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X.. STATE Of NHI JERSEY 
CHAPTER 39, P. l. 1960 

AS At~ENDED AND SUPPLEHENTED 
N.J.S'.A. 56:8-1 to 56:8-20 

AN ACT concerning consumer fraud, its prevention, and providing 
pena~ties therefor • 

. BE IT ENACTED by the Senate. and General Assembly ·of the State of 
New Jersey: 

56:8-1 (a) The term lIadvertisement ll shall include-the attempt 
directly or indirectly by publication, dissemination, solicitation; 
endorsement or circulation or in any other way to induce directly or 
indirectly any person to enter or not enter into any obligation or 
acquire any title or interest in any merchandise or to inc.rease the . 
consumption'chereof or to make any loan: 

(bi The term "Attorney General" shall mean the Attorney General 
of the State of New Jersey or any per~on acting on his behalf; 

(c) The term "merchandisell shall include any objects, wares, 
goods, commodities, services or anything offered~ directly or 
indirectly, to the public for sale; 

(d) The term lIpersonll as used i~';t'h~f~'a~t-shall include any 
natural person or his legal representative\:l partnership', corpO)'ation, 
company, trust, business entity or association, and any a.gent, 
employee, salesman~ partner, off.icer, director, member, stockholder, 
associate, trustee or cestuis que trustent thereof; 

(e) The term, "sale,1I shall "include any sale> rental, or distri
bution, offer for sale) rental, or distribution or'attempt, 
directly or indirectly, to sell, rent or distribute. 

56:8-2. The act~ use or employment by any person of any 
unconscionable commercial practice, deception, fraud, false pretense, 
false promise, misrepresentation, or the knowing, concealment, suppre
sian or; omission, in connection \'lith the sale or advertisement of any 
merchandise or real estate or \-/ith the subsequent performance of such 
person as aforesaid, whether or nor any person has in fact been misled, 
deceived or,damaged thereby, is declared to be an unlawful practice; 
provided, however, that nothing herein corttainedshall apply to the 
O\'lner or publisher of newspapers) magazines, publications or printed 
matter wherein such advertisement when the owner, p~blisher or 

>operator has no knoNledge of the intent, design or purpose of the 
advertiser. . 

56:8-2.1. It shall be an IJnla\'1fu1 practice for qny person to' 
operate under a name or in a manner v/hich wl~ongfuJly implies, that 
such person is a branch of or associated with any department or 
agency of the Federal Government or of this State or any of its 
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political subdiv-isions, or Use any seal, insignia, envelope or 
other format \'1hich simulates that of any governmental department or 
agency. 

56:8-2.2. The advertisement of merchandise as part of a plan or 
scheme not to sell the item or service so advertised or not to sell 
the same at the advertised price is an unlawful practice and a 
violation of the act to which this act is a supplement ... 

56:8-2.3. The notification to any person by any means as part· of 
an advertising plan or sche~e, that he has· \'lon a prize and requiring· 
him.to do an act, purchase any other item or submit to a sales . 
promotion effort fs an unlawful practice and a violation of the act 

. to which this act is a supplement. 

56:8-2.4. It shall be an unlawful practice for a person to 
advertise· merchandise for sale accompanied by a picture or illus
tration of the merchandise in an assembled condition when it is I 
intended to be sold unassembled, unless the advertisement bears. 
the notation that the merchandise is to be sold unassembled . 

. 56:8-2.5. It shall be an unlawful pr'actice for any person to 
sell or offer for sale any merchandise at reta.i1 unless the total 
selling price of such merchandise is plainly marked by a~stamp, tag, 
label or sign either affixed to the merchandise or located at the 
point where the merchandise is offered for sale. 

56:8-2.6. For t.he purposes of t.his~ act~ .. ·each day for which the. 
total selling price is not marked in accordance with the provision 
of this act for each grotip of identical merchandise shall constitute 
a separate violation of this act and the act of which this act is a 
supplement. 

56:8-2.7. Charitable Registration. It shall be an unlawful 
practice for any person to solicit funds or a contribution of any 
kind or to sell or offer for sal e any goods, \'Iares:J merchandise or 
services by telephone or othen'lise where it has been falsely let to 
believe that such person is soliciting by or on behalf of any 
charitable or non-profit organization or that a contrjbution to 
or purchase from such person sha 11 sUbstanti ally benefi t handi capped 
persons. 

56:8-3. When it shall appear to the Attorney General that a person 
has engaged in, is engaging in, or is about to engage in any practice 

'declared to be linlm'lful by this act, or when he believes. it to be in 
the PUblic interest that an investigation should be made to ascertain 
whether~ person in fact has engaged in, is "engaging in~ or is about 
to engage in, any such practice, he may: ' .. 

o 

(a) Require such person to file on such fOl"ms as are prescribed 
a statement or report in \'/riting u'nder oath Ol~ othen'l'ise, as to all 
the facts apd circumstances. concerning the sale or .advertisement of 
merchand;se,Jby sl.Jch person, and such oth~r data and information 
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-as he may deem necessary; 

(b) Examine under oath any person in connection with the"sale 
or advertisement of any merchandise; 

(c) Examine any merchandise or sample thereof, record, book, document, 
account, or paper as he may deem necessary; and 

, (d) Pursuant to an order of the Superior Court, impound any rec,ord, 
book;. document, account, paper, or sample of merchandise that is produced 
in accordance with this act, and retain the same in his possession until 
the completion of all proceedings in connection with which the sam~ ar& ': I 
produced. 

56:8-3.1. Upon receiving evidence of any violation of the provisions 
'of Chapter 39 of the la'v'Js of 1960, the Attorney General, or his des,ignee, 
is empowered to hold hearings upon said violation and upon finding the 
violation to have been committed, to assess a penalty against the person 
alleged to ohave committed such violation in such amount within the limits 
of Chap 39 of the laws of 1960 as the Attorney General deems proper under 
the circumstances. Any such amounts collected by 'the Attorney General 
sha 11 be paid forthvlith into the State Treasury for the general purposes, 
of the State. ' 

56:8-4. To accomplish the objectives and to carr~y out the duties 
prescribed by this act, the Attorney ~eneral, i)1 addition to other 
powers conferred upon him by this act~ may i,ssue subpoenas to any person~ 
administer an oath or affirmation to :·any·,pers'on,'conduct hearings in aid of 
any investigation or inquiry, promulgate such rules and regulations, and 
prescribe such forms as may be necessary, which shall have the force of 
law. 

56:8-5. Service by the Attorney General of any notice requiring a 
person to file a statement or report,. or of a subpoena upon any person, 
shall be made personally within this State, but if such can not be ob
tained, substitute service therefore may be made in the following manner: 

(a) Personal service thereof without this State; or 

(b) The mailing thereof by registered mail to the last -known' place of 
business, residence or above, within or \·lithout th.is State of such person 
for whom the same is intended; or 

(('~i;(: 

(c) As to any person other than ~ natura'l person, in accordance \'lith 
Rules Governing the Courts of the State of New Jersey pertaining to service 
of process, provided, hO\,lever~ that service shall be made by the Attorney, 
General; or 

{d} Such \ervi ce as the Superior Court may direct in 1 i eu of personal 
s~rvice within the State. 

56:8-6. If any person shall filil or refuse' to file any statement or 
report, or obey any subpoena issued by the Attorney General, the Attorney 

"General may apply'to the Superior Court and obtain an order: 

" 
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. . (a) Adjudg;ng~uch person in contempt of court;. ' 

. (b) Granting injunctive relief \~ithout notice restraining' the S~l~ or '.~'I 
adverti sement of any merchandi se by such persons; , 

(c~'Vacating, annulling, or suspending the corporate charter of a ' 
corporation created by or under the laws of this State or revoking or 
suspending the certificate of authority to do busi.ness in this State 
of a foreign corporation or revoking'or suspending any other licenses, 
permits or certificates issu~d pursuant to law to such person,which are 
used t6 further the allegedly unlawful practice; and, , . 

Cd) Granting such other relief as may be required; until the person 
files the statement or report, ,or obeys the subpoena. 

56:8-7. If any person shall refuse to testify or produce any book, 
paper, or other document in any proceeding:under this act for the 
·reason that the testimony or evidence, documental~y or otherVll'se,' . 
required.~f him may tend to incriminate him, convict him of a crime, 
or subject him to a penalty or forfeiture, and shall, notwiths·tanding, 
be directed to testify or to produce such book, paper, or document, 
he shall comply with such direction. 

A person who is, entit.l ed by 1 a'll to) and does assert such pri vil ege, 
. and \·/ho complies \'Jith such di.rection shall not thereafter be prosecuted 

or· subject to any penalty or forfeiture in any cri!TIinal proceeding which 
arises out of and related to the subjec·t matter of the proceeding. No 
person so testifying shall be exei:1pt {rom prosecution or punishment for 
perjury o~ false s\'/earing committed by him in giving such testimony. 

56:8-8. Whenever it shall appear to the Attorney General that a 
per~on has engaged in, is engaging in, or is about to engage in any 
practice declar.ed to be unlav/ful by this act, he may seek and obtain 
in a summary actioQ in the Superior Court an injunction prohibiting 
such person from continuing such practices or engaging therein or 
doing any acts in furtherance thereof or an order appointing a receiver, 
or both. In addition to' any other remedy.authorized herein, the court 
may adjoin an individual from managing or owning any business organization 
within this State, and from serving as an officer, director, trustee, 
member of any executive board of similar governing body, principal, 
manager, stockholder owning 10% o~ more of the aggfegate outstanding 
capital stock of all classes of any corporation doing business in 
this State, vacate or annul the charter of a corporation created by 
or under the la\\ls of this State, revoke the certificate of authority 
to do business in this State of a foreign corporation, and revoke any 
other licenses, permits or certificates issued pursuant to law to, -
such person whenever such manager:;ent, ovmership, acti vity) charter, 
authority; license, permit, or certificate have been or may be used to 
further such unlawful practice. The court may make such orders or 
judgments as may be necessary to prevent the use or employment by a 
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person of any prohibited practices, or \'/hich may. be necessary to restore 
to any person in interest any moneys or property, real or.' p~rsonal ) which 
may have been acquired by means of any practlce herein declared to be . 
unl a\'/ful. . 

56:8 ... 9. When a receiver is appointed by the .court pursuant to this 
act, he shall have ~the power to sue for, collect, receive and take into 
pOf-session all the goods and chattels, rights and credits; moneys and 
effects, 1 and and tenements, books, records, documents, papers) chos.es . 
in action, bills, notes and property of every description derived by 
means of any practice declared to be illegal and prohibited by this 
act, including property with which such property has be'en mingled, if .. 
it can not be identified in kind because pf spch comingling, and to 

, ' 
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sell, convey, and assign the same andholdanch dispose of. the proceeds. 
thereof under the direction of the court. Any person \'lho has suffered 
damages as a result of the use of employment of any unlawful pra~.tices 
and submits proof to the sati sfaction of the court that he has in fact . 
been damaged, may participate \'lith g·eneral creditors in the distribution .. 
of the assets to the extent he sustained out-of-pocket losses. In the case 
of a corporation, partnership or business entity, the rece'iver shall 
settle the estate and distribute the assets under the direction of the 
court, and he shall have all the powers.and duties conferred upon receivers 
by the provisions of Title 14, Corporations General, so far as the provi
sions thereof are applicable. The court shall h~ve .iur1~·oiction of all 
questions arising in such proceedings and may make such orders and 
judgments therein as may be requir~.~.,.· .;' _ '- .. 

56:8~10. Subject to an order of the court terminating the business 
affairs of any person after receivership proceedings held pursuant to 
this act, the provisions of th.is act shall not bar any claim aga;'nst 
any person who has acquired any moneys or property, real or personal, 
by means ·oJ any practice therein declared to be unla\vful. 

56:8-11. In any action or proceeding brought under the provisions 
of this act~ the Attorney General· shall be entitled ~o recover costs 
for the use of this State •. 

56: 8-12. I f any provi s i on of thi s 1 a\,1 or the app 1 i cati on, thereof 
to any person or circumstance is held invalid, the invalidity shall 
not affect other provisions or applications of the law which can be 
given effect without the invalid provision or application, and to 
this end the provisions of this are severable. 

56:8-13. Any person who violates any of the provisions of the 
actto\l/hich this act is a supplement shall, in addition to any other 
penalty provided by law, be liable to a penalty of not more than 
$2,000.00 for the first offense and not more than $5,000.00 for the 
second and each subsequent offense. . . 

t: '; 

56:8-14. Every county district court and munfcipal court shall . 
h&ve jurisdiction of proceedings for the collection and enforcement . 
of a penalty imposed because of the violation, within the territorial 
jurisdiction of the court, of any provision of the act to "'/hich this 
act is a supplement. Except as othen/ise provided in this act, the pen..: 

" alty shall be collected and enforced in a summary proceeding pursuant . 
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to the Penalty Enforcement Lavl (N.J.S. 2A:58-l, et seq.) Process •. , 
shall be either in thS nature of a summons or warrant and shall issue in I I 

name of the State, upon the complaint of the Attorney General or any other· 
. '. . 

person. 

In any action brought pursuant to this section to enforce any ot'deY' 
of the Attorney General or his designee, the court may, \'1ithout regard 
to jurisdictional limitations, restore to any person in interest any 
morl~Ys or property, real or personal, ·which have been acquired by any· 
means declared to be unlawful under this act. 

In the event that any person fOUl)d to have violated any provls1on of 
this act fails to pay a civil penalty assessed by the court, the court 
may issue, upon application by the Attorney General', a \'Jarrant for the' 
arrest of such person for the purpose of bringing him before the court to 
satisfy the civil penalty imposed. 

I 

56:.8-15. In addition to the assessment of civil penalties, the 
Attorney General or his designee may, after a hearing as prov.ided in 
P.L. 1967, c. 97 and upon a finding of an unlawful practice under this 
act and the act hereby amended and supplement~d, order that any moneys 
or property, real or personal, which have been acquired by means of such 
unlawful practice be restored to any person in interest. . 

56:8-16. In assessing any penalty under this act and the act hereby 
amended and supplemented, the Attor-ney. General or his designee may ~. 
provide for the remission of all or"a.nY part of such penalty conditioned 
upon prompt ·compl i ance wi th the requi rements thel~eof .and any order entered 

, thereunder. . 

56:8-1.7. Upon the fai 1 ure of any person to comply within· 10 days .. 
after service of any order of the Attorney General or his designee 
directing payment of penalties or restoration of moneys or pr.operty, 
the Attorney General may issue a certificate to the Clerk of the 
Superi or Court that such person is indebted to the State fa}' the pay
ment of such penalty and the moneys or property ordered restored. A 
copy of such certificate shall be served upon the pe~son against \'/hom 
the order was entered. Thereupon the clerk shall immediately enter upon 

. his record of d0cketed judgments. the name of the person so indebted, and 
of the State, a designation of the statute under \'1hich the penalty is " 
imposed, the amount of the pen a 1 ty imposed, and amount of moneys orC:tered " 
restored, a listing of property ordered restoted, and the date of the . 
certification. Such entry shall have the same force and effect as the 
entry of a docketed judgment in the Super; or Cou rt. Such entry, hO\'lever', .. 
shall be without prejudice to the right of appeal to the Appellate Divis~on ~ 
of the Superior Court from the final order of the Attorney General or 
his designee. 

56:8-18. \~he~e the Attorney General or his designee, af~er a hearing 
as provided in P.L. 1967 c. 97) finds that an unlawful practice has been 

.... ...., 

or may be committed, he may order the person committing such unlawful ._ 
practice to cease and desist or refrain from committing said practice ~n , ... 

. ~. .. 
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the future. ~'1hen it shall appear to the Attorney General that a person 
.. against whom a cease and desist order has been entered has violated , 
said order, the Attorney General may initiate a summary proceeding in 
the Superior Court for the violation thereof. Any person found to have 
violated a tease and desist order shall pay to the State of Nm'/ Jersey 
civil penalties in the amount of not more than $25,000.00 for each viola
tion of said order. In the event that any person fails to pay a civtl 
penalty c')Sessed'by the court for violation of a cease and desist order, 
the court assessing the unpaid penalty is authorized~ upon application 
of the Attorney General, to grant any relief which may be obtained under 
any statute or court rule governing the collection and enforcement of 
penalties. 

55:8-19. Any person \I/ho suffers any ascertainable loss of moneys 
. or property, real or personal, as a result of the use or employment by 

a.nother person of any method, act, or practice declared unla\'Jfui under 
this act or the act hereby amended and suppl emented may bring an action 
or .a~sert a counterclaim therefore in any court of competent jurisdiction. 
In any action under this section, the court shall, in addition to any 
other appropriate legal or equitable relief, award threefold the damages 
sustained by any person in interest. In all actions under this section, 
the court shall also award reasonable attorneys' fees, filing fees, and 
reasonab1e costs of suit. 

56:8-20 .. Any part to an action asserting a claim, counterclaim, 
or defense based upon violation of this cW~ 9f th.e. act hereby amended 
or supplemented shall mail a copy of the'in.nial or responsive pleading 
containing the claim, counterclaim of defense to ~he Attorney General 
within 10 days after the filing of such pleading with' the court. Upon 
application to the court wherein the, matter is pending, the Attorney 
General shall be permitted to inte\~vene or to appear' in any status 
appropriate to the matter. 

'. 
~ G 
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DECEPTIVE NAIL ORDER PRACTICES 
(effective Aug. 1, 1973) . 

13:45A-1.1 Deceptive N~il Order Practices 

1. Hithout limiting any othel' practic~s \'/hich may be Unla\'lful under 
the, Consumer Fraud Act, N.J.S.P.. 56:8-1) et seq., this rule makes unlm·tful' 
thereunder some specifi~ practices in the mail ordel' or catalog busin~ss .. 

2~, It, is a deceptive practice in the sale or offering for sale of 
consumer- goods for a person (including~ny business entity) conducting a , 
mail order or 'catalog business in or from the state of New Jersey or 
advertising a State of New Jersey mail ing address to accept money through 
the mails from a consumer for merchandise ordered by mail or telephone 
and then permit six \'/eeks to elapse without either: 

. 
(a) delivering or mailing the merchandise order; Ol' 
(b) making a full refund; or, I 

(c) sending the customer a prior letter Ol~ notice advising him' 
of the duration of an expected delay or the sUbstitution of 
merchandise of equivalent or superior quality, and offering 
to send him a refund within one week if he so requests. 
If the vendor proposes to substitute rr.erchandise, he shall 
describe it in detail) indicating how it differs from the· 
merchandise ordered; or 

(d) sending the consumer substituted merchandise 'of equivalent 
or superior quality, together \'lith 
(l) a written notice offering) \"ithout. reservation, to accept 

the return of the marchand; se at the sell er I s expense 
\,Iithin 14 days of del ivery. The consume}~ would be 
entitled, at his option, to a refund of cash paid, 
including the amount of postage to return the item, 
or a credit; and ~ . 

, . ('2) a postage-paid lette}' Ol~ card on \'ihich the consumer may" 
indicate \'fhether he wishes the purchase price to be 
re'(unded or credited to his account \'lithin 14 days \)f 
receipt of the merchandise by the seller. The customer's 
request entered on such a letter or card~ must be 
honored by the seller. 

(3) The written notice and letter or card, as above staled, 
need not be sent wi th the merchand i se if, in 1i eu thereof, 
a statement that the seller will accept the return of 
the merchandise for a period of at least fourteen days 
''Iithout reservation, is printed in the catalog itself. 

For purposes of SUbsection 2(cj' and 2(dJ) merchandise may not be 
considered of "equivalent or superior qualit,t' if it is not substantially 
similar to the goods ordered or not fit for the purposes intended, or if 
the seller normally offers the SUbstituted merchandise at a price lO\'ler 
than the price of the merchandise ordered. 

. . 
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3. Section 2 of this regulat~on does not apply 

(a) to merchandise ordered pursuant to an open-end credit plan as 
defined in the Federal Consumer Credit Protection Act or any other 
credit plan pursuant to Hhich the consumer's account \-/as opened 
prior to the mail order in question) and under which the creditor 
may permit the customer to make purchases from time to time from 
the creditor or by use of a credit card; or ' 

I 

(b) \\'hen' all advertising for the merchandise contains a notice, 
(which:> in the case of printed advet'tising) shall be in a type 
size at least as large as the price) that delay may be expected 
of a specified period. In such cases, one of the events described 
in Section 02(a} through 2(d) must occur no later than one week 
after expiratior. of the period specified in the advertisement; 
or 

(C) to merchand'jse) such as qllartel~ly magazines) \'1hich by theil' 
natU}'e al~e not produced until a future date and for that reason 
cannot be stocked at the time of order; or 

(d) to installments other than the first of merchandise, such as . 
magazine subscriptions, or~ered for serial delive)~. 

4. It is a deceptive practice in the sale or offering for sale of ' 
consumer goods for a person (including any business entity) conducting 
a mail order or catalog business in or from the State of New Jersey or 
advel'tising a State of He\'[ Jersey mailing address to fail to disclose 
in all advertising or other promotional materials containing a Post 

. Office Box address including order blanks and forms, the legal name 
of the company and the compl etc street address from \':h1 ch the business 
is actually conducted. 

• 

• 
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AUTOf·jOTIVE ADVERTISING REGULATION 
(effective Nov. 17) 1976) 

13:45A-2~1 Definitions: 

The following words and terms, when used in this Subchapter shall 
have the following meanings unless the context cleat~ly indicates other-
wise. . . 

) 

"Advertisement" means any advertisement as defined by N.J .. S.A. 
56:8-'1 of any motor vehicle including any statement appearing in a 
n~wspaper) per1odica1 3 pamphlet, circular, or othei publication: 
paper or sign which offers or in any \'fay indicates the availabiHty of 
a motor vehicle for sale at retail. 

i'Adverti ser ll means any person as defi ned by N. J;$ .A. 56 :8-l( dJ 
who in the, ordinary course of business is engaged in the sale or 
financing of motor vehicles at retail or who in the course of any' 
12-month period offers more than three motor vehicles for. s'ale) lease~ 
or rertal, or who is engaged in the brokerage of motor vehicles whether 
for sale, lease or rental, and who directly or indirectly initiates,. 
requests, or causes an advertisement to be made for motor vehicles; 
provided, however, that nothing herein contained shall apply to the 
o\</ner or publisher of newspapers, magazines, publications or printed 
matter ~'lherei n such adverti sement appears when the O\'lner publ i sher or 
operator has no knowledge of the intent, design or purpose of the 
advertiser. An advertising agency acting,in behalf of any person 
engaged in the sale of motor vehicles shall be deemed as advertiser 
'-lithin the meaning of this regulation \'Ihere such agency prepares or 
places an advertisement for publication. An advertising agency shall 
not be liable for a violation of this regulation \-:here the agency 
reasonably relies upon data) information or material supplied by a 
motor vehicle seller for \'1hom the advertisement is prepared O}~ placed 
or for any violation caused by an act, erro\~ or omission beyond the 
adVertising agency's control. 

"Extra cost option ll means optional equipment, regardless of its 
place of installation, on the motor vehicle, the price of which \'lOuld 
not be included in the manufacturer's suggested retail price for the 
basic vehicle. . 

"Motor vehicle" means any vehicle driven or drm·m othen-lise than 
by muscular pO\-/er:\ excepting such vehicles as run ·only upon rails or 
tracks. 

"Price reduction advertisement" means any advertiseinent which in 
any \'1ay states 'or suggests directly or indirectly that the advertised 
motor vehicle is being offered or made ava11able for sale at a price 
less than that at which it has been usually sold or offered for sale. 

"Sale" means a sale as defined by N.J.S.A. 56:8-1{e) of any motor 
vehicle. 
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('~larrar .. ty advertisement"'means any adve}'tisement in \'Ihich any 
\'rarranty or guaranty fm' any motor vehicle or part thereof is offeted 
in connection with the sale of such motor vehicle. 

13:45A-2.2 Unlm~ful moto}" vehicle advertising practices 

(a) ~Iithout limiting any other practices \'1hich may be unlawfu1 
under the Consumer Fraud Act, N.J.S.I\.. 56:8-1 et seq.', the following 
motor vehicle advertising practices shall be unlawful thereunder: 

1. Bait and switch: 

1. The use of an advertisement as pa1't of a plan or 
scheme not to sell the motot vehicles advertised or not to sell the 
same at the advertised price; 

;i. ~lithout 1 imiting other means of pr'oof, the foll owing 
shall be prima faei e ev; dence of a pl an or scheme not to sell a motor 
vehicle as advertised or not to sell the same at the a'dvertised pr'ice: 

(1) Refusal to show, display, or sell the motor vehicle 
advertised in accordance with the terms of the advertise
ment, except that an advertise}' shall not be required to 
provide a road test of a motor vehicle unless so stated 
in the advertisement; 

(2) The disparagement by act or word, either before or 
after the sale of the advertised motor vehicle) or of 
guaranty, war'ranty, credit terms, availab'ility'of service>, 
repairs or parts or of anything in any other respect a 
materi a 1 fact connected \-Ii th the adverti sed motor vehi cl e. 
HO\I/ever, disparagement shall not' include an accurate . 
factual description of the difference or differences 
bet\'leen tne advertised motor vehicl e and other motor 
vehicles when and where the customer requests such 
inforhlation; . 

(3) The refusal to' take orders for advertised mo'tor 
vehicles or the taking of orders at a price greater than 
the advertised" price; 

(4) The"failure to submit orders to the manufacturer or 
other sout'ce used in the ordi nary course of business,. 
,folr the advertised motor vehicles; 

(5) The showing) demonstrati n9 or del ivery of any. 
advertised motor vehicle which is known to be or should 
have been knm·m to be defective, unusable or unsuitable 
for the purpose represented or implied in the advertisement: 

. '" ,. ",. ........ .. 

e 
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(6) Accepting a deposit for an advertised motor vehicle, 
then switching the purchaser to a higher-priced motor 
vehicle) except when the purchaser has initiated the switch 
as evidenced by a writing to that effect signed by the ' 
purchaser; 

I (7) The failure to make a delivery of the advertised motor 
vehicle \'/ithin the promised delivery pedod, unless such 
failure is caused by reasons beyond the control of the 
advertiser; 

(8) The use of a sales plan or m~thod of compensating or 
penalizing salesmen, designed to prevent or discourage them 
from selling the advertised motor vehicle or from se'l1ing 
the same at the advert; sed pri ce. Hm'lever, this provision', 
shall not apply to a sales plan or method of compensatiop 
whereby a salesman realizes a fixed percentage )'ate of the' 
gross amount of the sales made vlithin a specified time 
period nor to salesman bonus plans designed primarily to 
encourage or reward salesmen for selling motor' vehicles 
other than the advertised motor vehicle. 

2. Advertisements - General Requirements fo~~ DisclosUlre: . 
~/ith resp1ect to any advertisement offering or making avail

able.for sale a new or used motor vehicle other than an advertisement 
jndicating the genera'1 ,availabflity or qualities of a make,:model 'or 
series of neVI motor vl=hicles: 

i. The failure to state the advertiserrs true name and 
business address or the \llord "dealer"; 

ii. The failure to state a s"ingle specific dollar amount 
. indicating the total r'etail sell ing price to be charged accompanied by a 

statement that such price is exclusive of taxes and licensing c~sts: 

iii. The setting forth cif any price or price comparison \'lhich 
does not include transportation, freight, shipping, dealer preparation 
and any other additional costs to be borne by a consumer) except for' 
licensing costs and taxes; 

iv. The :setting forth of a price or price comparison that 
represents less than the total cash price to be paid by a consumer unless 
the advertisement clearly and conspicuously discloses that such price is 
offered \'Ii th reference to a 'trade-i n all o\'tance or other method of llrice 
reduction \·,ith the amount of sucFf\allo\'/ance 01' set-off forth; a set off, 
discount trade-in allowance or other such price .-eduction shall be shown 
as a specific dollar reduction from the advertised price required herein 
and shall not be incorporated with the advertised price. 

.. 
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v. 'The failure to state the manufacturer's suggested 

reta'il pt'ice clearly denominated as such, in any advertisement re1ating 
to a ne\'/ motor. vehicle. ' . 

vi. The failure to state the following information: 

(1) ·;rhe number of engi ne CYI i nders; 

(2) l{hether the transmission is automatic or manual) and, 
. if manual, the number of forward ge~rs; 

(3) Whether the brakes arid steering mechanism are po\'1er 
or manual; 

(4) ~;hether the vehicle has air conditioning; 

vii. The failure to state the actual odometer reading as 
of the date of placing the advertisement for publication of any motor 
vehicle described as a "demonstrator," "executive" vehicle) "leftover" 
or in such other similar terms. 

viii. The failure to state the year, make:> mode1 and the 
series where the advertised motor vehicle has a designated series or ' 
model; 

, 

ix. The failure to state the. exact number of motor vehicl~s 
in stoc~ on the date of placing the advertisement. Where no advertised 
vehicle is in.an advertiser's stock on the date of p)acing the advertise
ment~ such advertisement shall state "tlot in Stock)1I and the period of 
time in which delivery will be made; 

x; The failur.e to state' that the motor vehicle had 'pre':· 
viously been used as a demonstrator or executive vehicle; a police or 

. fire vehicle; a passenger vehicle for lease~ rental or hire; or as a 
taxi when such prior use is known or should have been knO\~n by the 
adverti ser or the person for \'/hom 'he acts; 

xi. Hith respect to an advertisement offering or making 
available for sale a ne\'/,demonstrator, or executive motor vehicle: 

" 

. (1) The listing or naming of any equipment other than 
cost options included in the advertised price unless 
standard equipment is clearly identified as st.andard; 

(2) The failure to state that any listed equipment is 
an extra cost option; 

" 

xii. With respect to an advertisement offering a used 
motor vehicle, the failure to, state the actual odometer reading as of 
the date of plaCing the advert'isement for publication. For the purpose 

\) 
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of this subsection, a camper, trailer or motor home shall not be deemed 
a used motor vehicle, and anyvehicle possessing an odometer reading of 
greater than 500 miles shall be deemed used. 

3. Certain Credit advertisements: . , 

i. The advertising of credit', inclu'ding but ,not limited to such 
terms as easy credit or one-day credit, other than that actually trans
acted by the advertiser on a regular basis in the ordinary course ofe 
business" ' 

4. Price Reduction Advertisements: 
" , 

,i. In any advertisement wherein 'a reduction from the usual " 

price is stated or indicate~ either directly or by implication: 

(1) The use or statement of any price from '''Jhich a 'reduction 
is indicated either directly or by implication \'fhere such pribe 
is not the usual price at which the advertised motor vehicle 
has been sold or offered for sale.· " 

, ' 

A usual selling price shall be deemed to be that price 
at \'lhich an advertiser has sold or offered for sale the 
advertised motor vehicle or its substantial equivalent on 
not less than 3 occasions during the gO-day period immedi- ' 
ately preceding the date of publication of the advertisement. 
Nothing contained herein shall prohibit tbe statement of ~ 
manufacturer's suggested retail price i"n any advertisement; 
provided) however, \'/nere such pr'ice is set forth in a pr.ice 
reduction advertisement such manufacturer I s suggested retail 
pri ce shall have been the us ual pri ce at \.,.hi ch the motor . 
vehicle was sold or offered for sale consistent with this 

. subsectfon unless expressly stated otherwise. 

{2} The placement of a price reduction advertisement where· 
,the advertised retail sale price does ,not constitute a bona 
,fide, substantial reduction 'from the usual retail sale price. 
For the purpose of the within subsection"bona fide) sUbstan- . 
tial reduction ll shall be deemed to exist \'1here such re.duction 
is not less than 5% of the usual retail saie price. 

(3) The use of the terms "sale,." "discount," )lsavings~1I 
"pri ce cut II and such other terms of s imi1 a r import sha 11' be 
deemed tq indicate a price reduction advertisement. 

i1. In the event that an advertiser place~ a price reduction 
advertisement, the motor vehicle dealer 1n \·:hose name the 
advertisement 'is placed shall retain such records as may be 
necessary to establish the usual price upon \'Jhich a reduction 
is advertised. Such records shall be maintained for a period 
of 60 days fo'llowing the date of publication and shall be 
made avail pbl e for inspecti on by the Di vi s ion of, Consumer 
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Affairs. The failure of a motor vehicle dealer to sUbstantiate 
a usual ~rice through documentation shall constitute a presump
tion that the price reduction a~vertisement was not predicated 

, upon a reduction from the USlia 1 "pt'i ce and that the cl aimed 
reduction was neither substantial nor bona fide as required 
herein. 

5. Warranty Advertisements: 
J . 
i. In any warranty advertisement, other than one stating that 

the \'/arranty or guaranty is a manufacturer I s or factory Harranty or 
guaranty, the failure to disclose the following: 

(l) Limitation of \~arranty 'or guaranty as to. duration, incl usion 
or exclusion of service or labor charges, and characteristics or 
properti~s of the motor vehicle or part thereof included or ex;-
cl uded by the \'/arranty or .guaranty; , 

(2) vlhether the \'larranty or guaranty will be performed by repair, . 
replacement, refund or any other means and whether such manner 
of performance is at the option of the advertiser; 

(3) Limitation of \~arrantyor guaranty as to percentage ratio 
of cost or pro rata share to be assumed by the adverti set', 
unless advertisement clearly states that "\'/arranty or guaranty 
is subject to the 1 imitations con.ta.ined tn our sal es contract." 

,~. .. , -

6. Guaranteed satisfaction, discount and qual.1ty cla';ms: 

i. In any advertisement: . ' 
" 

(1) The use of the ter~ guaranteed discount, guaranteed lowest 
prices, or any other similar term unless the advertiser clearly 
and conspicuously discloses the manner in \'thich such guaranty 
will be performed and any conditions or limitations controlling 
such performance: . 

(2) The use of any guaranty, warranty, or any other representa
tion regarding the quality of a motor vehicle or part thereof 
"/hich creates a false impression of the qual ity, durabil ity, 
maintenance needs 'or any other material fact concerning any 
motor vehicle or part thereof. 

$ 

7. ctemeral: 

i. The '~se of difference in type, size, style, location, light
ing or color as to obs'cure or make misleading any material fact in any 
advertisement; 

ii. In any advertisement, the use of deJ:.eDtion, fraud, false 
pretense,ofalse promise or misrepresentation as to the s'ize, inventory 
or nature of the advertiser's business, as to the expertise of the 
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13:45A-3.1 Definitions 

SALE OF MEAT AT RETAIL 
(effective Jan. 1, 1974) 

The 'following words and terms, when used in this Subchapter, shall 
have the following meanings unless the context clearly indicates other
wise. 

• 

"Sal~. at retail II means a transaction wherein a person sells meat to 
the consumer, \<Ihether at the pl ace of bus iness of such person or ",hether .' 
SUGh sale is consummated by mail, by telephone or in writing at a place 
other than at the place of business. Places of business carrying on the 
aforesaid transation include, but are not limited to, supermarkets, 
grocery stores, butcher shops, food freezer dealers and food plan . 
companies. ' 

"Hea,tll means the edible part of the muscle of cattle2 swine or I . 
sheep which is/skeletal or which is found in the tongue,in the diaphragm, 
in the heart or in the esophagus, with or without the accompanying or' 
overlying fat and portions of bone, skin, nerve and blood vessels which 
normally accompany the muscl e tissue and vlhich are separated from it in 
the process of dressing. It does not incl~de the muscle found in the 
lips, snout or ears. 

PHamburger" means chopped, fresh and/or frozen beef, other than 
from the heart, esophagus, tongue or che~ks, with or without the 
additlon of beef fat as such and/or seasoning and shall not contain more 
than 30 percent of fat and shall not contain added water, binders or 
extenders. . , 

IIGround beef,"':"ground veal," '''ground lamb" or IIground porkll ~eans 
chopped, fresh and/or frozen meat, other than from the heart, esophagus, 
tongue or cheeks, of the species indicated without the addition of fat 
as such and shall not contain more than 30 percent of fat and shall not 
contain added \lister, binders or extenders. 

"Stew beef" means meat, other than from the heart, esophagus, tongue 
or cheeks) \'ih1ch is derived from cattl e) s1 iced into cupes and commonly 
used for stewing. 

. ' 

"Hanging tender" means meat derived from the thick, muscular dorsal 
attachment (pillar) of the diaphragm of cattle. Whenever such meat is 
labeled or advertised for sale at retail, the term ilhanging tender,/r 
and only said term, shall be used in said labeling or advertising and 
then only if 1'n conjunction with the term "p"i11ar of diaphragm." 

"Ski rt steak" means meat derived fl~om the derived from the diaphragm 
of cattle. 

IIFilet Mignon" means meat derived from the tenderloin (psoas 
musle) of cattle. 
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"Sirloin knuckl ell or I1 s,i rl oin ti pl1 means meat derived from the beef 
round by a straight cut from ~he knee cap parallel to and along the femur 
on the inside of the round and the natural seam of the outside of the 
round. 

, , 

'''Delmonico steak ll means boneless meat derived from the anterior end 
(rib end) of the short loin of cattle or the posterior end (loin end) 
of'the rib. Any label ing of or advertising for IIDelmonico steakll shall 
indicate short loin or rib, whichever is appropriate. 

. '~Cl ub steak" means meat derived from :the anter:i or end (ri b end) of 
the short loin of cattle or the posterior end (lo"in end) 'of the' rib. ' 
Any labeling of or advertising for "cl ub steakll shall indicate short loin 
or rib, l-lhichever is appropriate. , . 

liT-bone steakll means meat derived from the short loin of cattle. and 
which exhibits not less than one-half inch diameter of .tenderloin (psoas, 
muscle). J 

I 

"Porterhouse steak ll means meat derived from the short loin of cattle' 
and which exhibits not less than l~~ in diameter of tenderloin (psoas 
muscl e). 

"Sir10in steak" means meat derived from the posterior portion of the 
. loin of cattle after removal of the short loin. 

"Sirloin ll is the posterior portion cif'the loin of cattle and is 
obtained by a straight cut made perpendicular to the contour of the. 
outer skin surface and perpendicular to the spl it surface of the ,lumbar 
vertebrae and which passes flush with the ilium (pelvic bone) leaving a 
small part of hip bone in the short loin. 

',' . 
" . 

"Short loin ll is the anterior portion of the loin of cattle remaining 
after the removal of the posterior portion (sirloin) of the loin and is 
obtained by a stra~ght cut perpendicular to the contour of the outer 
skin surface and perpendicular to the spl it surface of the lumbar verte-' 
brae and which passes through the ilium (pelvic bone) leaving a small 
part of hip bone in the short loin • 

. "Strip loin s-'tead ll or "shell steak ll means meat derived from that 
portion of the short loin of cattle remaining after the tenderloin 
(psoas muscle) has been removed • 

. IITop-sir10in butt i' means meat derived from the posterior portion 
of the loin of cattle after removal of the short loin and which is the 
thick upper portion (dorsal side) of the sirloin after removal of the 
bottom sirloin (ventral side) by a cut following the natural muscle 
seam (blue tissue). 

"Bottom sirloin buttl1 means meat derived from the posterior portion 
of the loin of cattle after rembval of the short loib and which is the 

•• ~ I 

, 



'lower portion (ventral side) of the sirloin"after removal of the top 
sirloin butt (dorsal side) by a cut following the natural muscle seam 
(bl ueti ssue). , - '. 

IITenderloin" means meat derived from the psoas muscle of cattle, 
sheep ot' s\'/ine. 

"Spal'''e ribs" means ribs which are removed from the belly portion \.-:> 

. ·of the poik carcas's mid-section extending from the scribe 1 ine at the 
fat back side of the belly to and including portions of the rib carti
lages, with or without a portion of the spl it breast bone and·with or 
without the skirt (diaphragm) remaining. Use of such term shall be . 
confined to labeling or advertising the said meat as herei~ defined. 

"Back ribs" means ribs derived from the rib area of por~ loin .. 

"True name" means the species of animal, i.e., beef, veaL lamb, (! 

or pork, and the primal source or area of the animal carcass from v/hich 
meat is derived and shall consist of one, but not more than one, of • 
the following: 

(1) for beef - cheeki, tongue, gullets or esophagus, ~eart, neck, 
shoulder, brisket or breast, foreshank, chuck:-, diaphragm, rib, plate, 
hind shank, round, rump, loin, flank or pillar of diaphragm. 

As used in relation to beef herein and as set forth in Chart 1 
herein: 

"Neck" is derived from the area of the chuck containing atla's bone 
through the 5th cervical vertebra. 

"Shoulder" is derived from the ~rea. of the chuck which includes 
clod, forearm, brisket muscle and arm bone and may include cros.s sections 
of the ribs .. 

IIBrisket ll or "breast ll is derived from the area of the chuck \'/hich 
includes part of ribs 1 through 5 and the sternum (breast bone); . 

. 
IIForeshank" is derived from the upper portion of the fore leg and 

contains the upper shank bone. . , . . 

"Chuck" is derived from that ,area of th~ forequarter containing ribs 
1 through 5 \'/ithout the neck, brisket and foreshank. 

, . 
IIDiaphragm ll is derived from the fot~equarter and incl udes the" muscles 

and tendon attachments\'/hich separate the thoracic (chest) cavity from 
the abdominal cavity. 

"Ribll is del'ived from the forequarter and incl udes the 6th through 
the 12th rib after r-emoval of the plate approximately 10 inches from 
the chime pone.;,', \, 
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"P1ate" is derivt~d from the forequarter and incl udes the 6th. through 
12th ribs c~t approximately 10 ihches from the chime bone. 

"Hind shank" is de.rived by cutting through the stifle joint severing 
the shank meat and shank bone from the round. . 

"Round" is separiited from the full beef loi;'~ by a straight cut which . 
starts at a point on the backbone at the juncture of the last (5th) sac\~al 
vertebra cod the first tail (caudal) vertebra, passes through a second' 
point which is immediately anterior to the protuberance of the femur bone' 
and exposes the ball of the femur and then continues in the same straight 
line beyond .the second point to complete the cut. 

, ·"Rump" is derived from the rO!Jnd and is removed therefrom by a 
straight cut perpendicular to the outer skin surface immediately posterior 
to, ahd parallel with, the long axis of the exposed surface of the aitch 
bone. I 

. 'IlLoin" is located bebJeen the rib and the round and is removed by a 
cut between the 12th and 13th ribs (posterior end of the rib) and contains 
the 13th rib vertebra) 6 lumbar vertebrae and 5 sa~ral vertebrae. 

IIFlank lt is derived by strippirig the serous membrane from over the 
abdominis muscles (flank steak) by pulling the abdominis muscles. from the 
thick membrane which lies underneath. , 

(2) for veal - cheeks, tongue, gull ets or esophagus, heart, neck, 
shank, breast, shoulder, rib, loin, sirloin, rump or leg. , 

.. . 
As used in relation to veal herein and as set forth in Chart 2 herein: 

"Neck" is derived ft'om the shoul:der by a straight i ine cut in front of 
the blade bone approximately between the 4th and 5th cervical ,vertebrae and 
parallel to the rib end of the shoulder. 

IIShank" is derived from the leg bon~ (tibia) or the arm bone (radius). 
'I 

"ilt:eastlt is derived by a cut perpendicular to the outer'surface which 
passes through the cartilaginous Juncture of the fisrst rib and anterior 
extremity of the sternum and perpendicular to the long axis of the 12th 
ri,b approximately 4 inches from the eye of rib, and contains the sternum, 
first twelve ribs and all over1ajring muscle, except the foreshank. 

;\ "Shoulder" is the section remaining after removal 'of the foreshank, 
breast and neck and contains the 1st through the 5th ribs. 

,uRib lt is removed from the shoulder by cutting between the 5th and 
6th ribs and contains featherbone, chime bone and rib bones. 

~:Loin" is located bet ... leen the sirloin and ri band is removed from 
the rlb by a cut bet\'leenthe 12th and 13th ribs and from the sirloin by 
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a cut perpendicular to the outer surface tmmediately anterior to and 
flush with the ilium (pelvic bone) leaving no part of the hip bone in 
the loin and iQcludes the 13th rib vertebra and 5 lumbar vertebrae. 

"Leg" is removed from the sirloin and rump by a straight line cut 
perpendicular to ,the outer skin surface immediately posterior to and 
parallel with the long axis of the exposed surface of the aitch bone, . 
leaving no part of the aitch bone in the leg. The separation of the 
sirloin and rump from the leg is completed by sa~ling through the round 
bone (femur) immediatel,Y posterior to the ball join~. . 

IIRump" is removed from the leg as aforesaid and is removed from 
the loin by a cut perpendicular.to the outer skin surface and perpen-' 
dicular to the backbone at the anterior end of the hip bone leaving· 
all the hip bone in the rump. . 

IISh~loin" is derived from the anterior end of the rump by a cut 
perpendicular to the dorsal side starting at any point on the backbone! 
between the juncture of the last (5th) sacral vertebra and the anteripr 
end of the ilium (pelvic bone) or bab/een the 5th and 6th lumbar 
vertebrae. 

(3) for lamb - cheeks, tongue,.gullets or esophagus, heart, neck, 
shank> breast, shoulder, rib~ loin or leg. 

As used in relation to lamb herein and as set forth in Chart 3 
herein: 

IINeck" is derived from the anterior area of the shoulder and contains 
the atlas and cervical verteb~ae. .' . 

"Breast" is cut from the loin, neck and shaul der stm'ting at the 
cod or udder to and through the shank just above the elbow. 

IIShoul der" is separated from the ri bs by cutti ng bet\l/een the 5th and 
6th ribs • 

. "Rib" is separated from the loin by cutting between the last two' 
ribs. 

"Loin" is separated from the leg by cutting just in front of the 
hip bone. 

. "Leg" is the portion remaining after the loin has beeneremoved as 
aforesaid. 

(4) for pork - cheeks, tongue:; gul1ets or esophagus, hea}~t) tail" 
jowl, shoulder, shoulder picnic,' shoulder butt, feet, side, spareribs, 
loin, loin-shoulder end or loin-rib end, loin-center cut, loin-loin end~ 
fat back, ham or hock. 
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As used in relation to pork herein and as set forth in Chart 4 
herein: 

"Jowl" shall be removed closely to the'body of the shoulder on a 
'line approximately parallel to the opposite straight cut'side of the 
'shoulder, starting behind'the "ear dip" \'lhich must remain on the jm·/l, 
and continuing the cut so as to remove the entire jowl. 

:~' . "Shoul der" incl udes the shoul der pi cni c and shoul der butt and 
is derived by a cut starting at a point.in the armpit that is not more 
tha'n 1 inch posterior to the el bow joint, but does not expose the e1 bow 
joint, and continues reasonably straight across the hog side. The foot, 
ribs and related cartilages) breast bone~ intercostal meat, breast flap, 
and neck bones shall be excluded. . 

I'Shoul der picnic" is separated from the "shoul der butt" by a cut 
\'lhich is reasonably straight and perpendicular to the outside skin I 
surface (not slanted or under cut) and approximately parallel to the: 
br~ast side of the shoulder leaving all the major shoulder bone (hu~erus) 
and not 1 ess than one nor more than tVIO inches of the blade bone (scapul a) 
in the shoulder picnic. 

"Side'l (belly) shall be separated from the ,fat back'on a straight 
line not more than 3/4 inch beyond the outermost curvature of the scribe 
line. The belly must be boneless and the major cartilages of the sternum 
and the ribs must be closely and smoothly removed without deep scoring . 

. , Any enlatged soft, porous, or seedy mammary tissue and the pizz1e recess 
of barrow bellies must be removed. 

IILoin" is removed from the middle portion by a cut (scribe) extending 
from a point on the first rib of the~loin which is not more than 1 3/4 
inches from the junction of the foremost rib and the foremost thoracic 
vertebra to a point on the ham end which is immediately adjacent to the 
major tenderloin muscle. The loin shall be removed from the fat back 
and shall contain 11 or more ribs,. 7 lumba\~ vertebrae and at least 3 
sacral vertebrae. 

"Loin-shoulder end" or "loin-rib end" is derived 'from the anterior 
end of the loin by a cust perpendicular to the length of the, loin flush 
with the last rib and usually includes the blade bone. 

'.' 

"Loin-center cut" is derived from the pork loin after the shoulder 
end has been removed by cutting cross\'lise to the 1 ength of the loin at a 

I point posterior to the edge of the scapular cartilage and from \'lhich the 
! ham end of the loin has been removed by cutting crosswise to its length 
ant~rior to the carti'lage on the tuber coxae. 

"Loin-loin end" is derived from the .posteriorend of the loin by a . 
cut perpendicular to the length of the10in flush with the last rib and 
usually includes the hip (pelvic) bone. 

, . 
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"Fat Backll is the section remaining aftet' rerrlOval of the loin and 
side. 

"Hamil is the posterior portion of the hog side removed by a cut. 
2~ to 2 3/4 inches anterior to the know end of the aitch bone. The ~ut 
shall be at right angles to an imaginary line from the tip of the aitch 
bone through the center of the ham and shank. At the flank pocket the 
cut shall divert at a 450 angle posteriorly. ' , 

The true name for pork chops shall consist of one of the fol10'rling 
primal so":rces: shoulder or blade, rib, loin, center, or loin end or 
sirloin. 

"Veal cutlet" means a .single slice of veal der-l,ved from the leg 
and contains top, bottom, eye and sirloi'n tip and cross section of. the 
leg bone. If.the \'lord IIcutlet" is used in labeling or advertising a 
single slice of meat derived other than from the leg of veal, the 
species of animal and primal source from which such meat is derived 
shall 'precede the \'lord "cutlet" 'in at least the same size and style , 
lettering and on the same batkground as the word "cutlet," for examp1~~ 

I 

VEAL SHOULDER CUTLET 

2. Labeling aDd Advertising Requirements 

(a) Except as otherwise exempted in ,ule, no person shall produce, 
prepare, package, advertise, sell or offer for sale at retail any meat 
unless it is'c1early and conspicuously labeled or advertised> as the 
case may be, as to its true name. ' ::. '":.: ' 

(b) This iection shall not require the labeling of mecit cut :to the 
order of the retail customer. 

3. Exemption for Certain r1eats 

The provisions of Section 2(a) of this rule shall not apply to 
bacon, Filet Nignon, ground beef, ground veal, ground lamb> ground pork~ 
hamburger, Porterhouse steak, sirloin steak, stew beef, T-bone steak, 
beef tenderloin, pork tenderloin or veal cutlet provided, in the case 
of anyone of these meats, it is clearly and conspicuously labeled or 

'advertised as to its name set forth in this section. 

4. Exemptions for Neat· Inspected under United Stated Department of ' 
Agri~ulture. 

, . 
(a) The provisions of this rule shall not apply to meat which is 

produced, prepared or packaged for ssle at retail within the State of 
Ne'rl Jersey under meat inspection of the, United States Department of 
Agriculture until after such meat leaves the premises of a United 
States Department of Agriculture official establishment for distribution. 
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(b) The provisions of this rule shall not apply to meat which is 
produced, prepared or packaged under meat inspection of the United 
States Department of Agriculture for sale at retail outside the 
States Department of Agriculture for sale at retail outside the State 
of Ne\'1 Jersey. 

5. N'ame in' t~~:",\itiori to the Species i~md Primal Cut 

(a) A name in addition to the species and primal cut of a meat as 
set forth in Section 1 of this rule may be used in labeling ~uch meat 
provided that the requirements of this rule are complied with and that 
any such additional name or labeling appears contiguous to the species 
and primal cut name in letters of the same size and style, for example: 

SANmn CH STEAK 
BEEF TOP ROUND 

I 

. (b) Such name shall not be false, misleading, deceptive or confusing 
in any way_ 

6. Advertising When Additional Name Used 

If a name in addition to the species and primal cut as set forth in 
Section 5 herein is used in advertising meat, the species and primal cut 
of the meat shall be prominently displayed contiguous to the additional 
name and be shown in .the same style lettering and on the same.background 
as the additional name and meet the follo0ing requirements .as to size: 

(a) If' the additional name is 111 or more in height, the species and . 
primal cut shl',ll be at least one-fourth the size of the additional name 
in height. 

(b) If the additona1 name is less. than 111 in height, the species and 
primal cut shall be at least one-third tbe size of the additional name in 
height. 

7. Use of United States Department of Agriculture Grading Terms 

United States Department of Agriculture grading terms) for example; 
"prime," "choice,1I etc., shall not be used in labeling or advertising 
meat unless the carcass or part thereof from which such meat is derived 
has been so marked by the United States Department of Agriculture. 

8. Use of United States Department of. Agriculture Grading Terms 

r;:Unitcd States Department of Agr'icul ture grading terms, for example; 
"prime, "choice," etc.) Ghall not be used in labeling or advel'tising pork. 

" 
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9. labeling or Advertising When Certain United States Department of 
Agriculture Grading Terms Used. 

, If meat is' advertised, sold or affered for sale at retail and the 
carcass or part thet'eof from which such meat is derived has been marked 

'with a United Statei Department of Agriculture grade other than "prime"' 
or "choice," the trading term or recognized abbreviation thereof of 
such meat shall appear contiguous to the true name of such meat and· 
be at 1 east as equal in size to and as prominent as the true name, for 
example: 

BEEF ROUND 
U. S. COt-1M' L. 

10. Labeling of Certain Meat Food Products. 
J 

Any meat food product in the form of chopped a~d shaped steaks, 
patties; loaves, loaf mixes, ett.,. \'/hich is uncooked and contains fat, . 
extenders· and/or added water, flavorings 2 batter, breading, etc.) 
shall display a label clearly and conspicuously exhibiting the product 
name, qualifying statement. 

(a) The ingredients in such meat food product shall be listed by 
their common usual names in the 4escending order of the amount of each 
ingredient used in formulating the'product together \~ith the percentage 

.of each such ingredient contained therein,~for example: 

IIBEEF PATTY) Beef fat and cereal a~dedll . 

IngredientS: Beef 77%, Beef Fat added 8%, 
Cereal 7%, Added water 6%, Flavoring 1%, 
Honosodium Glutamate 1%, Total fat not in 

excess of 30% 

or 

IIBREADED VEAL STEAK, Beef fat added, chopped 
and shaped" 

Veal 61%, Breading and Batter not in excess of 30%, 
(Flour, Hater Salt, Nonfat Dry Mi1~, Baking Powder, Dry 
Eggs, Nonosodium Glutamate, Dextros, Flavorings), Beef 
Fat added 8%, Monosodium Glutamate 1%. Total fat not 
in excess of 30%. 

{b} Any meat food product to which this section is applicable shall 
not contain more than 30 percent fat and the label for such product shall .. 
so indicate. 

(C) ,The amount of batter and breadi ng used as a coating for breaded 

. . 
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. . 
product shall not exceed 30 percent of the weight of the finished breaded 
product and the label for slIch product shall. so indicate. 

11. Fabricated Steak. Fabricated beef steaks, veal steaks, beef and venl 
steaks, or veal and'beef steaks, and similar products, suc'h as those labeled 
ItBeef Steak, Chopped, Shaped, Frozen,1I uVeal Steaks, Beef'Added, Chopped - -
Molded - - Cubed - - Frozen, Hydrolized Plan Protein, and Flavoring sha1l be 
prepared by comminuting and forming the product from fresh and/or frozen 
meat, with or without added fat, of the specied indicated on the label. 
Such products shall not contain more than 30 percent fat and shall not 
contain added water, binders or extenders. , 

12 •. Supply af Neat Advertised. No person shall advertise meat for sal e at 
retail unless such person shall have available at all outlets listed in the 
advertisement C! sufficient quantity of the advertised meat to meet reasonably. 
anticipated demands, unless the advertisement clearly and adeauately disclQses 
that supply is limited and/or, the product is available only at designated , 
outlets. ' 

13. Frozen Neat. All meat other than that vlhi ch is used in hamburger, 
ground beef, ground pork, ground veal or ground lamb which has been frozen 
at any time prior to such meat being off~red or exposed for sale 'at retail 
shall be clearly and conspicuously labeled or advertised as »Frozen~ or 
IIFrozen and thawed, II whichever is appropriate, and such term shall be 
contiguous to and in the same size and style lettering and on the same ' 
background as the product name. . 

14. Without limiting any other practices ~h~ch'may be unlawful under the 
Consumer Fraud Act, tl.J.S.A. 56:8-1 et seq., any violation' of the provi
sions of this rUle shall be subject to the sanctions contained in said 
Consumer F}'aud Act. 

15. Heat Charts. The meat charts referred to in this nile are as, follows:. 
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13:45A-4.1 

" 

BANNED HAZARDOUS PRODUCTS 
(effective Aug. 15~ 1973) 

Unconscionable Commercial Practice 
. . 

It shall be an unconscionable corrb1!cY'cial practice for any person, 
including any business entity, to manufacture, distribute or sell any 
consumer product contrary to any order of the Consumer Product Safety 
Commission, pursuant to 15 U.S.C;.#2051 et seq. . 

13:45A-4.2 Consumer Product Defined 

(a) For purposes of this rule, the term "consumer product" means 
any article, or component part thereof, produted or distributed 

1 •. For sale to a consumer for use in or around a permanent 
or temporary household or residence) a school:) in I 

recreation) or otherwise, or 

2. For the personal use, consumption or enjoyment of a 
consumer in or around a permanent or temporary household 
or residence, a school, in recreation, or otherwise. 

13:45A-4.3 Violations 

,. 

~lithout 1 imiting the prosecution of any other practices \'/hich may 
be unlawful under the Consumer Fraud Act, N.J.S.A. 56:8-1 et seq.~ 
any violation of the provisions of this rule shall be subject to the 
sanctions contained in said Consumer 'Fraud Act., 

. . 

'. 

'. , 

~' .. 

, . 
.. 'I.. ~'-, 

" ' 





( . •• 

., 

DELIVERY OF HOUSEHOLD FURfHTURE AND FURNISHINGS 
(effective Sept. 14, 1973) 

13:45A-5.1 'Dec~ptive Pr~ctices, Generally 

... 

Ca) It shall be a deceptive practice in 'connection \-lith the sale of ,/ 
household furniture, for which contracts of sal e or sales orders are used 
for merc~andise ordered for future del ivery, to consumers resident iin' " 
tlel'l Jersey and by persons engaged in business in Ne\'/ Jersey, unless, 
\'shen the promised delivery date has been reached, the person (including 
any business, entity) \-/ho is the seller either; 

1. Delivers the promised merchandise;'or 
2. Notifies the consumer of the impossibi'1 ity of meeting the 

promised delivery date by written notice~ mailed on or prior 
to the delivery date, offering the consumer the option to I 

cancel ,.,rith.a prompt, full refund of any payments already 
received; or 

3. Notifies the consumer of the impossibil ity of meeting the 
promised del ivery date by written notice, mailed on or prior 
to the delivery date, offering the consumer the option of 
accepting delivery at a specified later time. 

(b) For purposes of this rule~ "hou'sehold furniture" includes but . 
is not liI!lited to furniture~ maj~r, e~~c;tTi<:al or gas appliances,. 
but such 'I terns as carpets and drapen es,. - . 

13:45A-5.2 Contract Forms; Date of Ordet 

, (a) The contract forms or sales documents' used by the seller shall ' 
sho\'1 the date. of the order placed by buyer and s.hall contain the follo\'ting 
sentence in ten-point bold face type: 

The merchandise you have ordel'ed is promised for delivery . 
to you on or before (insert date or length of time agreed upon). 

. (bi The blank 'delivery date shall. be filled in by the seller either 
as a specific day of a specific month or as a length of time agreed upon 
by the buyer and seller (for example, "six \'leeks ~rom Qate of order"). 

13:45A-5.3 Contract Form; Delayed Delivery' 

The contract forms or sales documents used by the seller shall 
conspicuously disclose the seller's obligations in the case of delayed 
del ivery in compliance \'1ith Section 1 of thi s Subchapter and shall 
contain the following notic~ in ten-point bold face. type: 
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If the merchandise ordered by you is not delivered by 
the promised d~1ivery date) (insert name of seller) must 
offer you the choice of (1) cancell ing your ordet \-/ith 
a prompt, full refund of any payments you have made, or 
(2) .accepting del ivery at a specific later date. . 

13:45A-5.4 . Violations; sanctions 

•..• :~ ..:- ... ~~..... • •• _u ...... ~ ~ 

•• & • ............ - ..... 

'. 

. Without limiting the prosecution of any other practices \'lhich may be .. 
unla\·/fur under the Consumer Fraud Act, N.J.S.A,. 56:8:-1 'et seq., any vici·la
tion of the provisions of this rule shall be subject to the san~tions con
tained in said Consumer Fraud Act. 
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. DECEPTIVE· PRACTICES CONCERlUNG AUTOI·!OTIVE REPAIRS AND ADVERTISING 
(effective t~ov. 17, 197&) . 

l3:45A-7.l Definitions 

'''Automotive repair dealer" means any person who, for compensation, 
engages. in the business of performing or employing p'ersons \'/ho perform 
maintenance, diagnosis, or repair services on a motor vehicle or the 
replacement of parts including body parts, but excluding these persons 
\'1ho engagt:!' in the business of repairing motor vehi cl es of commercial 
or industrial establ ishments or government agenci es, under ,contl~act, or ", 
otherNise, but· only 't/ith respect to such accounts. ~ 

, ' 

"Director" maims the Director ofl , the Division of Constimer Affa'irs. 

tlHotor Vehicle" means a ,pass.e~ger vehicle that, is registered\'lith 
the ·Division of Motor Vehic1es of Ne\'1 Jersey or of any other comparable 
agency of any other jurisdiction, and all motorcycles, \~hether or not I 
regi stered.·· '" . . , 

"Repair of motor vehicles" means all mainterlance and repairs" of 
motor vehicles performed by an automotive repair dealer but excluding 
changing fires, lubricating vehicles, changing oil, installing light 
bulbs, batteries, windshield wiper blades and other minor accessories 
and services. No service or accessory to be installed shall be excluded 
for purposes of this rule if the Director determines that performance 
of the service or the instal1 Qtion of an accessor)' requires mechanical 
expertise has given rise to a high incidence" 'cif :fraud or deceptive 
practices, or involves a part of the vehicle essential to its safe 
operation. ' 

"Customer" means the o\'me't or any family member-, employee, or 
any othe\~ person whose use of the vehicle is authorized by the O\'/ner.' 

13:45A-7.a Deceptive Practices; Automotive Repairs 

(a) ~rithout limiting the prosecution of any other practices \'/hich 
,m.ay be unlm'lful under the Consumer Fraud Act) N.J.S.A. 56:8-1 et seqq 

the following acts or omissions shall be deceptive practices in the 
conduct of the business of an automotive repair dealer, whether stich 
act or omission is done by the automotive repair dealer ,or by any'\, 
mechanic, employee, partner, officer or member of the automotive . 
repair dealer: . . 

1. Naking or authorizing in any manner or by any means \'1hatever any 
statement, written or oral) \'lhich is untrue or misleading, and\'1hich is 
known:; or by vlhich by the exercise of reasonable care should be knm·Jn,. 
to be untrue or misleading; 

2. Commencing \'wrk fO}' compensation without specific written 
authorization from the cllstomer which states the nature of the repair 

.. 

.', 

" 

.. ~ .• : 
*, 

" • ",," • 1"1 ..... 
," ... 



" ........ ~ ... ,: 

( 

'. 

( 

( 

.. 

. ' 

. . 
requested or problem presented and the odometer reading of the vehicle r 
signed by the customet'~, if the customer physically presents his motor 
vehicle to the automotive repair dealer during normal working hours; 

3. " If the customer physically presents his motor vehicle to the 
automotive repair dealer during normal \'larking hours, failure to 
provide tn,e customer, before commencing "Iork for compensation, with 
one of the .following:' - . 0' 

i~ a written estimated price to complete the repair, quoted 
in terms of a not-to-exceed figure; or 

11. a \'/rittem est'imated price quoted as a detailed breakdo'tln 
of parts and labol' necessary to compl ete the repair. the 
dealer has the right to furnish such estimat~within a . 
reasonable period of time,ahd to charge the customer for 

'0 0

, 

the cost of diagnosis~ agreed to in advance by the customer, 
provided, however, that no cost of diagnosis which would . 
have been incurred in accowplishing the repair shall be 
bill ed to the customer twi ce 1 f he elects to have the 
dealer m~ke the repair, or 

iii. a writtf~n estimated price to complete a specific repair; 
e:g. "valve job"; 

iv. \H iver of any \,lritten estimat~~::"'~v~~d~'~c'ed in \'!riting signed 
by the customer. 

_ 4. Failure to provide a customer \·fith a copy of any receipt or docu-
, ment signed by him, \'/hen he signs it. 

5. t-laking false promises of a character likely to inflt,lence, persuade 
or indu~e a customer to authorize the repair, service or maintenance of a 
motor vehicle. 

-6 •• Charging the customer for \'lOrk done or parts suppl ied in excess 
of any estimated price given, \'/ithout the oral or \-witten consent of the 
customer, \~hich shall be obtained after it is determined that the esti
mated price is insufficient and before the v/ork not estimated is done . 
or the parts not estimated are supplied. If such consent is oral, the 
dealer shall make a notation on the repair order and on the invoice of 
the date, time, name of person authorizing the additional repairs and 

;.the telephone number called) if any, together l'/ith a specification of 
( ~the additional parts and labo\~ and the total additional cost. The dealer 

shall obtain the consent of any customer who has not waived his right to 
a written estimate, before any additional work not estimated is done or 

a parts not estimated are supplied. 

7. Failur'e to return replaced parts to the customer at the time 
of completion of the \'101~k provided that the customer, before work is 
commenced) requests stich return, and provided that the parts by virtue 
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of,their size,,' "Ieight:. or other similar factors are not irnpract.ical to 
return. Those parts and components that are r~placed and that 'are sold on 
an exchange basis, and those parts that are required to be returned by the 
automotive repair dealer to the manufacturer or distributor, are exempt 
from the provisions of this Section. ." 

'8. Failure to record on an invoice all repair \'Iork performed 'by an 
automotive repair dealer for'a customer:. jtemizing separately the charges 
for parts and labor:. and cl early stating whether any ne\'/, rebuil t, , 
reconditioned or used parts have been suppl i ed. A legibl e copy shall be 
given to the customer. ' 

, , 

. 9. The failure to deliver to the customer, with the invoice, a'legi
ble written copy of all guarantees, itemizing the parts, components and 
labor represented to be covered by such guat'antee, or in the alternative, 
delivery to the customer of a guarantee covering all parts:. components 
and labor supplied pursuant to a particular repair order. A guarantee; 
shall be deemed fal se and misl eading unl eS$ it conspicuously and clearly' 
discloses in l'lrit"ing the following: ' '" ' , 

i. The nature and extent of the' guarantee including a descrip
tion of all parts, characteristics or properties covered by or excluded 
from the guarantee, the duration of the guarantee and what must be done 
by a claimant before the guarantor will fulfill his obl igation (such as 
returning the product and paying service or labor chargesi. 

. " 

H. The manner in "Ihich the guarant,or, \·;111 .. perform .. The guarantor 
shall state all conditions and limitations and exactly \'lha~ the g,ual'antor 
\'Iill do unde\~ the guarantee, such as repair', repl acement or refund. If 
the guarantor or recipient has an option as to what may satisfy the 
gurantee, this must be clearly state~. 

iii. The guarantor's identity and address shall'be clearly revealed 
in any documents evidencing the guarantee. 

10. Failure'to clearly and conspicuously disclose the fact that a 
guarantee provides for adjustment on a prorata basis, and the basis on 

,\-/hich the guarantee \,1i11 be prorated; that is ~ the time or mil eage the 
part> component or item repaired has been used ahd in \'1hat manner the 
guarantor will perform. If adjustments are based on a price other than 
that paid by the customer, clear disclosure must be made of the amount. 
However, a factitious price must not be used even ",here the sum is 
~dequately disclosed. 

, ' 

11.. Failure to post, in a conspicuous place~ a sign informing the 
customer that the automotive repair dealer is obliged to provide a 
\'1ritten estimate ,·,hen the customer physically presents his motor 
vehicle to the automotive l'epair dealer durlng normal '<Iorking hours 
and, in any event, before \'Iork is commenced. In addition, copies of 
any receipt or document signed by the customer, a detailed invoice, a 
,-witten copy of any guarantee and the return of any repl aced parts that 

: 
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have been requested must be p}'ovided. The sign is to read as follows: 

"A CU5TOt-lER OF THIS ESTABLISHI(lENT' IS ENTITLED TO:' 

1. When a motor vehicle is physically presented during normal \'Iorkin9 
hours and, in any event before \'lork begins, a written estimated 
price stated either 

(a) PRICE NOT TO EXCEED $ ____ , and given without charge; . . 
, or , .' 

'. (b) as an exact fi gure broken dovln as to parts and ] abor. Thi s 
establishment has the right to charge you for this diagnostic service" ' 
although if you then have the repair done here, you ,will not be charged 
t\',;ce for any part of, such charge necessary to make the repair. 

(c) as an exact figure to complete a specific repair. . 
, 

2. For your protection, you may waive your right to an estimate only by 
signing a \'/ritten waiver., " 

3. Require that 'this establishment not start.work on your vehicle until 
you sign an authorization stating the nature of the repair or problem 
and the odometer reading bf your vehicle if you physically present 
the veh; cl e her~ duri ng tlorma 1 \'Iork i ng hours, ' 

4. A detailed invoice stating charges for::p'arts and labor sepa}'ately and 
whether any ne\'1, rebuil t) recondi ti oned' or used pat'ts have, been 
supplied. 

5. The replaced parts, if requeste~ before work is commenced, unless 
their size, weight, or similar facto}~s make return of the parts 
impractical. 

6. A '-/r; tten copy of any guarantee. II 

*** 

12. Nothing in this Section shall be construed as requiring an auto
motive repair dealer to provide a \'1ritten estimate 'if the dealer does not 
agree to perform the requested repair. 

13. Any other unconscionable commercial practice ,prohibited pursuant to 
N,J.S.A. 56":8-1 et seq. 

.. 
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TIRE DISTRIBUTORS AND DEALERS' 
(Dec. 1, 1973) '. . 

13:45A-8.1 General Provisions 

(a) For purposes of this rule) all terms that are defined in the 
National Traffic and f::otor Vehicle Safety Act of 1966, as amended,. 
15 U.S.C. §1402 (1970), are use~ as defined therein. 

(b) '/lTire purchaser" means 'a person who buys or leases' a new or 
newly-retreaded tire) or \·tho buys or 1 eases for 60 days or more a motot 
vehicle containing a new tire or ne\'lly-retreaded tire, for purposes 
other than resale. 

. . 
(c) Each motor vehicle dealer who sells a used motor vehicle for 

purposes other than, resale) or \'/ho 1 eases a motor vehi c 1 e for more 
than 60 days, that is equipped \'/ith new tires or nev/ly-retreaded 
tires, is considered to be a tire dealer. 

(d) Each person selling a new motor vehicle to first purchasers 
for purposes other than t'esale that is equipped with tires that \'/ere 
not on the motor vehicle when shipped by the vehicle manufacturer is 
considered a tire dealer. 

13:45A-8.2 Deceptive Practices' 
. . "-::.: .. :.. ~-;:". :' 

(a) It shall be a deceptive practice in connection with the sale 
of tires to consumers resident in New Jersey, (n' by tire distributors 
or dealers doing business in Ne\'/ Jersey) unless the tire distributor. 
or dealer who makes the sale provide~ the retail purchaser with a 
true copy of the information that the seller, tire distributor or his 
designee forwards to the manufacturer as required by 49 ~.F.R. §574.8, 
at the time such information is for\·tarded. 

(b) Such information includes: 

1. Name and address of.the tire purchaser; 

2. Tire identification number molded into or onto 'the sidewall 
of the tire sold; 

3. Name and address of the tire seller. 
. . 

~ 13:45A-8.3 Violations 

~lithout 1 imiting the prosecution of any other practices \'1hi eh may 
be Unla\'lful under the Consumer Fraud Act, N.J.S.A. 56:8-1 et seq., any 
violations of the provisions of this rule shall be subject to the 
sanctions coritained in said Consumer Fraud Act. 
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DEPARTHENT OF LAU AND PUBLIC SAFETY 
DIVISION OF CON SU~'!ER AFFAIRS 

RULE CONCE~~rNG ADVERTIS~NG AND 
~\RKETING PRACTICES 
N.J.A.C. 13:45A-9.1 

13:45A-9.1 ';rhe futl text of the rll1e £01101'7s: 

Without limiting the application of N .. J .. S.A. 56: 8-1 , 
, 

, . 

et seq,_ to any other practi~es which may be unla:t'7ful", the fol10\'1-
" 

ing retail store. advertising and market:i.ng practices shall be a 
violation of 56:8-2. 

,13 :lJ.SA-9. 2 PRICE ADV~RTISEHENTS : .. ;::" 

(a) The failure to maintain for the stated period or 
0' 

a reasonable time after publication if no peri.oel is stated~ a 

supply of merchandise sufficient to meet reasonably anticipat~d 

consumer demand for any merchandise advertised for sale at a par-

ticular price; ltprov.ided hQHeVer that it· shall constitute a de-

fense to a charge under subdivision i of th~s. subparagraph if 

the retailer maintains records to ·shm-, that ac1ve'rtised products 

were orde:cec1 to meet ):."easonably anticipated d~ernands. u 
.' . 

(i) 

'1 '0 ( ~ . ) -- ';;". 

'I'his provision' shall not: apply to any ad
vertisement in Y~hich there is clearly set 
forth languap,e inc1:tc(lting a limltation in 
the availahility of the advertised mer .. 
chaL1clj.sC!, sud1 as a s ta t:E~<l number of the 
J• f' ~'lllS ~l d tr C']' t· 1.' c' (' "l",=-,-=. ~,,;" .' • 

..... '- ... <. '" '""' ....... //~-) ., 
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(:(!nq1~ aId .i.~i c 1.:d ;:~:)= s :i.n Cldvc:;.: t :~$:i.ng . :l:f--
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, [:; t: or(:!;; \.;, .U.l not: h:! (: Orl!: id (!n~ cJ to 1)(: in .' .' 
~ 

(b) 

( ... ) :Ct:l 

C(lHlpl·! . .:\:'!(~(! \-lith the. cli$c.:l()!;tl~:-c ].>71:0- • 
.. 'f' . 1 • v:ts:t.nn;-j ()' tn:u; ):(!gll ,nt::iol'l. Only speC::L- . 

f:i.c) cJ.(!,n: ,mel C(l;):'>l':i.e1.toll.s stnt(~lw.:~nl.!; of 
1 iud.ted nV',t:l.J. nb:i.l:1. t:y H:'i.l1 llr~ co nsiclc!):£!d 
t:o he :1 n co tipl:t~!nee H:tt:h tIL(! d:i,sclosu'l':e 
pr'ovisi.ons 'of th{8 l:Cen:lc:ttion;,' .' 

I 

'I'he p:t:actico of d:i.~;t:r.:i.buting r~:i.n c;hecks 
8hall HOt: hy :i.t::;eJ,:r.: con;-:;.t:i..tttte cO:l:p:Li,- , ..... 
anee I.'lith t:hc 'prov:ts :Lons '0J: t:his regula-

. t:i..Ol'l1 

The failure to 
, 

post: notiec. .. 0:(' the advertised 

.. 'prices in the store) consp:LCt1011SJ.y and :i.n p):-'~xim:Lt:y to the aclver.-. 
.' 

Th~ fnilure to iSRue rain checks Hhcn demand :eO): 

advertised 
'. ' .. '., e 
cpu~d l:~ave 'been . \ 

(c) 

lnercha:.:.disc 
.' 

):(::8 SODe1bly anticipated ,,;Ti thin the stated pe)~iod 01: a, :ceasonahlc 

. . pc:c :lQd after' publication of l:he ~l(lVcl~tise~ncrJ.'i.: _ . 
" 

(d) The issuance of .::,\ X:f.!ir~~hee1~ to any consuw~r "7110 

ai:t:E:mpts to purchase \·7ith:i.11 the stated pe:C:L()c1 or. .::1 reasonable 

. pcr:to~ after publ:i.cat:i..sn of the ac1ve:ctisemel).t> :tf no period :ts '. 

.' 
' . 

., ..... 

, st:.atec1) any mc.rch'an.c1:tse ,.ac1vel~t:i.secl Eo). sale' at a co:-t of $10 ~'OO or-
'. . .' 

'lUOJ:'€:': unless such rain eheck :tnellH.1C!8 t:bi:~ elate of ayai18b~1:i.~y of 

the 'lncrc.hanclise O):'l1nlc~~f~ tl;c:~ cont::!Jmer is not::i.:t:i.ec1 by 'mail or ' ... 
. . 

'J' 1 1 t t1 l' .. «'l'l 1)(~ ~ 1 bl f te·.cp,10ne 1: H'! «(l-e : H:!. mE!re 1~1n(I).~;f! :l.S or \-n .. " aV[D. a e "ox: 

and 1.8 being held fcn: the cons~;.~.·'/ 
• "'-- I 

".: .. " , ~~ 

.. ~~: ... },_ . 

. . . 
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(e) 'The failure in any price advertisement to dis-

close the year> rna ke and model, s tyl e , brand and the series, if 
, , 

any such designation i's"commonly used to describe the merchandise. 

'. 
13 :45A-9. 3 PRICE REDUCTION ADVERTISEHENTS .' .. 

(a) The advertising of any merchandise for sale where. 

it is stated or implied'that the sale price is a reduce~.price 
t 

,·,hen in fact it is no less than the price at lvhich the merchandise 

waS offered for sale by the advertiser for a reasonable period of 

time> at least 30 days prior to the advertisement., 

13:45A-9.4 

. 

(b) The use of the tqrms sale 'discounts ., -. ~ , , 
savings, pric.e cut~·' clearance, reduced, 
:regularly" :usually) save, or:1ginally, 
half price or any·percen.t.age reduction, 
nO'N' > buy one get one free or at any re
duced, price, t,'lO or mo:ce at a certain 
price or any substantially s:i.lnilar terms 
\-1i11 be construed as indicat.:i.ons of a 
reduced price. 

GUARANTEED SATISFACTION, DISCOUNT AND QUALITY CLAn'iS 
'\i '. 

(a) The failure. to make prompt :cefun,d of the full 

purchase p+"ice, upon presentation of: proof of purchase, whenev~r 
.' . 

th~ term satisfaction'. guaranteed or your money back,' free trial. 

period or any other similar term 1.s used in conncctio~l 'with the 

ac1ve:ctiseIU2nt or sale of any item unless the 'ldv~rtis'er has' " 

clearly and c:ollspiclIotls,ly stated cH1Y condition!. or. limitati?n~ 

-. ~' 

.. 

'. 

. . 

• .... ~ .... .. ....... -j...." ... 

t.o· t';ol1lply 'I.,:ith such . :. . ........... ~ . . , ~ .. 
........ ~~ - ,. .' 

failed 
, . 

........ 
, ... "' 

." 



(b) The use of any guarantee" 't'larranty or any other 

representation regarding the quality of rnerchandis~ or pa~~' thereof " 

which miscepresents the quality, durability, maintenance needs or' . ." .. 
. 

any other material fact concerning any merchandise or part the~eof. 

;: 
13 :1~5A-9.5 GENERAL 

. . , 

(a) The use of difference in type;J size) loc~tion, . . 
lighting or color as to obscure or make misleading .B.ny material 

fact in any advertisement. 

(b) ... 'These rules shall apply to. any advertisement . . 
uttered, issued, printed, dissemina~.~,~., .?r .dis~ribt1te~ to any sub-. 

. ~ 
stantial extent 't'7ithin this "state regardless of 'the location or 

the place of business frof1 't-7hich" the goods or services are sold or 
<,,' • • 

.offered.for sale, and to any advertisement uttered, issued) printed" 

disseminated, or distributed Hithout this state concerning goods 
. . 

and services sold or offered for sale within this state> r~gardless 

of the domicile, residence, place of business or locatiorr of the 

principal office of the advertiser o .. . 

13 :45A-9. 6 SUBSTANTIATION OF ADVERTISING CLAll1S 

The failure to provide) upon reques t) l'lithin a reason-

ahle per.iod of time, . documentation supporting clai~s regarding 
. . 

safety) performance, efficien.cy) q"l~<llity or co n'parative price 

LJ ,. • t' 1 CU'l."J:(·.i'a:.y ol~l.ng a:.!v~!J: :J~se( . 
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I.. tIN (, 
The prov,isions of this ~ule shall not apply to any 

advertising or marketing practices \'lhich are subject to the pro-

-' vis ions 02 N.J.A. C.. 13 :45A-2.l and 2.2 (Rules concerning motor' 

vehicle advertising practices). 

13:45A-9.8 PENALTIES 

... 

. , . 

Violators of any of the provision~ of this re~lation 

shall be subject to the penalties set forth in N.3 .. S.A. 56:8-1 

et' seq .. 

. . 

'. 

.', 
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SERVlCING AND REPAIRI!,G OF HOt·1E APPLIANCES 
(effective March 1, 1974) 

13:45A-10.1 Definitions 

For purposes of this rule, 'Ihome appliance ll means any el ectrical, 
mechanical or thermal article produced or distributea for sale to a 
consumer "=or use in or around a permanent or temporary household or 
residence. Home appl iances shall incl ude but not be 1 imited to \'/ashers, 
dryers, ·dishwashers, televisions, refrigerators, ranges, fans, air 
conditioners and radios. . 

"Sell er" means any person \.;ho in the ordinary course of business 
is engaged in the sale or lease of home appliances. 

13:45A-10.2 Required Information 
Ii 

(a) Whenever a consumer purchases a home appliance, the seller must 
supply the consumer with a \'tritten copy of any i nformati on concerning: 

(1) Manufacturer's \'larranties, if any are still applicable; 

(2) Dealer's warranties, if any; . 

(3) Dealer's service contract, if ~.uch .js .agreed upon) which 
must include a clear statement· of any ~ ~ 

i. basic "diagnostic" charges or any other set fee; and 
ii. the methods used to determine any additional charge 

for labor and parts. 

(b) Hhenever a consumer requests service on a home appliance from 
someone other' than the one from \'/holf, the appl i ance was purchased) or 
the dealer from \'Ihom the appl iance \'/as purchased if there \'ras no servi ce 
contract agreed upon at the time of purchase, the prospective supplier 
of services must disclose before the consumer becomes committed to any 
expense. 

(1) any diagnostic charges or other set fees, and 

(2) the methods lIsed to determine the total charge including 
the 'charges for labor and parts. . .' 

13:45A-10.3 Deceptive Practices 

Without limiting the prosecution of any other practices which may 
be unlawful under the Consumer Fraud Act, N.J.S.A. 56:8.,..1, et seq., 
the following acts or omissions shall be deceptive pl~actices in the 

.' 

... 
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conduct of the business of repairing and servicing home appliances: 

(a) COJT:mlancing \'Iork other than diagnostic \'Iork or \'Iork included in 
a diagnostic ,fee ''1ithout having obtained the consumer's signatare or , 
the signature of the consumer's agent on a written itemized estimate of 
the labor and parts necessary, including specific notation of exchange 
price on parts where applicable. If such written consent cannot be 
obtained, repair ''1ork may be cOlfmenced only if the consumer has been 
advised GF the estimate and has consented thereto and the person advis
ing the consumer has hoted the conversation on the estimate as well as 
the date, time and phone number at which he reach~d th~ consumer. 

(b) !='ailure to provide the consumer with a copy of the above 
authorization and any other servicer's receipt or document requiring 
the consumer's signature, ,as soon as the consumer signs such document. 

{e} Naking false or'unrealistic promises, groundless estimates) 
etc., of a character likely to influence, perJuade or induce a consumer 
to authorize the repair or service of a home appliance. 

(d) Charging the consumer for work done or parts supplied in, excess 
of the estimated price without the oral or written consent of the con
sumer, which shall be obtained after it is determined that the esti-

,mated price is insufficient and before the work not estimate~ is done 
or the parts not estimated are supplied. If such consent is oral, the 
supplier of services shall make a notation on the documentation previ
ously signed by the consumer of the date ,.'ti'rne,· mime of the person 
authorizing the additional repairs and the telephone number, if any, ' 
together with.a specification of the additional parts and labor and 
the total additional cost. 

(e) Failure to offer to return replaced parts to the consumer at 
, the time of completion of the \'lork, provided that the parts by virtue, 
of their size, weight or other similar factot's Or' for any safety reasons· 
are not practical to return, unlEss the estimate and bill make specific 
reference to an exchange price for a particular part. 

13:45A-10.4 Exceptions '. 

The provisions of section l3:45A-10.2 and 10.3 above shall not 
apply to the repair and servicing of the following if the repair or 
servicing required is such as to 90nstitllte an emergency which presents 
an imminent hazard or threat to life or health: 

(a) gas or oil tonsuming a~~liancei; 

(b) central heating and cooling systems; 

eC) haat pumps; , 

(d) self-contained combination heating and cooling systems. 

o 

,,- ..... 

". 
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13:45A-10.5 Violations 

Hithou.t fOl~eclosing the prosecutiDn ()f any other practices \'Ihich may 
be unla\'1ful under the Consumer Fraud Act}1 fI.J.S.A. 56:8-1 et seq., any 
violations of the provisions of this rule shall be subject to the sanctio.ns 
contained. in ,said Consumer Fraud Act. 

.~~ ... .-. ."' ... 

,'-
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SALE OF DOGS AND CATS 
N.J.S.A. 56:8-4 (13:45A-12.1 - 12.10) (effec.3/2i/77) 

1. The following words and terms when used in this Subchapter shall 
have the follo\'ring meanings unless the context clearly indicates other\1ise. 

I:; 

IIPerson" shall mean any person as defined by N.J.S.A. 56:8-1 (d). 
. . 

"Pet dealer" shall mean any person engaging in the ordinary course of 
business in the sale of animal s fo}" profit to the publ ie. 

IIConsumer" shall mean any natural person purchasing a dog or cat from . 
a pet dealer., 

2. It shall be an unlav'lful consumer practice for any pet dealer to 
sell a dog or cat within the State of New Jersey without providing the 
consumer with a Pet Deal er' s Animal Hi story Certificate at the time the 
consumer takes possession of the dog or cat. The Pet Dealer's Animal i 
History Certificate shall be signed by the pet dealer, his agent or 
employee, and shall contain the followi n9 information: ' 

'a. The animal's breed, sex, age, color and birth date; 

b. The name and address of the person from whom the pet dealer 
purchased the animal; 

c. The breeder's name and address and the litter number of the 
animal; ;;.... .... ,.' ,., 

d. The name and registration number of the anima1's sire and 
dam; 

e. The date the pet dealer took possession of the animal; 
. 

f. The date the animal \'sas shipped to the pet dealer where 
such date is known by the dealer; 

g. The date,on which the animal has been examined by a 
licensed veterinarian, the name and address of such 
veterinarian, and a brief statement of any findings 
made. 

h.A statement of all vaccinations administered to the animal 
including the identi,ty and quantity of the vaccine, the 
name and address of the person or licensed veterinarian 
administering the vaccinations. 

In addition to the above information, the following s'hall be inserted in 
the certificate in 10 point bold fact type: 

.' ' 
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The animal \'lhich YOll have purchased ( ) has 
( ) has not been previously vaccinated. 
Vaccination alone neither guarantees good 
health nor assures absolute immunity against 
disease. Examination by a veterinarian is 
essential at the earliest possible date to 
enable your veterinarian to insure the good 
health of your pet. 

A copy of the Pet Dealer's Animal Histol'Y Certificate signe/.by the 
consumer shall be maintained by the pet dealer for a periou of one year 
following the date of sale. 

3. It shall be deemed an unlawful practice within the meaning of 
this regulation for a pet dealer to include in the Pet Dealer's Animal 
History Certificate any false or misleading statement regarding the 
information to be contained therein .. 

4. If at any time vlithin 14 business days following receipt of 
an animal subject to this regulation, a licensed veterinarian certi
fies such animal to be unfit for purchase due to illness, a congenital 
defert, the presence of s)wptoms of a contagious disease, defect, or 
any other veterinary problem, the pet dealer shall affol'd the consumer 
the right to choose one of the following options:. 

a. The right to return the animal and receive 
a refund of the purchase price including sales 
tax plus reimbursement of the veterinary exam
ination and diagnostic fees incurred. 

h. The right to retain the animal and to receive 
reimbursement for veterinary e>~amination and 
diagnostic fees incurr'ed pl us the future' cost 
of veterinary fees to be incurred in curing or 
attempting to cure the animal. The pet dealer's 
liability under this option shall not exceed a 
dollar amount equal to the purchase price in
cluding sales tax of the a~imal. 

c. The right to return the animal and to.receive 
an exchange animal of the consumer's choice of 
equivalent value plus reimbursement of veterinary 
examination and diagnostic fees incun'ed. 

The refund or reimbursement required by thi s section' shall be made 
by the pet dealer not· later than 10 business days follo\'/ing receipt of 
a signed veterinary certification as herinafter provided, 

..•. ' 
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5. The veterir.3ry certificati.on and statement re'lu'ired herein shall 
be presented to the pet dealer not later than 3 business days follm'ling 
receipt the)'eof by the consumer and shall contain the following informa-' 
tion: ' . 

a. ' The name of the owner. 

~. The date or dates of the examination. 

c. The breed, color, sex, and age of the,animal. 

d: A description ,of the veterinarian I s findings. 

e. A statement that th~ veterinarian certifies the animal to 
be lIunfit for purchase. 1I 

. l 

f. An itemized statement of veterinary fees incurred to date. 

g. Hhere the animal is curabl e ~ the estimated fee to cure the 
animal. 

h. The name and address of the cel'tifying veterinarian and the 
date of the certification. 

A veterinary fineting of intestinal parasites shall not be grounds for 
dec1aring the animal unfit for purchase unless the animal is clinically 
ill due to such condition. An animal may not be found unfit for ~urchase 
on account of an injur'Y'sustained subsequent to the consumer taking 
possession thereof. 

In the event that a pet dealer wishes to contest a demand for refund 
or reimbursement made by a consumer pursuant to thi s section, he shall 
notify the consumer and the Director of the Division of Consumer Affairs 
thereof in writing within five (5) business days following the receipt 
of the vetel'inarian's certification. l~here a pet dealer elects to contest 
a demand as provided herein, .such dealer may requil'e the consumer to pro
duce the animal for examination by a veterinarian of the dealer's choice. 
The Director shall, upon receipt of such notice, provide a hearing con
sistent with the DivisionIs regulations governing adm~nstrative hearings 
to determine why the option elected by the consumer should not be allowed. 

6. A pet dealer shall give the notice hereinafter set forth in 
v/riting to a consumer prior to the delivery of the animal. Such notice 
shall be embodied in either a \'/ritten contr~rc\t) the Pet Dealer1s Animal 
History Certificate or a separate document and shall state in 10 point 
bold face type the following: 

--- --. 
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NOT ICE 

The sale of dogs and cats is subject to a regu
lation of the New Jersey Division of Consumer I\ffairs. 
In the event that a licensed veterinarian certifies 
your animal to be unfit for purchase \'Iithin fourteen 
(14) days following receipt of yoUl~ animal you may 

,choose: to return your ar.irr:al and rece,ive a refund 
of the purchase price; to keep the animal 'and attempt 
to cure it, or to return the animal and receive an 
exchange animal of your choice of equivalent value.' 
Reasonable veterinary fees \'/il1 be paid by the pet 
dealer where th~ animal is. certified as unfit. 

In order to exercise these rights you must pre
sent a \'lritten veterinary certHi cation that the 
animal is unfit and itemized bill to the pet dealer 
within three (3) business days after you receive the 
same. In the event that the pet dealer wishes to 
contest the certification or the bill he may request 
a heaY'ing at the Division of Consumer', Affairs. 

If the pet dealer has promised to register your
animal or to provide the papers necessary therefor 
anel fail s to do so wi thin ni nety (90) days fo~ 1 O\"i I}g 
the date of the contract) you are,entitled to return 
the animal and receive a full refund or to keep the 
animal and receive a refund of 75% of the purchase 

. price. 

7. It shall be an unlawful consumer practice for a pet dealer to 
state) pron1ise or represent that an animal is registered or capable 
of being reg; stered \'/i th any anima 1 ~edi gree regi stry organi zation 
followed by a failure to either effect such registration or provide 
the consumer with the documents necessary therefor \,/ithin ninety. 
(90) days fo'l1o\,iing the date of sale of such animal. In the event 
that a pet dealer fails to effect registration or to provide the 
necessal"y documents therefor \·;ithin ninety (90) days follO\lJing 
the date of sale, the consumer shall be entitled to choose one of 
the following options: 

a. 

b. 

To return the animal and to receive a refund 
of the purchase price plus sales ~ax; 

To retain the animal and to receive a partial 
refund of the purchase price plus sales tax . 
in the amount of 75% thereof. 

" 
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«( . e 8. A pet dealer subject to this regulation shall conspicuollsly 
display on his business premises a sign not stnaller than 22 inches by 
18 inches which clearly states to the public in letters not less than 
one inch high the following: 

THE SALt: OF DOGS AND CATS IS SUBJECT TO 
./\ REGULATION OF THE NEH JERSEY DIVISION 

OF CONSUNER AFFAIRS. READ YOUR PET DEAL-
ER'S AlHNAL HISTORY CERTIFICATE AND YOUR 
CONTR/1CT. IN THE EVENT OF A. CJ11:PLAINT YOU 
NAY CONTACT: DIVISION OF CONSUNER AFFAIRS) 
1100 MYHOND BOULEVARD) NEHAHK (201)648-3537. 

f 
9. It shall be deemed to be an unlawful practice within the meaning 

of this regulation for a pet dealer to fail to comply with the require
ments contained herein or to attempt to Secure a waiver of any of the 
within provisions. ' 

10. The within regulation shall take effect immediately. 
" 

,'. " " 



• 



· 

-- - ---.----- -~ 

Ii 
RECORD KEEPING AND ITEMIZATION OF FUNERAL EXP[I~ES 

(effect"iv(! Hay 1) 1973) 

13:36-1.8 Hecord Keeping by Practitioners of r';orlual~Y SC"ience 

" 

(a) All persons engaging in the practice of I'~o\~'tuary Science shall 
be required to maintain full) accurate t!nc! current records of all funer
als \'.'hieh they conduct·or in \'lhich they participate in aRymanner. 

(b) Such records a)'e to be kept on a yeul'ly bas'i s and each funerttl 
~,till be des'ignated by a number assigned consecutively at the time funera1 
arrangements at'e made immediately preceeding tlJ(~ conduct of funeral 
services. 

(c) Such records are to includ~) but are not limited to) the 
Jol1o\'/lng: 

1. Name and last addres~ of deceased; 
2. Date and place of death; 
3. Harne and address of person making funeral arrangements; 
4. Dates of viewing and date of burial; 

J 

5. Itemization of all goods and sel'vices provided as required by 
the rule: entitl ed !I Itemi zation of Funeral Expenses II pl'omulgated 
in conjunction het'ei'iith but including in addit'ion' thereto the 
Nholesale pdce of any merchandise provided in conjunction 
with the funeral service and the Dame and address of the person 
or company from Hhich such mercha,:!dise v:as purchased. ftlerchan
disc provided in conjtinction with funeral servie~s is ~efined 
to include, but not be limited to, casket, vault Qt' ethel' outer 
enclosure) clothing, flo'o'!et'S, pl"a.\'e~' card~:> registl'ation book) , 
t't! 1 i gi ous c.H'ti facts, r::l\\.l . (,tDY othel' item ptlri,:~;~)ase~ by the practi." 
tioner fol' resale :~J'~. ~i!;J:n~':<suJ)st,!ntial alte~~~-7;tion.· . 

6. C~i11etery in \':hicbJY~:d~'J W~S Ilmc1e 01' nar.1e &f crematorium \'ihere": 
~lppropriate) and ,th'$~i'f.'Hl!n~~~r;}c.(!e by the cemetery m' c)~eliator,illm;. 

7. The. name and address of anYClli1p.ch or tEmpl e and/or cl er'gyman, " 
minister or rabb'j \·;ho participat.ed -~n.the'funeral service 1.n 
any mannei~ and \'iho received any paymen-t. or gratuity, and the 
amount thereof; 

8. A specific enumeration of a11 services provi ded 'in conjunction 
with the rendering of funeral services. 

13:36-1.9 Itemization of Funel'al Expenses. 

(a) Any person engaged in the practice of HOl'tuary Science shall ~ 
at the time funeral arrangements are made) compile a specific itemization 
of the charges which will be mude for such arrangements. 

(b) Such itemizat'jon is to include the full nau!c, last address and 
date of death of the deceasc!d and five general cate~J(>r-ies as listed belen'l. 

.' , 
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(C) Each category Hllist be flll'liler itemized CIt 'IC!llst to the! extent 
illdicated~ If any catcgol'Y is not. ttPiJl'jc(\ulc) that 'j tem should he so .(' 
Iml}'ked. ' .. 

1. Pl'ofcssional S,ot'vices: '. 

i. Preparation of deceased includingen~)alming; 
ii. J\r-rangements, supervision and Gonduct of funeral; 

~ii. Non-salaried assistant. 

2. Use of facilities) specify ch:H'ge per day ancl total; 

3. Transportation; 

. i. RCiliOval of remains to funel'o'/ homa; 
1i. Rental of hCQrse; 

iii. Rental of limou~ine; 
iv. Rent,,1 of flo\,;er, car; 
v. Other (specify). 

4: Nerchandise: 

i. Casket; 
ii. 

·ii i. 
Vault 0\' othel' outer enclosure 
Clothing; 
Other' (specify). 'iv. 

.:' .' ':,~ : 

5. Cash di sbufsemellts: 

, i. Cei'nstcry or crematory; 
ii. Gra~uities; , ~ 

iii. Nm'lSpapel' notices; , 

(spc!cif.Y) ; 

iv. Deatn cm'tificd,es and blil'iC'l" pel'mit; 
v • Pall ber.rf;l~$; . 

vi. Cl el'gymen, rabbi or other; 
vi;. Other (specify). 

(d) 1\ copy of the "Itemization of FlIn~!l~1l'1 Expenses" in \'!riting shall 
be pr'ovi ded for the pei~son making funera 1 an~angement:s immediately UpOil 
the conclusion of making the ar'rangemcnts, ilne! a c;opy shall be retaill~!d 
by the func\~ill director making such arr-t!ngcments for, at least five years 
thereafter. 

(e) Each itemization shall bear ,~ number corresponding t.o the 
fUl'I(!ral record numbet l~c,qllircd by the FUIICl'c':l"' Rec:orcl,-keeping Rul e prolOul
ga ted herc:\·ri th. 

'e , 
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SUBCHAPTER 14. U~IT PRICI}lG OF CCXS'UHER CO:·::·l0DITIES IN 
RETAIL ESTABLISH~E~TS ". 

-o· 

13: 4 SA-I.¢. ... 1. G~ne~al· provisions: 

.' . These regulations iwplement the Unit, Price 
IT.isclosure Act 7 P.L. 1975;t' c.242 CN.J.iS.A." 56:8-21 

., to:- 5'6: 8-25) and pTovide for the: disclosur.e of in
fOTtilation necessary .'toena.blc c.onsuners to cot1pare 
eas~ly and effectively the r~~ail prices 6f certain 
c:o:n·stlmer coomodities reg2.~dless of package' size or 
CfUarrtity-

13: 4SA-I.4 •. 2: Definitions: " . 

. The following wo~ds and terDS~ when used ~n 
1:".h' isS u b - c hap t e r) 5 h <! 11 }-. :! vet 11 e f 0 1 1 0 .... · i n g mea n in g 5 

unle~s the context clearly indic<!tes otherwise. . ' .. 
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,~ P cis efn fI', t\ C. an 5 any nat u r a 1 '!' c r son ~ par t _ , 

ncrshi~> c6rporaiion or other orzaniz3~i~n engaged 
in the salc~ displny or offc.:rin[! for sale of consut:\cr 

'c;oPTloditics at retail fror.l one or l:lOrC rctail estab-
1ish~ents whose co~binccl total floor area acdic~ted 
to the sale of consumer com~oditles exceeds 4~OOO 
square feet or whose combined apnual gross receipts 
£r 0 r:l , the sal c 0 f con s U Ii1 C l' co T;J In 0 d 5. tie s iii t h cpr e c e d -
ing year exceeded $2 ~illion> r~gardless of the square 
~ootage involved .. , :-' .. ~.' . ' '. 

. t2Co~sumer comrao'ci tyfT mea'ns any me:rchc:.ndisc", . 
tra'res.> art~~.cle~ product .. cor:Jcstible 'or cOlilfilo,dity of 
~y J:ind o'r class produced, distributed or ,offered, 

. ·£or retail sale, for consuii'.ption, by individuals "oth
er than at the retail cst3blishli1ent~ or for usc by 
£ndividuals for purpo~cs of personal care or in the 

~', _performance of services Tendcred within th,e housc-' , 
ho.ld"~ 'and \>!hich ;"5 consuf.1cd or expended in :thc coursc 

, cf such use. 
• .t -",-., -,.:. "," . '! 

:>~' .. t:Di;"ecto~1t means the DircctoT of thc Divis
:: :' .. ' . ":Len 0 f Con S U [;l e r A.£ f air 5 i n, the De p <>: r tone n t 6 f La j{ ~ n d 
'. '. ",Pnbli~ Safety.. ;<"';/~.,~;. ' .. ! : '. ': " ' :. 

. . . . : 
• • ·.\·oo • • .. .. ... . . - .., 

-.. ",. 

"Retail price" ::leans the. total retail prl.cc 
nf a. cousuuer cornmoclitYJ e~c:lud;'ng sales tax" 

: 

. . 
.... 

" 

"Regu 1 a ted con su ncr c01!\~odi tytr me ans thos c' 
":consumer "commoditic's list~c1 in Section 4 of this Sub."" 

cl1r.>.pter~ • , ',' . .... r . ~ .... ...... 
, .1Approved unit of t1'easux-c" means tne unit 

0--£ weilI1\t J> standard 0 f me asurc Qr s tanda:r:d 0 f coun t' 
designated for each regulated consume:r:-commodity irr 
Section 4 of this Subchap t er ... ' 

. ' 

.. "Unit pric:e tt OC2.ns the·).-etail ·sales price 
erE a' c:onsur:rer. conl:lodity expl'f!.ssed j.n terms of the ap ... 
~royed unit of measure. 

. . .. . . ~. " 
·'R e t: a ~ 1 est a b 1 ish til e n t '" Til e a ns a. n y p'! ace 0 f 

lius:tnc!.>s Hl1er(~' cons~r.;cr cOhlmodi ti.c~ are 'exposed o-r 
c££cred for sale at retail. 

• ,0 

, 
"'. 

" 

"2-
, < 

• :'''<1 

. . 

It . 
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13:45A-14~3 - ~ersons exempted fro~ complying with Unit 
Price Disclosure Act.: 

, 

I 
, . .' 

" 
". 

cit 

,. 
. , , . 

1 (a) The £ollm1ing persons .or entities' ' 
shall be'exempt from complyini with these reg
ulations and the terms of the Unit Price Disclosure 
Act: 

1 ... Any pers'on o,~-ning and operating 
a singlc,tetail cstablisbncnt with annual 
gross receipts from the sale.of consumer 
cornmodi ties in the' preceding year of n'ot 
more than $2 million. , . ' 

2. Any per son o\~'Tling ana operC'.tinK 
a single retail estc.olislnnent or a series 
of retail establishci'eiit.s,;," c~lch having a 
tota~ floor space of 4,000 squ2re feet 
or less regardless of the annual gross 
rec~ipts from the sale of consumer 
commodi ties. ,: ' 

3.. 'Any per son' oHnJ.ng and operating 

.. 

a retail establishment or series of retail 
establishments> ..,.;herein' the combined 'annual 
gross receipts from the sale of food pro-, . 
ducts> nonprescrir>tion drugs, personal care 
products and hous~hold service products is 
Ie'ss than 30 per cent of the total ,annual 
gross receipts of such retail establishment 
,·;hen calculated on an incli vidual store basis 
or an aggregate basis combining all retail 

.' establishlilen ts. ' 

-.... 

... 3-
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• 
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.. . . 
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• 

. . o • ." . . 
Regularcd consumer coo~od!t!cs 
un.:tts of. ocasure:' 

and their approved' ° 

. .. . -, ., _. 
o The foilowing consuncr co~modities shall 

be considered regulated consumer cocrnodities • 
Whenever such commodities are ~xDoscd Dr of
fered for' sale at retail, the unlt pric~ in-

.. · .. £orm~tion required to be,· displayed shall be .' 
calculaicd on the basis of the unit measure· 
listed~adjaccnt to"the regulated consumer corn~" 
r::odity a.s .. hereinafter set. forth. Dr·y units 9! 
=easure ~hal1 be used for cQn~odities sold ac
cording to net weight. ° Liquid units. of'lJ1eas-e • 

ur~ sha~l be used for co~~odities sold accoid
ing ·to net contents or =luid ounces. The sane 
un~t of measure shall be'used for ~ll sizes of 

. the same commodity or all ·similar c?D8odities .. 
00 0 

: • i . ... .. . e. 

e" 

. .. 
• 

o • 
e 

Oo· 
e' :. ..:.... ..:. :.. .. 

APPROVED ,. 
• 0 , .. . " .. ~.' ~ :UNIT OF l-1.EASU~;1 .a.: ' • • 

-.~. ~'. ~ •. :~,~ ... ', ."'.-
• COH?-WDITY ••••• : O'. 

I "0 
.. 

O' ...... 

". .. . . \... ,-. . .. . .: : :0 .. ... . . 
ir £resheners~ air deodorizers: 
luSiDuC foils and plastic wraps: 

• > • e. pint, p'ound~ quart 

SD1r1n h • 

aby Food cIOo 1 0 ~ 
a~~ng ~1xes an supp 1es;· panca~e 

l!lixc.s: .: 
read 'and past"ry products: 
o~tl~d bevcrages~ carbonate~ and 

non-carbonated: . 
~nncd bevcrages~ carbonated~ 
utter and ol~omarga~ine: 
andy (excluding five ounces or less): 
anncd pouLtry.·~. fish and !:teat p'roducts: 0, 

oeaa: 
offces (5.n:stant 
cre:als: 
old cuts: 

31.ntt ground): 
.... 

oOo ookics and crackers: 
codorants~od~y and spray: 
ct:crgcnts and soap'; dry ,bulk; liquid:· 
lour: . ' 
ruits and vegctables -- frozcn, jars, 

canSj~};)boxcs; (not fresh produce): 
)."OZen fOO(,dS~ (not otherwise !isted): 

HOTE: 

00 

.. "so ua re fce t 
° 100 Couat . 
pin t:> qua X i: ., pound, 

0:' e." pound 
" 0 pound . ~ .... 

.. " 

'.: oQU2.-rt,. 
.... quart.p 

pound 
pound 
pound 

° .. " pound 
pound 
pound 
pou~d , 
pou..nd ° 

• 0 

gallon 
gallon 

pOU'hd p pint,; quart·, 
.pint, quart 1 'pound, 
pound 

pound 
pound 

·0 

Oo' 

'"" 

.. 

'. 
• 0 

• •• ..... 

o' 

gallo:l 

',:. > .--,. 

.. -·0 . 

ounce 
~al1on 
~ 

~o 

.'" "--; ° ~. 

'~ 
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.' 
,0 

. . - ' 

-, . . 
(G e, C02-~mDITY 

., 
" ." APPROVED U~IT 

OF HEASURE 

~2~ 
2.3. 
24. " 
25 .. 

26. 

2.7~ 

28. ' 

29. 
30.: 
31. 
32. 
33. 
34_ 
35. 

,~t:. (. 
37. 

, 38. 

" 

39. 
40 .. 

41 .. 

42. 
43. 

4/ ... , 
45. 
46. 
47. 
48. 

.. 49. 
50. 
51. 
52 .. 

Gr~ins ~nd beans: 
Instant breakfast foods: 
Jellie5~ jap5, preserves: . 

'E-ouna 
pound 
pound, 

Hair condi tioners) creme rinses ~ shatt.:-· 
po'os (not dyes): , - pint .. quart~ gallon, pou~'d 

Household cleaners, waxes, deodorizers, .. _ .'.". 
starches, bl~aches: Pbund~ gallon, pint, qu~rt 

.Juice·s, fresh or frozen" or juice drink's: quart> 'pound, pint,. gallon 
~etchuvsJ' custards, sauces and condi- ." . ' . 

• aents (including vickles, rel-
ish.es,. 01 i ve s and- so forth):' 

Mayonnaise: .' 
Milk (evaporated): 
Holasses: 

. . " , 
Qo- ... 

H'outhl>r'ash: , 
Non-alcoholic ~rink nixes: 

pint". quart" p'ound 
quart".. p'int 

o gallon". pint, 
quart". . pound. 

:. qua'rt". p'in t 0 

opou~d~ oun'ce 
. .. 

Oil (cocking)': 
,'Peanut butter: 

,- _ _ ,pint". quart. gallon 
'.' _ -0 ,' ... pound 

'0 ' 

Pet food (cann ed. ciri ed ~ ki tty 1 ; ....... e-· . _1...'- J..J .. ' 
dog and cat food): 

Plastic bags: : . 
Salad dressings:' 
Salt: 

.,,'. ::\ .. , .P oun d , '. 
. . -,,,.. - :1 00 count. - ' , 

Sanitary paper'produ~ts, including but 
, not 1ioite~ to napkins, pap~r 

, towels and tissue~: , 
Scaso~ings and spices~ flavor extractS r 

liJ:Iit'.ation flavorings over 5 O~A: 
Snac~ ,foods: 

, Soups: 
.. , 

Spaghetti7 macaroni, noodles'and 
Sauces (h-l and so forth): 
To~ato". spaghetti or meat siuce: 
Solid shortenings:, 
Shaving crean: 

pasta: 

. -

Sugar: . .-
Syrups: 
Tez,; bags" bulk, 
Toothpaste: 

,. 

insta.nt: 

. .. ~ . ' .... 

pint,: pound, 
. potind " 

..... 
J.OO count 

quart 

..' 

pounal' pint" quart' 
:pound _ 
~ound~-Pint. qua~t~ 

fluid'ounces 
pound , : 
pint". gallon, .quart 
pint". pound, quart 
l'0und p quart 

- pound 
-p,o\\nd . 
pound~,pint, qua~t 

- 100 count, pound 
pound 

.' , 

gall 

-, 

I' • M.-:-
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13:4SA-I4.S - Exempt consumer commodities: .',1 . . 
(a) The foiloHing consumer commodities sh:tll 
be deemed exempt consumer com~odities and ~ay 
be exposed or offered for sa,Ie at retail, with
out complying with the p:ovisions of this reg-
ula tion: · ' 

, , 

" 

1. Medicines sold by prescription 
on.ly .. ; 

,~2_ Vitamins; 
3~ Beverages subject to or comply

ing with packaging or labeli~g'requireN 
ments imposed under the Federal Alcoholic 
Administration; . 

4. Consumer commodities required to 
be mark~d individually wit~ the cost per 
unit of weight pursuant· to N.J.A'.~C_ 1:5:47D-
4- • I e't seq.; . . , 

5. Any consumer commodity offered for 
sale it a net quantity equal td the approved 
unit of measure {or such commodity provided 
that the retai 1 ,P't.ice ,.,of the commodi ty is 
pl2.inly marked on the 'commodity; " . 

6. Any consumer commodity,co-mingled 
with other consumer commodities £or purpos
es' ·of a one-urice sale • 

. :- . 1. Sna~k foods such as cakes; candy, 
nu~s~ gum, chips and pretzels sold in pack
ages wei~hing five ounces or'l~ss; 

, 8. Sp~ces, flavor extracts, imi~ation 
£ 1 a v 0 r in g s and b 0 u 11 i on cub e s s vi din pac k -
ages of five ounces or less in ~eight or flu
id ounces~ 

" 

(0) Any and all consumer comwodities not specif- . 
fc:a.lly included in -those regUlated consumer commod
it i C 5 . set for t h inS e c t ion 4 P f .. tJ1 iss u b - ch apt c r " 
shall be deemed,to be exempt fr6m"thc provisions 

. , 

of L. ~97$, c. 242, section 3 as though specifi c -
nlly listed as an exempt consumer commodity under thi~ 
se(;tion. 

- , I 

'\ \ \ 

. . . 
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.' 
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13:4SA-14.6 - Calculation of th~ nuncrical unit price of' 
a rcgulated conscmer coc~odity: 

. . 

. . 

(aJ Thc unit price shall bc calculated to the 
ncarest cent for all regulated consumer co~~od
:i ties h'hcn the Te ta i}. pri ce per approvc'd uni t 
of.measure is $1.00. or ,wOTC. 

(b) The uni t price s ha 11 be ca lculated to the 
ne~rest onq-tenth of one cent for all regulated 
co~sumer cbmmodities ~hen the retail price per 
approved unit of measure is less than $1.00. 

I. • 

(~) , For the purpose of de·tcrminin'g the nearest 
- c C n tor 0 n e - ten tho f 0 n e c e 1') t, any cal c u 1 at i o'n 

- of the price per unit resulti~g in ".05 c~nts or 
.005 cents per unit shall be r9unded up to the " 
next higher cent or one-tenth d£ one cent. Any 
~u~h calculation resuliing in less' thai .os cents 
or .005 cents per unit shail be rounded do~n to 
the ~ext lower cent or one-tenth cent. For ex-
amp 1 e :: ;:~, :"~ " . -".' 

1. $1.005 per .' ... per Unl", , 
2:, $1.004 'per 

• ,.3 • 
per unit. 
50.0Sc per 
per unit. 

, . 
4. ·SO.04c per; 

.pe:r unit. 

,~ . '~ un).\.- shall' be 

unit shall be 

unit shall be 

unit sha'11 be 

marked $1.01. 

marked $1.00 .. 

marked 50."1 c 

marked 50.0c 

-

. , . 

.. 

Cd) If the nu~erical unit price is $l~OO. or more, , 
the unit price shall appcar 6n the unit 'price label, 
5ign~ list or tag, e~pressed as~dol1ars per unit. 
If the numerical unit price is lcss than $1.00;, the 
numerical unit price shall be expressed as cents per 
unit.. ;, '\ 

" 

13:45A-lC:: .. 7 Unit price labels appro~cd for display: 

. 
fa) Whenever tllcsc rc.gulations require tn.:,t a unit 
price lahel be displ~yed in conjunction witH the cx

~ 

. , 

\ .. 
• 

.. 
\ " ." 

~ 

" ' 
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',' 

posing or offering for sale at retail of a reg
ulated consumer co~n~ditYI a sa~ple format of 
the label shall be sub~itted to the Director 

,for approva 1 ,prior to. t~c di sp 1 ay of the lab~l. 

(b) In d etc r min i n e ,,: h c the r t 0 a p pro v c . t 11 e 1 a -. 

, " 

,bel, the Director shall ~e guided by the follow-

a" 
, .' 

....... 

, , 

. ing staJ:ldards: . " 

, , ' 

", 

... 

, -
1 .. The l~bel shall be divided so as to 

~cate a-left and ricrllt side. 
, C> 

2 .... Th c 1 eft sid c s l1C! 11 b e k no \-In as the 
unit piicc side and shall contain the 
following informa~ion: 

i. 
", ii . 

iii~ 

, " 

The term "Unit Pri,cc ll
; 

-The ~unoric~l unit price in bold 
figures; , 

, The a r r r 0 v e d' un it:o f li1 e a s U 1, t J', i n -

. , ' 

,c 1 u din g , "if a p pro p ::: i ate I' t h ef>}:l y" , 
count or thickness of the regulated 
c,or.lmodi ty" • S • The rig h t sid c s haIl b e }~ n 0 to;' n as the r e -

tail price side and shall contain the fol
lowing info~m2tion: 

, 

i. The te:::-!:l "Retail Price"" uYou Pay" or 
some ,siIililar terr.1; 

" 'i i . The IHI <'1 e :r i cal ret 2. i 1 P ric c ; _ 

4. 

5. 

iii. T~e quantity or size of the commodity. 
expressed in terms of the approved un-
it,of measure. -. 

A description of the commodit:y',being sold 
,-shall appellr on the'unit price label.' 

idditional stoc~ or code'information max 
a. p pea ron the un i t P r i c-~ ,! a b ~ 1 • 

.... 

6. 
" ,... 

All letters or numbers shall be in conspic
uous fiEtIreS and shall be clear and lcgiblc~ 

. 
7 .. The overall dcsi~~n- of the label shall con. 

all the infoY:OIation in a clear, readable~' 
conspicuous fashion. Any s_tock or code in~'" 
for J:l a t ion s h :~ 1 1 not 0 b s cur cor dee i.1 p has i :: c 
t 11 6, ~ \) n $ U I:1 :.: r i n f () r ::1 ~\ t ion a PI'> \."; a. r i n r. 011 the 

: unit price labc~. 
.. • \ " . 
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1 3 : '4 511. - 1 4 08 ... Un i t l'T icc s i g n 5 and un i t P ric eli 5 t 5: 

(a) ~ihencVCT these Tcgl!!ations pcr:;,it·i!. person 
to display a sign or list in conjunction ~ith . 
the exposing or offcring for sale"at retail of 
a regulated consumer com~o~ity) a snmplc'format 
of the sign or list shall be submitted to the Di
rector for approval prior to the display of thd, 
sign or list_ 

" 

(b ) 1 n d c t e r min i n g io/ h e t h'e r t 0 a p pro vet he' 5 i r. n 
or 1 is t: I t 11 e D ire c tor ,5 h:l 11 beg \.l i u e cl by the f 01-
lowing standards: 

1. The sign or list shall be divided so as 
to create a lef~ and right side o 

2. The left side of 2 sign or list shall be 
known as the un~t pTice ~ide and:shall 
contain the following information: 

i . 
i i . 

iii. 

the: term "Un it Price"; 
The numerical unic price; 
The approved llrd. t. of: .. ,pcastIre I includ
i n g, i;f a p p ;. l') p'T i ~ t' e .t the It p'.l Y ". C 0 un t 
or thickness of the consumer com~od
ity. 

3. ~hc right Sloe shall be known as the ~~tail 
price sl.dc and shall contain the following" 
information: 

i. 

ii. 
iii. 

The tern "Retail Price ll
, or "You PLlyft o;r: 

similar ter::1; 
The nUlilcricai :-etnil price; , 
The quantity or si=e ~f the constL.-ner CO;.1-
modity expressed in ter~s of· the apr-roved 
unit of measure. 

A"description of the cor.u;lOdity to be sold 
shall appear on the sign or list. 

'\ 

s. Addi ti;pna 1 st ock or coc e °i n forma tion may ap ~ 
pea r 0:11 t }l e un i t:. P ric e s i Z nor 1 i st. 

All letters or n~~bcrs shall be in consnic-" 
uous figures an~ shall be clear and lcglblc~ 

'-9 • 
. ' .' . .... ' . . , .', ' 
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- ....... -... . ,..... . ..... 

7. 'f h C 0 v e rill 1 des i en 0 f the sir. nOT 1 nbc 1 s ll.il 1 1 
fl· COl) V C Y t 11 ceo Tl S t1l:1 c r i n f 0 )~ l:l ~l t i 0 11 in. n C) C :l 1" ) 

r ~ a d ~ b 1 e n n ~l. con sri c: tJ 0 II S f ~l S h ion . Ally S toe k 
or code infol"IlI:'ltion !;h.! 11 not obscure or tic": 

: emphasize the consulile:' inf()TJilCltion. 

. . 
13:45,\-14.9- Unit price t~g5: 

l'rhencver these regulations ).'equirca unit price 
tag t 0 b eat t a c h e cl d ire c t 1 Y t 0 ql C con sum c r c 0 rM~ 0 d i t y, ". 
a s :ua pIc for fa a t 0 f the tag s hal 1 b c sub Iil itt edt 0 the 
D i Tee tor for" -a r pro val p r i ~ r tot h c dis pIa y 0 f t 11 eta p. '. 
I n 1" e vie win g S 11 b i:t itt c d p ric e t.1. g s, t 11 c D ire c tor s h :! 1 1 
apply those standards set fort.h in Section 6 of this' 
Sub-chapter govcrnin,g the foriilat for unit pricc labels. 

13~4S'\-14.10- Heans of disclosing unit pric,o inforlil3tion: 

Ca) Whenever a regulated consumer commodity is exposed 
or offered for sale at retail, ,the unit price and retnil 
price shall be disclosed in the follo~inc,~anncr: 

1. If the comrr:odity is displayed upon a shelf, • 
t 11 ~ u nit p ric e J n ~) c 1 's 11 all a r p C :1 r. d ire c t 1)' , , 

2. 

" 

beloH the commodity, or,"nltcJ,'nntively, a 
un"it. price t'ag shall be att~chcd to thc' COffi-

mod i t y. If the \1' s e 0 f a un i t P ric e I abc lor 
unit price tag is i~possible or ifupractical, 
a unit pTice stgn or list may be used provi~ 
-d e d sue h' s i g nor 1 i s tis con s p i-e u 0 U sly 1 0 c a -' 
"ted at or near the commodity. 

If the cOlilmodity i.s displayed in a s'pccial 
fashion such a~ in ~n end display~ portable 
:rack or large bin) 'the unit, price tag shall 
be attached to the cO?ffiodity, or. altern3-
tively, a unit T>l'ite s~gn 'or list shall be 
conspicuously p~nccd at or ~ear the ~oint 
where the com~odity is displayed. Nothing 
in this section should be const.rued to pro
hibit the usc of hnnd-lctter unit pricesiE~ns. 
on s p c: c fa 1 dis pIa r S s 0 1'0 n gas s tI c h s i g n s co n -
tain the disclosures required in Scct~on 1~ '. 

". 

• 

-10-
·e, 
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13:45A-14.1:L 

3. I I f a. cOI:lllio\l i ty i 5 r't: fd ucr;\tco ;\tHt not 
displayed on a shc!~, the u~i~ price label 
sllall oe: :Iffixed to the caSe or a unit' 

I 

p ric c t n g s h nIl· be :i ~ t et c: h e c tot he C 0 i:l;rt 0 d .. 
i t y • In tile c: v C TI t sue!' ,:I t t;l C h::I en t S :l !" e not 
possible, then :I u:1it p'ricc siZn or list P:lY 
be used ~f tbe siC;) OT list is displ:Iyed in 
proxi~ity to the a=ticlcs for setle. Where 
such proxi~ate dis?lay is i~possible) a un-
it pri~e list for' such articles ~ust b~ kept 
avnilable :Ind a sien postec. at: ,the site pf 
t:he:::a",z:ticlcs for s:.lc as'to such 2.vailabili,ty. 

Placement of unit price infot~3~ion on consumer 
corucodities by non-retailers: 

l' 

nothing in these rules shall orohihit 2. r.ttlnufactllrer, 
supplier or ~ho1esaler from affi~in~ to a consumer co~mod~ 
ity the unit price informatio~ ~equ!red by these regula
tion $., 

- E x 't ens ion 0 f t i III e t 0 c 0 r.I ply h":! t h. the 5 e 1" c E tl 1 :t t "i 0 n s ': 

. ." 
On timely written npp!icn:io~ c~de within 90 days 

after final adoption of these regulations, the Directo~ 
pay grant additional ti~~ in which =0 cOAply with the 
regulations~ providing good ca~sc is shown for such an 
cxtens·ion. In no: event, hCYC\"CT, 's~4111 such an extension 
c::x:c"ccd, 60: da.ys. 

13: 4SA-14.13 Non-intentional technical errors: 

- Fo r t h c· "p II r po s e 0 f t ~ c en for c e!:! e n t 0 f the 5 ere g u 1 a ~ 
tion's". u noI1 -intention3.1 tec::'nical errors" shall twan inac.< 
curacies in the unit prici~~ infor~2~ion reflected upon a - , 
stanp).tag~ label, sign or list whe~e such defects have re-
s~rtcd frog a malfunction o~ 2. pri~ting press, electronic. 
cC!t.a pro ce s sing equi proten t 0:- at her ::lC chan i c.::?1 cqui pr.ten t , 
used. t..o produce stich stnr.tps, tags, labels, 'higns or list.S r 
Dr froe "the mistake of a" cc~ru:cr p:-o~rar.tr.tef~or ~achinc op
erator, where such rnalfunc:ion or cis~akc wa~.not wit.hin 
t: h. ~ }~ n o'n' 1 e d rr e 0 r con t r 0 1 0:: the 0 h· ~~ C r 0 r 0 peT at 0 r 0 r r.l an .. 

" 
agc~cnt personnel of the 5:orc and wherc such o~ncr or op-
tra~o~~or canare~cnt per50~~el could not wi~h reasonnble 
dilir;cn~c have oetcctcd and co:-rcc:cd such crTors. 

, , 
• 

-11-
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" 

Penalties: 
Any violation of ~hcsc r:eglll~tion::; sh~ll 

be dc~rncd 3 violation of tile Cons~~cr Frfiud Act;· 
}l • J . S . A • 5 6 : S - 2, s u h j c c t i '~£~ a v i 0 1 a toT' tot h 0 ~ ~: 
sanct,~ofl5 established pU::-~tl:1;1t to s2.id Act. 

Effec:tive date: 

These regulations shall be effective i~-
d
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