sexual assault, hate and racial violence, 
elder abuse, domestic violence, homicide, and drunk driving. Also include 
state compensation programs, and VOCA-funded organizations. 

• Criminal Justice Professionals: Prosecutors, prosecutor-based victim/witness 
programs, defense attorneys, corrections officials, and judges. 

.. Law Enforcement: Police, sheriffs, state police or highway patrol (with a 
emphasis on the Public Information Office personnel of these departments) . 

., Broadcast News Mediums: Radio and television journalists (including station 
managers, news directors, editors, public service directors, reporters, and 
camera-persons) . 

., Print News Mediums: Editors, reporters and photographers from daily and weekly 
newspapers and wire services (Associated Press, United Press International, etc.). 

iii Journalism Schools: Department chairpersons, professors and students from 
journalism depaHments at your community's colleges and universities. 

• Delta Sigma Chi: This group is critical to the success of your seminar. 
Delta Sigma Chi is the professional society of journa.lists. Ask a local 
journalist for contact information. 

By obtaining Delta Sigma Chi as a co-sponsor, you will most likely 
secure a wide variety of participants. Delta Sigma Chi has sponsored such 
seminars in the past, since such issues are relevant to its membership. 
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By garnering support from these sources, you will have an easier time getting "the 
best and the brightest" to contribute their unique perspectives to your seminar. 
You will also eliminate chances of "preaching to the choir," as the suggested 
participants include journalists who have both good and bad "track records" in 
their coverage of violent crime victimization. 

In addition, you will be reaching a crucial group of people--students of higher 
education--who are the journalists of the future. 

The sample letter of invitation to potential co-sponsors should be mailed ten weeks 
prior to your conference. Each participating organization or news medium should 
designate a representative to serve on the Coordinating Committee. 

Planning Your Seminar Agenda: 

The sample Seminar 4genda incorporates a full day of program activities. It is 
arranged to provide "equal time" for victims, advocates and journalists to offer 
their perspectives. The sample Seminar Agenda will also help you plan the 
timetable to meet your specific schedule. 

Once again, take advantage of the D1any excellent resources available from the 
National Victim Center, Texas Christian University, and others with expertise in 
this area. 

Welcoming Remarks: 

Brief opening speeches should be given by a victim advocate and a media 
professional. The ideal victim advocate should work directly with violent crime 
victims, and have some experience in dealing with the media on their behalf. 
Likewise, the media professional should have responsibilities which entail the 
management of crime reporting, such as a television news director or a newspaper 
assignmen t editor. 

Both welcoming speakers should "set the tone" for the day's activities, 
offering perspectives of crime victims and the media. Your speakers should also 
identify the goals and objectives of your seminar. 

Conference Overview: 

A crime victim should give a ten-minute overview of the seminar panels, and the 
seminar's goals and objectives. 

PANEL PRESENT A TIONS* 

Crime Victims' Panel: 

The first panel should include either four victims, or two victims and two victim 
service providers. The purpose of this panel is to address the emotional impact 
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of crime reporting on victims, including problems caused by inaccurate or 
insensitive reporting (especially at the initial impact stage of victimization). 

Suggested speakers include dolent crime victims who have a specific media-
related incident (good or bad) to share with the audience. They can discuss either 
problems they endured as a result of insensitive media coverage, or ways in which 
the media made their situations just a little bit easier to handle. Anger--though 
understandable--is Hot appropriate on this panel, as it tends to immediately place 
journalists on the defensive. Your victim advocate panelists should have prior 
experience advocati:.:~g. for victims in the media. 

Try and obtain a balance of victims and advocates who represent different types of 
victimization, i.e., sexual assault, homicide, drunk driving, etc. 

News Media Panel: 

The purpose of the media panel is to discuss trends in crime reporting, news 
mediums' policies toward coverage of violent crime victimization, and also to 
promote a better understanding of constraints journalists face, such as deadlines, 
editing and their viewers', or listeners' or readers' expectations. 

Suggested speakers include a newspaper assignment editor, a television news 
director, a radio reporter and a newspaper reporter or photographer. 

Professional Panel: 

This panel consists of the "intel'",nediaries" whose professional duties bring them in 
contact with both journalists and violent crime victims. Your panel members can 
offer a unique perspective about questionable media techniques and the pressures 
victims face as a result of their situations. 

Suggested panelists include a prosecutor, a law enforcement public information 
officer, a judge and an emergency room staff member. 

Keynote Address: 

Your luncheon keynote speaker should incorporate "the best of both worlds" in h,is 
or her remarks. The speaker can present highlights of the study conducted by the' 
conducted by the Center and Texas Christian University about attitudes toward 
coverage of violent crime and its aftermath. He or she can also reflect upon the 
nature of news and the trauma associated with violent crime victimiza·tion, 
hopefully (again) seeking a "common ground" for journalists, crime victims, and 
their advocates. 

Group Discussion: 

The purpose of this exercise is to bring together an equal number of media 
professionals, victims, advocates and academicians to develop suggestions that may 
be incorporated into the policies and standards of print and broadcast news 
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mediums. A secondary goal is to help victim advocates learn to assist journalists 
by understanding how the media works, and how they can best meet journalists' needs 
when advocating for victims in situations involving news mediums. 

Suggested speakers include a professor of journalism or a victim advocate with 
public affairs experience. 

Remember, the media and victim advocates essentially have the same goal: to obtain 
the facts and report accurate information in a sensitive manner. With mutual 
cooperation and understanding, journalists can provide facts to the public in an 
expedient manner, and victim advocates can be assured that the victim and his or 
her family and friends are not traumatized by the media. 

Reports from Group Discus!iion: 

Each group should have a representative who summarizes the suggestions made in the 
group discussions. Audience participation should be encouraged for this exercise, 
which will hopefully produce guidelines to enhance the quality of work for both 
journalists and victim advocates. 

Closing Remarks: 

* 

Your final speaker should "wrap up" the day's work by succinctly summarIzmg what 
you have accomplished. He or she should notify participants that a record of the 
day's proceedings will be developed and sent to them. Your closing speaker should 
also note that the end of the seminar marks the beginning of what will 
hopefully be an ongoing dialogue between crime victims, advocates, criminal justice 
professionals and the news media. 

Each panel should allow at least ten minutes at the end for a question
and-answer session. 

SUGGESTED ISSUES FOR P ANEL PRESENTATIONS 

The Center's efforts to promote more responsible media coverage of 
violent crimes have resulted in the identification of some major issues for your 
consideration. Some of these suggestions are derived from input reeeived from 
victims as a result of their personal cases: 

• The public's "right to know" versus crime victims' "right to privacy"; 

II' The emotional impact of insensitive media coverage on crime victims and 
survivors; 

.. Media coverage of "sensitive" victims' cases; such as children, the elderly, 
differently-a bled, and gays and lesbians; 

• Media coverage (or lack thereof) of crimes against victims of color; 
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• Protecting victims' names and addresses from broadcast or publication; 

• U.S. Supreme Court decisions affecting news coverage of crime and related 
legal and ethical concerns; 

• Developing "codes of ethics" for media coverage of crime victims; 

• Incorporation of such "codes of ethics" information, policies and standards 
by news editors and public service directors; 

• Tough editorial decisions concerning whether or not to publish or broadcast 
controversial items, such as photos of victims grieving, photos and film 
footage of bodybags, information on the past history of sexual assault 
victims or any photos or information about child victims; 

• Television coverage of crime victims' stories; and 

• The role of the victim advocate in crime victims' cases. 

LOGISTICS 

Select Date: (7 weeks in advance) 

At your first planning session, discuss the best date to hold your seminar. You 
should give special consideration to media participants as their work schedules 
often preclude weekdays. For the highest level of participation, you may want to 
conduct your seminar on a Saturday. 

Select Location: (7 weeks in advance) 

Try to secure a free conference facility. Check with co-sponsoring news mediums, 
universities and colleges, libraries and labor unions. 

Room Arrangments: (7 weeks in advance) 

Your seminar site should be set up "classroom style" with tables and chairs. You 
will need two "breakout" rooms for the group discussions. 

Your podium should have a table with four chairs (preferably on a riser platform) 
with a lecturn and microphone. You may also want to secure extra microphones for 
panel members to use during the question-and-answer periods. 

Registration: (3 weeks in advance) 

Secure two or three volunteers for registration. Their responsibilities will 
include greeting participants, taking care of pre-registrants and participants who 
register the day of the seminar, distributing name tags, handing out seminar 
packets and answering participant's questions. 
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Utiiighing and Producing Your Seminar Announcement: (6 weeks in advance) 

Your seminar announcement should be mailed five weeks prior to the event to 
all victim advocacy and criminal justice organizations and agencies, news 
mediums, college and university journalism departments and Delta Sigma 
Chi members. Ask each conference co-sponsor to contribute mailing lists. 

The announcement should include: 

• Title of seminar, date/times/location, and primary sponsors on the front 
cover; 

• List of co-sponsoring organizations and news mediums with addresses and 
telephone numbers; 

• Seminar agenda with presenter's names and affiliations; 

~ Cost of conference (to cover luncheon expenses); and 

• Registration form (which includes name, affiliation, address, telephone 
number and registration fee) to be returned at least two weeks prior to 
the seminar. 

An attractive poster which includes this information should be produced and 
disseminated on college and university campuses. 

Seminar Packets: (4 weeks in advance) 

Your seminar packets are pocket folders which include a copy of the seminar 
program, biographies on your main speakers, and any publications obtained from the 
enclosed Resource List. 

Luncheon: (4 weeks in advance) 

Depending on the location of the seminar, you may have to go to a different site 
for the luncheon or arrange for catering. Make sure the off-site facility (when 
applicable) is within walking distance. Arrange for a public address system and 
podium for the keynote speaker. And, keep the cost low! 

Designing and Producing the Seminar Program: (2 weeks in advance) 

Include the same information contained in the seminar announcement. Also, remember 
to thank donors. 

Audio/Visual Aids: (4 weeks in advance) 

Check with the presenters in advance to determine their audio/visual needs. You may 
need to secure an overhead projector, flip chart, slide projector and screen, or 
VCR with a monitor. 
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College Credits: (6 weeks in advance) 

You may wish to secure one unit of credit for college students who participate in 
this special event. Check with co-sponsoring schools of journalism regarding this 
option. 
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RESOURCES CONCERNING 
CRIME VICTIMS AND THE MEDIA 

**************************************************************************************** 

Crime Victims and the Media handbook published by the National Victim 
Center. Available for $5.00, which includes postage and handling. To order, call 
(817) 877-3355 or write to the National Victim Center, 307 West 7th Street, 
Suite 1001, Fort Worth, Texas 76102. 

Contains 60 pages of information on how victim advocates can help the media accurately 
report crime victims' stories in a sensitive manner that will not "re-victimize" them. 
Highlights the emotional impact of crime reporting on victims, victims' rights in the 
media, preparing victims for the media and the role of the victim advocate in the media. 
Also features sample codes of ethics for journalists and victim advocates, and sample 
release forms. 

**************************************************************************************** 

Victims' Rights in the Media brochure published by the National Victim Center. First 
copy free, additional copies 15 cents each. The brochure highlights 21 rights crime 
victims have when dealing with the media. To order, call (817) 877-3355 or write to the 
Center. 

**************************************************************************************** 

The Media and Victims of Crime study overview sponsored by the National Victim Center 
and Texas Christian University's Department of Journalism. Available free from the 
Center. 

Highlights views about the media's coverage of violent crime victims, with personal 
incidents offered by victims, advocates, judges, criminal justice and law enforcement 
professionals and representatives from print and broadcast media. 

*************************************************************************************** 

News Coverage of Sexual Assault Resource Guide published by the Iowa Coalition 
Against Sexual Abuse (ICASA). Available for $2.00. Contact ICASA at (515) 
242-5096 or write ICASA, Lucas State Office Building, East 12th and Grand Streets, Des 
Moines, Iowa 50319. 

Contains 23 pages of resources concerning coverage of sexual assault by the media, using 
names of victims and witnesses in news stories, interviewing survivors, and information 
about sexual assault. 

**************************************************************************************** 
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SAMPLE SEMINAR AGENDA 

8:00 a.m. to 8:30 a.m. Registration 

8:30 a.m. to 8:45 a.m. Welcoming Remarks 

8:50 a.m. to 9:00 a.m. Conference Overview 

9:00 a.m. to 9:45 a.m. Crime Victims' Panel 

9:45 a.m. to 10:30 a.m. News Media Panel 

10:30 a.m. to 10:45 a.m. Break 

10:45 a.m. to 11:30 a.m. News Media Panel (continued) 

11 :30 a.m. to 12:15 p.m. Professional Panel 

12:15 p.m. to 2:00 p.m. Luncheon with Keynote Address 

2:00 p.m. to 3:15 p.m. Group Discussions 

3:15 p.m. to 3:30 p.m. Break 

3:30 p.m. to 4:15 p.m. Reports from Group Discussions 

4:15 p.m. to 4:30 p.m. Closing Remarks 

5:00 p.m. to 6:00 p.m. Reception (optional) 
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SAMPLE LETTER TO 
POTENTIAL SEMINAR CO-SPONSORS 

Name/Title 
Organization/News Medium 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

(Dates) has been declared (year) National Victims' Rights Week. During this special 
commemoration, crime victims, their advocates and concerned citizens will join together 
and promote the many services available in our community for victims of violent crime. 

An area that merits special consideration is the news media's coverage of violent crime 
and victims. Media and victim relations are complex, partially because victims and 
journalists often have different ideas about a news story's purpose. We feel it is 
important for victims and advocates to understand the nature and complexity of news and, 
at the same time, help media professionals understand the devastating impact crime has 
upon victims. Open and continuing communication is necessary to obtain this mutual 
understanding. 

To achieve this common goal, (primary sponsors) are sponsoring a one-day seminar about 
crime victims and the news media. Some of the issues we hope to address include: 

• The public's "right to know" versus crime victims' "right to privacy"; 

• The emotional impact of crime and related news coverage on victims; 

• Media coverage of sensitive victims; 

• News mediums' policies concerning coverage of violent crime and victimization; 
and 

• The role of victim advocates in crime victims' cases which involve the media. 

We hope to include panel presentations which feature the views of crime victims, ad
vocates, law enforcement and criminal justice officials, and the media. 

We cannot achieve our goal of understanding crime victims and the media issues without 
your input and support. We would like to invite you to attend an organizing 
meeting to discuss this seminar. 

Our initial meeting is planned for (day), (date), at (time) at (location). If you 
cannot attend, please send a representative from your (organization/department/agency/ 
news medium). 
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We believe that (year) National Victims' Rights Week provides us with the ideal 
opportunity to share ideas about how to provide sensitive coverage of crime victims' 
stories without sacrificing the quality of such news. And, we hope you will join us on 
(date) to discuss this effort. 

If you have any questions concerning this seminar or National Victims' Rights Week, 
please contact me at (area code/telephone number). 

Thank you for your consideration of this special project. 

Sincerely, 
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VICTIMS' RIGHTS: A 'CAPITOL' IDEA 

Introduction 

This year, victims and advocates in all fifty states will work to promote legislation 
which is responsive to the rights and needs of violent crime victims. History proves 
that some of the greatest strides of our movement are accomplished by legislative 
endeavors, which have produced a wide variety of new laws. Some examples of legislative 
successes include victims' rights constitutional amendments, victims' bills of rights, 
compensation, restitution, victim/witness protection, and tougher sentencing statutes. 

One of the best ways to impact legislative change is by getting to know the "movers and 
shakers" in your state Senate, Assembly, or House of Representatives. Certainly most of 
us know our own representatives, but there are countless others we must rely upon to 
support and promote victims' rights issues. 

For these reasons, the Center suggests that your state's crime victims and advocates-
along with their supporters--sponsor a one-day program to bring victim advocates and 
your elected state officials together. The goals of this event are: 

e To educate legislators and other state officials about victims' rights issues, 
trends, and concerns in your state; 

., To bring to the forefront any key legislative initiatives that benefit crime 
victims which have been introduced in the current year's session; 

• To help victims and advocates understand the legislative process in your 
state; 

• To provide an opportunity to exchange ideas among victims, advocates, elected 
officials, and others; and 

CD To promote National Victims' Rights Week activities in your statewide media. 

Our suggested theme for this special National Victims' Rights Week event is Victims'Rights: 
A 'Capitoi' Idea. 

There are any number of activities you can plan for this day. The sky's the limit! 
Some people may wish to involve only crime victims and their advocates, while others may 
want to include people involved in all areas of victims' rights, such as prosecutors, 
judges, and local elected officials. 

The key to sponsoring a successful Victims' Rights: A 'Capitol' Idea is to select a 
date that allows for the highest degree of participation from those you plan to involve. 
This means scheduling your activities on a day when your Legislature is in session, and 
also on a day when no other major National Victims' R.ights Week activities are planned 
a t the local level. 
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Victims' Rights: A 'Capitol' Idea will require organization and support from as many victim 
advocacy organizations as possible. A strong display of statewide unity will not only 
impress your legislators; it will help you obtain excellent statewide media coverage 
from your Capitol news bureaus with limited effort. 

The following Checklist: A Description of Tasks and the corresponding sample 
documents will help you organize and implement a successful Victims' Rights: A 
'Capitol' Idea in your state Capitol. 

Victims' Rights: A Capitol Idea 
Checklist: A Description of Tasks 

COORDINATION OF TASKS 

Determine Activities for "Victims' Rights: A 'Capitol' Idea": 

There are a number of special activities you can co-sponsor with your Legislature 
in conjunction with Victims' Rights: A 'Capitol' Idea. Some states may wish to 
hold only one major event, while others may decide to squeeze as much into one day 
as possible. Remember, you are limited only by the level of participation you 
secure from your legislators, VIP's, and victim advocates! 

Some activities suggested by our Center include: 

e Breakfast or Lunch: A no-host breakfast or lunch provides victims and 
ad voca tes wi th the opportunity to get to know your legislators in a casual 
setting. You must decide upon a location (a restaurant near your Capitol or 
the restaurant in your Capitol--where applicable--are possible locations). 
Make sure you have enough room for your guests, and that the restaurant you 
choose can accommodate your breakfast or lunch. A buffet service may be most 
efficient if you have time limitations. Also, try and keep the cost of your 
meal at a reasonable, affordable rate. 

All participants can introduce themselves and briefly discuss their 
legislative responsibilities or organization's activities. You can then 
discuss key victims' rights legislation, initiatives and activities in your 
state. If you invite the media, provide time for press availability before or 
after your event. 

• Balloon Lift: If you secure a high level of participation, you can sponsor a 
Balloon Lift on the Capitol grounds. In 1988, the Oklahoma City 
Balloon Lift at the Capitol was attended by over 300 people! Please refer to 
the Balloon Lift Strategies for Action contained in this kit. 

CD Press Conference: Co-sponsor a press conference in your Capitol with either 
your legislative leadership, legislators who are strong victim advocates, your 
Governor or "all of the above." Most Capitol buildings have special rooms 
designated for press conferences. Media access is simplified by the fact that 
most Capitol cities have bureaus representing major news mediums from cities 
throughout your state. 
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• Office Visits: Victims and advocates should take the opportunity to visit not 
only their district representatives, but also legislators who impact victims' 
rights legislation (the leadership, key Committee Chairpersons and members, 
etc.). Your participants should schedule appointments two to three weeks 
prior to the event. Don't hesitate to meet with legislative aides and 
Committee staff if legislators are not available! 

Brief your participants in advance of their office visits about any pending 
victims' rights legislation. Encourage them to educate all Legislators about 
the importance of these bills. 

Also, make sure they inform legislators about victim advocacy efforts in their 
home districts. It's important to let them know that you are providing 
valuable services to their constituents. If you have an information and 
referral network in their districts, let them know! Find out who their key 
district office staff members are, and follow-up! 

II Legislative Educational Session: Many people in your Capitol city should be 
willing to teach a one-to-two hour seminar about how your Legislature works 
and how to influence legislation to benefit victims. Plan in advance! Check 
with legislators, their staff, or lobbyists to find a suitable instructor (or 
panel of instructors). They can "walk" your participants through the 
legislative process--step by step--and also offer "inside" information about 
the real infrastructure of your Senate, Assembly, or House of 
Representatives, i.e., the "movers and shakers," timelines, and key Committees 
that affect victims' rights issues. 

\9 Official Proclamations: Two sample proclamations commemorating National 
Victims' Rights Week and the work of victim advocates in your state are 
included in this kit. Ask your Governor or key legislators to author a 
proclamation, and present it to victims and advocates at any of the events you 
sponsor in conjunction with Victims' Rights: A 'Capito/' Idea. 

Ii Moment of Silence: During 1987 National Victims' Rights Week in Austin, 
Texas, People Against Violent Crime secured a "moment of silence" on the 
floors of both legislative Houses while Members were in session. This is, 
indeed, a fitting tribute to the citizens of your state who have been 
traumatized by violence. 

Any legislative member can request a "moment of silence" on your group's 
behalf. 

e Opening Prayer: Most state's Senate, Assembly, and House of Representatives 
commence their daily session with a prayer led by a minister, rabbi or priest. 
You may wish to utilize one of the enclosed sample prayers for this purpose. 
Check with the offices of your Legislature's Speaker or President to see about 
offering this poignant prayer to remember your state's crime victims and those 
who work so hard to serve them. 

• Bill Signing Ceremony: If your state is fortunate enough to already have a 
victims' rights bill "sail through the Legislature," ask your Governor to 
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sponsor an official bill-signing ceremony in conjunction with National 
Victims' Rights Week. Work closely with his or her staff to make sure key 
victims, advocates, legislators and the media are all invited. 

Planning Sessions: 

Since Victims' Rights: A 'Capito/' Idea involves participants from throughout your 
state, it will be difficult to hold many planning sessions. However, we suggest 
you hold an initial meeting in early March to plan your day's activities and 
delega te tasks. 

You may wish to hold this meeting in your Capitol city so you can review logistics 
in person. Also, it's a good idea to have a member of your Planning Committee who 
lives near your state Capitol for logistical purposes. 

Your Planning Committee should include at least five members to assume 
the following responsibilities: Overall Coordinator; Media Coordinator; 
Correspondence Coordina tor; Program and Agenda Coordinator; and Logistics 
Coordinator. A staff member of your key legislative sponsor should also partici
pate on the Planning Committee. 

Committee members should closely follow this Checklist and utilize the sample 
documents to monitor their activities and simplify their tasks. 

Determine Participants: 

Whom should you invite to join in the activities of Victims' Rights: A 'Capito/' 
Idea? It's up to your Planning Committee. However, keep in mind that more 
participants require a greater organizing effort. At the same time, more 
participants will increase both the prestige and media coverage of your activities. 

Some suggestions for participants include: 

Crime Victims Victim advocacy organizations 
All state Legislators Key legislative staff 
Lieutenant Governor Secretary of State 
Media Attorney General 
Lobbyists Comptroller 
Victim Compensation personnel (Capitol City) Mayor 
Capitol county/parish Board of Supervisors 
(Capitol City) City Council Members 

The two enclosed sample letters of invitation to crime victims/advocacy 
organizations and co-sponsoring legislators can be modified to suit your potential 
participants. 

The key participants will be those who agree to co-sponsor the various activities 
of the event. Choose your Capitol co-sponsors carefully. By all means, seek your 
Governor's participation. Then, evaluate the best possible legislative 
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co-sponsors. Seek support from the leadership in both Houses (especially the House 
Speaker and Senate President); the Chairpersons of committees which hear victims' 
rights bills; and any legislators who have been supportive of victims' rights 
issues in the past. 

The major duties of the primary co-sponsors' offices are to: 

• Invite legislative and government officials; 

• Assist with logistics; and 

• Help obtain media coverage. 

Make sure your primary co-sponsors in the Legislature have staff members who are 
willing to spend time and resources to make Victims' Rights: A 'Capitol' Idea a 
success. Their support will simplify your tasks involving logistics and the media. 

LOGISTICS 

Select Location(s): (7 weeks in advance) 

Once you've determined your activities for Victims' Rights: A 'Capitoi' Idea, you 
must find appropriate locations at which to hold them. Work closely with your 
legislative co-sponsors' staff to select a site (or sites) that are large enough to 
accommodate your participants, handicap accessible, and suitable for media 
coverage. It's a good idea to keep your events on or near the state Capitol 
grounds. 

Obtain Permits: (7 weeks in advance) 

Any event held on Capitol or public grounds will require a permit. Ask your 
co-sponsoring legislators' staff members for assistance in obtaining these permits. 
They are usually available from the offices of either the Sergeants-at-Arms or the 
State Police. Make sure you have a copy of your permit on hand the day of the 
event. 

Design and Print Programs: (2 weeks in advance) 

The size of your program will depend upon the number of participants and the 
variety of activities you plan. Large event(s) may require programs printed on 17" 
by 22" paper folded once. Programs for smaller events can be reproduced onto 
8-1/2" by 11" paper. 

Design a cover that includes pertinent information, including the day's title Victims' 
Rights: A 'Capitol' Idea, recognition of National Victims' Rights Week, the date, and 
location(s) of your activities. Capitol staff may be able to help you secure a 
photograph or camera-ready art of your Capitol building for the front cover. 
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You should list participating organizations, legislators, elected officials and 
others. You should also include an agenda of your day's activities, including 
times and locations of individual events. Finally, don't forget to thank people 
who have donated time and resources to the event. 

Try to get the printing of your programs donated. Ask your legislative co-sponsor 
if he or she can reproduce copies at the state printing office. 

Prepare Banner: (2 weeks in advance) 

A banner for Victims' Rights: A 'Capito/' Idea is optional. However, it would 
provide an excellent visual background for print and television media. Use your 
creativity. A felt banner proclaiming Victims' Rights: A 'Capitol' Idea would be 
a good task for an artistic volunteer, and can be prepared for little cost. 

Prepare Sign-In Sheets: (1 week in advance) 

A sample sign-in sheet is included in this Strategies /01' Action kit. It's a good 
idea to make separate sheets for your various participants, such as "Legislators," 
"Victims," "Advocates," etc. Simply fill in the "category," reproduce, and have 
them available for all your guests. 

Sign-in sheets also simplify the process of writing "thank-you" notes to your 
participants and supporters, as all relevant contact information is included on one 
page. 

Coordinate Logistics with Co-Sponsors' Staff Members: 

A strong supportive staff will make your job a great <;leal easier! Work with them 
in advance of Victims' Rights: A 'Capitol' Idea to: 

" Arrange to set-up for your activities, utilizing the services of Capitol 
groundskeepers and maintenance staff, when needed; 

o Make sure the sites you used are as neat and clean as when you began your 
acti vi ties; 

• Acquire a public address system and arrange for its set-up, if required; 

(II Notify the media of your planned activities and assist with follow-up phone 
calls (most Capitol staffs have excellent, up-to-date media rosters); 

• Secure an American and state flag (these visually enhance your event for photo 
opportuni ties); 

., Make sure all legislators and other key state officials are invited to Victims' 
Rights: A 'Capito/' Idea activities by both your organization(s) and the 
co-sponsoring legisla tor(s); 

• Make sure legislators who have committed to participate receive a "reminder" 
note or telephone call the day before your event; and 
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• Serve as the "Capitol contact" for people requiring additional information 
about Victims' Rights: A 'Capito/' Idea. 

CORRESPONDENCE 

Co-Sponsor Letters with Response Forms: (7 weeks in advance) 

The enclosed sample letter should be mailed to all victim advocacy organizations in 
your state seven weeks in advance of your event. The sample response form will let 
you know how many groups are interested in participating in Victims'Rights: A 
Capitol' Idea. 

You may wish to draft a variation of this sample letter and response form for other 
state and local elected officials, judges, law enforcement agencies, and any 
"VIP's" you would like to invite to this special day. 

Legislative Co-sponsor Letters: (6 weeks in advance) 

The enclosed sample letter should be mailed to the legislator(s) who you would like 
to co-sponsor specific activities for Victims' Rights: A 'Capitol' Idea. You 
may wish to have different Legislators sponsor different events, or have a number 
of legislators co-sponsor all the day's activities. Remember, think 
hi-partisan! 

Thank-You Letters: (week after event) 

Make sure you thank everyone who helped support Victims' Rights: A 'Capito/' Idea, 
especially your legislative co-sponsors. You can refer to the sample thank-you letter 
contained in either the Candlelight Vigil or Balloon Lift Description of Tasks. 

MEDIA: 

(NOTE: Please refer to the Candlelight Vigil or Balloon Lift Description of 
Tasks for additional guidelines about publicizing Victims' Rights: A 'Capitoi' Idea.) 

Press Release: (10 days in advance) 

A sample press release to be typed double-spaced for both media' and organizational 
newsletters is included in this kit. Work closely with your legislative 
co-sponsor's staff to secure media coverage. Make sure all Capitol News Bureau 
media representatives receive a copy of your press release, especially those whose 
mediums serve cities where your participating organizations are located. Attach a 
list of participating victim advocacy groups with complete contact information so 
news bureaus from their hometown will be aware of a "local" angle. 

It's a good idea to use your legislative co-sponsor's letterhead for all media
related efforts. 
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Follow-Up Phoning: (1 week in advance) 

Check with your legislative co~sponsor's staff to determine the best folIow~up 
activities which will guarantee satisfactory press coverage. 

Media Kits: (1 week in advance) 

Again, work with your legislative co~sponsor to produce attractive media kits. You 
may wish to include the following components in your media kits: copy of your 
press release; copy of any official proclamation; copies of any remarks made during 
Victims' Rights: A 'Capitol' Idea; copies of any pending (or passed) legislation 
discussed in conjunction with this event; a list of co~sponsoring legislators; and 
a list of co~sponsoring victims' rights organizations with complete contact 
inf orma tion. 

You may also wish to have organizational brochures, newsletters and other resources 
available for the media. 
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SAMPLE LETTER TO POTENTIAL 
CO-SPONSORING ORGANIZATIONS 

Name/Title 
Organization 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

As you know, (year) National Victims' Rights Week is scheduled for (dates). Many victim 
advocacy organizations in (your state) recently received the National Victims' 
Rights Week "Strategies for Action" kit produced by the National Victim Center. One of 
the suggested activities is to sponsor a day of public awareness and legislative 
activities at our state Capitol in (city). 

The theme of this event will be "Victims' Rights: A 'Capitol' Idea." We hope to join 
with our state legislators to educate them about victims' rights issues, discuss this 
session's victims' rights legislative agenda, and commemorate National Victims' Rights 
Week activities both in (capitol city) and across (your state). 

"Victims' Rights: A 'Capitol' Idea" will take place on (day), (date), from (beginning 
time to ending time) at our state Capitol. We have obtained co-sponsorship of thi:; 
day's activities from (list of co-sponsoring legislators and state officials). 

Some of the activities planned for "Victims' Rights: A 'Capitol' Idea include (list of 
planned activities). 

We would be delighted for your organization to co-sponsor "Victims' Rights: A 'Capitol' 
Idea." It is the perfect opportunity to focus our state's attention on National 
Victims' Rights Week, as well as to obtain strong media coverage of our efforts both in 
(capitol city) and our local communities. 

I have enclosed a response form for you to let our Planning Committee know if we can 
count on your support. Please return it to me no later than (date). 

Organizations and individuals who agree to participate will be mailed a complete 
itinerary by (date). 

I am confident your support will contribute to the success of "Victims' Rights: A 
'Capitol' Idea." I hope you will give serious consideration to co-sponsoring this 
special event to pay tribute to the countless crime victims of (your state) and the fine 
organizations which serve them. 

Sincerely, 

Enclosure (Response Form) 
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VICTIMS' RIGHTS: A 'CAPITOL' IDEA 

Response Form 

NAME: 

TITLE: 

ORGANIZATION: 

MAILING ADDRESS: 
Street Address or P.O. Box 

City State Zip Code 

TELEPHONE: ( ) 
A/C 

********************************************************************************** 

Yes, my organization would like to co-sponsor Victims' Rights: A 'Capitol' 
Idea. Please list us as co-sponsors on the program and in media-related 
materials. 

Number of representatives from my organization will attend Victims' 
Rights: A 'Capitol' Idea. 

Please send me information about overnight accommodations. 

Please send me information about other organizations or individuals in my 
area who are participating so we can arrange transportation to the Capitol. 

I would like to meet with my state representatives during Victims' Rights: 
A 'Capitol' Idea. 

I would not like to meet with my state representatives dilring Victims' 
Rights: A 'Capitol' Idea. 

************************ 

My organization is unable to participate in Victims' Rights; 
Idea. 

A 'Capitol' 

********************************************************************************** 

Please return this form 
no later than (date) 

to: 
(contact person) 

(address) 
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SAMPLE LETTER TO POTENTIAL 
LEGISLATIVE CO-SPONSORS 

Honorable (Name) 
(Your state) State Senate/Assembly / 

House of Representatives 
Capitol Office Address 
City /State/Zip Code 

Dear 

The annual commemoration of National Victims' Rights Week is planned for (dates). 
During this special week, (your state's) crime victims and advocates will join together 
to educate our citizens about the rights and needs of violent crime victims. 

Many victims and advocates are interested in spending a day together in our state 
Capitol. We welcome the opportunity to meet with our representatives to discuss current 
victims' rights issues and initiatives, and to learn more about the legislative process 
in (your state). We have substantial grass-roots support for our effort, and plan to 
solicit statewide media coverage of our activities. 

In the past, you have been a strong supporter of victims' rights in (your state). 
Because of your leadership in areas concerning crime victims and criminal justice, we 
would be honored if you would agree to co-sponsor the activities related to "Victims' 
Rights: A 'Capitol' Idea." 

Some of the events we are considering include: (list possible events from your list of 
suggested activities, i.e., no-host breakfast or lunch, press conference, etc.). We are 
eager to receive your input concerning which of these events would be best to implement 
during National Victims' Rights Week. 

We would also like to choose a date and time(s) which fit your schedule. We know you 
are very busy, and are willing to plan our activities around your calendar. 

The Planning Committee for "Victims' Rights: A 'Capitol' Idea" will assume responsibility 
for logistics and media related to any events we co-sponsor. We will be pleased to 
coordinate these efforts with your staff. 

We hope your schedule permits you to join us for "Victims' Rights: A 'Capitol' Idea." 
We believe it is the perfect way to show the citizens of (your state) that our elected 
officials are concerned about the rights and needs of violent crime victims. 

I will contact your Capitol office next week concerning this special event. If you have 
any questions about "Victims' Rights: A 'Capitol' Idea" or (year) National Victims' 
Rights Week, please do not hesitate to contact me at (area code/telephone number). 

Thank you for your consideration of our request. 

Sincerely, 
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SAMPLE PRESS RELEASE· 

FOR IMMEDIATE RELEASE: 
(Date) 

CONTACT: (Name) 
(Telephone Number) 

"VICTIMS'RIGHTS: A 'CAPITOL' IDEA" 

(City)--(Your state's) violent crime victims, their advocates and supporters will 
join together at the state Capitol on (day), (date), at (time) to commemorate (year) 
National Victims' Rights Week. 

The annual observance of National Victims' Rights Week is scheduled for (dates). During 
this special time, thousands of victim advocacy organizations will sponsor special 
events to pay tribute to those traumatized by violence, and also to educate citizens 
about the many services now available to help violent crime victims. 

In (capitol city), victims and advocates from (number of) cities--including (list 
participants' cities)-- will meet with their representatives to discuss pending 
legislation and ways to improve services for violent crime victims in (your state). 

In addition, (legisla ti ve co-sponsors) will host (list special even ts and 
activities with times and locations). 

According to (spokesperson), violent crime victims must rely upon new and 
existing state laws to protect their righ ts and interests. 

"In the past few years, our Legislature has enacted some good statutes to help 
violent crime victims secure justice--including (list one or two good laws)," 
(spokesperson) noted. "But we must continue to work hard to promote programs and 
services which will help ease the pain and suffering of innocent citizens whose lives 
have been touched by violence." 

(Legislative co-sponsor) agreed with (victim/ad voca te/spokesperson). 

"During National Victims' Rights Week and throughout the year, it's important for 
our Legislature to hear the 'voice of the victim,' and to better understand their needs 
so we can help them," (legislative co-sponsor) noted. 

"(Day's) meetings will help my colleagues and me learn more about what we can do to 
promote victims' rights in (your state)," (he or she) concluded. 

(Legislative co-sponsor) will recognize the efforts of (state's) victim advocates 
with an official (Senate/House/Assembly) resolution. In addition, legislators will 
observe a moment of silence at (time) on (date) to pay tribute to innocent citizens who 
have been victimized by violent crime. 

For additional information about "Victims' Rights: A 'Capitol' Idea," or to learn 
more about (year) National Victims' Rights Week activities, please contact 
(spokesperson) at (area code/telephone number). 

-30-

* Double-space press release. 
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SAMPLE PRAYERS· 

a thou eternal Mystery, before whom we live and move and have our being, we come in our 
anger and confusion over the violence we have known, trying to respond with wisdom and 
justice. Replace our feelings of despair with determination, futility with faith, 
helplessness with hope. Use our efforts, we pray, to create your shalom. Amen. 

Eternal and creative Energy, who brings into being the things that are not, who 
generates within us faith, hope and charity, and who always offers to us new 
possibilities of living, bless our efforts today as we seek a just response to the 
violence we have known within our land, our families and our lives. May the results of 
our efforts be a greater peace both within llS and among us. Amen. 

* These sample prayers were written by the Reverend Richard Lord and Janice Harris 
Lord, Director of Victim Services for Mothers Against Drunk Driving National 
Office. 

But in that coming day, no weapon turned against you shall succeed, and you will have 
justice against every courtroom lie. This is the heritage of the servants of the Lord. 
This is the blessing I have given you, says the Lord. 

Isaiah 54:17 
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WORKING WITH LiBRARIES 
TO PROMOTE VICTIMS' RIGHTS 

Introduction 

This year, (date) is also National Library Week. This helpful coincidence provides an 
ideal chance for crime victims and advocates to develop a good working relationship with 
libraries and their staff to promote victims' rights issues. 

You should consider the different types of libraries which provide citizens in your 
community with information and resources. Your orga.nization can target your public 
awareness activities to many different segments of the population, depending on the 
libraries you contact. 

There are four categories of libraries: 

Public: City, city branches, county, and county branches 

Academic: College, junior college, university and trade schools 

School: 

Special: 

Elementary, middle schools, junior high schools, high schools, 
and alternative schools 

City hall (includes Police Training Centers), corporations, law, 
medical, and newspapers 

Most of these libraries are interested in some aspects of victims' rights. Think about 
the different people who utilize each library's services, and plan your activities 
according to these special interest areas. 

Suggestions for Working with Your libraries 

1. Develop a complete list of libraries in your community, including contact persons, 
addresses and telephone numbers. This information is available in the telephone 
book. You may wish to contact a librarian in your public library for further 
assistance. 

2. Schedule an appointment with the director of each library with which you plan to 
work. Let them know you are interested in providing information and resources to 
their constituents about violent crime and victimization, with a special emphasis 
on the specific type of victimization addressed by your organization. 
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3. Be prepared for your meeting! Bring any brochures, newsletters, or other resources 
that get your message across. And remember, offer your support and services not 
only during National Victims' Rights Week, but throughout the year. 

4. Ask the library director to explain the existing library collection which relates 
to crime and victimization. Determine specific areas which could use additional 
resources. If time permits, tour the library. 

5. Discuss ideas to promote victims' issues during National Victims' Rights Week. You 
may wish to: 

• Design a bulletin board about victims' rights in general, or your specific 
area of victimization; 

• Develop a display case, using the Center's National Victims' Rights Week Strategies 
for Action kit's posters and resources from your organiza tion; 

• Invite the public to attend a seminar concerning victims' rights issues at the 
library; 

• Present an in-service training workshop about your organization and its 
services to the library staff; 

• Contribute bibliographies and other print, audio, or visual materials 
concerning violent crime and victims to your library; 

• Develop a special program or resource materials concerning: 

• Local services for crime victims; 
• What victims and witnesses should know about the criminal justice process; 
• How to cope with violent crime victimization; and 
• Helping children cope with victimization. 

• Work with your local law enforcement agencies to present a workshop on crime 
preven tion techniques; 

.. Provide your library director with a complete list of victim services in your 
community; and 

• Provide your library with the Center's telephone number and address. Calls 
are always welcome from fellow librarians. 

The National library Resource Project 
on Crime Victimization 

Another exciting way to involve your libraries in National Victims' Rights Week 
activities is to offer them copies of the National Library Resource Project on Crime 
Victimization, now available free in limited quantities from the National Victim Center. 
The Project features 100 pages of resources to help city, school and special libraries 
develop collections and patron information about victims' rights, including: 
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• Camera-ready slicks for public service posters and displays; 

• The Librarian's Guide to Subjects and Classifications Dealing with Crime 
Victimization; 

• The Librarian's Reference Reading List on Crime Victimization; 

• A statistical overview; 

• A State Profile for Crime Compensation and Victim/Witness Assistance; and 

• A resource guide of national organizations which deal with victimization. 

You can add a roster of victim service organizations in your region to make the Project 
kit an exceptional resource that will be valued by your libraries throughout the year. 

To order your complimentary copy of the National Library Resource Project on 
Crime Victimization, please contact the Center's librarian at (817) 877-3355. 
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VICTIMS' RIGHTS RESOURCE ARENA 

Introduction 

One of the best ways to inform the public about victims' rights issues is to sponsor a 
Resource Arena. A well organized Resource Arena will bring together organizations 
representing all facets of victims' rights, including programs which service victims of 
homicide, sexual assault, domestic violence, child abuse, elder abuse, racial or hate 
violence and abuse of differently-abled populations, along with law enforcement, 
judicial and prosecutor-based services. 

A Resource Arena enables your community's citizens to receive information about victims' 
rights programs and services at one convenient location. Each organization contributes 
an attractive display booth with staff or volunteers available to answer questions and 
provide information and referral services upon request. It combines the best possible 
public education and community awareness strategies to inform people about victims' 
rights and needs. 

A Resource Arena can encompass one or several days of activities. Your decision should 
be based upon the amount of time, staff and volunteers each participating organization 
can commit to this special project. If you've never sponsored a Resource Arena before, 
it's a good idea to limit your activities to one or two days. 

You may wish to include special programs along with display tables in your Resource 
Arena. Some suggestions for programmatic activities include: 

" A presentation from your District Attorney about his or her Victim/Witness 
Program; 

• A self-defense course; 

.. An overview of your state's "Crime Victims' Bill of Rights" (where applicable) 
or other key laws; 

• A presentation about home security; 

.. An overview of your community's Neighborhood Watch programs; 

• A presentation to parents about protecting their children from child abuse; 
and/or 

• An overview of hate and racial violence concerns. 

In addition, you may wish to add visual presentations to your Resource Arena. You can 
produce charts and other graphic depictions of crime and victimization, offering local, 
state and national perspectives. The enclosed National Crime Prevention Council's Crime and 
Crime Prevention Statistics contains data, research, and charts that can easily be converted 
into attractive visual displays. 
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Your Resource Arena should be held in a "high visibility" locatIon. Another factor that 
will contribute to the success of your efforts is a good media campaign, involving 
public service announcements, press releases and newsletter articles. 

The guidelines included in the following Description of Tasks will help you plan, 
organize and implement your Resource Arena. 

Remember, the more people you involve in sponsoring your Resource Arena will result in 
more people spreading the word about this special National Victims' Rights Week event. 
Be creative! With your Resource Arena, "the sky's the limit!" 

Victims' Rights Resource Arena 
Checklist: A Description of Tasks 

COORDINATION OF TASKS 

Planning Sessions: 

Since a Resource Arena involves a large number of participating organizations, your 
responsibilities include clarifying any logistical concerns they may have. The enclosed 
sample letter inviting groups to participate in your Resource Arena features a 
response form for those who wish to participate in the Resource Arena, including 
those who are unable to attend your planning session. 

One or two organizations should take the lead in coordinating your Resource Arena. 
However, other participants must be informed about the date(s), hours and location 
of the Arena, along with suggestions on what resources they should bring to share 
with the public. 

Delegating Tasks 

You may wish to appont Coordinators to assume responsibility for media, logistics 
and providing information to participating organizations. The components of this 
Description of Tasks, along with the enclosed sample documents, should help your 
Coordinators effectively complete their duties. 

Resource Arena Volunteers: 

The Center recommends that you assign volunteers responsibility for the following 
tasks: 

• Display Table Coordination: The primary sponsor of the Resource Arena should 
assign a staff member to greet participating organizations, direct them to 
their display tables and provide other assistance, as needed. 
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• Media Coordination: One volunteer with public affairs experience should be 
available at all times to greet the media, guide them through the 
Resource Arena and provide information about all participating organizations. 

• Display Table Staffing: Each participating organization should arrange to 
have a volunteer or staff member at its display table for the entire duration 
of the Resource Arena. 

LOGISTICS 

Select Location: (7 weeks in advance) 

Your Resource Arena should be held in a location that is highly visible with plenty 
of "foot traffic." City, county, state or federal office buildings are excellent 
sites. Your local county courthouse, public library or shopping mall can also 
provide you with good attendance. 

Make sure your site is secure, well lit, large enough to accommodate your projected 
number of guests and handicap accessible. Adequate parking space and convenient 
loadtpg zones are also important considerations. 

Obtain Permits: (7 weeks in advance) 

Most buildings--both public and private--require permits for public displays. 
There is seldom a cost involved. Be sure your Coordinator has a copy of the permit 
on hand during your Resource Arena. 

Prepare Banner: (2 weeks in advance) 

A large, attractively designed banner to greet your guests and publicize your event 
should be prepared and displayed at your Resource Arena. You can either paint your 
message on butcher paper or prepare a felt banner. 

Some suggested messages include: Welcome to the (City/County / State/ Parish) Victims' 
Rights Resource Arena,' (year) National Victims' Rights Week Resource Arena or 
Resources for Victims' Rights. 

Secure Tote Bags: (5 weeks in advance) 

It's helpful if you provide your guests with bags to hold their Resource Arena 
materials. Your local grocery or department store will most likely be pleased to 
donate paper or plastic tote bags. Bags with "handles" attached or cut out are 
easiest to hold. 

Design Resource Arena Program: (2 weeks in advance) 

A good program highlights the goals of your Resource Arena, lists participating 
organizations, services and contact information, provides statistics and thanks donors. The 
camera-ready logo type treatment should be included on the cover of your program. 
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Print Program: (2 weeks in advance) 

Your programs can either be reproduced inexpensively by your primary sponsor, or 
you can ask a local printer to donate paper and printing services. 

Secure Public Address System: (2 weeks in advance) 

If you are planning any special programs for your Resource Arena, such as remarks 
which include speakers, it's helpful to have a public address system. Ask your 
Resource Arena's building manager or maintenance department if they can set up a 
sound system, or check with local churches or schools that can loan you a system. 

If special programs involve speakers, you must also secure a lecturn. If your 
building manager is unable to provide a lecturn, check with local churches, schools 
or civic organizations about borrowing one for your Resource Arena. 

Supplies: (1 week in advance) 

The primary sponsor of your Resource Arena should come prepared to help all 
participants set up their display tables. You should have the following supplies 
on hand: scissors; glue; scotch tape; making tape; yardstick; wide and narrow felt 
tip markers; poster boards; butcher paper; and extra pens and pencils. 

Your Resource Arena will look attractive and professional if all display tables are 
covered with the same type of tablecloth. You can use either butcher paper (taped 
neatly to each table) or inexpensive paper tablecloths. 

Tables and Chairs: (1 week in advance) 

If your Resource Arena is held in a city, county, state or federal building, you 
should be able to secure tables and chairs from the maintenance department. Verify 
this important logistic in advance! Provide the staff with a count of the number 
of tables and chairs you will need. A six-foot table with one or two chairs will 
accommodate most participating organizations. Also, provide additional chairs for 
people who visit your Resource Arena. 

Maintenance Concerns: (1 week in advance) 

Check with your Resource Arena building's contact person or maintenance department 
about rules related to setting up your Arena. Make sure you ask the following 
questions: 

lJ Can you use masking or scotch tape on the walls? 

• Are easels available to the displayers? 

• Can you post signs in and around the building prior to and during your Resource 
Arena? 

• Will security be provided? 

., Is there a contact person and telephone or office number available for 
information and assistance during the duration of the Resource Arena? 
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Arrange for Clean-Up: (1 week in advance) 

Each participating organization should assume responsibility for cleaning up its 
area and removing all Resource Arena materials after your event. However, you 
should plan to have volunteers break down tables, fold up chairs and further assist 
in making the area an clean as it was when you began. 

CORRESPONDF~CE 

Co-Sponsor Letters: (7 weeks in advance) 

The enclosed sample letter should be mailed to all victim service organizations, 
non-profit organizations which support your cause, and any organization which has 
worked with you in the past. Make sure you include groups which address special 
populations including senior citizens, children, the differently-a bled, and gay and 
lesbian citizens. 

The sample response form will let you know how many groups are interested in 
participating and what types of special programs or presentations they would like 
to conduct at the Resource Arena. 

Press Release with Cover Letter: (10 days in advance) 

A great way to publicize your Resource Arena is to mail the enclosed sample letter 
and press release to organizations and associations in your community and ask them 
to publish it in their newsletters. Check your Yellow Pages under Associations, Civic 
Organizations, and Social Services Agencies for your mailing list. 

Letters to Speakers: (6 weeks in advance) 

If your Resource Arena includes special programs or presentations, draft a letter 
inviting program participants. Make sure you indicate the date, time and location 
of the program, along with specific guidelines about what their contribution will 
entail. 

MEDIA 

NOTE: Please refer to the Candlelight Vigil/Balloon Lift Description of Tasks for 
additional guidelines about publicizing your Resource Arena in the media. 

Public Service Announcements: (5 weeks in advance) 

A series of sample PSA's to publicize your Resource Arena is included in this kit. 

Press Release: (10 days in advance) 

A sample press release for both the media and organizational newsletters is 
included in this kit. You may want to begin your Resource Arena with a press 
conference or host press availability during special presentations. Make sure your press 
release is double-spaced. 
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Follow-Up Phoning: (1 week in advance) 

Don't overlook this important task! Make sure you check with your major news 
media to make sure they received your press release and public service 
announcements, answer any questions they have and confirm their attendance. 

Media Kits: (1 week in advance) 

Compiling media kits for your Resource Arena is optional. If you decide to produce 
media kits, include the following materials in an attractive pocket folder: 
brochures and/or information from each participating organization; any materials 
related to special Resource Arena programs; a copy of your press release; and a 
copy of the Resource Arena program. 
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SAMPLE LETTER TO POTENTIAL 
CO-SPONSORING ORGANIZATIONS OF THE 

NATIONAL VICTIMS' RIGHTS WEEK RESOURCE ARENA 

Name/Title 
Organization 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

The week of (dates) has been declared National Victims' Rights Week. In 
(city /county /parish/state), we hope to promote victims' rights and concerns during this 
period. 

On (day(s)/date(s)), (name or organization) is sponsoring a National Victims' Rights 
Week Resource Arena from (time to time) at (location) in (city). The purpose of our 
Resource Arena is to bring together all local victim service organizations to educate 
and inform the public about victims' rights and programs we provide to those touched by 
crime. 

I would like to invite you to co-sponsor our Resource Arena. All participants will 
prepare and staff a display table with information about their programs and services. 
In addition, we would like to conduct some brief public service programs during the 
Resource Arena to provide information about special topics related to crime and 
victimization, such as demonstrations about home safety or programs about compensation 
or victims' rights. 

Our initial planning session for the Resource Arena is scheduled for (day), (date), at 
(time) at (location). I hope you or a member of your staff can attend and help us 
coordinate this special project. 

I have enclosed a response form which will help us determine which organizations plan to 
participate in the Resource Arena. Please complete this form and return it to me no 
later than (date). 

We believe a Resource Arena will complement nationwide National Victims' Rights Week 
activities designed to help people understand the victim experience and learn about 
programs which aid in recovery and rehabilitation. Your participation will, without a 
doubt, enhance the scope and quality of the National Victims' Rights Week Resource Arena 
in (city/county /parish/state). 

If you have any questions concerning either the Resource Arena or National Victims' 
Rights Week, please call me at (area code/telephone number). 

Sincerely, 

Enclosure (Response Form) 
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NATIONAL VICTIMS' RIGHTS WEEK 

Resource Arena Response Form 

NAME: 

TITLE: 

ORGANIZATION: 
Street Address or P.O. Box 

City State Zip Code 

********************************************************************************** 

We would like to sponsor a display table at the National Victims' Rights 
Week Resource Arena. 

We do not plan to participate in the National Victims' Rights Week Resource 
Arena. 

He plan to have attend the initial planning session. 
(Name) 

********************************************************************************** 

We need the following equipment for our display:* 

Six foot table Overhead Projector 

Easel Chair(s) 

Slide Projector Space to hang banner 

Screen VHS Equipment and Television 

* At the initial planning session, we will ask participating organizations to 
identify equipment they can bring to the Resource Arena. We will look into the 
Resource Arena building's equipment supply and rental agencies, as needed. 

********************************************************************************** 

We would like to sponsor the following public service presentation during 
the Resource Arena (briefly describe): 

Approximate length of program: 

Equipment needs: 

********************************************************************************** 

PLEASE RETURN THIS FORM TO: 
(contact person) 

(address) 
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SAMPLE LETTER TO CIVIC AND COMMUNITY ORGANIZATIONS 
ASKING THEM TO PUBLICIZE THE 

RESOURCE ARENA AND 
PUBLISH A NEWSLETTER ARTICLE 

Name/Title 
Organization 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

(Dates) marks the annual commemoration of National Victims' Rights Week. During this 
period, victims' service organizations in (city) will join forces to educate the public 
about victimization and generate community awareness about victims' rights. 

On (date(s», a National Victims' Rights Week Resource Arena will be held at (location) 
in (city). This special event is co-sponsored by (list of participating organizations). 
We would like to invite you and your members to attend the Resource Arena and learn more 
about crime and victimization. 

I have enclosed a press release highlighting the purpose and programs of our National 
Victims' Rights Week Resource Arena. We would be very grateful if you could publish it 
in your newsletter or in-house organ. We believe your members can benefit from the 
knowledge and awareness they will gain by attending this special event. 

If you have any questions concerning our Resource Arena or (year) National Victims' 
Rights Week, please contact me at (area code/telephone number). 

Thank you for your consideration of this request. 

Sincerely, 

Enclosure (Sample Press Release) 

H-9 



:30 

:30 

:20 

:20 

PUBLIC SERVICE ANNOUNCEMENTS 

Here's your change to learn more about crime and victimizaton in (city). A 
National Victims' Rights Week Resource Arena is scheduled for (day(s», (date(s», 
(timt!s», at (location) in (city). This special event is co-sponsored by (list of 
participa ting organizations). 

Find out what these organizations do to help the thousands of crime victims in our 
community. For more information, call (area code/telephone number). 

### 

Have you ever been victimized by crime? Or do you know someone who's fallen prey 
to violence? You can learn more about victims' rights and issues at a National 
Victims' Rights Week Resource Arena planned for (day(s», (date(s», (times», at 
(location) in (city). Organizations such as (list two or three participating 
groups) will be on hand to let (city's) citizens know about their programs and 
services for crime victims. 

For more information about the National Victims' Rights Week Resource Arena, call 
(area code/telephone number). 

### 

During National Victims' Rights Week, find out what you can do to help innocent 
victims of violent crime. Visit the National Victims' Rights Week Resource 
Arena on (day(s», (date(s», (times», at (location) in (city). 

For more information, call (area code/telephone number). 

### 

Are you aware of the many excellent programs serving violent crime victims in 
(city)? Find out what's being done about crime and victimization in our community 
at the National Victims' Rights Week Resource Arena on (day(s», (date(s», 
(times», at (location) in (city). 

For more information, call (area code/telephone number). 

### 
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SAMPLE PRESS RELEASE* 

FOR IMMEDIATE RELEASE: 
(Date) 

CONTACT: (Name) 
(Telephone Number) 

"RESOURCES FOR CRIME VICTIMS A V AILABLE (DATES)" 

(City)--A Resource Arena featuring information about violent crime and victimization 
will be held on (day(s», (date(s», (times), at (location) in (city). 

This special event will be held in conjunction with other activities planned 
nationwide during National Victims' Rights Week--(dates). The Victims' 
Rights Resource Arena will feature information and special presentations by (list of 
participa ting organizations). 

Last year, over six million citizens were victimized by violent crime. The U.S. 
Depa.rtment of Justice estimates that one out of four American families will be touched 
by violence this year alone. And studies show that crime in America is becoming more 
random and more violent.** 

According to (spokesperson), it's important for the citizens of (city) to learn 
about violent crime and victimization before it affects them. 

"Most people ignore violent crime until it touches them," (spokesperson) explained. 
"Our Resource Arena will teach people about crime prevention and what they can do to 
help someone they love who's been touched by violence." 

"People need to know more about the many fine services and programs sponsored in 
(city) for violent crime victjms," (he or she) continued. 

"The Victims' Rights Resource Arena will help our community better understand and 
learn how to deal with the victim experience," (he or she) concluded. 

Experts will be on hand to provide information and answer questions about crime, 
victimization and victims' rights. In addition, special presentations addressing 
(topics) will begin on (date) at (time). 

For more information about the Victims' Rights Resource Arena and other (year) 
National Victims' Rights Week activities, call (area code/telephone number). 

* Dou ble-space press release. 
** Update statistics annually. 

-30-
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CANDLELIGHT VIGIL/BALLOON LIFT CHECKLIST: 
A DESCRIPTiON OF TASKS 

COORDINA TION OF TASKS 

Planning Sessions: 

These meetings are, without a doubt, critical to the success of your Vigil 
or Balloon Lift. The initial letter you send to potential co-sponsors seven 
weeks in advance (sample enclosed) must be tailored to generate enthusiasm and 
support from local grass roots organizations. 

The Center recommends that you schedule at least three planning sessions 
which include a representative from each organization co-sponsoring the event. It's 
helpful if the meetings are scheduled on the same day of the week at the same time 
(for example, every other Tuesday at 4:00 p.m.). 

When soliciting co-sponsors, look beyond "traditional" victims' rights groups. 
Organizations which serve senior citizens, gay and lesbian. constituents, 
differently-a bled populations, minority clientele, etc., along with corrections, 
judicial, mental health, legal and law enforcement organizations, should be 
considered for co-sponsorship of your Vigil. The more people you involve in the 
planning stage, the more people you will have attend and support your Vigil or 
Balloon Lift. 

It's important to establish an agenda for each planning session and to follow that 
agenda! This Description of Tasks, along with calendars and related support materials, 
should help you plan your agenda and delegate responsibilities related to your 
Vigil or Balloon Lift. 

During the week prior to your Vigil or Balloon Lift, you may have to meet more 
often to finalize all the crucial logistics of the event. 

Delegating Tasks: 

Your core Coordinating Committee for the event should consist of one representative 
from each co-sponsoring organization. Each Committee member should volunteer to be 
responsible for a certain number of tasks. If you have enough co-sponsors, the 
Center recommends that you delegate coordinating responsibilities in the following 
areas: Overall Coordinator; Media Coordinator; Correspondence Coordinator; Victims' 
Coordinator; Program and Agenda Coordinator; and Logistics Coordinator. 

"The more, the merrier" is an appropriate slogan for your respective Coordinators, 
as it is important to solicit volunteers to assist with the many tasks. The 
Description of Tasks will, again, assist the long-term planning efforts leading up 
to your even t. 
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Volunteers for your Vigil or Balloon Lift: 

The Center recommends that you assign volunteers responsibility for the following 
tasks: 

• Media: Two volunteers should staff the press table, hand out media kits, and 
be prepared to offer guidance to media representatives, as needed. 

• Victims and Survivors: Two to three volunteers should be on hand to welcome 
victims and survivors, sign them in and give them their programs. Fifteen 
minutes prior to the event, volunteers should brief these special participants 
about the agenda for your Vigil or Balloon Lift using your program as a guide. 

• Master /Mistress of Ceremonies: Your "M.C." should be a victim service 
provider or victim. He or sh·~ should be articulate and capable of keeping 
your program on schedule. 

• Speakers: One volunteer should be available to greet the guest speakers, sign 
them in, answer any questions they may have and provide guidance, as needed. 

Prior to your event, inform your guest speakers whom their contact will be at 
your Vigil or Balloon Lift. 

LOGISTICS 

It is important to have one person assume responsibility for setting up the equipment, 
tables, lecturn, etc. for the Vigil or Balloon Lift. Plan to begin set-up tasks 
one-and-a-half hours prior to your event. 

The Logistics Coordinator should have 5 to 8 volunteers assisting him or her. Some 
heavy lifting may be included in these volunteers' assignments. 

The Logistics Coordinator should also arrange for 5 to 8 volunteers to help clean 
the area after the event. 

Photo Board: If you choose to create a photo collage of victims, you will need one 
or two volunteers to monitor this task. Photos should be attached to the board 
with masking tape on the back (the volunteer must be prepared with a large number 
of pieces of tape rolled to stick both ways). 

Flowers: One volunteer should give each victim and survivor a flower, either upon 
their arrival, after they give their testimony (if applicable), or after they light 
their candles or release their balloons. 

Choosing a Spokesperson: Your spokesperson wilt be the key contact for media 
representatives (his or her name will be included as "Contact" on all media 
mailings). 

Your spokesperson should be extremely knowledgeable about victims' issues-
including local programs and services, pending state legislation, identifying the 
specific needs of victims and survivors in your community, etc. 
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He or she should have some experience working with the media and/or public 
speaking, and should be very articulate. 

It is wise to have only one spokesperson to avoid confusion; however, many Coordinating 
Committees select two representatives. Evaluate your needs and logistics; make your 
decision based upon what will enhance your efforts to coordinate your Vigil or Balloon 
Lift. 

LOGISTICS 

Select Location: (7 weeks in advance) 

An excellent location for your Vigil or Balloon Lift is the County Courthouse. In 
past years, successful Vigils have been held in churches so inclement weather was 
not a problem. Several groups have held Balloon Lifts at government memorial sites 
or the State Capitol. And in Port Huron, Michigan, students from local schools all 
joined in the 1987 Balloon Lift from their respective campuses. 

The site you choose should be large enough to accommodate a sizable crowd, well 
lit, easily accessible to the public, and handicap accessible for disabled 
participan ts. 

If you are planning to conduct your Vigil outdoors, make sure you plan an 
alternative site in case of inclement weather. Since the Balloon Lift must be held 
outdoors, plan an alternate date in case of bad weather. 

Arrange for a room where victims can gather prior to the Vigil or Balloon Lift to 
sign-in, receive a briefing on the itinerary, and have some quiet time. You may 
also wish to secure a room for press availability following the event if there are 
victims who are willing to be interviewed. 

Make sure there is plenty of parking space available! 

Obtain Permits: (7 weeks in advance) 

If your site is a public facility, you must have official permission to conduct a 
public event. There is usually no cost involved. Obtain the name of a contact 
person who can assist you on the date of your event. Also, be certain that the 
Logistics Coordinator has a copy of your permit on hand that date. 

Obtain Candles and Drip Catchers: 
(Vigil Only) 

(5 weeks in advance) 

Many facilities require that you provide "dripless" candles for your Vigil ....... we 
recommend this regardless of the rules! The best candles are 10 to .1.2 inch tapers. 
If you purchase your candles from a "candle company," they will provide you with 
paper flutes to catch the wax drippings. If you are unable to secure these flutes, 
you can use paper cups: slice a small cut in the base of the cup and push the 
candle up through it. 

To limit your expenses, try to get the candles donated, either by a candle company 
or a local business. Local grocery stores may be willing to donate paper cups. We 
suggest that you avoid paper cups with a company's name printed on them! 
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Arrange for Balloons: 
(Balloon Lift Only) 

(5 weeks in advance) 

Black balloons have a dramatic, powerful visual effect on both your participants 
and the news media. In 1987, the Balloon Lift sponsored by Victims' Outreach in 
Dallas, Texas, featured black, white and red balloons--with each color representing 
emotions associated with victimization. 

Check your Yellow Pages listing under Balloons and contact different companies for 
prices. Explain your project, and don't hestiate to ask for a discount or 
donation. 

Arranging for balloons also means enlisting quite a few volunteers the day of your 
Balloon Lift to fill them with helium and attach strings. In sorr.<! communities, 
participants are also provided with small cards to personally commemorate or 
memorialize victims or survivors of crime. These cards are then attached to the 
balloons prior to the event. 

As an environmental precaution, Oklahoma victims and advocates had hundreds of 
balloons with such cards at their Balloon Lift in 1989. However, they only let 
loose one symbolic balloon. This alternative is definitely environmentally sound! 

Arrange fol' a Choir: (4 weeks in advance) 

The Center's past experience with Vigils or Balloon Lifts has been very 
heartening in regards to securing a choir to lead the participants in song. Local 
high schools are a great place to seek a choir; other suggestions include church 
choirs, police choirs, or any local musical group. Often, a choir may wish to 
participate because of its personal relationship with a victim they know. 

Suggested songs include: Kumbaya (create your own verses); This Little Light of Mine,' 
Blowing in the Wind; May the Lord Bless and Protect You; Climb Every Mountain; and 
That's What Friends Are For. 

Your choir can also sing America the Beautiful, The Star Spangled Banner, or This Land 
is Your Land to commence your event. 

Arrange fQJr Color Guard(s): (3 weeks in advance) 

Several successful Vigils and Balloon Lifts in the past have featured color guards. 
You can request color guards from state and local law enforcement agencies, 
including police, sheriffs, state police, highway patrol, and marshalls. Securing 
a compedium of color guards from each of these law enforcement agencies will add a 
special touch to your event. 

Design Your Program: (2 weeks in advance) 

Your programs should include: an attractive cover; list of co-sponsoring 
organizations; your event's agenda or itinerary, including key participants; and 
acknowledgements of thanks to all key donors and contributors to your events. Use 
the camera-ready logo stats included in this kit for your program. 
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Prepare Banner: (2 weeks in advance) 

A banner to hang on (or behind) the lecturn is optional. The advantage of a 
lecturn banner is that it provides an excellent visual for the media. The 
estimated cost of an attractive felt banner is $20.00. 

Print Program: (2 weeks in advance) 

You should make a special effort to have your program printed free of charge by a 
local printer (and recognize this contribution on your program's list of 
"thank.you's"). 

Prepare Sign-In Sheets: (1 week in advance) 

A sample sign-in sheet has been included in this kit for your use. You should 
provide sign-in sheets for the following participants: victims and survivors; 
dignitaries; media representatives; and volunteers. Simply make copies of the 
enclosed sign-in sheet, fill in the heading, and reproduce enough copies to 
accommodate the people on each list. Provide clipboards for your sign-in sheets at 
the event. 

THE FOLLOWING LOGISTICAL CONCERNS SHOULD BE ADDRESSED NO LATER 
THAN ONE WEEK BEFORE YOUR EVENT. 

Arrange for Security: 

Local police and sheriff departments and related associations are usually willing 
to coordinate security at no cost to you. You may wish to block off a section of a 
public road if you expect a large number of participants, and your local law 
enforcement agency can do this. Security volunteers should provide assistance with 
crowd control, be able to provide guidance and directions, and maintain a safe 
en vironmen t. 

Arrange for Clean-Up: 

This is everyone's favorite responsibility! Actually, your clean-up crew has 
several specific duties: to take down any tables, chairs, public address system, 
etc. and return them to the owners; clean-up any litter that clutters the grounds; 
and make sure that the area is as clean as it was prior to the ceremony. You will 
want to do this next year--be sure that your group will be welcome again. 

Secure Tables: 

One or two 6- to 8-foot tables should accommodate your needs nicely. You will need 
a place to distribute balloons or candles and programs; to sign-in media 
representatives and distribute media kits; to sign-in victims, survivors and their 
families; and to display literature from your co-sponsoring organizations. 

Secure Lecturn: 

Featured speakers (along with victims and survivors who wish to publicly provide 
personal testimony) must have a lecturn that can be equipped with many press 
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microphones. You should be able to secure a lectum at no charge from a local 
civic organization, church, school, or business. If your event is held at night, 
provide lighting for the lectum. 

Sec!.ue Public Address System: 

A local church or school may provide this to you at no cost. If not, call a local 
dealer (usually listed in your Yellow Pages under Sound System, Audio-Visual 
Equipment or Rental) and try to get the least expensive system available. You will need 
a microphone with two speakers; many portable systems are more than adequate. 
Don't forget to check the systems immediately prior to your event for sound levels 
and static! 

Secure Flowers: 

You may wish to give victims and survivors who attend your event a flower. You can 
present them with a flower upon arrival, after they give their testimony (if 
applicable), or after they light their candles or release their balloons. If you 
check around with your local florists, you should be able to get flowers donated. 

Secure American and Your State's Flags: 

This is an optional item which will enhance the visual effect of your Vigil or Balloon 
Lift. Again, a local church, school, or civic organization may loan you these flags. 
If you are at the County Courthouse, a supportive judge should be glad to loan you 
his or her flags for the ceremony. Flags should be placed on each side of the 
lectum. For Vigils, be sure they are clear of any area where candles are being 
placed--catching the flag on fire is likely to mar your ceremony. 

Secure Large Board Upon Which to Place Victims' Photos: 

Many survivors may wish to bring a photo of their loved ones to be included in a 
large "photo collage." This provides an excellent visual for media 
representatives, and is a poignant tribute to those killed by violent crime. Two 
standard poster boards--or a large piece of plexiglass--will suffice if you choose 
to include a photo collage in your ceremony. 

CORRESPONDENCE 

Co-Sponsor Letters: (7 weeks in advance) 

The sample letters enclosed in your kit should be mailed to all victim service 
organizations, grass-roots groups which support your cause, local bar associations 
and other groups which have aided you in the past. If you do not receive a 
response from those to whom you mailed the letter, follow-up with a phone call six 
weeks prior to your event. Your first Planning Session is critical to the 
success of your Vigil or Balloon Lift. 

Letters to Elected Officials and Dignitaries: (6 weeks in advance) 

The enclosed sample letters will inform elected officials of your Vigil or 
Balloon Lift, invite them to participate, and invite them to submit a statement of 
support for possible inclusion in your media kit. 
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Letters to Speakers: (5 weeks in advance) 

You should limit your speakers to three or four persons, if possible (too may 
presentations take away from the poignancy of your event). Use your judgment to 
determine whom to ask. Some possibilities include supportive judges, your Mayor, 
city council members or supportive elected officials. 

Sample letters are enclosed. If you have not received a response from your 
potential speakers, give them a call to confirm their participation. 

Letters to Victims and Victim Families: (5 weeks in advance) 

This may be the most important correspondence related to your event. The sample 
letter with a response form should be given to all co-sponsoring organizations. They 
can then send the letter inviting all those on their respective mailing lists. You 
should have one coordinator to monitor responses (the return address on the 
response form should be the same for all organizations). 

Thank-You Letters: (week after event) 

It is always important to thank those who contributed to the success of your Vigil 
or Balloon Lift. Those individuals include: keynote speakers, dignitaries, the 
media, anyone who donated goods or services and any special guests. Sample thank
you letters are included in this kit. 

MEDIA 

Public Service Announcements: (5 weeks in advance) 

Radio and television stations are usually very accommodating in broadcasting PSA's 
for non-profit organizations. The sample PSA's can be tailored to meet your 
individual needs. When your victim volunteers follow-up on the press releases, 
they can also confirm that the television and radio stations received (and will 
air) the PSA's. You may also wish to ask television stations to promote your Vigil 
or Balloon Lift on the local eventing news. Some television and radio stations 
will ask a representative from the Coordinating Committee to record the PSA's. 
Volunteer this special service, as it will greatly enhance your public awareness 
efforts! 

Press Releases: (10 days in advance) 

The sample press releases will be one of the media's initial introductions 
to your Vigil or Balloon Lift. It should be sent to all newspapers 
(including weekly publications and "throw-aways"), radio stations, television 
stations, local magazines and organization/business newsletter editors. Call your 
local newspapers and find out the name of the editor or reporter who should receive 
your release. Make a note of his or her name for future reference. 

Media lists for your community are available from the Center. Please contact the 
Center if you would like a copy of the print and electronic media in your region. 
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Follow-Up Phoning: (1 week in advance) 

The follow-up phone calls to those who received your press release are as important 
as the release itself! The phoning is most effective if the personal contact is 
made by a victim who will participate in your Vigil or Balloon Lift. 

Often, press releases are misplaced or thrown away. Follow-up phoners should use 
the following guidelines in their task: 

1. Ask to speak to your contact or the assignment editor. 

2. Introduce yourself and explain your personal involvement in the Vigil or Balloon 
Lift. 

3. Ask if they recei ved a copy of the press release. 

4. Ask if they have any questions or if there is any additional information they 
will need. 

5. Ask if they have any special requirements for covering the event (lighting, 
risers for television cameras, etc.). 

6. If they do not have the press release, send it directly to them. 

7. Send any follow-up information they request. 

8. Record all press responses on the enclosed form. 

Editor's Advi.sory: (1 week in advance) 

Your "final reminder" to the media is the Editor's Advisory (samples enclosed). 
This should be mailed to all media representatives who have agreed to attend or 
indicated that they "might" send someone. Your Editor's Advisory also allows you 
the chance to add any pertinent information that was not included in the press 
release, such as last minute guests or speakers. 

Compile Materials for Media Kits: (1 week in advance) 

The enclosed media kit checklist will help you decide the contents you should 
include in this important document. 

Collate Media Kits: (day before event) 

You should obtain several volunteers to compile the media kits. Provide a sample 
kit to them for guidance. 
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SAMPLE LETTER TO 
POTENTIAL CO-SPONSORING ORGANIZATIONS 

FOR CANDLELIGHT VIGil 

Name/Title 
Organiza tion 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

You are, no doubt, aware that the annual commemoration of National Victims' Rights Week 
is scheduled for (dates). This is a perfect opportunity for all of us who serve violent 
crime victims to join together and promote public awareness concerning the rights and 
needs of th.ose traumatized by crime. 

On (date), (organizations) are spons'oring a Candlelight Vigil to pay tribute to the 
victims and survivors of violent crime in our community. This special event is 
being coordinated by the National Victim Center, a non-profit organization located in 
Fort Worth, Texas which is dedicated to serving crime victims nationwide. The 
Center is encouraging victims' organizations nationwide to sponsor simultaneous events 
during National Victims' Rights Week; its staff has forwarded extensive materials to me 
which specifically detail the logistics necessary to host a Vigil in (your city). 

(Co-sponsoring organizations) would be delighted if (their organization) could join with 
us to co-sponsor the Vigil on (date). We have asked other agencies and advocates who 
serve crime victims to also host the Vigil with us. 

A meeting to coordinate the Vigil activities has been scheduled for (day), (date), at 
(time) at (location). I hope that you, or a representative of (their organization), can 
join us at this planning session. 

We are confident that, with your support, we can organize a tremendously successful 
event which will bring local victims and their advocates together and, at the same time, 
create substantial public awareness in our community about the needs of crime victims 
and organizations like ours which serve them. 

Please let me know if your organization will be able to join our efforts. I can be 
reached at (area code/telephone number). 

I look forward to seeing you on (date of planning session). 

Sincerely, 
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Name/Title 

SAMPLE LETTER TO 
POTENTIAL SPEAKERS FOR 

CANDLELIGHT VIGIL 

Street Address or P.O. Box 
City/State/Zip Code 

Dear 

The annual observance of National Victims' Rights Week is scheduled for (date). A major 
event planned by local victims' organizations and those we serve is a Candlelight Vigil, 
scheduled for (date/date/time) at (location). 

This Vigil will give us the opportunity to pay tribute to all those who have been 
traumatized by violent crime. Our ceremony is being held in conjunction with many other 
Vigils co-sponsored nationwide by the National Victim Center of Fort Worth, Texas. 

Local organizations co-sponsoring this special event include (list of co-sponsoring 
organizations). 

We would be honored if you could Jom us on (date) and present brief remarks (3 to 5 
minutes) to our participants. If you can provide us with a copy of your presentation by 
(one week before event), we would like to include it in our media kit. 

Your participation will, without a doubt, enhance the success of this special event. 

Please let me know at your earliest convenience if you will be able to join us on 
(date). 

Thank you for your consideration of our request. 

Sincerely, 
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Name 

SAMPLE LETTER 
INVITING DIGNITAR~ES TO 

CANDLELIGHT VIGil 

Street Address or P.O. Box 
City /State/Zip Code 

Dear 

On (day Ida te), (list of co-sponsors) are hosting a Candlelight Vigil at (location) at 
(time). You are cordially invited to attend. 

The purpose of this special event is to pay tribute to victims and survivors of violent 
crime during National Victims' Rights Week--(dates). Concerned citizens and 
community leaders like you who attend the Vigil will have the opportunity to reaffirm 
their commitment to the rights and needs of violent crime victims. 

Our Candlelight Vigil is one of many special Vigils that will be hosted by victims, 
victims' organizations, and their supporters nationwide on (date). This special 
ceremony is co-sponsored by the National Victim Center, a national non-profit 
organization based in Fort Worth, Texas, which serves victims of violent crime. 

Unfortunately, time limitations prevent us from having many public speeches presented at 
the Vigil. However, if you would like to submit a brief statement to me indicating your 
support for crime victims and services, please mail it to me no later than (one week before 
Vigil). We will include a copy of your remarks in our media kit. 

We have received an enthusiastic response to our Candlelight Vigil from victims, their 
supporters, and the local media. I sincerely hope you, your family, and friends can 
make a special effort to join us on (date). Your participation will, undoubtedly, 
contribute to the significance of this special event. 

If you are able to join us, please call me at (area code/telephone number) so that we 
may acknowledge your presence at the Vigil. 

On behalf of (list of co-sponsors), I look forward to seeing you on (date). 

Sincerely, 
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Name 

SAMPLE LETTER TO VICTIMS AND SURVIVORS 
INVITING THEM TO ATTEND THE 

CANDLELIGHT VIGIL 

Street Address or P.O. Box 
City /State/Zip Code 

Dear 

The annual commemoration of National Victims' Rights Week is scheduled for (dates). 
(Organizations) are sponsoring a number of activities during this week to generate 
greatly needed public support for victims' rights and services. 

We are hosting a Candlelight Vigil on (day/date/time) at (location). This special 
ceremony will allow us to publicly pay tribute to victims and survivors of violent 
crimes, and, at the same time, create public awareness about the severe problems people 
are faced with after being victimized. 

Last year, there were over six million victims of violent crime in our nation! Yet, 
only 37 percent of those traumatized by violence reported their crimes to the 
authorities. We feel it is time to stand up and let the voice of the victim be heard-
to join forces and let America see the real people who comprise these appalling 
statistics!* 

Your participation, and that of your family and friends will, without a doubt, enhance 
this poignant ceremony. We believe the Vigil will offer victim families and advocates 
the opportunity to do something positive and concrete as a National Victims' Rights Week 
tribute to their loved ones. 

Victim participants will have the chance to briefly share their experience publicly, if 
they so desire. We will have a "photo board" if crime victims and survivors wish to 
share a picture of their loved ones with the other Vigil participants. The photos will 
be returned following the ceremony. 

If you would like to participate in our community's Candlelight Vigil, please complete 
the attached form and return it to me no later than (seven days before Vigil). A photo 
of your loved one may be attached to the form, or you may wish to bring it on the 
evening of (date). 

We have received an enthusiastic response to this special event from victims, survivors, 
their supporters, and the local media. (List of dignitaries) will join us and offer 
brief statements supporting our worthy cause, and the (name of choir) will lead us in 
singing a tribute to those we love. 

If I can provide you with additional information about the Candlelight Vigil or other 
National Victims' Rights Week activities, please call me at (area code/telephone 
number). 

I hope you, your family and friends will be able to join us. 

Sincerely, 

Enclosure (Response Form) 

* Update statistics annually. 



NATIONAL VICTIMS' RIGHTS WEEK 

Victims' Testimony 

NAME OF VICTIM AS YOU WOULD LIKE IT READ: 

NATURE OF VICTIMIZATION: 

DATE OF VICTIMIZATION: 
(Day /Month/Year) 

CURRENT STATUS OF CRIMINAL CASE (PLEASE BRIEFLY DESCRIBE, IF APPLICABLE): 

OPTIONAL BRIEF MEMORIAL OR TRIBUTE STATEMENT YOU WOULD LIKE TO READ (OR 
HAVE READ) AT THE VIGIL: 

WILL YOUR FAMILY AND FRIENDS ATTEND THE VIGIL? YES 

PLEASE INDICATE HOW MANY PARTICIPANTS YOU PLAN TO BRING: 

NO 

*~******************************************************************************* 

YOU WILL BE MAILED AN AGENDA IF YOU PLAN TO ATTEND 

********************************************************************************* 

Please return this form 
no later than 

(seven days before event) 
to: 
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SAMPLE THANK YOU LETTER FOR 
CANDLELIGHT VIGil 

Name 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

On behalf of (co-sponsoring organizations), I would like to thank you for your 
contribution to our community's National V;ctims' Rights Week Candlelight Vigil. This 
special ceremony was a tremendous success, and that is due in large part to your 
participation. 

We plan to make our Vigil an annual event, and hope we can count on your support again 
next April. 

We sincerely appreciate your concern and commitment to improving victims' services and 
generating pu blic awareness about victims' rights in our (city/county/state). 

Thank you very much. 

Sincerely, 
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SAMPLE CANDLELIGHT VIGIL 
PUBLIC SERVICE ANNOUNCEMENTS 

During National Victims' Rights Week, shed a little light on a national disgrace. 
Join victims and their advocates at a Candlelight Vigil on (day/date/time) at the 
(location) in (city). 

This special event is co-sponsored by (list of co-sponsoring organizations). 

Please join us and show your support for victims of violent crime. For additional 
information, please call (area code/telephone number). 

### 

On (day/date), a Candlelight Vigil to pay tribute to those victimized by violent 
crime will be held at (time) at (location) in (city). 

Come light a candle to recognize the six million Americans who become violent crime 
victims each year. Reaffirm your commitment to stop crime and the senseless 
tragedies it causes in (your community). 

For more information, call (area code/telephone number). 

### 

On (day/date), shed a little light on a national disgrace. Join violent crime 
victims and their advocates at a Candlelight Vigil beginning at (time) at 
(location) in (city). 

For additional information, call (area code/telephone number). 

### 

A Candlelight Vigil honoring victims of violent crime will be held on (day /date/ 
time) at (location) in (city). 

For further information, call (area code/telephone number). 

### 

Citizens concerned about violent crime are invited to join crime victims and their 
supporters at a Candlelight Vigil on (day/date/time) at (location). 

For additional information, call (area code/telephone number). 

### 
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SAMPLE PRESS RELEASE FOR 
CANDLELIGHT VIGil til 

FOR IMMEDIATE RELEASE: 
(Date) 

CONTACT: (Name) 
(Telephone Number) 

"SHED A LITTLE LIGHT ON A NATIONAL CRISIS" 

(City)--A Candlelight Vigil to pay tribute to victims of violent crime will be held on 
(day /date/time) at (location). 

This special ceremony is co-sponsored by (list organizations which are co-sponsoring 
your Vigil), in conjunction with activities planned for National Victims' Rights Week--
designated from (dates). Similar Vigils will be conducted on (date of event) in 
communities across America. This nationwide effort is coordinated by the National Victim 
Center in Fort Worth, Texas, an organization which serves over seven thousand victim service 
programs in all fifty states. 

The Candlelight Vigil will allow crime victims and survivors, their families, 
friends, and concerned citizens to publicly recognize the needs of violent crime 
victims. At the same time, the Vigil will raise our community's awareness about victims' rights 
and the need to improve and expand services to those traumatized by violent crime. 

(List of guest speakers and their affiliations) will present brief remarks to Vigil 
participants. In addition, the (name of choir) will provide a choral tribute to victims 
of violence. 

According to (spokesperson), the U.S. Department of Justice estimates that one out 
of four American families will be victimized by violent crime this year alone. 

"Last year, there were over six million violent crime victims in our nation," 
(spokesperson) said. "Every 25 minutes, someone is murdered. Every six minutes, a 
woman is raped. Everyone minute, a robbery is committed. And only 37 percent of all 
crimes are reported to the authorities.** 

"It's important for citizens of (city/county/state) to comprehend the tremendous 
pain and frustration inflicted upon crime victims," (spokesperson) explained. 

"And there is a dire need for concerned citizens to speak out for victims' rights 
and support (city's/county's/state's) programs which provide desperately needed crisis 
intervention, advocacy, and support services to violent crime victims," (spokesperson) 
concluded. 

The citizens of (city/county/state) are invited to join in the Candlelight Vigil and shed 
light on this national disgrace. Supporters who are unable to attend the (date of 
event) ceremony are encouraged to light a candle that evening to commemorate victims. 

For fUrther information, call (area code/telephone number). 

* Double-space Release. 
**Update statistics annually. 

-30-
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SAMPLE EDITOR'S ADVISORY FOR 
CANDLELIGHT VIGIL 

FOR IMMEDIATE RELEASE: 
(Date) 

CONTACT: (Name) 
(Telephone Number) 

EDITOR'S ADVISORY 

WHO: 

WHAT: 

WHEN: 

WHERE: 

WHY: 

NATIONAL VICTIMS' RIGHTS WEEK VIGIL PLANNED 

(List of co-sponsoring organizations), victims, their families, and 
friends 

Candlelight Vigil sponsored in conjunction with National Victims' 
Rights Week to pay tribute to victims of violent crime in our (city/ 
county/state/parish) 

(day/date/time) 

(Location--include specific directions) 

To bring together violent crime victims, victim service organizations, 
criminal justice programs, and concerned citizens to focus on the need 
to improve services and programs for victi~s of violence, to raise 
public awareness about the plight of crime victims, and to shed "light" 
on a national disgrace. 

********************************************************************************** 

NOTE: Our (city's/county's/state's/parish/s) Candlelight Vigil is being held 
in conjunction with many similar ceremonies coordinated for (date) by 
the National Victim Center in Fort Worth, Texas--an organization which 
provides services to over 7,000 victim service organizations in all 
fifty states. 

Featured speakers at our Candlelight Vigil will include (list of 
speakers and their affiliations). 

A choral tribute to violent crime victims will be provided by (name 
of choir). 

-30-
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I NAME 

I 

MEDIA RESPONSE FORM 

I I WILL WILL NOT REPORTER 
PUBLICATION/STATION TELEPHONE ATTEND ATTEND COVERING VIGIL 

I 

I 

I I 

(RETAIN COPIES OF THIS FORM FOR OTHER COMMUNITY AWARENESS PROJECTS INVOLVING MEDIA) 

o 
N 
I 

H 



GUIDELINES FOR 
MEDIA KITS 

YOUR MEDIA KIT(S) SHOULD INCLUDE THE FOLLOWING MATERIALS: 

Official Programs 

Press Release (sample enclosed) 

Statemen'~'3 of Keynote Speakers 

List of Co-Sponsoring Organizations 
(you may wish to include a very brief 

description of their activities) 

National, State and/or Local 
Statistics Relevant to Crime 

and Victimization 

YOU MAY ALSO WISH TO INCLUDE THE FOLLOWING MATERIALS: 

Official Proclamations for 
National Victims' Rights Week 

Statements by Victims 

Brochures on Co-Sponsoring Organizations 

REMEMBER ... THE LESS INFORMATION YOU INCLUDE IN YOUR MEDIA KIT, 
THE BETTER CHANCE THERE IS THAT IT WILL BE READ AND ABSORBED 
BY THE MEDIA. 

Your media kit should be collated into a pocket folder with a heading which states 
("Your community or organization's) CANDLELIGHT VIGIL." You may wish to glue 
a business card to one of the inside pockets so that the media will have a contact 
person for additional questions they may have. 

These guidelines should also be utilized for media kits for your Balloon Lift, when applicable. 
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SAMPLE LETTER TO 
POTENTIAL CO-SPONSORING ORGANIZATIONS 

FOR BALLOON LIFT 

Name/Title 
Organization 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

This year, National Victims' Rights Week is scheduled from (dates). This special 
observance gives us the opportunity to promote victims' rights and issues here in 
(city). 

On (day/date), our organization is sponsoring a Balloon Lift at noon at (location). 
This special event is being held in conjunction with countless other Balloon Lifts and 
Candlelight Vigils across the nation. All these observances will be coordinated and 
promoted with the support of the National Victim Center of Fort Worth, Texas. The 
Center has provided us with comprehensive guidelines to organize this public awareness 
event. 

At our Balloon Lift, we would like to pay tribute to all those victimized by violent 
crime in our community. We hope that organizations like yours, along with victims, 
advocates, judges, attorneys and concerned citizens will "give victims' rights a little 
lift" by releasing balloons into the sky on (date of event). 

I would like to invite you and your organization to co-sponsor this special event with 
us. The first planning meeting to organize the Balloon Lift is scheduled for (day), 
(date), at (time) at (location). I hope you or a representllltive from your group can 
attend. 

Please let me know if your organiza tion is interested in co-sponsoring the Balloon Lift. 

If you have any questions concerning this event or National Victims' Rights Week, you 
can call me at (area code/telephone number). 

I am confident that, with your support, we can make (year) National Victims' Rights Week 
a memorable tribute to victims of violence. 

Sincerely, 
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SAMPLE LETTER TO POTENTIAL SPEAKERS 
FOR BALLOON LIFT 

Name/Title 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

The annual commemoration of National Victims' Rights Week is scheduled for (dates). 
During this period, victims and advocates in (city) and throughout the nation will join 
together to promote victims' rights and educate the public about our issues and 
concerns. 

Here in (city), a number of organizations--including (list of co-sponsoring 
organizations)--plan to recognize victims of violence at a Balloon Lift on (day Ida te), 
at (time) at (location). This special event will allow victims, their advocates and 
citizens concerned about violent crime to "give victims' rights a little lift" by 
releasing balloons into the air. Our Balloon Lift is being held in conjunction with 
many other public awareness events conducted nationwide with the support of the National 
Victim Center of Fort Worth, Texas. 

On behalf of the Balloon Lift co-sponsors, I would like to invite you to address our 
friends and supporters on (date of event). I believe your commitment to violent crime 
victims and their rights will help sensitize the Balloon Lift participants to the need 
to support victims and the programs which serve them. 

Please let me know if you will be able to join our National Victims' Rights Week Balloon 
Lift. If you can provide me with a copy of your remarks by (seven days before Balloon 
Lift), we will include them in our media kits. 

If you have any questions about this special event or about National Victims' Rights 
Week, please call me at (area code/telephone number). 

Thank you for your consideration of this request. 

Sincerely, 



SAMPLE LETTER 
INVITING DIGNITARIES TO 

BALLOON LIFT 

Name/Title 
Organization/ Affiliation 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

The annual commemoration of National Victims' Rights Week is scheduled for (dates). 
During this period, victims and advocates in (city) and throughout the nation will join 
together to promote victims' rights and educate the public about our issues and 
concerns. 

A number of organizations are sponsoring a Balloon Lift to pay tribute to victims of 
violence on (day/date) at (time) at (location). Co*sponsoring groups include (list of 
organizations). This special event will allow victims, their advocates and citizens 
concerned about violent crime to "give victims' rights a lift" by releasing balloons 
into the air. 

We would like to i.wite you to attend this special event. ?lease let me know by (date) 
if you will be able to join our National Victims' Rights Week Balloon Lift. We would 
like to publicly recognize your participation on (date of event). 

Unfortunately, time limitations prevent us from having many public speeches presented at 
the Balloon Lift. However, if you would like to submit a brief statement to me 
indicating your support for crime victims and services, please mail it to me no later 
than (two weeks in advance). We will include a copy of your remarks in our media kit. 

If you have any questions concerning this special event or about National Victims' 
Rights Week, please call me at (area code/telephone number). 

Thank you for your consideration of this request. 

Sincerely, 
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SAMPLE LETTER TO VICTIMS AND SURVIVORS 
INVITING THEM TO ATTEND THE 

BALLOON LIFT 

Name 
Street Address or P.O. Box 
City /State/Zip Code 

Dear 

This year, National Victims' Rights Week is (dates). Once again, victims, advocates and 
the organizations which serve them will join together to educate the citizens of (city) 
about victims' issues and concerns. 

A Balloon Lift is planned for (day/date) at (time) at (location). This special event is 
co-sponsored by (list of organizations). We hope to "give victims' rights a little 
lift" by releasing balloons into the sky on (date of event). 

We would like to invite you, your family and friends to join our Balloon Lift. It will 
give you the opportunity to pay tribute to all innocent people whose lives have been 
lost or altered by senseless violence. 

Victim participants will have the chance to briefly share their experience publicly, if 
they so desire. We will have a "photo board" if crime victims and survivors wish to 
share a picture of their loved ones with the other Lift participants. The photos will 
be returned following the ceremony. 

If you would like to participate in our community's Balloon Lift, please complete the 
attached form and return it to me no later than (one week in advance). Photos of 
victims may be attached to the form, or you may wish to bring it on (date of event). 

Many victims and survivors plan to attach messages to their balloons. We will provide 
paper and pens if you wish to write your thoughts down and tie a message to your 
balloon. 

We hope that our Balloon Lift will educate our friends and neighbors in (city) about 
victimization and the need to support programs which help those who have been touched by 
violence. Your participation in this special event--and that of your family and 
friends--will help us accomplish this goal. 

Please call me at (area code/telephone number) if you would like additional information 
about the Balloon Lift or our National Victims' Rights Week activities. 

I look forward to seeing you on (date of event). 

Sincerely, 

Enclosure (See Candlelight Vigil Response Form) 
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SAMPLE THANK YOU LETTER FOR 
BALLOON LIFT 

Name 
Street Address or P.O. Box 
City jStatejZip Code 

Dear 

On behalf of the co-sponsors of the National Victims' Rights Week Balloon Lift, I would 
like to thank you for participating in this special event. 

We were all very pleased with the success of the Balloon Lift. It is be£~ 1;se of people 
like you that were able to deliver a strong public message about victims; rights to the 
citizens of (city). 

We would like to make our Balloon Lift an annual event and hope that you, your family 
and friends will join us in future public awareness activities. 

Your support and participation were truly appreciated! 

Sincerely, 

1-27 
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SAMPLE BALLOON LIFT 
PUBLIC SERVICE ANNOUNCEMENTS 

On (date), give victims' rights a lift in (city). A Balloon Lift will begin at 
(time) on (date), (date) at (location) to pay tribute to our friends and neighbors 
who have been touched by violence. This special event is sponsored by (list of 
organiza tions). 

Anyone concerned about violent crime and its impact on (city) should join the 
Balloon Lift on (date). 

For additional information, call (area code/telephone number). 

### 

During National Victims' Rights Week, discover why victims' voices are more than 
just hot air. 

On (day), (date), a Balloon Lift to pay tribute to victims of violence will begin 
at (time) at (location) in (city). This special event, sponsored by (list of 
organizations), gives all of us the chance to show our support for violent crime 
victims. 

For more information, call (area code/telephone number). 

### 

Join violent crime victims and their supporters at a Balloon Lift during National 
Victims' Rights Week. This special event begins at (time) on (day), (date), at 
(location) in (city). 

Show your support for victims' rights! For more information, call (area code/ 
telephone number). 

### 

Show your support to victims of violence during National Victims' Rights Week. 
Come join a special Balloon Lift beginning at (time) on (day), (date), at 
(location) in (city). 

For additional information, call (area code/telephone number). 

### 

On (day), (date), give victims' rights a lift. Please join us at a special Balloon 
Lift beginning at (time) at (location) in (city). 

Call (area code/telephone number) for more information. 

### 
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SAMPLE PRESS RELEASE FOR 
BALLOON LIFT· 

FOR IMMEDIATE RELEASE: 
(Date) 

CONTACT: (Name) 
(Telephone Number) 

"GIVE A LITTLE LIFT TO VICTIMS' RIGHTS" 

(City)--A Balloon Lift to show support for violent crime victims and the organizations 
which serve them will be held on (day/date) at (time) at (location) in (city). 

A number of local victim advocacy organizations are co-sponsoring this special 
event, including (list of co-sponsors). The Balloon Lift will kick off National 
Victims' Rights Week in (city), designated from (dates). Similar community awareness 
events will be held simultaneously on (date of event) in communities across America. 
This national effort is coordinated by the National Victim Center of Fort Worth, 
Texas--a national organization which serves violent crime victims, survivors and their 
advocates in all fifty states. 

The co-sponsors of the Balloon Lift hope to sensitize (city's) citizens to the 
rights and needs of violent crime victims and, at the same time, educate local citizens 
about what they can do to help their friends and neighbors who have been touched by 
violence. 

(List of guest speakers and their affiliations) will address the participants in 
the Balloon Lift. Other special guests include (list of dignitaries). 

According to (spokesperson), the U.S. Department of Justice estimates that one out 
of four American families will be victimized by violent crime this year alone. 

"Last year, over six million Americans became victims of violent crime," 
(spokesperson) explained. "It's important that innocent victims know their rights and 
receive support to guide them through the maze of our criminal justice system."** 

"Right here in (city), many organizations provide this greatly needed support to 
victims on an ongoing basis," (he or she) continued. 

"The Balloon Lift gives us the opportunity to publicly recognize the pain and 
suffering of crime victims, and commit our resources to help them cope with the trauma 
of violent crime victimization," (spokesperson) continued. 

"The citizens of (city) are invited to join us on (date) and 'give a little lift' 
to victims' rights in our community," (he or she) concluded. 

For additional information about the Balloon Lift or National Victims' Rights Week, 
please contact (name) of (organization) at (area code/telephone number). 

* Double-space Release. 
**Update statistics annually. 

-30-
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SAMPLE EDITOR'S ADVISORY FOR 
BALLOON LIFT 

FOR IMMEDIATE RELEASE: 
(Date) 

Contact: (Name) 
(Telephone Number) 

WHO: 

WHAT: 

WHEN: 

WHERE: 

WHY: 

BALLOON LIFT TO KICK OFF 
NATIONAL VICTIMS' RIGHTS WEEK ACTIVITIES 

(List of co-sponsoring organizations), violent crime victims, their 
families and friends 

National Victims' Rights Week Balloon Lift to raise community 
awareness about violent crime and victimization in (city/county/parish/ 
state) 

(day/date/time) 

(Location--include specific directions) 

To publicly recognize the rights and needs of violent crime victims 
and educate the public about the many services and programs available 
to citizens who are victimized by violence. 

******************************************************************************* 

NOTE: Our (city's/county's/state's/parish/s) Balloon Lift will be held in 
conjunction with many similar public ml7areness events coordinated for 
(date) by the National Victim Center of Fort Worth, :exas--a national 
organization which provides services to over 7,000 organizations 
which help crime victims in all fifty states. 

Featured speakers at our Balloon Lift include (list of speakers and 
their affiliations). 
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