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_If you have issues viewing or ac_cessing thi§ file contact us at NCJRS.gov.

Qg/i STATE OF NEW JERSEY o
.~ CHAPTER 39, P. L. 1960 o 7
AS AMENDED AND SUPPLEMENTED y \
N.J.S.A. 56:8~1 to 56:8-20 ‘

AN ACT concerning consumer fraud, ]tS prevent1on, and providing
pena’ t1es therefor.

" BE IT ENACTED bv the Senate. and Genera1 Assemb]y of the State of
New Jersey:

56:8-1 (a) The term "advertisement” shall include the attempt
directly or indirectly by pub11cat10n, dissemination, solicitation,
endorsement or circulation or in any other way to induce directly or
1nd1rect1y any person to enter or not enter into any ob11gat10n or
acquire any title or interest in any merchandise or to increase the
consumption chereof or to make any loan: .

(b) The term "Atforney General" shall mean the Attorney General

“of the State of New Jersey or any person acting on his behalf;

(c¢) The term "merchandise" shall include any objects, wares,
goods, commodities, services or anything offered, dwrectly or
indirectly, to the public for sale;

(d) The term "person" as used in th1s act sha11 include any
natural person or his legal representative, partnership, corporation,
company, trust, business entity or association, and any agent,
employee, salesman, partner, officer, director, member, stockholder,
associate, trustee or cestuis que trustent thereof;

(e} The term, "sale," shall include any sale, rental, or distri-
bution, offer for sale, rental, or distribution or attempt,
directly or indirectly, to sell, rent or distribute.

56:8-2. The act, use or employment by any person of any
unconscionable commercial practice, deception, fraud, false pretense,
false promise, misrepresentation, or the knowing, concealment, suppre-
sion or omission, in connection with the sale or advertisement of any
merchandise or real estate or with the subsequent performance of such
person as aforesaid, whether or nor any person has in fact been misled,
deceived or damaged thereby, is declared to be an unlawful practice;
provided, however, that nothing herein contained shall apply to the
owner or publisher of newspapers, magazines, publications or printed
matter wherein such advertisement when the owner, publisher or -

~operator has no knowledge of the intent, des1gn or purpose of the

advertlser.

- 56:8-2.1. It sha11 be an un]awfu] pract1ce for any person to
operate under a name or in a manner which wrongfully ‘implies that
such person is a branch of or associated with any department or
agency of the Federa1 Government or of this State or any of 1ts o



political subd1vws1ons, or use any seal, insignia, envelope or
other format which simulates that of any governmenta1 department or
agency. ,

56:8-2.2. The advertisement of merchandise as part of a plan or
scheme not to sell the item or service so advertised or not to sell
the same at the advertised price is an unlawful practice and a
violation of the act to which this act is a supplement. .

56:8-2.3. The notification to any parson by any means as part of
an advertising plan or scheme, that he has won a prize and requiring
him to do an act, purchase any other item or submit to a sales
promotion effort is an unlawful practice and a violation of the act

.10 which this act is a 5upp1ement

56:8-2.4. It shall be an unlawful practice for a person to
advertise merchandise for sale accompanied by a picture or illus-~
tration of the merchandise in an assembled condition when it is
intended to be sold unassembled, unless the advertisement bears.
the notation that the merchand1se is to be sold unasseaned

- 56:8-2.6. It shall be an unlawful practice for any person to
sell or offer for sale any merchandise at retail unless the total

'selling price of such merchandise is plainly marked by a- stamp, tag,

jabel or sign either affixed to the merchandise or 1ocated at the
point where the merchandise is offered for sale.

56:8-2.6. For the purposes of this-act,-each ﬂay for which the .
total selling price is not marked in accordance with the provision
of this act for each group of identical merchandise shall constitute
a separate violation of this act and the act of which this act is a
supplement , e

56 8-2.7. Charitable Registration. It shall be an unlawful
practice for any person to solicit funds or a contribution of any
kind or to sell or offer for sale any goods, wares, merchandise or
services by telephone or otherwise where it has been falsely let to
believe that such person is soliciting by or on behalf of any
charitable or non-profit organization or that a contribution to

or purchase from such person shaT] substantially benefit handicapped
persons.

56:8-3. When it shall appnar'to the Attorney Geneva] that a person
has engaged in, is engaging in, or is about to engage in any prautxce

‘declared to be unlawful by this act, or when he believes it to be in

the public interest that an 1nVest1gat1on should be made to ascertain
whether ‘a person in fact has engaged in, is engaging in, or is about

- to engage in, any such practice, he may:

{

(a) Require such person to file on such forms as are prescr1bed
a statement or report in writing under oath or otherwise, as to all
the facts apd circumstances concerning the sale or advertisement of
merchand1se by such person, and such other data and 1nformat1on

)
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‘as he may deem necessary;

(b) Examine under oath any person in conﬁect1on with the ‘sale
or advertisement of anhy merchandise; ,

() Examine any merchandise or sanp1e thereof record, book document,
account, or paper as he may deem necessary; and

(d) Pursuant to an order of the Super1or Court, impound any record,

" book, document, account, paper, or sample of merchandise that is produced

in accordance with this act, and retain the same in his possession until
the completion of all proceed1ngs in connection with wh1ch the samé are

- produced.

56:8-3.1. Upon receiving evidence of any violation of the prov1s1ons

‘of Chapter 39 of the laws of 1960, the Attorney General, or his designee,

is empowered to hold hearings upon said violation and upon finding the
violation to have been committed, to assess a penalty against the person

alleged to ohave committed such v1o}at1on in such amount within the limits

of Chap 39 of the laws of 1960 as the Attorney General deems proper under
the circumstances. Any such amounts collected by the Attorney General
sha]; be paid forthwith inte the State Treasury for the general purposes
of the State. ,

56:8-4. To accomplish the objectives and to carry out the duties
prescribed by this act, the Attorney Genora?, in addition to other
povers conferred upon h1m by this act, may issue subpoenas to any person,
administer an oath or affirmation to:any-person, -conduct hearings in aid of
any investigation or inquiry, promulgate such rules and regulations, and
grescrlbe such forms as may be necessary, wh1ch sha]] haVe the force of
aw

56:8-5. Service by the Attdrney General of any notice requiring a -
person to file a statement or report, or of a subpoena upon any person,
shall be made personally within this State, but if such can not be ob-
tained, substitute service therefore may be made in the following manner:

(a) Personal service thereof without th]s State; or

(b) The maiiing thereof by registered ma11 to the last known pTace of
business, residence or above, within or without this State of such person
for whom the same is intended; or i .

(c) As to any person other than & natural person, in accordance with
Rules Governing the Courts of the State of New Jdersey pertaining to service
of process, provided, however, that service shall be made by the Attorney
General, or

(d) Such sorv1ce as the Super1or Court may d1rect in lieu of persona1
service within the State.

56:8-6. If any personvsha11 fail or refuse to fi]e'any statement~or

~ report, or obey any subpoena issued by the Attorney General, the Attorney
" General may apply to the Superior Court and obtain an order: .
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- advertisement of any merchandise by such persons; .

- (a) Adjudgingsuch person in contempt of court;

. . . . ° sy
(b) Granting injdnctive relief without notice restraining the sale o‘r?.,
. . e ) o] ‘
(c)-Vacating, annulling, or suspending the corporate charter of a
corporation created by or under the laws of this State or revoking or
suspending the ;ertificate of authority to do business in this State
of a foreign corporation or revoking or suspending any other licenses,

permits or certificates issuéd pursuant to law to such person wh1ch are,
used to further the allegedly unlawful practwce and .

{d) Granting such other relief as may be required; until the person
files the statement or report,.or obeys the subpoena.

56:8-7. If any person shall refuse to testify or’broduce any book,
paper; or other document in any proceeding.under this act for the

reason that the testimony or evidetice, documentary or otherwise, -

required of him may tend to incriminate him, convict him of a crime,
or subject him to a penalty or forfeiture, and shall, notwithstanding,
be directed to testify or to procuce such book, paper, or document,

he shall comply with such direction.

A person who is-entitled by law to, and does assert such privilege,

_and who complies with such direction shall not thereafter be prosecuted

arises out of and related to the subject matter of the proceeding. No .
person so testifying shall be exempt from prosecut1on or punishment for .
perJury or false swearing comm1t ed by him in giving such test1wony

or subject to any penalty or forfeiture in any criminal proceeding which ’

56:8-8. Whenever it shall appear to the Attorney General that a
person has engaged in, is engaging in, or is about to engage in any
practice declared to be unlawful by th1s act, he may seek and obtain
in a summary action in the Superior Court an 1n3unct1on prohibiting
such person from cont1nu1ng such practices or engaging therein or
doing any acts in furtherance thereof or an order appointing a receiver,
or both. In addition to any other remedy -authorized herein, the court
may adjoin an individual from managing or owning any business organization
within this State, and from serving as an off1cer, director, trustee,
member of any executive board of similar governing body, principal,
manager, stockholder owning 10% or more of the aggregate outstand1ng
capital stock of all classes of any corporation doing business in

this State, vacate or annul the charter of a corporation created by
or under the laws of this State, revoke the certificate of authority
- to do business in this State of a foreign corporation, and revoke any

other licenses, permits or certificates issued pursuant to law to -
such person whenever such management, ownership, activity, charter,
authority, license, permit, or certificate have been or may be used to

further such unTawFuT pract1ce The court may make such erders or
Judgm nts as may be neceosary to nrovent the use or employment by a
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_unlawful

person of any proh1b1ted practices, or which may.be necessary to restore
to any person in interest any moneys or property, real or personal, which
may have been acquired by means of any practice herein declared to be .

1

56:8-9. Mhen a receiver is appointed by the court puréuant to this
act, he shall have ‘the power to sue for, collect, receive and take into
possession all the goods and chattels, rights and credits, moneys and
effects, land and tenements, books, records, documents, papers, choses
in act1on, bills, notes and property of every description derived by
means of any practice declared to be illegal and prohibited by this
act, including property with which such property has been mingled, if .

. it can not be identified in kind because of such comingling, and to

sell, convey, and assign the same and hoid and: dispose of.the proceeds.
thereof under the direction of the court. Any person who has suffered
damages as a result of the use of employment of any unlawful pract1ces

and submits proof to the satisfaction of the court that he has in fact

been damaged, may participate with general creditors in the distribution B
of the assets to the extent he sustained out-of-pocket losses. In the case =
of a corporation, partnership or business entity, the receiver shall ‘
settle the estate and distribute the assets under the direction of the

court, and he shall have all the powers and duties conferred upon receivers
by the provisions of Title 14, Corporations General, so far as the provi-
sions thereof are app]wcable The court shall have jurisdiction of all
questions arising in such proceedings and may make such orders and

Judgments therein as may be required._ -

56:8-10. Subject to an order of the court terminating the business
affairs of any person after receivership proceedings held pursuant to
this act, the provisions of this act shall not bar any claim against
any person who has acquired any moneys or property, real or personal,
by means of any practice therein declarad to be unlawful.

56:8-11. In any action or proceeding brought under the provisions .
of this act, the Attorney General -shall be entitled to recover costs
for the use of this State. - - P

56:8-12. If any provision of this law or the application thereof
to any person or circumstance is held invalid, the invalidity shall
not affect other provisions or app11cat1ons of the law which can be
given effect without the invalid provision or app11cat1on, and to
this end the prov1s1ons of this are severable.

56:8-13. Any person who violates any of the provisions of the
act to which this act is a supplement shall, in addition to any other
penalty provided by Taw, be 1iable to a penalty of not more than
$2,000.00 for the first offense and not more than $5, 000.00 for the
second and each subsequent offense.

56:8-14. Every county district court and municipal court sha11
have jurisdiction of proceedings for the collection and enforcement
of a penalty imposed because of the violation, within the territorial
Jur1sd1ct1on of the court, of any provision of the act to which this
act is a supplement. Except as otherwise provided in this act, the pen-

~ alty shall be co]]ected and enforced in a summary proceed1ng pursuant



to the Penalty Enforcement Law (N.3.S. 2A:58-1, et seq.) Process -
shall be either in the nature of a summons or warrant and shall issue 1in Q
name of the State, upon the complaint of the Attorney General or any other
person

In any action brought pursuant to this sect1on to enforce any order
of the Attorney General or his designee, the court may, without regard
to jurisdictional Timitations, restore to any person in interest any
monays or property, real or personal, -which have been acquired by any-
means declared to be unlawful under this act.

-~

In the event that any person found to have violated any provision of
this act fails to pay a civil peralty assessed by the court, the court
may issue, upon application by the Attorney General, a warrant for the
arrest of such person for the purpose of bringing him before the court to
satisfy the civil penalty imposed.

}

56:8-15. 1In addition to the assessment of civil penalties, the
Attorney General or his designee may, after a_hearing as provided in
P.L. 1967, c. 97 and upon a finding of an unlawful practice under this
act and the act hereby amended and supplemented, order that any moneys
or property, real or personal, which have been acquired by means of such
unlawful practice be restored to any person 1n interest.

56:8-16. 1In assessing any penalty under this act and the act hereby
amended and supplemented the Rttorney. General or his designee may
provide for the remission of all or any part of such penalty conditioned
upon prompt-compliance with the requxrements thereof and any order entered
. thereunder,

56:8-17. Upon the failure of any person to comp]y within'10 days,.
after service of any order of the Attorney General or his designee
directing payment of penalties or restoration of moneys or property,
the Attorney General may issue a certificate to the Clerk of the
Superior Court that such person is indebted to the State for the pay-
ment of such penaity and the moneys or property ordered restored. A
copy of such certificate shall be served upon the person against whom
the order was entered. Thereupon the clerk shall immediately enter upon
" his record of docketed judgments the name of the person so indebted, and 7

of the State, a designation of the statute under which the penalty is n‘;
imposed, the amount of the penalty imposed, and amount of moneys ordered i
restored, a listing of property ordered restored, and the date of the
certification. Such entry shall have the same force and effect as the
entry of a docketed judgment in the Superior Court. Such entry, however,

—
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~ shall be without prejudice to the right of appeal to the Appellate Division =

of the Superior Court from the final order of the Attorney Genera] or
his designee.

56:8-18. Where the Attorney General or his designee, after a hear1ng
as provided in P.L. 1967 c¢. 97, finds that an unlawful practice has been
or may be committed, he may order the person committing such unlawful ,‘l‘.
practice to cease and desist or refrain from committing said practice in 1

\
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~the future. When it shall appear to the Attorney General that a person

against whom a cease and desist order has been entered has violated
said order, the Attorney General may initiate a summary proceeding in
the Superior Court for the violation thereof. Any person found to have
violated a cease and desist order shall pay to the State of New Jersey

civil penalties in the amount of not more than $25,000.00 for each viola-

tion of said order. 1In the event that any person fails to pay a civil
penalty essessed by the court for violation of a cease and desist order,
the court assessing the unpaid penalty is authorized, upon application
of the Attorney General, to grant any relief which may be obtained under
any statute or court rv]e governing the collection and enforcement of
penalties.

© 55:8-19. Any pgrson who suffers any ascertainable Tloss of'moneys

“or property, real or personal, as a result of the use or employment by

another person of any method, act, or practice declared unlawful under
this act or the act hereby amended and supp]emented may bring an action
or assert a counterclaim therefore in any court of competent Jurisdiction.

- In any action under this section, the court shall, in addition to any

other appropriate legal or equitable relief, award threefold the damages
sustainad by any person in interest. In a]l actions under this section,
the court shall also award reasonable attorneys' fees, filing fees, and
reasonable costs of suit. :

56:8-20. Any part to an action asserting a claim, counterclaim,
or defense based upon violation of this act or the act hereby amended
or supplemented shall mail a copy of the initial or responsive pleading
containing the claim, counterclaim of defense to the Attorney General
within 10 days after the filing of such pleading with the court. Upon
application to the court wherein the matter is pend1ng, the Attorney
General shall be permitted to intervene or to appear in any status
appropriate to the matter.
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DECEPTIVE MAIL ORDER PRACTICES
(effective Aug. 1, 1973)
13:45A-1.1 Deceptive Mail Order Practices

1. Without Timiting any other practices which ma& be unlawful under
the Consumer Fraud Act, N.J.S.A. 56:8-1, et seq., this rule makes unlawful’
thereunder some specific practices in the mail order or catalog business.,

2. It,is a deceptive practice in the sale or offering for sale of
consumer goods for a person (including any business entity) conducting a . |

. mail order or ‘catalog business in or from the State of New Jersey or

advertising a State of Hew Jersey mailing address ito accept money through |
the mails from a consumer for merchandise ordered by mail or telephone
and then permit six weeks to elapse without either:

- ga) delivering or mailing the merchandise order; or
b) making a full refund; or , ;
(c) sending the customer a prior letter or notice advising him
of the duration of an expected delay or the substitution of
merchandise of equivalent or superior quality, and offering
to send him a refund within one week if he so requests.
If the vendor proposes to substitute merchandise, he shall
describe it in detail, indicating how it differs from the -
merchandise ordered; or . _
(d) sending the consumer substituted merchandise of equivalent
or superior quality, together with
(1) a written notice offering, without reservation, to accept
the return of the merchandise at the seller's expense
within 14 days of delivery. The consumer would be
entitled, at his option, to a refund of cash paid,
including the amount of postage to return the item,
~ora credit; and C
"(2) a postage-paid letter or card on which the consumer may .
indicate whether he wishes the purchase price to be
refunded or credited to his account within 14 days of
receipt of the merchandise by the seller. The customer's
request entered on such a letter or card, must be
honored by the seller. s .
(3} The written notice and letter or card, as above stated,
need not be sent with the merchandise if, in 1ieu thereof,
a statement that the seller will accept the return of
the merchandise for a period of at least fourteen days
without reservation, is printed in the catalog itself.

For purposes of subsection 2(c) and 2(d), merchandise may not be
considered of "equivalent or superior quality" if it is not substantially
similar to the goods ordered or not fit for the purposes intended, or if
the seller normally offers the substituted merchandise at a price lower
than the price of the merchandise ordered. ‘



.

3. Section 2 of this regulation does not apply

(a) to merchandise ordered pursvant to an open~end credit plan as
defined in the Federal Consumer Credit Protection Act or any other
credit plan pursuant to which the consumer's account was opened
prior to the mail order in question, and under which the creditor
may permit the customer to make purchases from time to time from
the creditor or by use of a credit card; or '

(b) when all advertising for the merchandise contains a notice,
(which, in the case of printed advertising, shall be in a type
size at least as large as the price) that delay may be expected
of a specified period. In such cases, one of the events described
in Section 2(a) through 2(d) must occur no later than one week
after expiration of the perijod specified in the advertisement;

or .

(c) to merchandise, such as quarterly magazines, which by their
nature are not produced until a future date and for that reason
cannot be stocked at the time of order; or

(d) to installments other than the first of merchandise, such as '
magazine subscriptions, ordered for serial delivery.

4. It is a deceptive practice in the sale or offering for sale of .

consumer goods for a person (including any business entity) conducting
a mail order or catalog business in or from the State of New Jersey or
advertising a State of Hew Jersey mailing address to fail to disclose

in all advertising or other promotional materials containing a Post

Office Box address including order blanks and forms, the legal name

of the company and the complete street address from which the business
is actually conducted.
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" AUTOMOTIVE ADVERTISING REGULATIOM
(effective Mov. 17, 1976)

13:45A-2.1 Definitions:

The fo]]ow1n§ words and terms, when used in this Subchapter shall

have the fol]owwng meanings unjess the context clearly indicates other-

wise,

- "Advertisement" means any advertisement as defined by N.J.S.A.
56:8-1 of any motor vehicle including any statement appearing in a
newspaper, perjodical, pamph]et circular, or other publication:
paper or sign which offers or in any way indicates the availability of
a motor vehicle for sale at retail.

"Adyertiser” means any person as defined by N.J.S.A. 56:8-1(d)
who in the ord1nary course of business is engaged in the sale or
financing of motor vehicles at retail or who in the course of any
12-month period offers nmore than three motor vehicles for sale, lease,

or rertal, or who is engaged in the brokerage of motor vehicles whether

for sale, lease or rental, and who directly or indirectly initiates;
requests. or causes an advertisement to be made for motor vehicles;
provided, however, that nothing herein contained shall apply to the
owner or publisher of newspapers, magazines, publications or printed
matter wherein such advertisement appears when the owner publisher or
operator has no knowledge of the intent, design or purpose of the
advertiser. An advertising agency acting.in behalf of any person
engaged in the sale of motor vehicles shall be deemed as advertiser
within the meaning of this regulation where such agency prépares or
places an advertisement for publication. An advertising agency shall
not be T1iable for a violation of this regulation where the agency
reasonably relies upon data, information or material supplied by a
motor vehicle seller for whom the advertisement is prepared or placed
or for any violation caused by an act, error or omission beyond the
advertising agency's control.

"Extra cost option" means optional equipment, regard1ess of its

place of installation, on the motor vehicle, the price of which would

not be included in the manufacturer's suggested retail prlce for the
basic vehicle.

"Motor vehicle" means any vehicle driven or drawn otherwise than
by muscular power, excapt1ng such vehicles as run only upon ra1]s or

tracks.

"Price reduction advertisement" means any advertisement wh1ch in
any way states or suggests directly or indirectly that the advert1sed
motor vehicle is being offered or made available for sale at a price
less than that at which it has been usually sold or offered for sale.

"Sale" means a sale as defined by N.J.S.A. 56: 8—1(e) of any motor
vehicle.



"Warratity advertisement" means any advertisement in which any
varvanty or guaranty for any motor vehicle or part thereof is offered
in connection with the sale of such motor vehicle.

13: 45A~2 2 Unlawful motor vehicle advertising practices

(a) Without limiting any other pract1ces which may be un1awfu1
under the Consumer Fraud Act, N.J.S.A. 56:8-1 et seq., the following
motor vehicle advertising practices shall be unlawful thereunder:

1. Bait and switch:

i. The use of an advertisement as part of a p]an or
scheme not to sell the motor vehicles advertised or not to sell the
same at the advertised price;

1. Without 1imiting other means of proof, the following
shall be prima facie evidence of a plan or scheme not to sell a motor
vehwcle as advertised or not to sell the same at the advertised price:

(1) Refusal to show, display, or sell the motor vehicle
advertised in accordance with the terms of the advertise-
ment, except that an advertiser shall not be required to
provide a road test of a motor veh1c1e unless so stated
in the advertisement;

o

(2) The disparagement by act or word, either before or
after the sale of the advertised motor vehicle, or of
guaranty, warranty, credit terms, availability of service,
repairs or parts or of anything in any other respect a
material Tact connected with the advertised motor vehicle.
However, disparagement shall not include an accurate
factual description of the difference or differences
between tne advertised motor vehicle and other motor
vehicles when and where the customer requests such
infornation;

(3) The refusal to take orders for advertised motor
vehicles or the taking of orders at a price greater than
the advertwsed price;

(4) The fa1|ure to submit orders to the manufacturer or
other source used in the ordinary course of business,.
for the advertised motor vehicles; :

(5) The showing, demonstrating or delivery of any.
~advertised motor vehicle which is known to be or should

have been known to be defective, unusable or unsuitable

for the purpose represented or implied in the advertisement:




¢

(6} Accepting a deposit for an advertised motor vehicle,
then switching the purchaser to a higher-priced motor
vehicle, except when the purchaser has initjated the switch
as evidenced by a wr1t1ng to that effect signed by the
purchaser; .

v {7) The failure to make a delivery of the advertised motor
vehicle within the promised delivery period, unless such
failure is caused by reasons beyond the control of the
advertiser;

(8) The use of a sales plan or method of compensating or
penalizing salesmen, designed to prevent or discourage them
from selling the advertised motor vehicle or from sell1ng
the same at the advertised price. However, this provision’
shall not apply to a sales plan or method of compensation
whereby a salesman realizes a fixed percentage rate of the
gross amount of the sales made within a specified time
period nor to salesman bonus plans designed primarily to
encourage or reward salesmen for selling motor veh1c1es
other than the advertised motor vehicle.

2. Advertisements - General Requirements for Disclosure:

With respect to any advertisement offering or making avail-
able for sale a new or used motor vehicle other than an advertisement
1nd1cat1ng the general availability or qualities of a maPe, ‘mocie’] or
series of new motor vehicles:

i. The failure to state the advertiser's true name and
business address or the word "dealer"; )

1i. The failure to state a single specific dollar amount

- indicating the total retail selling price to be charged accompanied by a

statement that such price is exclusive of taxes and Ticensing costs:

. iii. The setting forth of any price or price comparison wh1ch
does pot include transportation, freight, shipping, dealer preparation
and any other additional costs to be borne by a consumer, except for-
Ticensing costs and taxes;

iv. The 5étting forth of a price or price comparison that
represents less than the total cash price to be paid by a consunmier unless
the advertisement clearly and conspicuousTy discloses that such price is
offered with reference to a trade~in allowance or other method of price
reduction with the amount of suck. allowance or set-off forth; a set off,
discount trade-in allowance or other such price reduction shall be shown
as a specific dollar reduction from the advertised price required here1n

-~ and shall not be incorporated with the advertised price.



v. The failure to state the manufacturer S suggested

reta:] price clearly denominated as such in any advertisement relating
- to a new motor. vehicle,

vi. The fai]ure to state the following information:

(1) The number of engine cylinders;

(2) Whether the transmission 1is automat1c or manua? and,
" if manual, the number of forward gears;

{3) Whether the brakes and steéring mechanism are power
or manual;

(4) Whether the vehicle has air conditioning;

vii. The fa1]ure to state the actual odometer reading as
of the date of placing the advertisement for pub11catzon of any motor

vehicle described as a "demonstrator," "executive" vehicle, "leftover”
or in such other similar terms.

viii. The failure to state the year, make, model and the

series where the advertised motor veh1c1e has a des1gnated series or
model;

ix. The failure to state the exact nuhbe}rof motor vehicles
in stock on the date of placing the advertisement. VYhere no advertised
vehicle is in.an advertiser's stock on the date of placing the advertise-

ment, such advertisement shall state "MHot in Stock," and the period of
time in which delivery will be made;

x. The failure to state that the motor veh1c1e had pre- .
-viously been used as a demonstrator or executive vehicle; a police or

. Tire vehicle; a passenger vehicle for lease, rental or hire, or as a

taxi when such prior use is known or should have been known by the
advertiser or the person for whom he acts;

xi. With respect to an advertisement offering or making
available for sale a new, demonstrator, or executive motor vehicle:

“{1) The listing or naming of any equipment other than
cost options included in the advertised price unless
‘standard equipment is clearly identified as standard;

(2) The failure to state that any Tisted equipment is
an extra cost option;

xii. With respect to an advertisement offering a used
motor vehicle, the failure to state the actual odometer reading as of

the date of placing the advertisement for publication. For the purpose
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of this subsection, a camper, trailer or motor home shall not be deemed
a used motor vehicle, and any vehicle possessing an odometer reading of .
greater than 500 m11es shall be deemed used.

3. Certa1n Credlt advertlsements.‘

i. The advertising of credit, 1nc1ud1ng but not Timited to such
terms as easy credit or one-day credit, other than that actually trans-
acted by the advertiser on a reguTar basxs in the ordlnary course of
business. '’

4, Pr1ce Reduct1on Advertisements:

-i. In any advert1sement wherein a reduction from the usual
price is stated or 1nd1cated elther directly or by implication:

(1) The use or statement of any pr]ce from which a reduction .
is indicated either directly or by implication where such price
is not the usual price at which the advertised motor vehlcle
has been sold or offered for sale.

A usual sei]1ng pr1ce shall be deemed to be that price
at which an advertiser has sold or offered for sale the
advertised motor vehicle or its substantial equivalent on
not less than 3 occasions during the 90-day period immedi-~
ately preceding the date of publication of the advert1sement.

-~ Nothing contained herein shall proh1b1t the statement of &
manufacturer's suggested retail pr1ce in any advert1sement
© provided, however, where such price is set forth in a price -
" . reduction advertisement such manufacturer’'s suggested retail
price shall have been the usual price at which the motor - °
vehicle was sold or cffered for sale consistent w1th this
. subsection unless expressly stated otherwise.

(2) The placement of a price reduct1on anvert1sement where
.the advertised retail sale price does not constitute a bona
.fide, substantial reduction from the usual retail sale price.

" For the purpose of the within subsection "bona fide, substan- -
tial reduction® shall be deemed to exist where such reduct1on
is not less than 5% of the usual retail saie price.

(3} The use of the terms "sale,” "discount,” "saV1ngs," |
"orice cut" and such other terms of s1m11ar import shall be
deemed to indicate a price reduction advertisement.

ii. In the event that an advertiser p1aces a price reductzon
advertisement, the motor vehicle dealer in whose name the
advertisement is placed shall retain such records as may be
necessary to establish the usual price upon which a reduction
is advertised, Such records shall be maintained for a period
of 60 days following the date of publication and shall be

" made available for inspection by the Division of Consumer

Ny
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Affairs. The failure of a motor vehicle dealer to substantiate
a usual price through documentation shall constitute a presump-
tion that the price reducticn advert1sement was not predicated
-upon a veduction from the usual ‘price and that the claimed
;educt1on was neither substant1a1 nor bona fide as required
erein.

5. Warranty Advertisements:

i. In any warranty advertisement, other than one stat1ng that
the warranty or guaranty is a manufacturer's or factory warranty or
guaranty, the failure to disclose the following:

(1) Limitation of warranty or guaranty as to duration, 1nc1us1on
or exclusion of service or labor charges, and characteristics or
properties of the motor vehicle or part thereof 1nc1uded or ex-
cluded by the warranty or guaranuy, .

3
(2) Yhether the warranty or guaranty will be performed by repavr,'
replacement, refund or any other means and whether such manner
of performance is at the option of the advertiser;

(2) Limitation of warranty or guaranty as to percentage ratia
of cost or pro rata share to be assumed by the advertiser,
unless advertisement clearly states that "warranty or guaranty
is subject to the limitations contained in our sales contract."”

6. Guaranteed satiéfaction, discount and quality claims:
i. In any advertisement:

(1) The use of the term guaranteed discount, guaranteed lowest
prices, or any other similar term unless the advertiser clearly
and conspicuously discloses the manner in which such guaranty
will be performed and any conditions or limitations contrelling
such performance:

- (2) The use of any guaranty, warranty, or any other representa-
~~ tion regarding the quality of a motor vehicle or part thereof
vhich creates a false impression of the quality, durab111ty,
maintenance needs 'or any other material fact concerning any
motor vehicle or part thereof. .

/‘

- 7. Genera1

i. The use of difference in type, size, sty1e 10cat1on, Tight-
ing or color as to obscure or make misleading any material fact in any
advertisement; ~

: ii. In any advertlsement the use of dGCEDo]On, fraud, false '
pretense,ﬁfa]se promise or m1srepresen..at1on as to the size, inventory . Q
~or nature of the advertiser's business, as to the expertise of the S

e
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used for stew1ng

- SALE OF MEAT AT RETAIL
(effective Jan. 1, 1974)

13:45A-3.1 Definitions

The following words and terms, when used in this Subchapter, shall
have the following meanings unless the context cTeariy indicates other-
wise. ,

"Sale at retail" means a transaction wherein a person se1ls meat to
the consumer, whether at the place of business of such person or whether .
such sale is consummated by mail, by telephone or in writing at a place
other than at the place of business. Places of business carrying on the
aforesaid transation include, but are not Timited to, supermarkets,
grocery stores, butcher shops, food freezer dealers and food plan
companies..

"Meat" means the edible part of the muscle of Lattie, swine or
sheep which 1is, skeletal or which is found in the tongue, in the d1aphragm,
in the heart or in the esophagus, with or without the accompanying or
overlying fat and portions of bone, skin, nerve and blood vessels which
normally accompany the muscle tissue and which are separated from it in
the process of dressing. It does not 1“».ude the muscle found 1n the
1ips, snout or ears. :

"Hamburger" means chopped, fresh and/or frozen beef, other than
from the heart, esophagus, tongue or cheeks, with or without the
addition of beef fat as such and/or seasoning and shall not contain more
than 30 percent of fau and shall not contain added water, b1nders or
extenders. .

"Ground beef,"“"ground veal," "ground Tamb" or “ground pork" means
chopped, fresh and/or frozen meat, other than from the heart, esophagus,
tongue or cheeks, of the species indicated without the addition of fat
as such and shall not contain more than 30 percent of fat and sha]l not
contain added wster, binders or extenders

“Stew beef” means meat, other than from the heart, esophagus, tongue
or cheeks, which is derived from cattle, sliced xnto cubes and commonly

o

"Hanging tender® means meat derlved from the thick, muscu]ar dorsa1
attachment (pillar) of the diaphragm of cattle. Whenever such meat is
labeled or advertised for sale at retail, the term "hanging tender,"”
and only said term, shall be used in sawd labelving or advertxs1ng and
then only if in conjunction with the term "plllar of diaphragn

"Skirt steak" means meat derived from the der1ved from the diaphragm
of cattle.

"Filet Mignon® means meat derived from the tenderloin (psoas
musle) of cattle.
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"Sirloin knuckle" or'"s1r1o1n tip" ‘means meat derived from the beef
round by a straight cut from the knee cap parallel to and along the femur
on the inside of the round and the natural seam of the outside of the
round .

"Delmonico steak" means boneless meat der1ved from the anteérior end
(rib end) of the short loin of cattle or the posterior end (loin end)
of the rib. Any labeling of or advertising for "Delmonico steak" shall
indicate short loin or rib, wh1chever is appropr1ate

"Club steak" means meat der1ved from ‘the anterior end (rib end) of
the short loin of cattle or the posterior end (1oin end)'of the rib, -
Any labeling of or advertising for "club steak" shall indicate short 101n
or ribh, wh1chever is appropr1ate.

"T-bone steak" means meat derived from the short loin of cattle and
which exhibits not less than one-half inch diameter of .tenderloin (psoas
muscle). ' .

'"Porterhodse steak" means meat der1ved from the short loin of ca%tie‘
and which exh1b1ts not 1ess than 14" in diameter of tenderloin (psoas
musc]e)

"Sirloin steak" means meat derived from the posterior portion of the

"loin of cattle after removal of the short loin.

"Sirloin" is the posterior portion of the loin of cattle and is -
obtained by a straight cut made perpendicular to the contour of the
outer skin surface and perpendicular to the split surface ¢f the Jumbar
vertebrae and which passes flush with the 11ium (pelvic bone) leaving a
small part of hip bone in the short 101n

"Short loin" is the anterior portuon of the Toin of cattle rema1n1ng'
after the removal of the posterior portion (sirloin) of the loin and is
obtained by a straight cut perpendicular to the contour of the outer
skin surface and perpendicular to the split surface of the lumbar verte--
brae and which passes through the ilium (pelvic bone) ]eav1ng a small
part of hip bone in the short loin.

+ "Strip loin Stead“ or "shell steak” means meat derived from that
portion of the short loin of cattle remain1ng after the tender1o1n
(psoas muscle) has been removed.

‘"Top~sirloin butt" means meal derived from the posterior portioﬁ
of the loin of cattle after removal of the short loin and which is the
thick upper portion (dorsal side) of the sirloin after removal of the .

bottom sirloin (ventral side) by a cut following the natural musc]e

seam (blue tissue).

"Bottom sirlcin butt" means meat derived from the posterior portion
of the loin of cattle after removal of the short }ofh and which is the

1z
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“Tower port1on (ventra] side) of the 51r101n after removal of the top
sirloin butt {dorsal side) by a cut fo]low1ng the natural muscle sean
(blue tissue).

"Tenderloin" means meat derived from the psoas musc1e of cattle,.
sheep or swine.

"Spare ribs" means ribs which are removed frOm the be]ly portion
-*of the poik carcass mid-section extending from the scribe line at the
fat back side of the belly to and including portions of the rib carti-
lages, with or without a portion of the split breast bone and with or
without the skirt (diaphragm) remaining. Use of such term shall be
confined to labeling or advertising the said meat as herein defined.

“Back ribs" means ribs derived from the rib area of pork loin.

"True name" means the species of animal, i.e., beef, veal, lamb,
or pork, and the primal source or area of the animal carcass from which
meat 1s derived and shall consist of one, but not more than one, of °
the following: :

(1) for beef - cheeks, tongue, gullets or esophagus, Heart, neck,
shoulder, brisket or breast, foreshank, chuck. diaphragm, rib, plate,

~hind shank, round, rump, loin, flank or pillar of diaphragm.

' As used in relation to beef he1e1n and as set foruh in Chart T
herein: . S

"Neck" is derived from the area of the chuck conta1n1ng at1as bone
through the 5th cervical vertebra.

7

&

"Shou1d°r" is derived from the area of the chuck which includes
clod, forearm, brisket muscle and arm bone and may include cross sections
of the ribs.. ,

- "Brisket”™ or "breast" is derived from the area of the chuck which
includes part of ribs 1 through 5 and the sternum {breast bone}.

"Foreshank" is derived from the upper port1on of the fore ]eg and

. contains the upper shank bone.

"Chuck" is derived from that area of the forequarter conta1n1ng ribs
1 through 5 w1thout the neck, brisket and foreshank.

"D1aphragm" is derived from the forequarter and 1nc1udes the muscles
and tendon attachments which separate the thorac1c (chest) cavity from
the abdominal cavity. .

YRib" is derived from the forequarter and includes the Gth through
the 12th rib after "emovaT of the p]ate approx1mate1y 10 inches from
the ch1me honﬁ ST " v
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"Plate" is derived from the forequarter and includes the 6th through
12th r1bs cut approximately 10 1nches from the chime bone.

"Hind shank" is derived by cutting through the stifle joint severing
the shank meat and shank bone from the round.

"Round" is separated from the full beef 1o1n bv a straight cut which
starts at a point on the backbone at the juncture of the last (5th) sacral
vertebra and the first tail (caudal) vertebra, passes through a second
point which is immediately anterijor to the protuberance of the femur bone’
and exposes the ball of the femur and then continues in the same stra1ght
1ine beyond the second point to complete the cut. .

+ -"Rump" 1is derived from the round and 1is removed therefrom by a
straight cut perpendicular to the outer skin surface immediately posterior
to, and parallel with, the long axis of the exposed surface of the aitch

- bonec , ) * B . }

" Moin” s 1ocated between the rib and the round and is removed by a
cut between the 12th and 13th ribs (posterior end of the rib) and conta1ns
the 13th rib vertebra, 6 lTumbar vertebrae and 5 sacral vertebrae.

“Flank" 1is derived by stripping the serous membrane from over the
abdominis muscles (flank steak) by pu]11ng the abdominis muscles from the

‘thick membrane which 1ies underneath.

(2) for veal —'cheeks, tongue, gullets or esophagus, heart, neck,
shank, breast, shoulder, rib, loin, sirloin, rump or leg.

As used in relation to veal herein and as set forth in Chart 2 herein:

"Neck" 1is derived from the shoufder by a straight 1ine cut in front of
the blade bone approximately between the 4th and 5th cervical vertebrae and
parallel to the rib end of the shoulder.

“Shank" 1is deriVed from the leg bone (tibia) or the arm bone (radius)
ki

“Breast" is derived by a cut perpendicular to the outer surface which

‘passes through the cartilaginous juncture of the fisrst rib and anterior

extremity of the sternum and perpendicular to the long axis of the 12th
rib approximately 4 inches from the eye of rib, and contains the sternum,
first twelve ribs and ali‘over1aying muscle, except the foreshank.

Y UShoulder” s the sect1on remaining after removal of the foreshank
breast and neck and contains the 1st through the 5th ribs.

*YRib" is removed from the shoulder by cutt1ng between the 5th and
6th ribs and contains featherbone, chime bone and rib bones

"Loin" is located between the sirloin and rib and is removed from

the rib by a cut between the ]2th and 13th ribs and from the sirloin by
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a cut perpend1cu1ar to the outer surface immediately anter1or toand
flush with the ilium (pelvic bone) leaving no part of tke-hip bone in
the loin and includes the 13th rib vertebra and 5 lumbar vertebrae.

"Leg" 1is removed from the sirloin and rump by a stra1ght Tine cut
perpendicular to -the outer skin surface immediately posterior to and

- parallel with the long axis of the exposed surface of the aitch bone, -

leaving no part of the aitch bone in the leg. The separation of the
sirloin and vump from the leg is completed by sawing through the round
bone (femur) immediately posLer1or to the ball 301nt.

"Rump" is removed from the 1eg as aforesa1d and is removed from
the loin by a cut perpendicular.to the outer skin surface and perpen- -
dicular to the backbone at the anterior end of the hip bone 1eav1ng

all the hip bone in the rump.

~ "Sirloin" is derived from the anterior end of the rump by a éut
perpendicular to the dorsal side starting at any point on the backbone’

" between the juncture of the last (5th) sacral vertebra and the anterior

end of the ilium (pelvic bone) or between the 5th and 6th lumbar
vertebrae.

(3) for lamb - cheeks, tongue, .gullets or esophagus, heart, neck,
shank, breast, shou1der, rib, Toin or leg.

As used 1in re]at1on to lamb here1n and as set forth in Chart 3
herein: .

“Neck” 1is derived from the anterior area of the shou]der and. contains
the atlas and cervical vertebrae.

"Breast" 1is cut from the loin, neck and,shou]def startidg at the

- cod or udder to and through the shank just above the elbouw.

UShoulder" is separated from the ribs by cutt1ng between the 5th and
6th ribs.

YRib" is separated from the Toin by cutting between the 1ast two
ribs. .

"Lo1n" is separated from the 1eg by cutting just in front cf th
hip bone.

. "Leg" is the portion rema1n1ng after the loin has been removed as
aforesaid.

(4) for pork - cheeks, tangue, gu]lets ar esophagus heart, tail,
jowl, shoulder, shoulder picnic,  shoulder butt, feet, side, sparer1bs,
loin, loin-shoulder end or loin-rib end, loin-center cut, 101n Toin end;

fat back, hdm or hock.

=’
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As used in re1at1on to pork herein and as set forth 1n Chart 4
herein:

"Jowl" shall be removed c1ose1y to the body of the shoulder on a

“1ine approximately parallel to the opposite straight cut side of the

=T

‘shoulder, starting behind the "ear dip" which must remain on the jowl,

and continuing the cut so as to remove the entire jowl.

* WShoulder" includes the shoulder picnic and shoulder butt and
is derived by a cut starting at a point in the armpit that is not more
than 1 inch posterior to the elbow joint, but does not expose the elbow
joint, and continues reasonably straight across the hog side. The foot,

 ribs and related cartilages, breast bone, 1ntercosta] meat, breast flap,

and neck bones shall be excluded.

- "Shoulder picnic" is separated from the "shou]der butt" by a cut
which is reasonably straight and perpendicular to the outside skin b
surface (not slanted or under cut) and approxwmately parallel to the .
breast side of the shoulder Teaving all the major shoulder bone (humerus)
and not less than one nor more than two inches of the blade bone (scapula)
in the shoulder picnic.

"Side" (belly) shall be separated from the fat back-on a straight
line not more than 3/4 inch beyond the outermost curvature of the scribe
1ine, The belly must be boneless and the major cartilages of the sternum
and the ribs must be closely and smoothly removed without deep scoring.

- Any enlarged soft, porous, or seedy mammary tissue and the pizzle recess

of barrow bellies must be femoved.

~ "Loin" is removed from the middle portion by a cut {scribe) extending
from a point on the first rib of the-loin which is not more than 1 3/4
inches from the junction of the foremost rib and the foremost thoracic
vertebra to a point on the ham end which is immediately adjacent to the
major tenderloin muscle. The loin shall be removed from the fat back
and shall contain 11 or more vribs, 7 Tumbar vertebrae and at least 3 .

sacral vertebrae.

"Loin-shoulder end" or "Toin-rib end" is derived from the anterior
end of the loin by a cust perpendicular to the Tength of the 1o1n flush
with the last rxb and usualTy includes the blade bone.

"Loin-center cut" is derived from the pork Toin after the shoulder
end has been removed by cutting crosswise to the length of the loin at a
point posterior to the edge of the scapular cartilage and from which the
ham end of the Toin has been removed by cutting crosswise to its length

~anterior to the cartilage on the tuber coxae.

"Loin-loin end" is derived from the. posterior end of the loin by a -
cut perpendicular to the length of the;loin flush with the last rib and
usually includes the hip (pelvic) bone.
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y "Fat Back" is the section remaining after removal of the loin and
side. o : ’

"Ham" is the posterior portion of the hog side removed by a cut
2% to 2 3/4 inches anterior to the know end of the aitch bone. The cut

shall be at right angles to an imaginary line from the tip of the ajtch

. bone through the center of the ham and shank. At the f]ank pocket the

cut shall divert at a 459 angle posterworly

The true name for pork chops shall consist of one of the fo]low1ngd
prlTaE somrces: shoulder or b]ade, rib, loin, center, or loin end or
sirloin.

"Veal cutlet" means a s1ng!e slice of veal derived from the 1eg
and contains top, bottom, eye and sirloin tip and cross section of the
leg bone. If .the word “cutlet" is used in labeling or advertising a
sxngle slice of meat derived other than from the leg of veal, the
species of animal and primal source from which such meat is derlved
shall ‘precede the word "cutlet” in at least the same size and style
]etterIng and on the same background as the word "cut]et " for examp]e'

t

VEAL SHOULDER CUTLET

2. Labeling and Advertising Requirements

(a) Except as otherwise exempted in rule, no person shall produce,
prepare, package, advertise, sell or offer for sale at retail any meat
unless it is clearly and conspicuously 1abe]ed or advertlsed as the
case may be, as to its true name. oo

(b) This sectwon shall not requ1re the labeling of meat cut ‘to the
order of the retail customer. '

3. Exemption for Certain‘Meats

The provisions of Section 2(a) of this rule shall not apply to .
bacon, Filet Mignon, ground beef, ground veal, ground lamb, ground pork,
hamburger, Porterhouse steak, sirloin steak, stew beef, T-bone steak,
beef tenderloin, pork tenderloin or veal cutlet provided, in the case
of any one of these meats, it is c]ear1y and conspicuously labeled or

"advertised as to its name set forth in this section.

4. Exempt1ons for Meat Inspected under United Stated Department of -
Agr1cu]ture .

(a) The provisions of this rule shall not app?y to meat which is
produced, prepared or packaged for ssle at retail within the State of
New Jdersey under meat inspection of the United States Department of
Agriculture until after such meat leaves the premises of a United
States Department of Agriculture official establishment for distribution.

ki
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(b) The provisions of this rule shall not apply to meat which is
produced, prepared or packaged under meat inspection of the United
States Department of Agriculture for sale at retail outside the
States Department of Agriculture for sale at retail outside the State
of New Jersey.

5. Name in 2dition to the Species wnd Primal Cut

(a) A name in addition to the species and primal cut of a meat as
set forth in Section 1 of this rule may be used in labeling such meat ,
provided that the requirements of this rule are complied with and that
any such additional name or labeling appears contiguous to the species

- and primal cut name in letters of the same size and style, for example:

SANDWICH STEAK o
BEEF TOP ROUND ' !
" (b) Such name shall not be false, misleading, deéeptive or'confuging
in any way. ; : o )

6. Advertising When Additional Name Used

If a name in addition to the species and primal cut as set forth in
Section 5 herein is used in advertising meat, the species and primal cut
of the meat shall be prominently displayed contiguous to the additional
name and be shown in the same style lettering and on the same.background
as the additional name and meet the following requirements.as to size:

(a) If the additional name is 1" or more.in height, the spécies~and
primal cut shit11l be at least one-fourth the size of the additional name

. in height.

(b) If the additonal name is less. than 1" in height, the species and
primal cut shall be at least one-third the size of the additional name in

_ height.

7. Use of United States Department of Agriculture Grading Terms

United States Department of Agriculture grading terms, for example,
"prime," “choice," etc., shall not be used in labeling or advertising
meat unless the carcass or part thereof from which such meat is derived
has been so marked by the United States Department of Agriculture.

8. Use of United States Department of. Agriculture Grading Terms

ﬁﬁnited States Department of Agricuiture grading terms, for examp]é; '
"prime, "choice," etc., shall not be used in labeling or advertising pork.



10. Labelfng of Certain Meat Food Products.

(®

9. labeling or Advertising When Certg1n Un1ted States Department of
Agriculture Grading Terms Used.

. If meat is advertised, sold or cffered for sale at retail and the
carcass or part thereof from which such meat is derived has been marked

‘with a United States Department of Agriculture grade other than "pr1me" '

or "choice," the trading term or recognized abbreviation thereof of

. such meat shall appear cont19uous to the true name of such meat and -

be at least as equal ‘in size to and as prominent as the true name, for
example: . .

BEEF ROUND
U. S. COMM'L.

i

Any meat food product in the form of chopped and shaped steaks,.
patties, loaves, loaf mixes, etc., which is uncooked and contains fat,
extenders: and/or added water, flavorings, batter, breading, etc.,
shall display a label clearly and conspicuously exh1b1t1ng the produat
name, qualifying statement.

(a) The 1ngred1ents in such meat food product shall be Tisted by
their common usual names in the descending order of the amount of each
ingredient used in formulating the-product together with the percentage

.of each such ingredient contained therein, for example:

"BEEF PATTY, Beef fat and cereal added"

Ingredients: Beef 77%, Beef Fat added 8%, .

Cereal 7%, Added water 6%, Flavoring 1%,

Monosodium Glutamate 1%, Total fat not in
excess of 30%

or

'WBREADED VEAL STEAK, Beef fat added, chopped
and shaped”

Veal 61%, Breading and Batter not in excess of 30%,
{Flour, Water Salt, Nonfat Dry Milk, Baking Powder, Dry

- Eggs, Monosodjum Glutamate, Dextros, Flavorings), Beef
Fat added 8%, Monosodium Glutamate 1%. Total fat not
in excess of 30%.

{(b) Any meat food product to which this section is app]]cab]e shall
not contain more than 30 percent fat and the label for svrh product shall
so indicate. ;

(c) The amount of batter aﬁd breading used as a coating for breaded



product shall not exceed 30 percent of the weight of the finished breaded
product and the label for such product shall so indicate.

11. Fabricated Steak. Fabricated heef steaks, veal steaks, beef and veal
steaks, or veal and beef steaks, and similar products, such as those labeled
"Beef Steak, Chopped, Shaped, Frozen," "Veal Steaks, Beef-Added, Chopped - -
Molded - - Cubed ~ - Frozen, Hydrolized Plan Protein, and Flavoring shall be
prepared by comminuting and forming the product from fresh and/or frozen
meat, with or without added fat, of the specied indicated on the label.

Such products shall not contain wore than 30 percent fat and shall not
contain added water, binders or extenders.

12. .Supply of Meat Advertised. No person shall advertise meat for sale at
retail unless such person shall have avaijlable at all outlets listed in the

advertisement a sufficient quantity of the advertised meat to meet reasonably

anticipated demands, unless the advertisement clearly and adeauately discloses
that supply is limited and/or, the product is available only at designated
outlets. - . : ‘

13. Frozen Meat. Al1 meat dther than that which is used in hamburger,
ground beef, ground pork, ground veal or ground lamb which has been frozen
at any time prior to such meat being offered or exposed for sale at retail
shall be clearly and conspicuously labeled or advertised as "Frozen" or
"Frozen and thawed," whichever is appropriate, and such term shall be
contiguous to and 1in the same size and style lettering and on the same
background as the product name, ' :

14, Without 1imiting any other practices which may be unlawful under the ‘
Consumer Fraud Act, N.J.S.A. 56:8-1 et seq., any violation of the provi-

sions of this rule shall be subject to the sanctions contzined in said

Consumer Fraud Act.

15. Meat Charts. The meat charts referred to in this rule are as follows:
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~ BANMED HAZARDOUS PRODUCTS
(effective Aug. 15, 1973)

13:45A-4.1 Unconscionable Commercia’i Practice
It shall be an unconsc1onab]e commerc1al practice for any person,
including any business entity, to manufacture, distribute or sell any

consumer product contrary to any order of the Consumer Product Safety
Commission, pursuant to 15 U.S.C..#2051 et seq.

13:45A-4.2 Consumer Product Defined

~{a) For purposes of this rule, the term "consumer product” means

. any article, or component part thereof, produced or distributed

. ' I
1..For sale to a consumer for use in or around a permanent
or temporary household or residence, a schoo], in
recreation, or otherwise, or

2. For the parsonaT use, consumption or enjoyment of a
consumer in or arvound a permanent or temporary household
or residence, a school, in recreation, or otherwise.

13:45A-4.3 Violations

A asTi oo T
PR S

Without 1imiting the prosecution of any other practicés which may
be unlawful under the Consumer Fraud Act, N.J.S.A. 56:8-1 et seq.,
any violation of the provisions of this rule shall be subject to the
sanctions contained in said Consumer Fraud Act. .






' 13:45A- .3 Contract Form; Delayed Delivery -

DELIVERY OF HOUS.EHOLD FURNITURE AND FURMNISHINGS
(effective Sept. 14, 1873)

]3'45A~5 1 Decept1ve Practices, Generally

(a) It shall be a deceptive practice in ‘connection with the sale of
household furniture, for which contracts of sale or sales orders are used
for merchandise ordered for future delivery, to consumers resident fn~
Mew Jersey and by persons engaged in business in New Jersey, unless,
vhen the promised delivery date has been reached, _the person (1nc]ud1ng
any business entity) who is the seller either:

1. Delivers the promised merchandise; or

2. lNotifies the consumer of the 1mposs1b111ty of’neeting the |
promised delivery date by written notice, mailed on or prior
to the delivery date, offering the consumer the option to

cancel with a prompt, full refund of any payments already
recejved; or !

3. HNotifies the consumer of the impossibility of meeting the
promised delivery date by written notice, mailed on or prior
to the delivery date, offering the consumer the option of
accepting delivery at a specified later uvme.

(b) For purposes of this ru]e, "household furn1ture" includes but
is not 1imited to furniture, major e]ectr1ra] or gas appliances,
but such items as carpets and draperies.

13:45A-5.2 Contract Forms: Date of Order

(a) The contract forms or sales cocuments “used by the seller shal?
show the date.of the order placed by buyer and shall contain the fbl]owxng
sentence in ten-point bold face type

The merchandise you have ordered is prom1sed for de]1veny
to you on or before (insert date or ]enqth of time agreed upon).

(b) The blank delivery date shal] be filled in by the seller e1ther
as a specific day of a specific month or as a length of time agreed upon
by the buyer and seller (for examp1e, "six weeks fronldate of order")

The contract forms or sales documents used by the seller sha]l
consp1cuously disclose the seller’s obligations in the case of delayed
delivery in compliance with Section 1 of this Subchapter and shall
contain the following notice in ten-point bold face type:

R/
7
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If the merchandise ordered by you is not delivered by

the promised delivery date, (insert name of seller) must .
offer you the choice of (1) cancelling your order with .
a prompt, full refund of any payments you have made, or
(2) accepting delivery at a specific later date. :

13: 45A—5 4 V10]at1ons sanct1ons

N1thout Timiting the prosecution of any other pract1ces whzch may be °

unlawful under the Consumer Fraud Act, N.J.S.A. 56:8-1 et Seq., any viola-
tion of the provisions of this rule shal] be subJect to the sanctions con-

tained in said Consumer Fraud Act.

i
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. DECEPTIVE. PRACTICES CONCERNING AUTOMOTIVE REPAIRS AND ADVERTISING
(effective Nov. 17, 1976) S |

13:45A-7.1 Definitions

““Automotive repair dealer" means any person who, for compensation,

engages in the business of performing or employing persons who perform
maintenance, diagnosis, or repair services on a motor vehicle or the

replacement of parts including body parts, but excluding these persons -

who engage’ in the business of repairing motor vehicles of commercial
or industrial establishments or government agencies, under contract. or
otherwise, but-only with respect to such accounts.-:

"Director® means the Director of, the Division of Constmer Affairs.

"Motor Vehicle" means a.passehger vehicle that.is registered with
the -Division of Motor Vehicles of New Jersey or of any other comparable
agency of any other Jjurisdiction, and all motorcycles, whether or not

U

"Repair of motor vehicles" means all maintenance and repairs of
motor vehicles performed by an automotive repair dealer but excluding
changing tires, lubricating vehicles, changing oil, installing light
bulbs, batteries, windshield wiper blades and other minor accessories
éand services. MNo service or accessory to be installed shall be excluded
for purposes of this rule if the Director determines that performance
of the service or the jnstallation of an accessory requires mechanical
expertise has given rise to a high incidence of fraud or deceptive -
practices, or involves a part of the vehicle essential to its safe
operation. :

"Customer" means the owner or any family member, employee, or
any other person whose use of the vehicle is authorized by the owner.’

13:45A-7.a Deceptive Practices; Automotive Repairs

(a) Without Timiting the prosecution of any other practices which

-may be unlawful under the Consumer Fraud Act, N.J.S.A. 56:8-1 et seq., -

the following acts or omissions shall be deceptive practices in the
conduct of the business of an automotive repair dealer, whether such
act or omission is done by the automotive repair dealer or by any*%x
wechanic, employee, partner, officer or member of the automotive -
repair dealer: W

1. Making or authorizing in any manner or by any means whatever any
statement, written or oral, which is untrue or misleading, and which is

known, or by which by the exercise of reasonable care should be known,

to be untrue or misleading;

2. Commencing‘work for compensation without specific written .
authorization from the customer which states the nature of the repair

o
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requested or probTem presented and the odometer read1ng of the vehicle, -
signed by the customer, if the customer physically presents his motor
vehicle to the automotive repair dealer during normal working hours;

3. If the customer physically presents his motor vehicle to the .
automotive repair dealer during normal working hours, failure to . .
. provide the customer, before commencing work for compensation, with
one of the following: ~ ,

i. a written estimated price to comp]ete the repa1r, quated
in terms of a not-to-exceed figure; or

ii. a written estimated price quoted as a detailed breakdown

of parts and labor necessary to complete the vepair. The
dealer has the right to furnish such estimate within a
reasonable period of time and to charge the customer for

the cost of diagnosis, agreed to in advance by the customer,
provided, however, that no cost of diagnosis which would

have been incurred in accorp]wsh1ng the repair shall be
billed to the customer twice if he elects to have the

dealer make the repair, or

§ii. a written estimated price to complete a specific repa1r,
e.g. "valve job";

iv. waiver of any written estima te, ev1denced in vm’cmg s1gnbd .\ ;
by the customer. ‘

N 4. Failure to prov1de a customer with a copy of any rece1pt or docu—
" ment signed by him, when he 51gns it. i

5. Making false promises of a character Tikely to influence, persuade
or induze a customer to authorize the repa1r, service or maintenance of a
motor vehicle.

6.. Charging the customer for work done or parts supp11ed in excess

of any estimated price given, without the oral or written consent of the

customer, which shall be obtained after it is determined that the esti-
- mated price is insufficient and before the viork not estimated is done

or the parts not estimated are supplied. If such consent is oral, the

dealer shall make a notation on the repair order and on the invoice of

the date, time, name of person authorizing the additional repairs and o
.. the telephone number called, if any, together with a specification of PR
“the additional parts and labor and the total additional cost. The dealer LT

shall obtain the consent of any customer who has not waived his right to

a written estimate, before any additional work not estimated is done or .
2 parts not est1mated are supplled

7. Faw]ure to return repiaced parts to the customer at the time
of completion of the work provided that the customer, before work is
commenced requests such return, and provided that the parts by virtue
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of-their size, weight, or other similar factors are not impractical to .
return. Those parts and components that are replaced and that ‘are sold on
an exchange basis, and those parts that are required to be returned by the
automotive repair dealer to the manufacturer or distributor, are exempt
from the provisions of this Section. . .

8. Failure to record on an invoice all repair work performed by an

. automotive repair dealer for'a customer, jtemizing separately the charges

for parts and labor, and clearly stating whether any new, rebuilt,
reconditioned or used parts have been supplied. A Tegible copy shall be

given to the customer.

. 9. The failure to deliver to the customer, with the invoice, é‘?egi—
ble written copy of all guarantees, itemizing the parts, components and
labor represented to be covered by such guarantee, or in the alternative,

. delivery to the customer of a guarantee covering all parts, components

and labor supplied pursuant to a particular repair order. A guarantee;
shall be deemed false and misleading unless it conspicuously and clearly’
discloses in writing the following: S T

. 1. The nature and extent of the guarantee including a descrip-
tion of all parts, characteristics or properties covered by or excluded
from the guarantee, the duration of the guarantee and what must be done
by a claimant before the guarantor will fulfill his obligation {such as
returning the product and paying service or labor charges).

" %i. The manner in which the guarantor will perform. . The guarantor
shall state all conditions and limitations and exactly what the guarantor
will do under the guarantee, such as repair, replacement or refund. If
the guarantor or recipient has an option as to what may satisfy the
gurantee, this must be clearly stated. ,

iii. The guarantor's identity and address shall-be clearly revealed
in any documents evidencing the guarantee. .

10. Failure to clearly and conspicuously disclose the fact that a
guarantee provides for adjustment on a prorata basis, and the basis on

- .which the guarantee will be prorated; that is, the time or mileage the

part, component or item repaired has been used and in what manner the
guarantor will perform. If adjustments are based on a price other than
that paid by the customer, clear disclosure must be made of the amount.
However, a factitious price must not be used even where the sum is

adequately disclosed. | :

11. Failure to post, in a conspicuous place, a sign informing the
customer that the automotive repair dealer is obliged te provide a
written estimate when the customer physically presents his motor
vehicle to the automotive repair dealer during normal working hours

-and, in any event, before work is commenced. In addition, copies of

any receipt or document signed by the customer, a detailed invoice, a
written copy of any guarantee and the return of any replaced parts that

)
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have been requested must be provided. The sign is to read as follows:

"A CUSTOMER OF THIS ESTABLISHMENT IS ENTITLED TO:

1. when a motor vehicle is physically presented during normal worPxng
hours and, in any event before work begins, a wr1tten estimated
price stated elther

(a) PRICE NOT TO EXCEED $ , and given without charge;

Cor

(b) as an exact figure broken down as to parts and labor. This
establishment has the right to charge you for this diagnostic service, °
although if you then have the repair done here, you.will not be charged
twice for any part of, such charge necessary to make the repair.

(c) as an exact f1gure to complete a specific repair. -

]

. 2. For your protectxon, you may waive your right to an estimate only by

signhing a written waiver.

3. REOUTPE that this establishment not start.work on your vehicle until
you sign an authorization stating the nature of the repair o problem
and the odometer reading of your vehicle if you phy51ca11y present
the vehicle here during normal working hours.

4. A detailed invoice stating charges for parts and labor separately and
whether any new, rebuilt, reconditioned or used par»s nave. been
supplied.

5. The replaced parts, if requested before work is commenced, unTess
. their size, weight, or similar factors make return of the parts
impractical.

6. A written copy of any guarantee,”

*kk

12. Nothlng in this Section shall be construed as requiring an auto-
motive repair dealer to provide a written estimate iT the dealer does not
agree to perform the requested repair,

13. Any other unconscionable commercial practice proh1b1ted pursuant to
N.3.5.A. 56%8-1 et seq.

<)




TIRE DISTRIBUTORS AHD DEI\LERS
(Dec. 1, 1973)

13:45A-8.1 General Provisions

(a) For pufposes of this rule, all terms that are defined in the
National Traffic and Fotor Vehicle Safety Act of 1966, as amended,
15 U.5.C. §1402 (1970), are used as defined therein.

(b) "Tire purchaser" means a person who buys or leases a new or
new1y~retreaded tire, or who buys or leases for 60 days or more a motor
vehicle containing a new tire or newly-retreaded tire, for purposes
other than resa1e.

(c) Each motor vehicle dealer who sells a used motor vehicle for
purposes other than resale, or who leases a motor vehicle for more
than 60 days, that is equipped with new tires or newly- retreaded
tires, js considered to be a tire dealer.

(d) Each person selling a new motor vehicle to First purchasers
for purposes other than resale that is equipped with tires that were
not on the motor vehicle when shipped by the vehwc]e manufacturer is
considered a tire dealer.

13:45A-8.2 Deceptive Practices o ,
{a) It shall be a deceptive practice in connection with the sale
of tires to consumers resident in New Jersey, or by tire distributors
or dealers doing business in MHew dersey, unless the tire distributor
or dealer who makes the sale provides the retail purchaser with a
true copy of the information that the seller, tire distributor or his
designee forwards to the manufacturer as required by 49 C.F.R. §574.8,
at the time such information is forwarded.

(b) Such information includes:
1. Name and address of the tire purchaser;

2. Tire 1dent1ficat1on number molded 1nto or onto the sidewall
of the tire sold;

3. Name and address of the tire seller.

13:45A-8.3 Violations

Without Timiting the prosecution of any other practices which may
be unlawful under the Consumer Fraud Act, N.J.S.A. 56:8-1 et seq., any
violations of the provisions of this rule shall be subject to the
sanctions contained in said Consumer Fraud Act.
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'DEPARTMENT OF LAW AND PUBLIG SAFETY
DIVISION OF CONSUMER AFFAILRS

RULE CONCERNING ADVERTISING AND
MARKETING PRACTICES '
N.J.,A.C. 13:454-9,1

13:45A-9.1 The full text of the rule follows:

'13:45A-9.2 PRICE ADVERTISEHENTS

Without limiting the appllcatlon ox N. J S. A 56 8-L -

et seq, to any other practices which may be unLawful the follow~

bl

ng retail store'advertlsmg and marketing practlces shall be a

violation of 56:8-2.

e

-

(a) The fallure to mamntam for the stated perlod or
a reasonable time after publication if no pexiod is stated, a
supply of merchandise sufficient to m’eet reasonably éh;(:icipat.gd
consumer demand for any merchandise advertised for sale at a pa{r-.'

ticular price; Yprovided however that it ‘shall constitute a de-~

gt

fense to a charge under subdivision i of this subparagraph if
the retailer maintains records to .show that advexrtised products .
were ordered to meet reasonably anticdipated demands.™

(1) This provision shall not apply to any ad-
vertisement in which there is cleaxly set
forth language indicating a liwitation in
the availability of the advertised mex-

. chandise, such as a stat ed numbex of the

items drlvu tLisgdy=——" . .

o~
L

3 EY . #
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1) Ceneval discluimers in <.dvclf.i<~1nf* re—-
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o Cstoxes will nolt b consideved bto boe in
compliance with the disclosure pro- -
. wvisions of this :cgnj ation, Ooly speci~ - '

fic, clear and conspicuouns statewents of

b toer N
Limited avail ability will he considered
. - to ba dn compliznce with the disclosuxe iy
’ | provisions of this xegulation;. :
N ’ d . ." . w .o ;
- o - (Liil) The practice of divtrtb uting rain chacks - 1
a : shall not by itself constitute compli~ - "%
ance with the provisions of this xegula- °
- tiony e : -

. i ) .. . - . . . "
(b) The failure to p’)si’ notice oL the advertised

prices in the store, consPicuously and in proximity to the advex-.

.

.. tised items, or cornspi ms? y at all cn:xi;ranc:es t.o the ;;to;::e. ’
. | .(c) The failure to issue rain checks when demand Lox N
a‘dv.y:t sed wmerchands se does noti'c>:cc:'ézd'”izl':{at:” which could ﬁa\;e'.beén
"%c:asc;nabl" anticipated with'i..n tho stgti:cd pexiod or a .z;czéls;onal>1e
‘period after pub"l.icati.on of the hdv'c::t:.ism‘ncnt, - Lo

o

(d) The issuance of a aincheck o any consumer who

‘aitempts to purchas

within the stated pexiod or a reas o;.g.blc

" period after publicaticn of the advertiscnent,

0.

4

1f no period is.

« e
- .

stated, ¢ rxy HW‘T'CﬂcU:L(l.L se .advertised for sale'at a cost of $10.00 ox
‘more unless such ra:‘m check includes the date of availabilit ty of .

the werchandise or'wmless the consumer is notified by mail ox - -

telophone the date t:hexnm:rc.hm’:c’«J'-s:ct is or will be available fox

) pmcnn‘t: at the ady -;,1 ,z,ol price and is being hoeld for tllu. c,ougur’
. . " ) . ' <. .

. Q
for o reasonable per Lod of Lime,  . ‘{\

-
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L peteny
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«i'~

close the year make and model, style, brand and the series if

(e) 'The failure in any price advertisement to dis-

any such de31gnatlon is commonly used to descrlbe the merchandLSe

. . . -

”13 45A-9.3 PRICE REDUCTION ADVERT SEX i”NTS

N
-
-

{(a) The advertising of any merchandise for sale where:
1t is stated oxr lmpll&d that the sale price is a reduced price

. [}
when in fact it is no less than the price at which the merchandise

was offered for sale by the advertiser for a reasonable period of

time, at ‘least 30 days prior to the acvertlsement

(b) The use of the talms_sale ‘discounts,
savings, price cut,’ clearance, reducec,
recularly, usual]y, save, orxglnally,
half price ox any percentage reduction,
now, buy one get one free oxr at any re-
duced,price, two or more at a certain
price or any substantially similar terms
will be construed as 1ndlcatlons of a
reduced price,

_ 13:45A-9.4 GUARANTEED SATISFACTION, DISCOUNT AND QUALITY CLAIMS

the term satisfaction’ guaranteed ox your money back, free txial

(2) The failure to make prompt refund of the full

purchase price, upon presentation of proof of purchase, whenever

period or any other siwilax term is used in conncction with the
advertisement or sale of any item unlosq Ehe ddveltlSCT hav

clearly and conspicuously statcd any conditions ox limitations

‘\J-

of such offer and the purchaser b failed to comply with such - 70 -0

i e B . -, AT

ol peeey e TP bl Faee ‘
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. (b) The use of any gﬁarantee, warranty or any other .

representation regarding the quality of merchandise oxr part thereof
which miscepresents the quality, durability, maintenance needs ox B

any other material fact concerning any merchandise or paft thereof,

~>

13:454-9.5 GENERAT, | o
(a)-. The use of difference in type, size, loc‘ation,

lighting oxr colox as to obscure or make misleading any material

fact in any advertisement.

(v). . ".Ehese rules shail apply tollanlny a;lvertisement )
uttered, issued, prlnted dlssemmated or dlstr:bm.ed to an} sub- ’
_' stantizl extent within this ‘state regaldless of ‘the 1ocatlox1 ox
thefpl‘”ace of business fror n;hich:_. the goods ox services are sold 05:
offered for sa]:e, and to any advertisement uttered, iSSued,.printed,
disserpinateci, or distr:i;buted r.-rithout th.i.s“state concer;ning goods
and sexvices sold ox offered for sale witﬁiﬁ this s‘tate,‘ regardless N
of the domicile, re’sidence, place of b{zsiness; or'lécat'iop; of the
princ;ipal office of the 'advertiser, |

S &

13:45A-9.6 SUBSTANTIATION OF ADVERTISING CLAIMS

The failure to provide, upon request w:Lthn a reauon—- |

able period of time, ‘documentation supportln“ ctalms rcgardlng ,
‘ X >

safety, performance, efficiecncy, ~.aJ3Ly ox com;)dratlve prlcc of

aay murchandiss currently boelng adventised.
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'13:454-9.8 PENALTIES

_4,\1.'.'
®

13:454-9.7 EXCEPTION

The provisions of this rule shall not apply to an§
advertising or marketing practices which are subject to the pro-

visions oi N.J.A.C. 13 45A~2 1 and 2.2 (Ruleq concerning motor

véhlcle advertlslno pr?ctlces)

Violators of any of the provisions of this regulation

shall be subject'tb the penalties set forth in N.J.S.A, 56:8-1

et seq.

S
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'13:45A—}0,2 Required Information

SERVICING AND REPAIRING OF HOME APPLIANCES
(effective March 1, 1974)

13:45A~]O.1 Definitions

For purposes of this rule, "home appliance" means any electrical,
mechanical or thermal article produced or distributed for sale to a
consumer “or use in or around a permanent or temporary household or
residence. Home appliances shall include but not be limited to uashers,

. dryers, dishwashers, televisions, refrigerators, ranges, fans, air

conditioners and radios.

*Seller" means any person who in the ord1nary course of bus1n°ss
is engaged in the sa?e or lease of home app11ances.

]
L3

(a) Whenever a consumer purchases a home appliance, the seller must
supply the consumer with a written copy of any information concerning:

(1) Manufacturer's warranties, if any are still applicable;
' {2) Dealer's warranties, if any; | '

(3) Dealer's service contract, if such.is .agreed upon, vhich
must include a cTear statement of any

basic "diagnostic" charges or any other set fee, and
ii. the methods used to determine any additional charge
for labor and parts.

- (b} Whenever a consumer requests service on a home appliance from

* someone other than the one from whom the appliance was purchased, or

the dealer from whom the appliance was purchased if there was no service
contract agreed upon at the time of purchadse, the prospective supplier
of services must disclose before the consumer becomes committed to any
expense.

(1) any diagnostic charges or other set fees, and

(2) the methods used to determine the total charge including
‘the charges for labor and parts.

13:458-10.3 Deceptive Practices

Without Timiting the prosecution of any other practices which may
be unlawful under the Consumer Fraud Act, N.J.S.A. 56:8-1, et seq.,
the following acts or omissions shall be decept1ve practices in the



conduct of the bus1ness of repairing and servicing home appliances:

(a) Cowm#nc1ng work other than diagnostic work or work included in
a diagnostic fee without having obtained the consumer's signature or
the signature of the consumer's agent on a written itemized estimate of
the labor and parts necessary, including specific notation of exchange
price on parts where appiicable. If such written consent cannot be
obtained, repair work may be commenced only if the consumer has been

advised ¢F the estimate and has consented thereto and the person advis-

ing the consumer has hoted the conversation on the estimate as well as
the date, time and phone number at which he reached the consumer.

(b) Failure to provide the consurer w1th a copy of the above
authorization and any other servicer's receipt or document requiring
the consumer's signature, as soon as the consumer signs such document.

(c) Making false or unrealistic promises, groundless estimates,

etc., of a character 11Pe1y to influence, persuade or induce a consumer

to authorize the repair or service of a home app]1ance

(d) Charging the consumer for work done or parts supplied in- excess
of the estimated price without the oral or written consent of the con-
sumer, which shall be obtained after it is determined that the esti-
.mated price is insufficient and before the viork not estimated,is done
or the parts not estimated are supplied. If such consent is oral, the
supplier of services shall make a notation on the documentation previ-
ously signed by the consumer of the date, time, name of the person
authorizing the additional repairs and the telephone number, if any,
together with. a specification of the additional parts and labor and
the total additional cost.

(e) Failure to offer to return replaced parts to the consumer at
.the time of completion of the work, provided that the parts by virtue

of their size, weight or other similar factors or for any safety reasons .

are nct practical to return, unless the estimate and bill make specific
reference to an exchange price for a particular part.

13 45h- 10 4 Exceptions

The prOV1s1ons of section 13: 45A~10 2 and 10.3 above sha11 not
apply to the repair and servicing of the following if the repair or

‘servicing required is such as to constitute an emergency which presents

an imminent hazard or threat to Tife or health:
(a) gas or oil COnsumiﬁg appliances;
(b) central heating and cooling systems;
(c) h~at pumps;

' (d) 501f~conta1ned como1nat1on Hﬂat1ng and cooling systems.
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13:45A-10.5 Violations

Without foreclosing the prosecution ©f any other practices which may
be unlawful under the Consumer Fraud Act, H.J.S.A. 56:8-1 et seq., any
violations of the provisions of this ruie shall be subject to the sanctions
contamed in said Consumor Fraud Act.
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SALE OF DOGS AND CATS ,
N.J.S.A. 56:8-4 (13:45A-12.1 - 12.10) (effec.3/21/77)

1. The following words and terms when used in this Subchapter shail
have the following meanings unless the context clearly indicates otherwise.

"Person” shall mean any person as defined‘by N.J.S.A. 56:8~1(d).

"Pet dealer" shall mean ény person engaging in the ordinary course of

. business in the sale of animals for profit to the public.

"Consumer" shall mean any natural person purchasing a dog or cat from
a pet dealer. .

2. It shall be an unlawful consumer practice for any pet dealer to
sell a dog or cat within the State of New Jersey without providing the
consumer with a Pet Dealer's Animal History Certificate at the time the
consumer takes possession of the dog or cat. The Pet Dealer's Animal :
History Certificate shall be signed by the pet dealer, his agent or
employee, and shall contain the following information:

-a. The animal's breed, sex, age, color and birth date;

b. The name and address of the person from whom the pet dealer
purchased the animals

c. The breeder's name and address and the 1itter number of the
animals Gl e, e

d. The name and registration number of the animal's sire and
dam;

e; The date the pet dealer took possession of the animalj;

" f. The date the animal was shipped to the pet dealer where
such date is known by the dealer;

g. The date.on which the animal has been examined'by'a
Yicensed veterinarian, the name and address of such
veterinarian, and a brief statement of any findings
made.

h. A statement of all vaccinations administered to the animal

: including the identity and quantity of the vaccine, the
name and address of the person or licensed veterinarian
administering the vaccinations.

In addition to the above information, the following shall be 1nserted in
the certificate in 10 point bold fact type-



WARNING

The animal which you have purchased (  } has
) has not been previously vaccinated,
Vaccination alone neither guarantees good . k
health nor assures absolute immunity against '
disease. Exemination by a veterinarian is
essential at the earliest possible date to
enable your veterinarian to insure the good
health of your pet.

- A copy of the Pet Dealer's Animal H1story Certificate s1gne'vby the
consumer shall be maintained by the pet dea]er for a periou of one year
following the date of sale.

3. It shall be deemed an unlawful practice within the meaning of -
this regulation for a pet dealer to include in the Pet Dealer's Animal
History Certificate any false or misleading statement regarding the
1nformat1on to be contained therein. -

L, If at any time within 14 business days following receipt of
an animal subject to this regulation, a licensed veterinarian certi-
fies such animal to be unfit for purchase due to illness, a congenital
defect, the presence of symptoms of a contagious disease, defect, or
any other veterinary problem, the pet dealer shall afford the consumer
the right to choose one of the following options:.

a. .The right to return the animal and receive
- a refund of the purchase price including sales
tax plus reimbursenment of the veterinary exam-
ination and diagnostic fees incurred.

b. The right to retain the animal and to receive
reimbursement for veterinary examination and
diagnostic fees incurred plus the future cost
of veterinary fees to be incurred in curing or
attempting to cure the animal. The pet dealer's
1iability under this option shall not exceed a
dollar amount equal to the purchase price in-
cluding sales tax of the animal.

c. The right to return the animal and to.receiVe , . o
an exchange animal of the consumer's choice of R '
equivalent value plus reimbursement of veter1nary
examination and diagnostic fees incurred.

The refund or reimbursement required by thissection shall be made
by the pet dealer not-Tater than 10 business days following receipt of
a signed veterinary certification as herinafter provided.
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5. The veterinary certification and statement fequﬁred herein shall
be presented to the pet dealer not later than 3 business days following ,

ggceipt thereof by the consumer and shail contain the following jinforma-
jon: . . ' .

a. - The name of the owner.

b. The date or dates of the examination. .
c. The breed, color, sex, and age of the animal.
d.” A description of the veterinarian's'findings;

e. A statement that the veterinarian certifies the énimal to
be "unfit for purchase."

]

.

f. An itemized statement of veterinary fees incurred to date.
g. thre]the animal is curable, the estimated fee to cure the
animal. ; ' .

. The néme and address of the certifying veterinarian and the
date of the certification.

A veterinary finding of intestinal parasites-shall not be grounds for -
declaring the animal unfit for purchase unless the animal is clinically
i11 due to such condition. An animal may not be found unfit for ‘purchase
on account of an injury-sustained subsequent to the consumer taking
possession thereof. . :

In the event that a pet dealer wishes to contest a demand for refund
or reimbursement made by a consumer pursuant to this section, he shall
notify the consumer and the Director of the Division of Consumer Affairs
thereof in writing within five (5) business days following the receipt
of the veterinarian's certification. Where a pet dealer elects to contest
a demand as provided herein, such dealer may require the consumer to pro-
duce the animal for examination by a veterinarian of the dealer's choice.
The Director shall, upon receipt of such notice, provide a hearing con-
sistent with the Division's regulations governing adminstrative hearings
to determine why the option elected by the consumer should not be allowed.

6. A pet dealer shall give the notice hereinafter set forth in

writing to a consumer prior to the delivery of the animal. Such notice

shall be embodied in either a written contrgct, the Pet Dealer's Animal
History Certificate or a separate document and shall state in 10 point

bold face type the following: ;



NOTICE

The sale of dogs and cats is subject to a regu-
lation of the New Jersey Division of Consumer Affairs.
In the event that a Ticensed veterinarian certifies
your animal to be unfit for purchase within fourteen
(14) days following receipt of your animal you may
.choose: to return your animal and receive a refund
of the purchase price; to keep the animal ‘and attempt
to. cure it, or to return the animal and receijve an
exchange animal of your chojce of equivalent value.

" Reasonable veterinary fees will be paid by the pet
* dealer where the animal is.certified as unfit.

In order to exercise these rights you must pre-
sent a written veterinary certification that the
animal is unfit and jtemized bii11 to the pet dealer
vithin three (3) business days after you receive the
same, In the event that the pet dealer wishes to
contest the certification or the bill he may request
a hearing at the Division of Consumer Affairs.

If the pet dealer has promised to register your-
animal or to provide the papers necessary therefor
and fails to do so within ninety (90) days fallowing
the date of the contract, you are entitied to return
the animal and receive a full refund or to keep the
animal and receive a refund of 75% of the purchase .

price, . ‘

7. It shall be an unlawful consumer practice for a pet dealer to
state, promise or represent that an animal is registered or capable
of being registered with any animal pedigree registry organization
followed by a failure to either effect such registration or provide
the consumer with the documents necessary therefor within ninety
(90) days foilowing the date of sale of such animal. In the event
that a pet dealer fails to effect registration or to provide the
necessary documents therefor within ninety (90) days following
the date of sale, the consumer shall be entitled to choose one of .
the following options:

a. To return the animal and to receive a refund
of the purchase price plus sales tax;

b. To retain the animal and to receive a partial
refund of the purchase price plus sales tax
in the amount of 75% thereof.




8. A pet dealer subject to this regulation shall conspicuously
display on his business premises a sign not smaller than 22 inches by
18 inches which clearly states to the public in letters not less than
one inch high the following:

THE SALE OF DOGS AND CATS IS SUBJECT TO -

A REGULATION OF THE HEW JERSEY DIVISION
OF CONSUMER AFFAIRS. READ YOUR PET DEAL-

" ER'S ANIMAL HISTORY CERTIFICATE AND YOUR
CONTRACT. IN THE EVENT OF A COMPLAINT YOU
MAY CONTACT: DIVISIOHW OF CONSUMER AFFAIPS,
1100 RAYMOND BOULEVARD, NEWARK (201)648- 3537

§
9. It shall be deemed to be an unlawful practice within the meaning
of this regulation for a pet dealer to fail to comp]y with the require-
ments contained herein or to attempt to secure a waiver of any of the
W]th?ﬂ provisions.

]0. The within regulation shall take effect immediate]y.
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RECORD KEEPING AMD ITEMIZATION OF FUMERAL lkPHJSPS
(effective May 1, 1973)

13:36-1.8 Record Keeping by Practitionars of Hortuary Science

(32 A11 persons engaging in the practice of Hortuary Science shall
be required to maintain full, accurate and current records of all funer-
als vhich they conduct .or in which they participate in any manner.

(b) Such records are to be kept on a yearly basis and eacﬂ funera)

will be designated by a number assigned consecutively at the time funeral

arrangements are made Tmmediately preceeding the conduct of funeral
services.

(c) Such records are to include, but are not limited to, the

following:

Name and last address of deceased; . "

Date and place of death; .

Hame and address of persorn xaang funeral arrangements;

Dates of viewing and date of burial;

Hemization of 011 gocds and services provided as required by

the rule entitled "Itemization of Funeral Expenses" promulgated

in conjunction herewith but including in addition thereto the

wholesale price of any merchandise provided in conjunction

with the funeral service and the name and address of the person

or company from which such merchandise was purchased. Ferchan-

dise provided in conjunction with funeral services is defined

to include, but not be Timited to, c;chu, vault or other outer

enclosure, clething, c]ower nrayﬁ“ cards, regiqtration bﬁoL, .

ra11g1ou< art 1fautq,;&W, nased by the practi-

tioner for resale Wi ‘word suusbcnt:n] “1L& tion.,

6. Cemetery in which} 1 sias w de or name ¢F crematorium where:
appropriate, and i TS e by the cemetery or crematorium;

7. The name and adcress ef any Hv“’h or temple and/or c]ergyman,'

. minister or rabbi who participated in the Funeral service in

. any manner and who received any payment or gratuity, and the
amount thereof;

8. A specific enumeration of all services provided in conwunctwon

with the rendering of funeral services. , ‘ .

DT W N -t

13:36-1.9 Itemization of Funeral Expenses.

(a} Any person engaged in the practice of Mortuary Science shali,
at the time funeral arrangements are made, compile & specific ijtemization
of the charges which will be made for such arrangements.

(b) Such itemization s to include the full name, last address and
date of death of the deceascd and fivv general ceieqor:e% as: ]]Sted be]ow



(c) Each category must be further itemized at lcast to the extent . )
indicated, If any category is not applicable, that item should be so . ‘{
marked. '

1. Professional Services: : -

1. Preparation of deccased including embalwing; .
4i. Arrangements, supervisicn and conduct of funeral; b
$i1. Non-salaried assistant. :

- 2. Use of facilities, specify charge per day and total;
3. Transportation; ’ . o .
i. Reiioval of remains to funeral home;
i. Rental of hearse; | . ,
i. Rental of limousine; ' : : S
v. Rental of fiover.car; '
v. Other (specify).

4, Merchandise:

o
v
w

v other outer enclosure (specify)s
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or crematory;
S .

mevspaper noticess ‘

Death certificates and burial permit;
Pallbearers;

. Clergymen, rabb1 or other;

. Other (snncwf})

s .
oute wels wte *
(7 R R R N

. -

.

<
wde wty

vi

(d) A copy of the "Itemization of lun*ral Expenses” in writing shall
be provided for the person meking funeral arvrangements immediately upon
the conclusion of making the arrangements, and a copy shall be retainad
by the funeral director making such arrangements for at least five years
thereafter.

(e) Each itemization shall bear & number cowrospond1pq to the
funeral record number required hy the lunﬁral Record-keeping Rule promul-
galed her(wtth : o
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SUBCHAPTER 14. UNIT PRICING OF (EONS.U}-KER COMMODITIES IN
, ' . RETAIL ESTABLISHMENTS T
13:45A-14.1 - Geneial'yrovisions: ,{ .

These regulations implement the Unit Price
. . Discleosure Act, P.L. 1975,.¢c.242 (N.J.S.A. 56:8-21
- to 56:8-25) and provide for the disclosure of in-
formation necessary to enzble consunexs to congarxe
casily and effectively the retail prices of certzin
carsumer conmodities regardless of package size or
. .. quantity. = ' R TR :

' I
- 13:45A-T4.2 -~ Definitious: , : -

. - - Wl
. .

L
. R
. . : f

(D ' | The following words and terms, when used in
( - this Sub-chapter, shall have the fcllowing meanings
urless the context clearly indicates othervwise.

: v, i . - ! .t s @‘

K 4
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. ¥YPerson" mcans any natural .person, part-
pwership, corpoxation or other organizatidn engaged
in thc sale, display or offering for sale of
.copnodities at Tetail from one or more retail estab-
1ishments whoSe conbined total floor areca dedicated
to the sale of consumer comnodities cxceeds 4,000

square feet or whose corBand annuzal gIoss receipts
fron.the sale of consumér commodities in the preced-

faotage involved.

. »
- -
-

. "¥lonsumer commodity means any nerchnndlse

WATES, artlcle, product, comestible ‘ot connodlty of

. - zny kind or class produced, distributed or offered
"«for retail sale for consumption by individuals oth-

. cx than at the retall establishment, or for use by
individuals for purposcs of personal care or in the
-_-performancc of services rendered within the house-’
hald, and which s consumed or expcnd ed in ‘the

- of veight, standard of measure or standard of count

designated for each regulated cansunef“connodlty inm
Section 4 of this Subchapte .

.
- + ° 4
!

T ¥Unit price” mcans the retzil "“ales price

-

‘

consuner

L)

course
. «f such use. .

) .« * . ) .2 i N < -~ : '.: ,".. < . ’ b
i 7 - vpirector" means the Direcctor of the Divis-~
7+ " ¥on of Consumer Affairs in the Department of Law and

Poblic Safety. ] B IR CL
T YRetzil price" neans thc total retali prlcc
of @ consumerT commodity, excludynw sales tax.
g . ’ "Regulated consumer comqodlty" means those
. ‘consumer commodities listesd in Section 4 of this Sub-
R Chapk-erc- ’ . . A )
. L. s fe .4 = . y . L4 *
- .o "Approved unit of measure® wmeans the unit

‘of z consumer. connodity expressed in Terms of the ap-

grnvcd unit of measure. .

- -
e .
-

N .
wRetail establishment' ngans any place of

Fusiness where consumer comnmodities axe exposcd o%
affered for adlc at Tetail,

ing year exceeded §2 mllllon, regardless of the square
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13:45A4-14.3 - Pcrsons ezempted from COuDlYlHW with Unlt

-

-

Prlce Disclosure Act

b

(a) The follow110 persons or entities’
shall be exemnt from COﬂnlquv wlth these reg-
ulations and the terms of the Unit Price DlsclosuLe
Act: : :

.
- -

X. Any person ownlno and operating
a single retail esteblishment with annual
' gross receipts from the sale of consumer
commodities in the preceding year of not
more tLan $§2 million., .

. . -
-
-

2, Any person owning and operating
a 51ngle retall CSthllShPent Or a series
of retail est bllshﬁ=nts, cach having a
total floor space of 4,000 square fect
. or less regardless of the annual gross
- receipts from the sale of consumer
commodities, - :

3. Ay person owning zand operating
a retail establishment or series of retail
establishments, wherein the combined annual
gross receipts from the sale o food pro-
ducts, nonprescription drugs, personal care
products and houschold service products is
~1ess than 30 per cent of the total annual
gross receipts of such retaill establishment
when calculated on an individual store basis
or an aggregate bzsis combining all retail
- establishments. - B Sl
‘ NN R
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3:45A~14:£ - Repulated consumexr commoditigs and their approved:’

. . Ing -to net contents or fluid ounces. The sane
. .~ unit of measure shall be used for a1l sizes of
. * the same comnodity or 2ll similar commodities. e
ST T ST A APPROVED .

3. T COMMODITY - ce vt D mi. .. JUNIT OF MEASURK Q

ir freshencrs, air deodorizers: . P ‘fpi t, pound, quart 5
tic wraps: " ’squire feet . i
usines folls and plastic wraps:’ L Cgggbfger 7
atinéo%gxea and supplles, pancaké S pinF qhart ?Ohn » S3=-0%
- mixes: : e :‘,,' pound ) .
ccad and pastrTy products. ) ) pound ) . .
ottled bevecrages, carbonated and L R
non-carbonated: T S qu *ty gallon . .

anned beverages, carbonatedi e -~ , quart, gallon ]
utter and oleomargatine: - -+ pound oL T .
zndy (excluding five ounces or less): © .  pound i o
auned poultry, f£ish and meat products:’™ pound [
ocoa: ‘ ; .« . s. pound .
offeces (instant and ground}: @ - " .. pound 7
creals: . . - . pound R
old cuts: : - .. 0 pound ;
ookies and crackers: - = .. - pound . .
»odorﬁnta, dry and spray: ) o pound pint, qu”rt ounce

ctergents and soap; dry bull' llquld' .pint, quart, ‘pound, gallon
lour: pound : o
ruits and vegectahles -~ fro:cn, jars, . . ﬁf!?[

cansm\boxCS’ (not fresh produce): - pound o ' S

rozen &oods (not otherwise listed): pound . ) o
- HOTE: N on&wentq to the Regulation are under ccrsideration and,- in the mognulnc, -

unlts of measurerl . r

- . .. e - . ®
.
- - -

- - °
. ¢ - - e mp oo e
.

. The following consumer commodities shall

>~ " pbe considered regulated consumer commodities.

. ¥henever such commodities are exposed or, of-
fered for sale at retail, the unit price in-
“formation required to be dlsplayed shall be

o calculzted on the basis of the unit measure

listed adjacent to the regulated consuner com-

rodity as hereinafter set forth. Dry units of
. neasure shall be used for commodities sold ac-
s coxding to net weight, Liquid units of meas-,

" . ure shall be used for cownod1t1es sold accoid-

Ra,-

tho Unlt Pr1c1nq rcqu1rcmont for fnozcn food is- -not, bL1ng enrnrced,

.
L ot - e



22,

*

23.
24,
25.

26,

27.
28..

296
30.
31.
3z,
33.

34,

35.

74

37.
- 38,
39.
40.

41,

42.
43.

La, .
45.
46,
47,
48,
* 49,
50.
. 51.

52.

COMMODITY

Grains and bcanS’
Instant breakfast ‘oods'
preserves:

- Jellies, jams,
Hair zonditioners,

poos (not dyes):

Household cleaners,
’ staxches,

Juices, fresh or frozen,

Xetchups,. rpustards,

waxes,
bleaches.

crewe TlnS&S

deodorizers,'

o

shan- °

or juice drlnks..

iskes, 011Ves and so forth)

Mayonnaise:

-
-

Milk (evapcrated),

{olasses:
Houthhash'

o

Non-alcohelic dr1n< m1xes'
0il (coocking):

Pla;tlc bag

*Peanut butter:
Pet food (canned,

s-

Salad dre551ngs:‘

Salt:

Sanitary paper products,

not limited

-

-

-

sauces and condi-
nents (including nlckles

dried, kitty littesr
dog and cag food)..

rel-

>
¥

e, e, S

including bdut

towels and tissues:

Scasonlncs and spices,

to napkins,

paper

flavor extracts,

. -n

llm1t1t10n flavorlngs over 5 oz.:
Snack foads:

. Soups:

Spaghetti,

Sugar:
Syrups:
Tez; bags,
Toothpaste:

-

-

«

-

-
-

macaroni, noodles and pasta:
Sauces (A-I and so forth):
Tomato, spaghetti or meat sauce:
Solid shortenlngs..
Shaving crecan:

bulk,

instant:

-

-

-

-

- pint, quart‘ pound = -

. APPROVED UNIT . -
' TTOF MEASURE

pound . . ot
pound Lo -
pound -~ - .
Pint, quart,
pound, gallon, plnt quart
gquaxt, pound plnt gallon

allon pound

-
-
.

qQuart,.pint e
© gallon, pint, quart R
quart, pound, pint T

quart plnt e . "
pound, ounce .
_ pint, quart, gallon

_Pound h o e
pound DA .

- 200 count -
pint, pound, quart '
.pound ’ .

©100 comwnt . - - -

-

L LI

'poﬁnd pint, quaft;

pound __

yound,‘blnt quart, gall
£1luid ounces .

pound . |

Plnt, gallon, quart
pint, pound, quart
pound, quart

- pound . .

- - pound

pound, - plnt quart
100 count, pound :

?ound
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13:45A-14.5 -~ Exenpt consumer commodities:

(a) The following consumer commodities shull Y
be decmed exempt consumer commodities and may ~
be exposed or offered for sale at retail with- -
out complying with the provxslons of thls reg-
ulat10n°

1. Medicines sold by prescription
only: ) -
"2. Vitamins; .
. - 3. Beverages subject to oY connly~
ing with packaging or labeling require-
ments imposed under the Federal Alcohollc
~Administration;
. 4. Consumer commodities requlred to
be markied individually with the cost per
unit of weight pursuant to V J.A,£ 13:47D-~
4.% et seq.;- -
) 5. Any consumer commodity offered for
sale dt a2 net quantity equal to the approved
. unit of measure for such commodity provided

-

: that the retail price..of the commodity is - ‘!
‘ plainly marked on the commodity; :
- . 6. Any consumer commodity . co- mlnvlcd

- with other consumer commodities for purpos-
es of a one-price sale.

s LT 7. Snack foods such as caPes, candy,
nuets, gum, chips and pretzels sold in pack-
ages weighing Live ounces or-less; :

) 8. Spices, flavor extracts, imitation
fiavorings and boullion cubes scid in pack-

. ages of five ounces or less 1n weight or flu-

K . id ounces. - )

- .

(b) Any and all consumer commodities not specif-
ically included in "those regulated consumer commod-
ities 'set forth in Section 4 of this sub -chapter

shall be deemed to be exenmpt from the provisions ' -
of L. 197S, c. 242, section 3 as though specific- s

“ally IlSth as an exenpt consumer commodity under th 5
section-. . :

< g

,
. .
' ’ .;‘
: \

. N,



. 33:4S5SA-I4.6 - Calculation of the numerical unit price of "
: a regulated consumer commodity:

© ’ s (a) The unit price shall be calculated to the
v ) nearest cent for all regulated consumer commod-
S " ities when the retail price pex approvcd unit
' : cf measure is $1.00. or more. - .

(b) The unit price shall be calculated to the -«
nearest ong~tenth of one cent for all regulated
consumexr c¢bmmodities when the xretazil price per

approved unit of measure is less than $1.00. )
.. - i

.. ‘ (c). . For the purpose of determining the nearest

" -cent or one-tenth of one cent, any calculaticn
of the price per unit resulting in .05 cents or
.005 cents per uanit shall be rounded up to the .-
rext highexr cent or on _~Lenth of one cent. Any
such calculation resu ltlnc in less than .05 cents
or .005 cents per unit shall be rounded down to
the next lower cent or one-tenth cent. Foxr ex~

Q"- ample: , S i

- 1. $1.005 per uaiv shall be marked §1.01.
) - - per unit. e
e . . 2;. $1.004 per unit shall be narked $1 OO...
: x . : Lo per unit. '

- ..3. 50.05c per unit shall be marked 50 lc
. : . ‘ per unit. ‘ .

. : SR ' 4. -50.04¢c per unit shall be marked 50.0c¢
. . - .. .per unit. - Co

(@} If the numerical uait prlcc is $1.00. or wmore,
o - the unit price shall appear on the unit -price label
.o . sign, 1list or tag, expressed as_ dollars per unit,
If the numerical unit price is less than §1.00,, the
nuvrnericzal unit price shall be expressed as cents per
R . unit. : A NN i :

- e | - TN

13:454-14.7 ~ Unit price labels approved for display: ,

Q' €a) VWhenever these regulations require that a unit
' price lahel be displsyed in conjunction with the eX-

. - " -~
. 3 - -

X



ve

posing or offering for sale at wetail of a rcg—
2 sample format of a

ulated consumer cornodzty

the label shall be submitted to the Director

.for approval prior to. the

display of the labql. , ‘

(b) In determining whether to approve .the la-

ing standards:

1. The.label'sha1l be divided so.as fo

.bcl, the Director shall be guldcd by tnc follow~‘

-
.
‘e

create a-left and right side. - .

2., The left side shall be known as the .
. unit price side and shall contain the
. ) follow1ng information: )
i, The term "Unit Price'; - : _
" “ii. 'The nuncrical unit price in bold . -
flgurcs, . .

) +. Xii. ,The approved
. . cluding, - 1f appropriate,
e count or thickness of the renul ated

. : conmodity.

unit of measure, 1n

.
.

. .
“y . .

.

3. The xight side shall be known as the re-

. ta2il price side and shzll contain the fol-
lowing information: ’

some simnilar

. The quanuluy
cxprcsscd in

o i. The texrm "Retail Price’™, "You Pay" ox

-
. . LY

4

ternm,

. The numerical rctall prlcc’

or size of the connodlty
texrms of the approved un-

it.of measure.

5. Additional stoc?

4. A dCSCT1DL10ﬂ of the comnodlty being sold
~shall appear on the'unit prlcc label,

or code information may

appear on the unit price labcl.

: N
6. All letters or numbexrs shall be in consplc“

uwous figures and

7. The overall ﬁcsi

shall be_ clear and lcnlblc.

21} f' thc 1z bcl shall con.:;

211 the information in a clear, readable

. I
conspicuous fa.h ion. Any stock or code in<-

.o formation shal)
the consumer inf
: “unit price label.

'
\

not obscurc or dcemphasine
ormation appmavlng on the

the Pply". oo
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14.8 « Unit jprice signs znd unit price lists:

. . .
’ »

(2) V¥Yhenever these regulations permjt a pc.son
to display a sign or list 3in conjunction with ' . :
the exposing or offering Zor salc-at retail of
a regulated consuner com:odity,'a saqplc'format
of the sign or list shall be submitted to the Di-
rector for approval prior to the display of the
sign or list. . ; . .
(b) In determining whether to approve the sign o
or list, the Dircctor shall be gulded by the fol~
lowing standards. .

1. The sign or list shall be divided so as -

to create a left ané right side.

.

2. The left side of 2 sign or 1list shall be
¥nown as the unit price side and:shall
contain the fo‘lo ring 1

nformation:

i. The term "Unit Price'; .
13, The numerical unit price;
iii. . The apprOVcd unit of measure, includ- :
) ing, if appropriate, the "ply" count
or thickness of the consumer cemmod-
. ity. : : ‘ .
3. The right side skall be known as the Tetail
- price side and shall contain the following
information: ) . ' S
. 1. The term "Rets2il Price' or "You Pay" or
. similaxr tern; . .
ii. The numericzl retail price; T
) 5ii. The quantity or size of the consumer com-

modity expressed in terms of. the approved
unit of measure. . ’ .
4. Adescription of the commodity to be sold
" sha 11 appear on the 51gn oxr 1list.
. \
5. Addltlonal stoc\ or code information way ap-
" pear on the unit price sign or list.

6. All letters or nunbers Sn111 be in conspic-’
uous figures and shall be clear and IClelv.




ceos,

- 7. The overall design of the sign or label shall
' convey the consumer information in a clear,
readable and conspicuous fashion. Any stock
or code information shall not obscure aor de-
emphasize the consumer information.

-

.

. A s

13:4SA~14.§ - Unit price tags: ) .

[ >

¥henever these regulations require a upit price
tag to be attached directly to the consumer commodity,
a sanple format of the tag shall be submitted to the
pirector for approval prlor to the display of the tag.
In reviewing submitted price tags, the Dircctor sh"11
apply thoese standards set forth in Scction 6 of this
Sub-chapter governing the format for unit pricc labels. ...,

.

*

.
.

13,45A-14.30 - Mecans of disclosing unit price information:

» -

{(2) MWhenever a regulated consumer commodity is exposed
or offered for sale at retail, .the unit price and retail
price shall be disclosed in the following~manncr:

. .

1. If the comnodlty is dlspla}cc upon a shelf,
the unit price label shall appear dlI‘CCtl)" Q
below the commodity, or, alternatively, a
-unit price tag shall be attached to the com-
modity . If the usec of a unit price label orx
unit price tag is impossible or impractical, oL
: a unit price sign or list may be used provi-
ded such sign or list is conspicuously loca-
“ted at or ncaxr the connodlty. - .

- 2. If the commodity is displayed in a Sch1hl
. . fashion such as in aw end dlsplay, portable
. rack or large bin, the unit price tag shall _ .

. be attached to the commodlty, or, alterna-
tively, a unit price sign or 1ist shall be
conspicuously placed at or near the point

. vhcrc the commodity is displayed. Nothing
in this section should be construed to pro-
hibit the use of hand-letter unit pricesigns.
on spccial displays so long as such signs con- o
tain the disclosures required in Section 1. T,
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13:45A-14.12

(@

13:454-14.13

~ Extension of time to conmply

«

for sale 2s’ to such availability.

price iaform
by non-rectailers:

woet -,

On timely written apnp! ic*tio
after final adoption of these regu
pay grant additional time in whic}
regulations, providing good cause
extension. In nol cvent, however,
exceed 6Q days. o

— Non-intentional technical er
~ "Fox the purpose of the enfor
tions, ''mon~intentional technical
curacies in the unit pricinz infor
2ap, tag, label, sign or list wh
sulted from @ malfunction of 2 pri
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s 13:45A-14.14 - Penalties:

Cer s
¥

"

Any violation of these rcnulations sholl
be deénecd a violation of the Consunex Friaud Act;) -
H.J.S.A. 56: 8 2, subjecting a VlOldCOT to thpst
sanctions established pursuant to said Act. T

a ¥ )
: 1%:45A-14.15 - Effcctive date: .
Py S S e X & -
¢ ‘ B . *
' ‘ - . '
These regulations shall be effcctive 1R- .

mediately upon *111n7 with the Divisjion of Administrative
Procedu*e. : -
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