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ABSTRACT

Natlcnal Inatltute of Justice -
JamesK Smwan
: Dlrector

TR L IR R ; S S S L b T R S R e e e Public 1nvolvement 1n crlme preventlon 
b , L e T e e e e e B T oo activities has emerged as “a critical issue in-
R e D I E e L T e ‘ L ‘ . recent years as it ‘has become clear that
: ; : g e e e T e L e SRGEERTT SR \‘ry“ ‘,‘V«o1t1zens can play a key role in reducing
i, R o e ‘4 e T R e T - : . . crime.  Numerous efforts have been aimed at
: N : L T T T IR e S e e I T P . encouraging citizens to take actions to reduce
. s e N i 93207 Y L I . théir own risk of v1ct1mlzat10n, and that of -
S , e v Joo . US.Department of Justice : g S S . others as well. One prominent effort has been
. National Institute of Justice . . S et o a three-year- old "Take a Bite Out of Crime"
‘ Tzizoc:‘ogtxgegt hats been reproduced exacily as received from the e s T B P R natl onal media campai gn, spons ored by ‘the
p ganization originating it, Points of view or opinions stated . . ‘ . 'tlon Coalltlon 1n cooperatlon Wlth"."

‘ g R \( s ~in this document are those-of the authiors and do hot fnecessarily Vb ' o ; i o - C r" me . Prevﬁ ,
il R Y ‘rﬁps;fcseent the official posutlon or policies of the Natxonal Institute of AT : : TN : cemn . the Adve Tt .S 1ng C ounc ll

gpgl:?le?gvtoreproduceihnscwwmatenalhasbeen , b & ‘ v ’ ’ ThlS . repor‘t summarlzes researoh~7
7, S v ‘ _Public Domain/NIJ L . : R N S e ,‘ eValuat1ng the 1mpact of that campaign on
L i e R o e AR ' R UL ublic ‘awareness, attitudes, ~and actions = .
I - _U.S. Department of Justice AEEERRR : . : SRR P ’ ! SN
= B : ; T : = S T ; Y -~ concerning crime. prevention, and’ offers .
% : S e : R s totheNatuonalCrrmmalJustlceRefe}renceService(NCJRS). N A IR i SOEREITERI o recommendatlons fOI‘ fu‘ture publlc 1nformat10nl

i , L R L ; FU”hef"reproducnonoutslde‘?HheNCJRSsystemrequirespermls- ' T o " R k : Strategles almed at encouraglng 1ncreased o
$m°mewﬁwm°mﬂ g - : X 01t1zen partlclpatlon in crime. preventlon.Jf‘

The evaluatlon flndlngs 1ndlcate that‘;
‘mass media campaigns can be effective in
o g R ; el IR I e G B e e SR R changlng people $ crime preventlon attltudesM
s ' PERRT SR Ten el e e e R oo o ands behaviors, and that mass media can be.
- . . , e T T R e T R S e e B e PR g e e tools in promo+1ng cooperatlve
(SR B T B R e T e B B R E e R f..ﬁpreventlon efforts among 01ilzens. o
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e;enforcement agenoles and to engage 1n

‘?dpapéctefﬁhgﬁgdgmcefaff;

CRIME PREVENTION CAMPAIGN

 emerged as a critical issue in Tecent years as it has become
EECiearwthatvCitizeHSEcanfﬁiayEajkeyErolefinEreduoingrcrimeuE
rﬁﬁﬁmerousefforts?have heen.aimedfat,encouragingfcitizens{to;t@ke;f
wi{actlons to reduce thelr own risk of V1ct1mlzatlon, and that ofEd
&f;others as well One promlnent effort has been a three—yeareold:"
:;"Take a Blte Out of Crlme" natlonal medla campalgn, sp%nsored by
Eﬁthe Crlme Preventlon Coalltlon 1n cooperatlon w1th thej

fAdvert1s1ng Councll Thls report summarlzes research evaluat1ng=

'*the 1mpact ofthat campalgn on publlc awareness, attltude

\"/

{and actlons concernlng orlme preventlon _and offers!
'%recommendatlons for future publlc 1nformat10n strategles almed at

"encouraglng 1ncreased cmtlzen partlclpatlon ln crlme preventlon. S

y71nd1v1dual responslblllty for crlme preventlon among 01tlzens,,asu\'
f éwell as attemptlng to dlspel unwarranted feellngs of frustratlonk‘
k"fand hopelessness rvgardlng crlme and cr1m1na1 Justlce.* The"

'”campalgn encouraged 01tlzens to work w1th thelr communlty 1aw~f"

O

J

"afﬂﬂpreVentlon actlons as 1mprov1ng the securlty of thelr households

‘7f‘and;cooperat1ng w1th nelghbors 1n survelllance programs.\ﬁ{if*"

o Public ianivementjinﬁCrime‘preVEntion‘activitiesthas

such spec1flc crlme o

The campalgn symbol was a trenchcoated'hound dog ”eartoon,k:s‘j“'

WHo;:urge & citizens .%colﬁhel-p‘ "take a bite

S
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out of crime" and gave spe01f1c examples of now they couldy

rprotect themselves and thelr communltlesr ” 7

The media campalgn con81sted cf Advert1s¢ng CounCll—produced
’publlc serv1ce advertlsements (PSAs), whlch were d1 semlnated by;
}fbroadcast and- prlnt medla at thelr own expense. The NcGruff PSAsk_

~‘proved to be one of the most popular Advertlslng Coun01l

3

:campalgns, w1th over $50 mllllon in broadoa t\tlme and prlnt
space belng donated annually to them by medlh outlets durlng the ‘
flrst tWo- years. In addltlon, the medla campalgn was t1ed to
'local communlty—based preventlon:efforts in hundreds of localesf

'throughout the country

EVALUATING THE CAMPAIGN

| ~The Take a Blte Out of Crlme campalgn was seenﬂashavlng the:,
a,potentlal for affectlng 01tlzens 1n a number of ways , Mostv
']generally, the campalgn obgectlve was to make‘c1tlzens
more competent at crime preventlon Preventlon competence was;

o measured by the extent to Wthh cltlzens

(l) Were made more aware of approprlate cr1me preventlon
technlques,rj ‘ e k‘

A

- (2) Held more pos1t1ve attltudes concernlng the

effectlveness of 01tlzen—based preventlon act1v1t1eS“t'

'f(3) Felt more capable of protectlng themselves and
otherS'k}:'h:~rffp' .:~_;fﬂ";‘ o f'»ﬁ'}%{:ff..f" fONss
,(4) Became more concerned about protectlng themselves

i and others, and

-(5) Engaged 1n more actlons a1med at redu01ng crlme.

== ,

‘ The campalgn was evaluated in terms of the extent to Wthﬂ

'v.lt 1nfluenced citizens on each of these dimensions.

Evaluation Methods

Cltlzen responses to the campalgn were examlned by usisg two

types of sample surveys ’In one, a natlonw1de sclentlflc

“*t probablllty Sample of 1200 adults was interviewed to’find out who

the campaign was‘reaChing,andgwhat‘those-people thought about it.

s;Infthe pther, a panel of 426‘adultS‘in three cities was

”*interviewedﬂboth before'thebcampaign was underway and again two

| ‘t,yearsilaterh' This panel survey enabled the evaluators to examine

Whether people had changed in the1r V1ews about crlme or . in. thelr

preventlon competence over the two years, how they had changed

v‘and whether those changes were ass001ated w1th thelr hav1ng seen

B or heard the campalgn messages

The 1n1t1al round of panel 1nterv1ews occurred 1n September

'of 1979, Just before the campalgn was 1n1t1ated Both the

'a'natlonal survey and the second round of panel 1nterv1ews were.

“conducted in November of l98l two years after the campalgn sp

onset i

- rHE PUBLIC IMPACT_ gp_ THE C‘AMPAIGN‘}-

1‘ The Take a Blte Out of Crlme campatgn had w1despread publlc o

exposure., The natlonal survey 1ndlcated that Just over half of';"

athe adult populatlon had seen or heard the McGruff PSAs durlng;

‘the flrst two years of the campalgn Given the voluntary nature’

of PSA dlssemlnatlon thls 1ndlcated a heavy commitment on th

“‘_part of medla organlzatlons to present the McGruff ads. lt also

: /’{\ BED I
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suggests that the ads were appeallng enough to have beenw,
,kremembered by substant1al numbers of peopler Telev1s1on was
clearly the medlum through Wthh most people became exposed tot‘
‘the campa1gn.'~ | | o A |
| The campalgn reached a demographlcally dlverse populatlon,‘
w1th no soc1al or economlc group appear1ng beyond 1ts reach‘;
Whlle McGruff was de01dedly llkeller to reach younger adults, a
'thlrd of the people over age 64 could also recall the ads.

Cltlzens with w1dely dlfferlng v1ews abcut cr1me and crlme

preventlon were reached by the campalgn as’ well However, the

;PSAs seemed espe01ally effectlve at reachlng two spe01al target"
‘groups' Those who saw themselves as less knowledgeable about"

crime preventlon technlques and those ‘who belleved 01tlzen basedi""}

preventlon technlques to be more effectlver

Among the 01tlzens who had seen or heard the PSAs,‘about,
three fourths could rec1t ka spe01f1c theme from the ads The
vast magorlty also sald that they were favorably 1mpressed byp”k‘
What they had seen or heard Most sald they thought that the
'PSAs effectlvely conveyed 1nformat10n, and that they 11ked the
use of McGruff as the campalgn symbol Younger adults wersy the“

: most 1mpressed of all age groups, whlch could bode well for a

more lastlng 1mpact of the campalgn

Impacts on Cltlzen Crlme Preventlon Knowledge and Attltudes»'

The campalgn had an. 1mportant 1mpact on. the publlc 8

knowledge about crlme prevention. th the national samplep”

respondents ‘who had been reached by the campalgn, nearly a

‘quarter sa1d they had learned new 1nformatlon about preventlon -

techniques, and almost half sa1d the ads had reminded them of

.1nformat10n they had forgotten Panel sample respondents also~

showed s1gn1f1cant galns in crime preventlon knowledge follow1ng

exposure to the campaign.

The campalgn had other pos1t1ve 1mpacts as well. Both

natlonal and panel sample respondents who had - been exposed to the

‘campalgn;showed s1zable 1ncreasesk1n.how confldent they felt
‘aboutvprotecting‘themselves’fromkcrime;and‘in'hOW effective they .

‘believed citizen-preventiOn‘efforts to be.

vlmpacts on: Cltlzen Crime Preventlon Behav1or

Perhaps most 1mportantly, the campaign appeared to have

' noteworthy effects on actual crime preventlon aotlons taken by
'ic1t1zens.' About a fourth of the campalgn—exposed natlonal sampler

Asald they had taken preventlve actlons as a- result of hav1ng seen

or heard the PSAs The most frequent actlons taken by these'

‘respondents were "1mprov1ng household securlty" and "cooperatlng

more‘w1th nelghbors"——two of the prlnolpal campalgn‘

recommendatlons

Increased preventlon act1v1ty was. even more 1mpress1ve in
the ‘panel Sample Prlor~to the campalgn, the panel 1nterv1eweese

were asked about the extent to whlch they carrled out 25 spe01flc

%preventlon actlons,' Seven of these act1v1t1es were subsequently
'glven partlcular emphas1s in- the McGruff PSAs, 1nclud1ng "locklng‘
yidoors,","leav1ng on llghts," and varlous‘nelghborhood‘cooperatlve’

'efforts.' Panel members were. then asked agaln about the same 25

act1v1t1es when re— 1nterv1ewed two years after the 1n1t1at10n of

the campalon. Panellsts who had.seen or heard’ thekads reglstered
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yﬁ statlstlcally s1gn1flcant gains over those who had not in six of ,?
.E the seven act1v1t1es recommended 1n the PSAs. There were no such %' ,**Telev181on. The televised PSAs were clearly
' plncreases in the 18 non- recommended actlons Eb ‘the most v1s1b1e feature of the McGruff campaign, and
_ : ? “futurevcampalgnsrwould do well to~cap1tallze on'themfas
b leferentlal Campalgn Impacts ‘ - , o : 4 e o : , o ‘ o
i o o o ... nmuch as possible.  They should particularly be used to- ;o
B k ~ While the campaign had notable effects on the populatlon as , I 5 L - e ~ S -
b ‘ i simply and emphatically capsulize the most important-
‘a whole, some types of people were more 1nfluenoed than others. % e o L o - » ‘ ‘ T
i campaign themes. In the case of McGruff, for example,
For example, campaign 1nfluences appeared to be ass001ated w1th I R o ‘ T S ST
- L - much of the attractiveness and impact of the televised
the opportunltles people had for carrylng out the actlons e i I : 1" R top ‘ - ‘
i : i -PSAs appears to have resulted from their directness and
E - recommended in the PSAs Women and more affluent persons tended : 7 : PP I S . ‘ L
o simplicity. Each ad included only a few bits of
Pl - to show greater galns in “nelghborhood cooperatlve" preventlon e 5 = Pt EEAR s FReLARs Ul G ° ‘ )
Lo ‘ i 'information, carefully orchestrated within the basic
L act1v1t1es Lower 1noome persons. 1ncreased 1n such act1v1t1es as

B : ‘ Lk e ,/{.cam aign theme of citizen coo eratlon. Also, it is
1 I "reportlng susp1c1ous 1n01dents to the pollce." Men showed’j o R r paie P ’ '

s s crltlcal tnat such PSAs include only carefully
1ncreases in somewhat more 1nd1v1dua11stlc behav1ors,‘such as o ' . s y ’ S y

documentedrinfOrmation abouﬁ'the‘effectiveneSShof

k"acqulrlng a dog for securlty purposesﬁf Flnally, the campalgnl §‘ L ‘ S _ o
a ] various prevention techniques, and that audiences be
had greater 1mpact on the behav1ors than on the attltudes of~~~~ ; P r o ‘ B
: : made aware of such documéntation.
01tlzens who saw themselves as more at rlsk from crlme, whlle the_, : R , s ’
’oppos1te was - true for those seelng themselves as 1ess at rlsk ; - . r ;o , SR o ‘ ‘ r
i i - *¥Fear. The MceGruff campaign deliberately avoided
In conclus1on, the campalgn appears to have had a wide range, ; ; —TTTTL : LT : , ~ " .
' ; - fear-provoking messages. Althowgh other campaigns have used X
of effects across an even w1der range of people, dependlng‘upon | e - =y & ek g en Fala : i
their personal character1s1tlcs, thelr 1nd1v1dual 01rcumstances, o such messages expecting that heigh ened fear would = lead %o :
: B : i '~ more prevention action, research on the effectiveness of i
B TR k ‘ and thelr percelved vulnerablllty to crlme L - o P R . T r RS ° , >
‘ £ ~ p this technique indicates that it doesn't often work and, in f
: GENERAL RECOMMENDATIONS FOR FUTURD CAMPAIGNS fact,rcan,badkfirefifqthe'audience.becOmes‘overly‘anXious and T?
. - The campaign impact”findings have important'implications for rejects the message completely ~ The McGruff findings .
} . ‘ ; i
3; crlmlnal Justlce OfflClalS as well as for 01tlzen ‘groups. plannlng indicate that most cltlzens are already threatened enough by B
7ﬁ future crime preventlon medla campalgns.~ Some ofvthese are. \; ‘i - °'cr1me and that subsequent campalgns would do well toavoid = i'a
e ; . o S , e P e . - e
S hlghllghted below; Sl e SO R R " arousing still greater public fear. EIRIRIN R S e
g ' ’ ’ e . q S : : ‘ 4
L N
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**The Elderly and Crlme.‘ The McGruff campalgni

'nreached elderly 01tlzens somewhat less successfully than
it did other age groups.. It may be that the elderly arelev'
less attuned to medla campalgns in general and 1f 80,
spe01al prov1s1ons should be made to supplement such~“
campalgns w1th local communlty and nelghborhood efiortsl

almed partlcularly at the concerns of older c1tlzens.

: **Targettlng Lampalgn planners would do well to:
use pre campalgn surveys to Wlnd out as much as poss1ble;
;about thelr 1ntended audlences so that sp901f1c messagesp
nay be tallored to 1nd1v1dual groups w1th partlcular“s
problems. Examples of factors Wthh the current;

k'evalu\tlon showed to be 1mportant determlnants oflv
',01t1zen responses to preventlon campalgns 1neluded (l)h
lThelr ex1st1ng awareness of crlme preventlon technlques,

‘m(2) Thelr attltudes toward cltlzen 1nvolvement
preventlon,,sach as how effectlve they thlnk 1t can be?

(3) How capable they themselves feel about protectlnglf

themselves and others, (4) How motlvated they are to}lf-'

‘take preventlon aCtlonS' and. (5) The extent to Wthha,
’they are. already taklng preventlon actlons and lfpso,”*

o,what those aotlons are.tf

:In eoncluSion, uhe flndlngs clearly 1ndlcate that mass medlafu
oampalgns can be effeotlve in changlng people s attltudes andp

‘behav1ors regardlng crlme preventlon, and that medla can serve asvj»

‘~01tlzens. - ‘*~“ "”fl r:“‘“*~ffb' Ll«‘p,x‘,;oﬁ 'Ky;:

Qe
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